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ANPA Lets Its Hair Down on Justice 
Dept. Probe, Decides to Open Files 


Publishers Reveal 10 
Targets of Anti-Trust 
Division Investigation 


NEw York, April 22—The Amer- 
ican Newspaper Publishers Assn. 
today announced it will permit the 
Department of Justice to examine 
its files. 

The move was in response to a 
demand made in January by the 
Justice Department, which 
launched a broad investigation of 
practices in the publishing and ad- 
vertising industry. Previously, the 
ANPA had declined to open its 
records until it got the approval of 
its board of directors. 

More than 1,200 publishers at- 
tending the ANPA’s annual meet- 
ing were informed this morning 
that the board, “conscious of the 
propriety and lawfulness of this 
association’s service to its mem- 
bers, has nevertheless instructed 
its general counsel [Elisha Han- 
son] to make the necessary ar- 
rangements with officials of the 
anti-trust division to permit the 
demanded inspection of the ANPA 
files from 1941 to date.” 


s The ANPA conceded that failure 
to cooperate would “undoubtedly 
have resulted in the issuance of a 
grand jury subpoena” requiring it 
to open its files to the FBI, but 
added: “We do not believe the 
ANPA has violated any of the 
laws. We are not afraid of any day 
in any court.” 

In informing the publisher 
members of the group of the de- 
cision, ANPA officials disclosed 
the 10 subjects in which the Justice 
Department is “specifically” in- 
terested and about which there has 
been much speculation. They were 
listed as follows: 

1. The establishment of stand- 
ards for advertising rates and 
charges. 

2. Changing the charges or com- 
mission rates for advertising agen- 
cy services. 

3. The 2% cash discount allowed 
by newspapers or other media to 
advertising agencies. 


4. The refusal of newspapers to 
grant the 15% discount to adver- 
tisers placing copy “direct.” 

5. The standards of “recogni- 
tion” of advertising agencies. 

6. The establishment of ‘‘zones” 
for the recognition or non-recog- 
nition of advertising agencies. 


7. Efforts to discourage advertis- | 


ing agencies granting rebates to 
advertisers. 


PPA concerning recognition, com- | == 


missions, discounts or uniformity 
of rates. 

9. Complaints received by ANPA 
regarding any of the above sub- 
jects. 

10. Admonitions to members of 
ANPA for non-compliance with 
rules, regulations and policies of 
ANPA relating to Items 1 to 7. 


= The ANPA said the govern- 
ment’s request “has been made in 
the absence of any information 
from the anti-trust division as to 
the nature of any complaints that 
have been made to it in respect of 
the ANPA.” 

Since January, the publishers 
were told, the ANPA board, its 
general manager, Cranston Wil- 
liams, and its general counsel, Mr. 
Hanson, have conferred’ with 
Judge Stanley Barnes, chief of the 
anti-trust division, and presented 
“a complete analysis” covering 
ANPA’s credit recognition system, 
charges litigated and disposed of 
in a Federal Trade Commission 
case of more than 20 years ago, “as 
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Thousands 
will lose their jobs! 


of New Yorkers 


SPARE THAT GOOSE—This ad ran in the 
April 22 New York dailies to oppose the 
proposed 3% sales tax in the city. It was 
run by the New York council of the Amer- 
ican Assn. of Advertising Agencies which 
earlier had said it would run the ads only 
“if the tide is running against us” (AA, 
April 19). 


Newspapers 53 
Ad Dollars Zoom 
to $601,200,000 


But BofA Says ‘54 
Outlook Is Clouded 
by Spot Radio, TV 
New York, April 21—Big news 
at this year’s meeting of the Amer- 


ican Newspaper Publishers Assn. 
was that national newspaper ad- 


well as each of the subjects on | Vertising in 1953 zoomed to a rec- 


which the _ anti-trust division 
sought to examine the files. 
“No public announcement was 


made by the ANPA representatives | 


on any of these matters,” the pub- 
lishers were told, “but the time has 
now come when the membership 
should be informed.” 

Mr. Williams told reporters cov- 
ering the ANPA convention that 
the Justice. Department would 
“read about” the decision to open 
the files “before they get our let- 
ter” on the subject. 


No Blood Dripping ... 


Gory, Beheaded Ax Victim Isn't Bad 
Taste in Comics, Gaines Testifies 


New York, April 22—A comics 
book publisher, asked by a Senate 
subcommittee here yesterday if he 
thought it was good taste to have 
one of his books show a man with 
an ax holding high the severed 
head of a blond women, replied: 

“Yes, I do—for the cover of a 
horror comic. I think it would be 
bad taste if he were holding the 
head a little higher so the neck 
would show with the blood drip- 
ping from it.” 

The publisher was William 
Gaines, president of the Enter- 
taining Comics Group which prints 
between 1,500,000 and 2,000,000 


comics a month. The “good taste” 
question, asked by Sen. Estes Ke- 
fauver (D., Tenn.), concerned the 
cover of “Shock SuspenStories.” 

When he heard Mr. Gaines’ re- 
ply, Sen. Kefauver pointed out, 
“You’ve got blood dripping from 
the mouth” of the axe-wielder’s 
victim. 


= Mr. Gaines, who testified he 
was the first in the U. S. to pub- 
lish horror comics, said such books 
gave “harmless” thrills to read- 
ers, adding: 
“The truth is that delinquency is 
(Continued on Page 71) 


| 


ord-high of $601,200,000—a gain 

of some $75,000,000 over 1952. 
Doubly cheering to the publish- 

ers was the fact that they passed 


| For other news of the ANPA 


meeting see Pages 28, 29, 48, 49, 
64, 70 and 75. 


magazines, which last year did a 
volume of $600,100,000. This de- 
velopment reversed the 1952 order 
of finish, when magazines came in 
first with $551,698,740 and news- 
papers second with $526,058,000. 

Another bright note was the re- 
port that all newspaper advertising 
in 1953, local and_ national, 
amounted to $2,655,000,000—‘‘more 
than all advertisers spent in all 

(Continued on Page 75) 


Advertising Age : 


Four A's Speakers 
Chide Advertising 


New York’s Admen 
Fight Sales Tax as 


Mayor Reconsiders 


NEw York, April 23—Faced with 
a barrage of protests, the New 
York City Board of Estimates to- 
day began weighing substitute 
measures for the proposed 3% 
sales tax on service businesses. 

As AA went to press, Mayor 
Robert F. Wagner was in executive 
session trying to figure out how to 
raise $30,000,000 without imposing 
the highly controversial sales levy. 
Alternatives include an overnight 
parking assessment, admissions 
tax, beer tax and continuation of 
the automobile use tax. 

Nearly $25,000 worth of full- 
page advertising ran in every daily 
in Manhattan and all the other 
boroughs yesterday, placed by the 
New York Council of the American 
Assn. of Advertising Agencies. 
The ads urged New Yorkers to 
“write, wire or telephone Mayor 
Wagner,” protesting the tax. 


= The ads were originally sched- 
uled to run April 19, but the coun- 
cil decided last week to hold it up 
until “the tide is running against 
us.” They ran two days after May- 
or Wagner told a packed public 
hearing that protests should have 
been made to Albany earlier, in- 
stead of to City Hall at this time. 

Spokesmen for the mayor said 
today that his mail has shown vir- 
tually no response by the public 
to the Four A’s advertising, but it 
was evident that opposition to the 
tax is growing on the part of city 
administrators. 

Representatives from nearly 30 
business and trade organizations, 
including a sizeable proportion of 
advertising people, stormed City 
Hall at the hearings earlier this 
week. They were given virtually 
no encouragement from the mayor 
despite warnings that service bus- 
inesses would leave the city if the 
3% levy goes through. 

In the agency business, nobody 
seemed certain just what would be 
taxed, although the general im- 
pression was that it would be on 
the agency’s 15% commission. 

The New York Four A’s sent out 


a plea to agencies in the city for 
funds to pay for the ads (AA, 
(April 19). 


Last Minute News Flashes 


McCarthy Sends TV Bill to 


Alcoa 


WASHINGTON, April 23—Sen. Joseph McCarthy (R. Wis.), whose 
filmed rebuttal to Edward R. Murrow’s “See It Now” program on the 
senator was presented on a later program, has sent the bill for the film 
to Aluminum Co. of America, Mr. Murrow’s CBS-TV sponsor. Spokes- 
men for Alcoa say the company is responsible for only the commercial 


portion of the program and won’t 


pay the bill. Said Sen. McCarthy: 


“It is only fair that Alcoa should pay it. They paid more for Murrow’s 
attack on’methen*this would amount to.” (The bill has been estimated 


at between $5,000°to $7,000.) 


Green Giant, Pillsbury Buy Mickey Rooney TV Show 


Curicaco, April 23—Green Giant Co. and Pillsbury Mills will alter- 
nate as sponsors of the new Mickey Rooney situation comedy starting 
Aug. 28 on NBC-TV. Leo Burnett Co. is the agency. 


(Additional News Flashes on Page 75) 
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Hucksters, Beer Ads, 
TV and Research Get 
Critical Appraisals 


WHITE SULPHUR SPRINGS, W. VA., 
April 23—The American Assn. of 
Advertising Agencies listened to a 
series of biting and frequently bit- 
ter analyses of what’s wrong with 
the agency business and what it 
ought to do to correct it in the 
course of its 36th annual meeting 
here this week. 

Fairfax M. Cone, president of 
Foote, Cone & Belding, lashed out 


For other news and pictures of 
the Four A’s meeting see Pages 3, 
8 and 74. 


at the effects of competition on 
advertising, warned of the influ- 
ence of hucksterism on advertis- 
ers, agencies and media, and 
sharply criticised diversion of ad- 
vertising funds into meaningless 
merchandising deals. (A more de- 
tailed report of Mr. Cone’s speech 
appears on Page 3.) 

Charles H. Brower, exec. v.p. for 
creative services of Batten, Bar- 
ton, Durstine & Osborn, urged 
agency creative men to take pride 
in their work, and to create adver- 
tising in which they could take 


(Continued on Page 71) 


Curtis Schedules 
Higher Rates, New 
Discounts for Fall 


PHILADELPHIA, April 23—Cur- 
tis Publishing Co. will announce 
a rate increase for “some” of its 
magazines next Wednesday or 
Thursday, Robert E. MacNeal, 
president, told the annual meeting 
of stockholders. 

Also to be disclosed will be a 
new setup of special discounts de- 
signed to attract more advertising 
revenue. 

Mr. MacNeal declined to discuss 
the matter further until Curtis 
staff men are given all the details. 
However, he told AA that details 
of the plan probably will not be 
completed until Monday. Mr. Mac- 
Neal also disclosed that the Curtis 
“weighed” combined ad linage for 
all publications showed a 10% de- 
cline for the first quarter of 1954 
as compared with the first quarter 
of 1953, and the second quarter ap- 
pears to be down 9%. He also told 
AA it appears that a reduction in 
linage for the second half “also 
can be expected.” 

Not all Curtis magazines have 
had a decline in linage, however, 
he said. 

Even though the Curtis president 
would not disclose specifics of the 
new plan, trade sources here are 
fairly certain that The Saturday 
Evening Post will be affected since 
its circulation has topped the 5,- 
000,000 mark and appears to be 
holding there. Higher rates, which 
will probably go into effect next 
November, would be based on the 
new circulation figures. 
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Useful, Factual Information Scores 
in ABP’s 12th Industrial Ad Awards 


(See picture on Page 68) |which a judging committee of 21) 
CLEVELAND, April 23—Advertis- industrial and advertising execu- | 
ing rated tops for conveying “use- ‘tives selected first honors and 
ful, factual information” swept the three awards of merit in each of 
blue and red ribbons in the As- | the six divisions. 
sociated Business Publications’; “Information”—information 
1954 competition. transmitted from advertiser to 
Twenty-four companies whose | reader—was considered the prime 
award-winning advertising ap- | power for the effective use of busi- 
peared in industrial and profes- ness paper space, Charles Farran, 
sional publications were honored v.p. of Griswold-Eshleman Co. and 
along with their agencies on the chairman of the judges, told the 
12th annual ABP awards program | audience. 
held here this year. In describing how the judges 
Winning first place in the six | made their selections, Mr. Farran 
ABP contest categories were: said: ; 
United States Steel Corp., Bat-| “They know what they want 
ten, Barton, Durstine & Osborn,|from advertising. They want in- 
agency; Walter Kidde & Co., Cun-| formation, and they want it in di- 
ningham & Walsh, agency; Ohio|rect terms. They want factual, use- 
Crankshaft Co., Carr Liggett Ad-|ful stuff; pictures that work, that 
vertising; E. I. du Point de Ne-|tell a story.” 
mours & Co., BBDO; Timken Roll- 
er Bearing Co., BBDO, and Chesa-|® He explained that the committee 
peake & Ohio Railway, Robert|—including purchasing agents, 
Conahay Inc. engineers, factory superintendents 
—looked for information that 
s The Cleveland Advertising Club | would help them in their jobs. 
and Industrial Marketers of Cleve-| “If the advertising presents us- 
land were luncheon hosts. Stress- |able information from the reader’s 
ing the city’s industrial and busi-| standpoint, it doesn’t matter 
ness paper advertising activities,| whether the copy is long or short, 
the sponsors called the event “In-|whether the layout is a thing of 
dustrial Advertising Day in Cleve-|art or not,” Mr. Farran said. 
land.” The judges, he said, picked the 
The program called the roll of |campaigns that quickly and clearly 
winning campaigns and saluted |answered these basic questions: 
the contest’s 500 entries from (Continued on Page 6) 


Florida Citrus Commission Renews JWT, 
But Balks at Putting All Its Eggs in TV Basket 


LAKELAND, FLa., April 23—Still | times a week for 52 weeks via 
working on the pattern for its; NBC) and the remaining $314,000 
1954-55 season advertising cam-| for network tv spots. 
paign, the Florida Citrus Commis-| Some commission members and 
sion will hold its third meeting of | quite a number of industry rep- 
the month here next Wednesday.|resentatives obviously are op- 

At that time, some decision may | posed to putting all their broad- 
be reached on how to divide a|cast eggs into the tv basket. A 
proposed $1,000,000 expenditure|strong pitch by Tom Moore, of 
between radio and television. The | Mutual’s “Ladies Fair,” for a radio 
remainder of the record $3,000,000 | show originating in Florida under 
consumer advertising budget has|sponsorship of the citrus commis- 
been approved in principle, with|sion, with a financial assist from 
newspapers getting a substantial|the Florida State Advertising 
increase over the past season, and|Commission, is receiving serious 
with magazine space down|consideration by the citrus com- 
slightly. mission. Last week it went on re- 

J. Walter Thompson Co. pre-|cord by a split vote as saying such 
sented its proposals for the coming |a show might be considered if the 
season April 7 (AA, April 12), and|citrus funds required did not ex- 
the commission at a meeting last|ceed $650,000 and if the citrus 
week voted to retain the agency | commission had full control of the 
for its fifth consecutive season. At|show. The implication was that 
the same time, on the recom-|the remaining $350,000 of the pro- 
mendation of industry advisory | posed radio-tv budget would prob- 
committees—representing growers, | ably go for tv. 
shippers and processors—the com- 
mission requested the agency to|/m The State Advertising Commis- 
re-study its radio-tv recommenda-|sjon has been invited to meet 
tions and bring them back for| Wednesday with the citrus com- 
another hearing April 28. mission to discuss the possibility 
of some advertising commission 
” Thompson has recommended funds going into the proposed 
that the entire $1,000,000 broadcast Moore show, a daily 25-minute 
item be spent next season on tv, | program for 52 weeks. 
with $685,000 going into the Dave| Meanwhile, JWT is reviewing 
Garroway “Today” show (three| other radio and tv possibilities for 
presentation in case both the Gar- 
roway recommendation and the 
Moore proposal are dropped at 
Wednesdays meeting. 

The citrus commission, on re- 
commendation of its industry 
| advisory groups, also has agreed to 
listen to a _ presentation by a 
Florida agency, Newman-Lynde 
Associates, Jacksonville, on behalf 
of grapefruit. 


Plan Drive for Seat Covers 


The Automobile Seat Cover 
Manufacturers Assn., 11 W. 42nd 
St., New York, plans an advertis- 
ing drive with a budget ranging 


HARRY WAYNE McMAHAN, founder of som $200,000 to Pn ig ea me 
Five Star Productions, Hollywood, has been | Say tM . di 
named v.p. in charge of radio-tv com-|the account as yet. Managing di- 


mercials and a member of the copy plans rector of the association is Philip 


board of McCann-Erickson, New York, |O. Deitsch. 


STAR AD WOMAN—Viola Schlacks (left), 
advertising manager of Philadelphia & 
Reading Coal & Iron Co., receives the title 
of Philadelphia Advertising Woman of the 
Year from Mrs. Mabel Baudoux, Mabel Bau- 
doux Direct Mail Advertising, president of 
the Women’s Advertising Club. Before join- 
ing the Philadelphia company, Miss Schlacks 
was ad manager for Chicago, Wilmington 
& Franklin Coal Co., Chicago, and was 
the first woman to hold such a post. 


Sproull Urges Admen 
to Make Industrial 
Ads More Productive 


CLEVELAND, April 23—William C. 
Sproull, director of advertising, 
Burroughs Corp., Detroit, and 
president of the National Indus- 
trial Advertisers Assn., challenged 
an audience of industrial advertis- 
ers gathered here for the Associ- 
ated Business Papers awards pre- 
sentation to make industrial ad- 
vertising increasingly productive. 

“Lest you think that because we 
are industrial advertisers. ..this is 
an industrial matter exclusively, I 
bring to your attention the words 
of David Austin, exec. v.p., U. S. 
Steel Corp., who recently said: 

“Industrial advertising expe- 
dites the flow of basic materials 
without which the products of- 
fered in consumer advertising 
would not exist. It is more vital to 
the basic need of America than is 
most so-called big-time advertis- 
ing.’ ” 


# Mr. Sproul! cited these figures: 

Last year, some 437 advertising 
agencies placed a record 506,777 
pages of advertising in business 
papers. That “toppled” the previ- 
ous high in 1952 by 36,755 pages. 

Last year the dollar investment 
in business paper advertising rose 
to $390,000,000. 

Not only was that an alltime 
high, Mr. Sproull said, but it rep- 
resented the continuance of a rise 
of “geometrical proportions.” For 
example, as recently as 1935 the 
figure was $47,000,000. By 1940, it 
had risen to $71,000,000. And by 
1950, at $250,000,000, it was five 
times the 1935 figure. 

Today’s urgency, “making us a 
little hungrier for results,” is due, 
Mr. Sproull said, to four factors: 
Business has slackened a bit; it 
takes more calls to get results; 


(Continued on Page 58) 
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s Alberti Proposes Federal Commission 


to Police Testimonial Advertising 


New York, April 21—A man 
'who makes his living getting tes- 


q\timonials for advertisers has come 
® | out strongly for-federal regulation 


of testimonial advertising. At the 


7\same time, he blasted those who 


juse testimonials as advertising’s 


®| whipping boy. 


Jules Alberti, president of En- 


ation of a federal testimonial com- 
mission in a talk before the Art 
Directors Club of New York. “The 
time has come,” he said, ‘“‘to blow 
the whistle on testimonial adver- 
tising, to set up a badly-needed 
police department that will keep 
this type of advertising on the per- 
manent straight and narrow.” 

He suggested that all testimonial 
campaigns be submitted to the 
commission “for certification that 
a bona fide relationship between 
endorser and product actually 
exists.” 

Mr. Alberti said he would have 
suggested a similar commission 
under the jurisdiction of the Amer- 
ican Assn. of Advertising Agen- 
cies or the Assn. of National Ad- 
vertisers, “but I can see no way 
of giving these organizations the 
teeth necessary to enforce the reg- 
ulations that will be required to 
set testimonial advertising up 
above all suspicion for all time. 


s “The federal testimonial com- 
mission would function in much 
the same manner that the armed 
services public relations depart- 
ments served during the late war. 
Copy and layout would be sent to 
the commission, along with the 
proofs necessary to establish the 
credibility of the testimonial. The 
commission would have no right 
to criticize or to change copy or 
layout for any other reasons or 
regulations than those set up long 
ago by the Better Business Bu- 
reau.” 

The acid test of testimonial ad- 
vertising, particularly celebrity 
advertising, is its believability, Mr. 


dorsements Inc., proposed the cre-| 


Alberti pointed out. A testimonial, 
“if it is not honest and sincere, if 
it does not reflect not only the 
true, but the current opinion of 
/the endorser, then it has no busi- 
‘ness being published as such by 
the advertiser or the agency.” 


vertisers to use in building testi- 
/monial believability: 

| 1. See that celebrity testimonials 
are on the up-and-up. 

| 2. Make celebrities appeal to the 
age, sex and income group you are 
after. 

3. Be certain there is a logical, 
believable connection between the 
celebrity and the product or serv- 
ice you sell. 

4. Use your celebrities well by 
being specific and explicit. 

5. Time your advertising to take 
advantage of the celebrities’ popu- 
larity and interest. 

6. Let them have their say in 
their own words and in their own 
way. 


. He suggested six steps for ad- 
| 
| 


s While he criticized certain types 
of testimonial advertising in his 
talk, Mr. Alberti let loose a blast 
at four other types of advertising 
which he declared were far worse 
than 90% of all testimonials. 

“I’m sick and tired of seeing 
testimonials used as the whipping 
boy for all advertising, especially 
by those within the ranks of the 
advertising profession itself and 
by those hangers-on who unblush- 
ingly gather a good living by flit- 
ting and flirting about the fringes 
of the business. 

“Why should it always be testi- 
monial advertising that is held up 
to public ridicule, pointed out as 
the No. 1 black sheep of the busi- 
ness and led like a lamb to the 
altar as a sacrifice and appease- 
ment to the self-appointed gods 
and guardians of public opinion?” 
he asked. 

Mr. Alberti singled out for his 

(Continued on Page 76) 


New York, April 22—The aver- 
age U.S. beer has about 155 cal- 
ories per 12-o0z. bottle, a beer 
chemist says. 

Earl D. Stewart, chief chemist 
of Schwarz Laboratories, in a sci- 
entific paper on beer calorie count- 
ing, says the only way to reduce 
the number of calories appreciably 
is to reduce the alcoholic content 
of the brew. Ordinarily, he adds, 
this would be considered a serious 
reduction in quality, but if de- 
mand for low-calorie beer is to 
be met, there is no other way. 

The paper is printed in the cur- 


SWEET PICKLES—Sorry, Ketchum, Macleod & Grove unfortunately neglected to re- 
veal the identity of the lovely blonde, but they sent the picture along to point out 
that pickle consumption in 1953 reached an alltime high of 30,500,000 cases and 


that National Pickle Week is May 20-29. 
the event 


The National Pickle Packers Assn. sponsors 
each year. 


Take Out Alcohol If You Want Low-Calorie 
Beer, Chemist Tells Brewers After Analysis 


rent issue of American Brewer. 
For the record, Mr. Stewart’s cal- 
culations are expressed in kilo- 
gram-calories, the amount of heat 
required to raise the temperature 
of one kilogram (2.2 lbs.) of water 
1° centigrade. 


a Mr. Stewart writes with author- 
ity. He has tested thousands of bot- 
tles of beer of various brands. He 
was graduated from California 
Institute of Technology in 1925. 
From 1926-29 he was a research 
chemist for California Fruit Grow- 
ers Exchange; assistant editor of 
Food Industries from ’29 to ’32; 
chief chemist of Consumers Com- 
pressed Yeast Co. from ’32 to °43. 

Since then he has been director 
of research and chief chemist of 
Schwarz Laboratories. He is a 
member of various organizations, 
including American Chemical So- 
ciety, American Society of Brew- 
ing Chemists, Institute of Food 
Technology, and Assn. of Consult- 
ing Chemists & Chemical Engi- 
neers. 

“Calories in beer, or in any other 
food or beverage, are a measure- 
ment of the energy that the food 
can yield on its ingestion and di- 
gestion,” Mr. Stewart says. 


s “Medical and popular interest 
|in body weight, over-eating, and 
‘obesity as a health problem,” Mr. 
Stewart points out, “have focused 
attention on the calorie value of 
foods and beverages, sometimes to. 
the exclusion of their other values. 
(Continued on Page 62) 
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Advertising Age, April 26, 1954 


‘Throw Out the 
Hucksters,’ Cone 
Tells Four A's 


WuirteE SuLPHuR SPRINGS, W. VA., | 
April 23—Some of the costs of ad- 
vertising competition are too de- 
structive to be borne, and adver- 
tisers, agencies and media must 
accept their sev- 
eral responsibil- 
ities to keep them 
within bounds, 
Fairfax M. Cone 
of Foote, Cone & 
Belding told the 
American’ Assn. 
of Advertising 
Agencies here to- 
day. 

Lashing out at 
“hucksterism” 
(“one whose 
business is advertising. . usually 
implying meretricious showman- 
ship,” according to Webster’s New 
Collegiate Dictionary), Mr. Cone 


Fairfax M. Cone 


Four A's Meeting 


particularly aimed his lance at de- 
structive competitive advertising, 
the “recklessness and irresponsibil- 
ity” of the claims for products, 
and the disbelief in advertising 
which results in the substitution 
of the deal for sound promotion. 


= These are costs of competition 
which the business simply cannot 
stand, he asserted. 

“We have hucksters among our 
association and we should throw 
them out,” he said. 

“We have hucksters among our 
advertisers and we should weed 
them out. 

“We all know magazines that 
fail entirely to censor copy for the 
mealy, weasel words that make it 
at once both legally truthful and 
utterly dishonest; and we should 
find a better place for decent 
words. 


= “We all know newspapers whose 
local rates are half the national ad- 
vertiser’s when his distribution is 
only half the local chain’s; and 
we should reject this ancient, un- 
fair, costly concept. 

“We all know television stations 
that make a mockery of allowed 
commercial time on local pro- 
grams; and we should remember | 
that these violations are labeled) 
advertising, too. 

“Thus they are the responsibility 
of each of us. Not, if you please, a 
responsibility to raise a hue and 
cry, but simply to insist that vio- 
lations of good faith and taste and | 
sense are never as good as when 
these are preserved. 


s “All this, I believe, takes a good 
deal less courage than conviction, 
and a dedication to the proposition 
that advertising is much better— 


more resultful and less costly and 
more satisfying—at its best... 

“Our job—if I can see straight) 
and hear clearly, and understand 
—is to make advertising and run 
advertising that is seen and read| 
and heard—and remembered—for | 
its reasonable and _ compelling} 
truth. 

“When it is, the hucksters and! 
the tricks will be found only in 
default, and the dearest costs of | 
competition now will be down | 
where they belong.” | 

| 


Central Advertising Adds Two) 
Central Advertising Service, | 


Fly United’s new 0C7s-the nation’s fastest airliners ! 


oe 


m 
nv feos, 


Only United flies San Francisco-New York nonstop 


-fastest in history - only 74 hours! 


iis ins ees ae 


FASTEST—During May, four-color spreads like this announcing the addition of 

Douglas DC-7 airliners, “the nation’s fastest,” to United Air Lines service will run 

in Look, The New Yorker, Newsweek, The Saturday Evening Post, Sunset Magazine, 
Time and U. S. News & World Report. N. W. Ayer & Son is the agency. 


‘Chicago Trib’ Probes ‘Miserable’ 
Soap, Detergent Brand Loyalties 


Urges Advertisers to 
Put Less Stress on the 
Product, More on People 


Cuicaco, April 21—What Pierre 
Mzertineau calls “miserable brand 
loyalties’ would seem to be an 
even tougher problem in the soaps 
and detergents field than most 
people think—but less advertising 
emphasis on products and more 
on people may be a solution, he 
believes. 

Mr. Martineau, Chicago Tribune 
research director, suggested this 
in commenting on the latest (and 
fourth) in the Tribune’s series of 
buyer motivation studies, con- 
ducted by Social Research Inc. 

In startling contrast to the pub- 
lic’s sharp definition of automo- 
bile qualities, as shown in an ear- 
lier study (AA, Jan. 4, Feb. 1), 
the soaps and detergents inquiry 
found consumers in high confusion 
(or indifference) about brands, 
slogans and even whether a given 
brand was a soap or a detergent. 


® As a starting point on this, Mr. 
Martineau cited an earlier series 
of brand loyalty studies by ADvER- 
TISING AGE in cooperation with the 
Tribune, and conducted by Dr. 


'George H. Brown of the Univer- 
sity of Chicago. Dr. Brown found 
(AA, Jan. 26, ’53) that “soaps and 
sudsers” are near the bottom of 
the list in brand loyalty, with 37% 
of consumers exhibiting no loy- 
alty whatsoever. This compared 
with only 5.6% in the all-purpose 
flour field. 

In the new Tribune study— 
which tested 250 housewives in the 
metropolitan Chicago area—the 
primary fact behind poor brand 
loyalty seemed to be a _ strong 
negative attitude toward the whole 
cleaning process. 

“Women control these basically 
negative feelings by becoming very 
matter-of-fact,” Mr. Martineau 
explained. 

As a result, the study found the 
housewife’s attitude toward cleans- 
ing agents to be: 

1. Markedly “sensible” and prag- 
matic. 

2. Quite circumscribed and nar- 
row in associated ideas. 

3. Deprived of much emotional 
intensity or “color.” 


s This uncolored emphasis on 
how well the product performs, 


however, seemed to lead to no 
definite distinctions between 
brands—chiefly, the survey de- 


(Continued on Page 55) 


Summertield Plan Would ‘All But Wipe Out’ 
Economic Approach to Post Office: Fuller 


WASHINGTON, April 20—Walter 
D. Fuller, chairman of Curtis Pub- 
lishing Co. and vice-chairman of 
the advisory council which studied 
the operations of the Post Office 
Department for the Senate post 
office committee, charged today 
that the automatic postal rate in- 
crease formula proposed by Post- 
master General Arthur Summer- 


field will “all but wipe out” any) 


| prospect of an economic approach 
to operation of the postal service. 

The rate formula is a crucial 
feature of the plan for a self-sup- 
|porting Post Office, forwarded to 
Congress early this month by the 
Postmaster General (AA, April 
5). The formula, fixing the per- 
centage of postal expense that 
should be recovered from each 
class of mail, would be established 
by Congress. Subsequently an in- 
dependent commission would ad- 
just rates upward or downward, 
according to formula, as. postal 
overhead increased or decreased. 

In a letter to Sen. Frank Carlson 
(R., Kan.), chairman of the Sen- 
ate post office committee, Mr. 
Fuller said, “There would be little 
incentive to do a good job or to 
operate within a budget. 


_@ “Any time operation costs ap- 
peared to be outdistancing rev- 
enues, the Postmaster General 
would be authorized to appeal to 
the commission for increased rates 
and the commission’s only author- 


Boston, has been appointed to han- | BERNICE FITZ-GIBBON has been named to | ity then would seem to be to add 


dle advertising for American) 
Credit Institute, Boston financial | 
service organization, and White 
Cross Home Products Co., Cam- 
bridge, a division of Household | 
Research Corp. of America. 


| handle trade publication advertising for 


e New York Journal-American and to 


|up the figures, determine that the 
department was actually going in- 


Probe On, Probe On... 


| 


| 


| 


Panel Explores Consumers’ Buying 


Motives and the Role of Salesmen 


Cuicaco, April 20—The consum- | 


\er’s buying motive—an elusive if, 


not downright subversive element 
in the advertising picture oda — | 
was worked over by the test-tube 
set here last week at the second 


Pint-Size Daily 
Newspaper to Make 


Bow in New York 


New York, April 21—A Time- 
size daily newspaper selling for 2¢ 
a copy will make its bow here in 
two or three months, according to 
Joseph J. Fiske, publication con- 
sultant who will publish Today’s 
Headlines. Mr. Fiske said the 750- 
line paper will appear each after- 
noon and Sunday mornings. 

Advertising space, said Mr. 
Fiske, will not be solicited but will 
be allotted “on application” and 
on a first-come, first-served ba- 
sis. No advertiser may buy more 
than two pages in any 64-page is- 
sue, which is the minimum size of 
Today’s Headlines. 

Mr. Fiske said that advertising 
agencies, which traditionally get 
15% commission and 2% off for 
cash, will get 15% and 10% on ads 
appearing in his paper. Ad rates 
will be higher than any other New 
York daily, a flat $1.30 a line. 
Newsstand dealers will get 50% of 
the daily’s 2¢ afternoon price and 
its 5¢ Sunday price. 


@ Today’s Headlines will condense 
news and features and local news 
will predominate. A 12-page sports 
section is planned, but no racing 
charts will appear. Stock tables 
will not be carried. The only 
movie, theater, radio or tv listings 
will be in paid space. Body type 
will be larger than usual (Inter- 
type Regal 8-point). The paper 
will be five columns wide. 

Mr. Fiske said circulation, which 
he intends will be 500,000, will be 
limited to the five boroughs of the 
city. 


Erikson Resigns as 
Voice Chief; Going 
Back to Agency Post 


WASHINGTON, April 20—Leonard 
F. Erikson has resigned as chief | 


annual Management Conference 
sponsored by the University of 
Chicago. 

While no clear-cut formulas 
emerged from this meeting of the 
academicians and the practitioners 
—no one honestly expected such a 
miracle—the results were highly 
interesting. Before the clinic had 
ended, the coldly objective social 
scientists had not only lanced 
through the consumer’s motives 
but had probed hard enough at 
those of the salesman to raise some 
protesting squeals from the audi- 
ence. 


s Probably the _ panelist best 
known to the audience was Ernest 
Dichter, head of the Institute for 
Research in Mass Motivations. His 
colleagues, all from the University 
of Chicago, were Dr. George H. 
Brown, chairman of the panel and 
professor of marketing of the 
school of business; David Riesman, 
professor of social sciences in the 
college; William E. Henry, assoc- 
iate professor of psychology and 
chairman of the committee on hu- 
man development, and Harold J. 
Leavitt, associate professor of bus- 
iness administration, school of bus- 
iness. 

The first incision was made by 
Mr. Henry, who said that thinking 
had gone beyond the stage of in- 
dividual motives and was now con- 
cerned with the cultural man, i.e., 
the culturally motivated consum- 
er who is identified with society. 


(Continued on Page 30) 


73-Year-Old Sunday 
“Wilmington Star’ 
Stops Publishing 


WILMINGTON, April 20—The 
Wilmington Star, 73-year-old Sun- 
day paper, has shut down. 

The publishers, Alexis I. du 
Pont Bayard and E. M. Budner, in 
a three-column box on page one of 
their April 18 edition, announced 
that “the economics of publishing 
a newspaper on Sunday only could 
not be set aside.” The closing of 
the paper marked an unsuccessful 
effort during the past 14 months to 
meet steadily rising costs. 

The paper moved into a new 
plant a year ago and revamped its 
operations. Circulation climbed to 


of the Voice of America program 30,000 from 20,000 and advertising 
‘to return to McCann-Erickson as/increased 75%. 


act as consultant on retail advertising and | to the red and on the basis of | 


merchandising. Miss Fitz-Gibbon, formerly 
advertising director of Gimbel’s, New York, 
formed her own consulting service on April 


15 (AA, March 8). 


‘that grant the increase.” 


Mr. Fuller said the advisory 
(Continued on Page 20) 


| 


| ally. 


v.p. and general executive May 3, 
the U. S. Information Service an- 
nounced today. 

Mr. Erikson has been here since 
last July, “reorganizing and stab- 
ilizing” the government’s interna- 
tional broadcasting operations. 
Theodore C. Streibert, chief of the 
information agency, said he was 
accepting the resignation “with 
great reluctance.” A successor has 
not been selected. 

Mr. Erikson explained he had 
accepted the post on a temporary 
basis. 

“The Voice is functioning ably 
and effectively,” he said. “I have 
confidence in the professional abil- 
ity and integrity of the staff to 
carry on its important mission.” 


McWilliams Leaves Gems 

Harry K. McWilliams has re- 
signed as advertising and public 
relations director for Screen Gems, 
New York tv subsidiary of Colum- 
bia Pictures Corp. 


KSWM-TV Appoints Rep 
KSWM-TV, Joplin, Mo., which | 
is due to start telecasting Aug. 15, | 
has appointed Venard, Rintoul & 
McConnell to represent it nation- 


The statement by the publishers 
said an affiliate firm, Star Color 
Press Inc., will continue its opera- 
tions, and some mechanical em- 
ployes are expected to be absorbed 
into the affiliate. The publishers 
said efforts to sell the paper were 
unsuccessful. 

The Sunday Star was founded in 
1881 by Jerome Bell, who pub- 
lished it for 30 years. 


Zimmerman to AP Parts 

Richard J. Zimmerman, former- 
ly advertising manager of the 
Plaskon division of Libbey-Owens- 
Ford Glass Co., Toledo, has been 
appointed publicity director and 
assistant advertising manager of 
AP Parts Corp., Toledo manufac- 
turer of automobile mufflers, tail 
pipes and exhaust pipes. 


Youry Joins WBZ-TV 

William H. Youry,, formerly of 
WGLV-TV, Easton, Pa., has been 
appointed sales service supervisor 
of WBZ-TV, Boston. 


Certified Metals to Gramercy 


Certified Metals Co., Newark, 
N. J., has appointed Gramercy Ad- 
vertising Co., New York, to handle 
its advertising. 
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Another Tough Year, 
Nance Tells Packard 
Stockholder Meeting 


Detroit, April 22—Packard 
Motor Car Co. stockholders were 
told this week that they may get 
no dividends this year. 

James J. Nance, Packard presi- 
dent, said at the annual stock- 
holders meeting that he doesn’t 
know whether there will be a pay- 
ment this year. A dividend of 20¢ 
a share was made in March, 1953. 

Competition and the need for 
cost-cutting equipment are the 
major problems confronting the 
company, Mr. Nance said. He 
blamed the auto industry’s “over 
production” of last year and its 
high carryover of °53 models for 
much of the trouble. 


s Asserting that he is not dis- 
couraged, Mr. Nance said the 
company is tooling up its Utica, 
Mich., plant for production of V-8 
engines, automatic transmissions 
and axles. The company has ad- 


justed production “to what dealers 
can sell” and is encouraging them 
to be more aggressive in selling, 
he said. 

The company also must decide 
whether to make its own auto 


bodies. Chrysler Corp. bought 
Briggs Mfg. Co. body plants last 
December, but is willing to con-| 
tinue production of Packard bodies 
formerly made by Briggs. 

Packard, 14th in the auto indus- 
try at this time, has seen a serious | 
decline in sales this year. New-car | 
registrations for the first two 
months as tabulated by Automo- 
tive News show Packard registra- 
tions down about 40%. 


Bozell & Jacobs Acquires 
A. L. Perkins & Co. May 1 
Bozell & Jacobs has acquired 
A. L. Perkins & Co., Indianapolis, 
and on May 1 will merge the Per-_ 
kins agency with its Indianapolis 
branch. Armond L. Perkins, who 
formed the agency in 1946, will 
become a v.p. of Bozell & Jacobs | 
and will continue as account ex- 
ecutive and public relations coun-— 


sel for his clients. Richard C. Lov- 


ell, art director of Perkins, will 
join Bozell & Jacobs as assistant 
account executive. 

The Perkins clients include Ins- 
ley Mfg. Corp., Cooley Electric 
Mfg. Corp., W. J. Holliday & Co., 
Indiana Gear Works Inc., all of 
Indianapolis, and Hendrickson 
Motor Truck Co., Chicago. 


Chicago Adwomen Elect Covert 

Bessie Covert, Modern Hospital 
Publishing Co., has been elected 
president of the Women’s Adver- 
tising Club of Chicago. Other of- 
ficers are Mrs. Genevieve T. Ray- 
mond, Montgomery Ward & Co., 
lst v.p.; Mrs. George A. Harper, 
Ruthrauff & Ryan, 2nd v.p.; Lois 
Winterberg, National 4-H Supply 
Service, recording secretary; Jane 
Ellen Murray, J. Walter Thomp- 
son Co., corresponding secretary, 
and Lelia Kelley, Midwest Farm 
Paper Unit, treasurer. 


Robinson-Hannagan Moves 
Robinson-Hannagan Associates, 

New York public relations coun- 

sel, has moved to 420 Lexington 


| Ave. 


Leaders! 


AGE 


lating in Iowa. 


1,310,000 


IOWA PEOPLE 


read... THE 
DES MOINES SUNDAY 


REGISTER 
(more than 500,000 copies) 


and you can reach any and all age groups . . . Teens to 
Twenties, Young Marrieds, Family People, Community 


15 to 24—75% are readers 
25 to 34—73% are readers 
34 to 44—71% are readers 
45 to 54—67% are readers 


...as reported by the Advertising Research Foundation 
in its first statewide audience study of 14 Sunday newspapers circu- 


Beheaded blonds aren’t too gory 
for comics books covers, if 
there’s not too much blood, pub- 
lisher tells senators 
Biting, bitter analyses unroll at the 
Four A’s meeting as research, 
beer ads, lack of professional 
stature are cited 
Industrial advertising should be- 
come more productive because of 
its effect on the economy’s basic 
needs admen are told ...Page 2 
Lower-calorie beer can be made, 
a chemist says, but it means tak- 
ing out alcohol—and then it 
might not sell Page 2 
Down with the hucksters, Fax 
Cone tells the Four A’s, zeroing 
in on reckless copy claims and 
media practices, too ....Page 3 


.|Pride of ownership seems to be 


going out of style now that peo- 
ple have more money, professor 
tells marketing men ....Page 3 
Federal orders to brewers may be 
a blessing, AA says, pointing 
out that specific calorie copy 
makes beer look good ..Page 12 
Happy talk is tried by food mar- 
keter who figures bad news is 
depressing, so uses “nice peo- 


ple” testimonials ...... Page 26. 

REGULAR 
Advertising Market Place ... .50 
Coming Conventions ......... 63 
Creative Man’s Corner ...... 42 
Department Store Sales ..... 24 
MEE, GiwSwicicssamewaaden 12 
Eye and Ear Dept. ........... 44 
Farm Publications Linage ... .52 
Getting Personal ............. 16 
Looking at Retail Ads ........ 44 


Advertising Age, April 26, 1954 


Advertising restrictions may come 
through proposed federal laws, 
ANPA is told and warned to be 
ready to act 

Star sapphires have little to do 
with oxygen production, but 
Linde Air Products makes them 
a good sideline 

Two different PMs, one straight 
bourbon and the other a blend, 
are marketed te meet local 
WN aw issidcasakuus Page 34 

Colgate experiment with agency- 
produced tv may point the way 
to more reasonable tv costs, Eye 
Oe oe SOUR 6 os kcicsaticas 

Food manufacturers plan to in- 
crease ad budgets an average of 
20%, a Grocery Manufacturers 
survey finds Page 45 

“George does it’ approach to sell- 
ing works when _ Lowerator 
shows that industry leaders buy 
FOR TIO a ihc Kanes n ened 

Old fashioned leok in drug stores 
is popular, hardware store ap- 
pearance isn’t, says BBDO after 
checking shoppers ..Page 56 

Savings and loan ad ban support 
seems to disappear as a federal 
agency opens hearings on con- 


60046546464 


troversial legislation ..Page 60 
FEATURES 

Merchandising Ideas ......... 22 

i rr 21, 62 

Photographic Review ........ 68 

Production Tips ............. 44 

po” ee 12 


Salesense in Advertising ....41 
This Week in Washington... .72 
Voice of the Advertiser ...... 66 
What They’re Saying ........ 12 


No other newspaper 


For complete facts on where these people live, what they earn, and 


what they own, 
Audience in Iowa.” 


For details on how to get 


see “A Study of the Des Moines Sunday Register 


your copy, write 


; Advertising Research Foundation, Inc., 11 West 42nd St., New 
York 36, New York. 


THE DES MOINES SUNDAY REGISTER 


...an "A" Schedule Newspaper in an “A-I" Market 


GARDNER COWLES, President 


A SEPARATE 


BILLION - DOLLAR MARKET 
IN THE PALM 
OF YOUR HAND 


provides the coverage and home - delivered 
circulation in the Metropolitan Oakland Area’s 
separate billion dollar market. 


One paper does the job in the 
Metropolitan Oakland Area 


>" 
ys -< — oy 


in Northern California 
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In May...25 cities across : 

the country will conduct 
df community-wide automotive safety 1 
checks, co-sponsored by WOK". If you sell a 


® cars, tires or accessories, it is important for you % 


Nue & 


to know about this unprecedented proyject. 
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SK Co-sponsored by LOOK, the National Safety 
Council and the Inter-Industry Highway 
Safety Committee, the safety check in each 
city will be conducted as a major civic event. 
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This huge safety drive is 


another ecample of LOOK’s “™ 


M. i 
1 Se 


£ merchandising-for-sales program...a program? 4 


which enables HOO to develop more total 


& in-store retail tie-ins than BRAS... more than 
the PMU... more than any other magazine. 
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“advertise more 
in NEWSPAPERS in ’54 


because... 


Men find their daily newspapers indispensable for business ::ews, 
news of international events, news of national and local impor ance 
—not to mention the fact that newspapers are the only source of ' 
detailed sports news. 


Of The Men Who Read Newspapers . . . 23 Read Something On Every 
Page—Including Advertising Pages. 
Of The Men Who Read Newspapers, 74% Read The Advertising 
Run By Their Local Retail Stores! 

Published in the interest of all newspapers by 


Moloney, Regan & Schmitt 
Newspaper Representatives since 1900 
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Useful, Factual Information Scores 
in ABP’s 12th Industrial Ad Awards 


(Continued from Page 2) 
“What is being advertised? 
“Who is doing the advertising? 
“What will the product do for 

me? 

“How much usable information 
does it give me?” 

Advertisers adjudged “most ef- 
fective” in answering these ques- 
tions were called to the head table, 
accompanied by agency represent- 
atives, to receive the awards. The 
presentations were made by Karl 
M. Mann, ist v.p. of the ABP 
board, and president of Case-Shep- 
perd-Mann Publishing Co., assisted 
by Harry H. Melville, v.p. of Sim- 
mons-Boardman Publishing Co. 
and contest chairman. 

The complete list of winners and 
their agencies included: 


® Division 1: 


“ 


For advertising of 


Your prospects are best in the Growing West 


/ i + a eee 


Salt Lake Intermountain Market 


of 1% million people 


The complete coverage of The Salt Lake Tribune and the Deseret News and 
Telegram easily places this prosperous market in the palm of your hand. With 


one schedule at one low rate, these two metropolitan newspapers unite all of 
Utah, Southern Idaho, Western Wyoming and Eastern Nevada into one big 
unified market that has a staggering annual payroll of $1,870,354.00. 


The Salt Lake Tribune 


(MORNING & SUNDAY) 


zt 
“ 
4 


DESERET NEWS so 
Salt Lake Telegram (tveninc) 


Represented Nationally by: MOLONEY, REGAN & SCHMITT, INC., Metropolitan Sunday Newspapers 


construction materials, basic ma- 
terials used in the building of 
plants, residences, dams, roads, 
bridges, etc. 

First, U. S. Steel Corp. and Bat- 
ten, Barton, Durstine & Osborn. 

Award of Merit: Hamilton Kent 
Mfg. Co. and Ralph Gross Adver- 
tising Co.; American-Olean Tile 
Co. and John Falkner Arndt & 
Co.; Libbey-Owens-Ford Glass Co. 
and Fuller & Smith & Ross. 

Division 2: Advertising of main- 
tenance and service equipment, 
parts and materials; equipment for 
installation in residences, stores, 
factories, plants, etc., and basic 
operating supplies in industry. 

First, Walter Kidde & Co. and 
Cunningham & Walsh. 

Awards of Mzrit: American 
Steel & Wire division, U. S. Steel 
Corp. and BBDO; Fort Howard 
Paper Co. and Johnsen & Dickin- 
son; Mission Mfg. Co. and Rives, 
Dyke & Co. 


® Division 3: Advertising of op- 
erating machinery and equipment; 
equipment used in ‘the production 
of goods or in industrial operation. 

First, Ohio Crankshaft Co. and 
Carr Liggett Advertising. 

Awards of Merit: General Elec- 
tric Co. and G. M. Basford Co.; 
L. S. Starrett Co. and Walter B. 
Snow & Staff; Fansteel Metallur- 
gical Corp. and Symonds, Mac- 
Kenzie & Co. 

Division 4: Advertising of pri- 
mary and process materials; ‘‘un- 
finished”’ or raw materials used in 
the production of goods. 

First, E. I. du Pont de Nemours 
& Co. and BBDO. 

Awards of Merit: Timken Roller 
Bearing Co. and BBDO; Reynolds 
Metals Co. and Clinton E. Frank 
Inc.; Chemstrand Corp. and Doyle 
Dane Bernbach Inc. 


# Division 5: Advertising of com- 
ponent parts and materials, con- 
tainers, packaging supplies; ‘“‘fin- 
ished” items used in the produc- 
tion of goods, or in packaging. 

First, Timken Roller Bearing Co. 
and BBDO. 

Awards of Merit: International 
Paper Co. and H. B. Humphrey, 
Alley & Richards; Link-Belt Co. 
‘and Klau-Van Pietersom-Dunlap; 
Cryovac division of Dewey & Almy 
Chemical Co. and Horton-Noyes 
Co. p 
® Division 6: Advertising of pub- 
lic relations and services and of all 
other advertising not covered by 
preceding divisions. 

First, Chesapeake & Ohio Rail- 
way and Robert Conahay Inc. 

Awards of Merit: American Op- 
tical Co. and Sutherland-Abbott; 
Warner & Swasey Co. and Gris- 
wold-Eshleman Co.; Westinghouse 
Air Brake Co. and BBDO. 

“The judges felt these advertis- 
ers did the best job of recognizing 
the readers’ problems and doing 
something about those problems,” 
Mr. Farran: said. 


Ingalls Named Publisher 


David Sinton Ingalls has been 
elected president of Cincinnati 


'Times-Star Co. and publisher of 
| the Cincinnati Times-Star. Hulbert 
'Taft Sr., editor and publisher of 
the Times-Star since 1930, has 
‘been elected chairman of the 
‘board. Lloyd Bb. Taft has been 
‘named assistant publisher and 


exec. v.p. 
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V. I. 7 If a famous man has some- 


thing important to say, he picks 


his place 


and audience with special care. When 


he puts it in writing, as Alben W. Barkley 


has just done, the place is usually The 


Saturday Evening Post,* and the audience 


the millions of the Post families. They’re 


the ones who read. They set the patterns 


-of living and buying in their communities. 
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tant People. Reach 


THAT REMINDS ME- 


x-Vice-President 
ALBEN W. BARKLEY 
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US bh ee 
yo 


the heart of America. 


*Seven U. S. Presidents, five Vice Presidents and ed va J me Syme Gite: 
fourteen Nobel Prize winners have written for the Post. A CURTIS MAGAZINE j ei 
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Burnett Names Bohmbach 

Dwight Bohmbach, formerly 
copy group head with Knox 
Reeves Advertising, Minneapolis, 
has joined Leo Burnett Co., Chi- 
cago, as a copy supervisor. 


TELL AND SELL YOUR STORY 

_ WITH GENUINE PHOTOGRAPHS 

8x 10's Post Cards Tip-ons 
Miniatures— Portfolios — Business Cards 
THE GROGAN PHOTO COMPANY 
desi _Bahls St., Danville, Hlinois 


ae 4 CHICAGO OFFICE: 
122 s Michs ‘gan Ave, Phone Webster 9 43210 


Herald Tribun’. which has won 
the Ayer cup 
this year, was 
of 829 Eng! 
newspapers \v 
contest. Each « 
the basis of its 
a date selected ©» lot. 

First honor le mention for 
newspapers of nore than 50,000 
circulation we: to the Salt Lake 
Tribune. Secor. honorable men- 
tion was given ‘o the New York 
Times, which hs won the cup six 
times in the pa-!. Third honorable 
mention was av arded to the Wash- 


“Herald Trib’ Wins 
F. W. Ayer Cup for 
Typography, Makeup 


PHILADELPHIA, April 22—The 
New York Herald Tribune has 
|been awarded the F. Wayland 

ayer Cup for excellence in ty- 
| »ography, makeup and printing. 
| The award was made by judges 
lof the 24th Annual Exhibition of 
Newspaper Typography, meeting 
in the galleries of N. W. Ayer & 
|Son here yesterday. The New York 


sue of March 10, 


ington Post, which won honorable 
mention award: in three previous 
years including 1953. This class 
had 146 entries. 


America's 


FOREMOST 
TOY TRADE 


Magazine 


Only ABC Toy Paper 
Oldest in Field 
Leads in Lineage 


Write for New Market 
Data Folder 

| McCREADY PUBLISHING 

| 71 W. 23rd N.Y. 19 


@ In the class for newspapers of 
10,000 to 50.000 circulation, first 
honorable mention was given the 
Evening Herald, Manchester, 
Conn., second honorable mention 
to the Post-Tribune, Gary, Ind., 
and third honorable mention to the 
News, Iron Mountain, Mich. This 
class had 327 entries. 

Among newspapers of less than 


even times before 
icked as the best) 
-language daily) 
ch entered this) 
‘ry was judged on. 


10,000 circulation, first honorable 
mention was awarded to _ the 
Transcript, Norman, Okla., second 
honorable mention to the Daily 
Tribune, Peru, Ind., and third hon- 
orable mention to the Journal, Og- 
densburg N. Y. This class had 331 
entries. 

The New York Daily News won 
the honorable mention for tabloids 
for the second straight year. There 
were 25 tabloids entered. 


WN. Y. Adclub Lauds Murrow 

The Advertising Club of New 
York has awarded its Bronze 
Plaque of Achievement to Edward 
R. Murrow, news commentator, 
member of the board of directors 
and counselor on public affairs of 
the Columbia Broadcasting Sys- 
tem. 


Carnese to Caldwell-Clements 
Caldwell-Clements Inc., New 
York, has appointed Paul J. Car- 
nese sales promotion manager of 
Tele-Tech & Electronic Industries, 
Technician and Mart. Mr. Carnese 
formerly was with McGraw-Hill 
Publishing Co., New York. 


NATION AL 
Highway Advertising 


reaches 90% of the 
trading area! 


NATIONAL Highway Advertising exposes your brand name and dealer’s name to 90% of your 
prospects each month. This high coverage is obtained in trading centers of 100,000 and less, 
which represent 70.6% of U.S. population. Surveys by National Quality Interviewers, Princeton, 
N.J., prove you get this extensive trading area coverage when you use NATIONAL maintained signs 
with SCOTCHLITE ® brand reflective sheeting. Write NATIONAL Advertising Company today! 
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Copyright 1954, National Advertising Company 


NATION AL 
Advertising Company 


WAUKESHA, WISCONSIN 
A Subsidiary of Minnesota Mining and Manufacturing Company 


19 Sales and Service branches serving the entire nation. 
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NATIONAL HIGHWAY ADVERTISING DELIVERS YOUR MESSAGE TO THE MOST PEOPLE AT THE LOWEST COST 


Advertising Age, April 26, 1954 


Network Chiefs 
Beat Color Drum 
at 4-A’s Meeting 


WHITE SULPHUR SPRINGS, W. Va., 
April 23—Color television will be 
available for advertisers who want 
to start building experience and 
a franchise in the medium, but the 
big questions are still (1) how 
many sets will there be; (2) when 
will they be available, and (3) 
how much will they cost? 

That’s the nub of what four of 
the most highly placed men in the 


tv industry told the American 
Assn. of Advertising Agencies 
here today. 


Four A's Meeting 


Sylvester L. Weaver Jr., presi- 
dent of National Broadcasting Co., 
urged advertisers to get into color 
tv now. 

“I recommend that all major 
advertisers go to color with their 
present shows—if they can get the 
facilities—this fall to learn, and 
to insure their prestige as leaders. 


= “And I recommend using new 
selling punch right now (selling 
with color even before color is a 
circulation factor) for those with 
new programming developed es- 
pecially for color. 

J. L. Van Volkenburg, president 
of the television division of Colum- 
bia Broadcasting System, reassured 
advertisers about the probable 
cost of color tv. It will be about 
10% higher than b&w television, 
he said, raising cost-per-thousand 
from $2.31 to about $2.54, based 
on a projection of $36,000,000 tv 
sets in use by 1958. 

He pointed out that this ¢com- 
pares favorably with magazine 
color vs. b&w costs, and he pointed 
to the steady rise of magazine col- 
or advertising. 

In 20 months, he predicted, 200 
stations will be able to handle net- 
work tv color, and perhaps 12 
will have origination facilities. 


s Joseph B. Elliott, exec. v.p., 
consumer products division, Radio 
Corp. of America, predicted that 
the 1954-55 deinand for color tv 
receivers would be greater than 
the supply, which he placed at 
about 400,000 for those two years. 

He sees production rising stead- 
ily until 5,000,000 receivers are 
built and sold in i958, by which 
time there ought to be 10,200,000 
color tv receivers in the U. S. 

Mr. Elliott emphasized that the 
entire tv industry had to move to- 
gether on the problem, and he dis- 
puted the report that any segment 
of the industry was dragging its 
feet. He also defended RCA’s de- 
cision to start with a 15” tube, on 
the ground that it was essential for 
the company to start production— 
which he said had now hit a rate 
which RCA hadn’t expected to hit 
until year-end. 

The fourth speaker, Frank 
Stanton, president of CBS, insisted 
that the key to the problem of col- 
or tv is the tube and the cost of 
color receivers. He reviewed what 
CBS-Hytron is doing to produce a 
cheaper tube. 

As for advertisers, he thinks it 
is “clearly to their interest’ to get 
into color television promptly, 
since he sees “substantial competi- 
tive advantages” for those who get 
in early. He believes that in the 
future, all tv will be in color, but 
he has no definite timetable. 


BAB Appoints Renauer 

Edward Renauer, formerly of 
the Bureau of Advertising, has 
joined the research department of 


| the Broadcast Advertising Bureau, 


New York. 
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where more is sold eee 


New York Sunday News 


Coloroto Magazine 
Chicago Sunday Tribune 
Magazine 


Philadelphia Sunday Inquirer 
“Today” Magazine 


Rotogravure « Colorgravure 


it’s FIRST 3 FIRST! 


One out of every four consumer units residing in the 3 compact 
city and suburban areas of New York, Chicago and Philadelphia 
earn $6,000 or more per year. This is 62% greater than the aver- 
age for the remainder of the U. S. In these concentrated, far- 
above-average sales areas, the family coverage of General Mag- 
azines, Syndicated Sunday Supplements, Radio and TV thins 
out. In this immense, highly profitable market there is no sub- 
stitute for FIRST 3 MARKETS’ nearly 2-of-every-3 family 
coverage. 


And on a national basis, FIRST 3 MARKETS GROUP reaches 
55% of all families living in 40 of the 162 major metropolitan 
county areas. These 40 areas account for about one-fourth of 
total U. S. Retail Sales. To make your advertising sell more 
where more is sold... it’s FIRST 3 FIRST. 


New York 17, N. Y. News Building, 220 East 42nd Street, VAnderbilt 6-4894 « Chica go 11, Ill., Tribune Tower, SUperior 7-0043 


San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 ¢ Los Angeles 17, Calif., 1127 Wilshire Boulevard, MIchigan 0259 
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Take the board of a leading American bank...its members 
represent more than a dozen separate and distinct business and 
professional backgrounds. 


And that’s typical of nearly any large enterprise. It takes the team- 
work of many specialized minds to shape the solid, rounded decisions 
of today’s big business. 


Certainly this is true of journalism, the communicator of today’s 
complex events. 
Beyond Conventional Bounds 


Daily news reporting alone can give little more than the latest 
facts. No background, no analysis, no correlation with allied events. 
And so—no estimate of the likely consequences. 


All this takes time, takes the teamwork of many specialized news 
authorities —the elements uniquely provided by Newsweek. 


Newsweek goes far beyond the bounds of conventional 
reporting. It maintains its own bureaus at the world’s 
10 key news capitals...maintains 100 correspondents 
and special-assignment experts at other strategic loca- 
tions...maintains, in addition, another 98 special sources 
along the world newsfront. 


adil 4 


NEWSWEEK EDITORS IN ACTION: Progress in the visual presentation of 
the news and its significance is a constant responsibility. 


Here’s news coverage that is broad in scope—matched by analysis 
that digs deep for significance. For Newsweek’s headquarters staff 
surveys all the news, appraises its meaning, and estimates the likely 
outcome. All this is accomplished because of the Newsweek team’s 
combined experience in the profession of news interpretation. 


Corporation Footnote: 
NEWSWEEK’s current circulation of 1,000,000—its all-time high— 
represents an all-time high in quality, too. 


53.2% of it is concentrated among important executives. And...a 
surprisingly high number—160,000—sit on the boards of one or 
more companies. 


The Magazine of News Significance 
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One Man’s Poison, Another’s Meat 


It is a strange and a curious thing that the same kind of difficulty 
which is causing so much concern for cigaret makers may turn out 
to be a blessing in disguise for the brewers. 

The cigaret makers, as everyone knows, are having health prob- 
lems. And in a much less important sense, so are the brewers. No 
one has yet declared that beer causes cancer, but there has been 
a widespread belief that the amber brew contributes directly to a 
less immediately fatal, but nonetheless bothersome, physical ail- 
ment commonly known as expansion of the waistband. 

Concerned with this common belief that beer and beef are nearly 
synonymous, the brewers have been having a fine time advertising 
this or that brand of brew as containing fewer calories than other 
brands of beer. The situation has been marked by great similarity 
with the cigaret situation—instead of saying, as most cigaret makers 
were saying until recently, “Our cigarets will hurt you less than oth- 
ers,” the brewers have been shouting, “Our beer won’t make you as 
fat as other beers.” 

Into this maelstrom of less fattening claims, the Alcohol and Tobac- 
co Tax division of the Treasury Department (which has far more to 
say about alcoholic beverage advertising than it does about cigaret 
advertising) recently descended with a number of warnings. 

If you are going to talk about the dearth of calories in your beer, 
it told brewers, you had better get specific; that is, you had better 
declare the actual caloric content of your beer, instead of merely 
making a low calorie claim. 

Since ATTD’s advice and suggestions are pretty much law in 
beer advertising, the brewers who have been featuring the low- 
calorie story—and who feel it is worth featuring—have been chang- 
ing their copy to tell how many calories their brew contains. Ballan- 
tine now advises that it contains 11.6 calories per ounce, and Krueger 
gives it as 105 calories per glass. 

This would be mere incidental intelligence, not worth relating, 
if it were not for the fact that these statements indicate that beer 
is only slightly more charged with calories than that darling of the 
dieters—skimmed milk—and considerably less charged with them 
than orange juice or apple juice. 

Thus it may well turn out that the brewing industry’s involvement 
over a health claim may be of benefit to the entire industry, instead 
of potentially harming the entire industry, as was the case with 
cigarets. 

Apparently it all depends on where you start. In the case of beer, 
its fattening quality has been pretty much taken for granted. Any- 
thing any brewer does to make it seem less fattening is almost cer- 

tain to benefit the entire industry. 


The Wheel Horses of Advertising 


Last week we printed, in our feature section, a short piece by 
Paul V. Barrett—who was advertising manager of International Cor- 
respondence Schools for 29 years until his recent retirement—on “the 
wheel horses of ICS advertising.” 

Pointing out that AA and other publications have printed a good 
deal about outstanding ICS ads, Paul Barrett asked: “But what 
about the wheel horses that turn in good performances year after 
year, never quite reaching the top rung, but posting tens of thousands 
of dollars on the profit side of the ledger?” And he proceeded to 
recall a dozen or so such ads. 

These are the ads which never win a gasp of admiration from oth- 
er admen, and are never tagged with a blue ribbon in a meaningless 
competition for the “best ads” of this or that year. 

They are just workaday ads, pulling their weight—and a little 
more—without particular fuss or excitement. They are the ads that 
are believed, that tell a good sales story, that make an impress on the 
customer without creating a fuss. And, of course, they are the back- 
bone of every successful advertising campaign. 


What They're Saying 


Don’t Slam the Door 
native resource. It shouid be con- 


tenance of our present standard of 
living; no other way has _ been 
found to sustain that standard. 
Just now, there is fear of reces- 
sion, due to a changeover from a 
war economy to peacetime. The 
truth is, we are always in danger 
of recession. Relax the pressure 
upon us to better our lot by the 
adoption of new and improved 
things, and the expanding economy 
slows down. 

When you or I postpone buying 
a set of steel table knives or a new 
suit of clothes, the steel industry 
and the wool industry suffer. It is 
as simple as that. It is estimated 
that there are 100 million individ- 
ual purchases made in the United 
States each day. When these sales 
fall off, say 5%, they show up in 
a 5% decrease in pig iron produc- 
tion, bank clearances, car-loadings 
and the other principal indexes of 
the nation’s business for that day. 
The picture is over-simplified, 
but it is a true one as to the end 
result. 

It is a true picture of the im- 
portance of over the counter buy- 
ing activity. 

Buying activity is maintained 
and stimulated by the selling forces 
of the nation. 

Proper recognition of this native 
resource, its correct evaluation in 
our national economy, its relation- 
ship to the well-being of the in- 
dividual, is highly important if we 
are to utilize it in full measure. 


—Merle Thorpe, in “Service,” pub- 
lished by Cities Service Co., Washing- 
ton, D. C. 


Recipe for Ideas 
There’s a very interesting group 
creative activity that we at BBDO 
call “brainstorming.” As a matter 
of fact, we have developing group 
“jdeating” or brainstorming to such 
a fine art that we call it our 
secret weapon. Actually, it’s just 
individual “thinking up” with the 
additional stimulus that the group 
gives. 
A BBDO “brainstorm” session 
goes something like this. We in- 
vite ten or 12 people from all parts 
of the agency to a sandwich and 
cookie luncheon in our director’s 
room. The chairman briefs the 
group on the problem—which 
might be ways to increase traffic 
in automobile showrooms, new 


premium ideas for children, or 


American salesmanship is a great | ing.” They are: 


served. Upon it hangs the main-') 434 til later. 


reads the rules for “brainstorm- 


1. Judicial judgment is ruled out. 
Criticism of ideas must be with- 


2. Free-wheeling is welcomed. 
The wilder the ideas the better; it 
is easier to tame down than to 
think up. 

3. Quantity is wanted. The 
greater the number of ideas, the 
more likelihood of good ones. 

4. Combination and improvement 
are sought. In addition to contrib- 
uting ideas of their own, panel 
members should suggest how sug- 
gestions of others could be turned 
into better ideas, or how two or 
more ideas could be combined into 
a still better idea. 

A time limit is set (usually less 
than an hour) and the session gets 
started. 

It’s not unusual for one of these 
sessions to produce over 100 ideas. 
Naturally, many may be eliminated 
when they are reviewed the next 
day but it’s a very unusual session 
that doesn’t produce at least a 
dozen good, usable ideas that can 
be presented to a client. A dozen 
ideas where before there was just 
a problem. A dozen ideas when 
just one might make the differ- 
ence between sales success and 


failure. 
—John Leonard of Batten, Barton, 
Durstine & Osborn, at New York 
University’s ‘‘Dean’s Day.” 


The Color TV Problem 
Frankly, in my opinion, the tele- 
vision industry is in the untenable 
position of having announced, 
under political and competitive 
pressure, a new service to the pub- 
lic without having the technologi- 
cal ability to deliver the service 
within the standards and economic 
limits acceptable to the public. 
That is today’s color television 
problem in a nut-shell. And the 
nub of the problem is the color 
picture tube to which no one, as 
of this date, has a satisfactory and 
conclusive answer. 
All other elements of color tele- 
vision have been solved, to a de- 
gree necessary to start acceptable 
service .. 

You naturally will ask, “Where 
is the tube that was used in dem- 
onstrations which resulted in the 
FCC approving the NTSC color 
system?” The answer is reasonably 
simple—that particular tube was, 
for all intent and purposes, a lab- 
oratory tube which served the 
purpose of proving that the NTSC 
System was sound, practical, and 
offered the important element of 
opportunity for future improve- 


ment and development. 
—Dr. W. R. G. Baker. General Elec- 


Rough Proofs 


Although some magazines are 
being discontinued because of in- 
creased postage rates, Mr. Sum- 
merfield sees no reason why they 
shouldn’t be a lot higher. 


The New Yorker talks about the 
success of British lignt cars in the 
American market. It may be due 
to the fact they’re also lighter on 
the pocketbook. 


Ted Williams speaks his mind in 
The Saturday Evening Post, but 
the effect on his public relations 
and his newspaper relations is 
rather doubtful. 


Albert Wood has “urged agen- 
cies to stop imitating and be more 
original in planning campaigns.” 
And of course their clients will 
have to be willing to abandon the 
follow-the-leader technique. 


The law of supply and demand 
doesn’t always werk. For example, 
Western movie fans are keen about 
Colt .45s, but the company won’t 
make them any more. 


Butchers, barbers and barkeep- 
ers are just as sour on tv com- 
mercials as the eggheads, Ed Ber- 
nays reports, without indicating an 
exception in favor of Pabst’s Bill 
the Barkeep. 


While Collins, Miller & Hutch- 
ings seems to be going highbrow 
on us lowbrow admen, they are 
kind enough to supply English 
translations for such Latin phrases 
as opus opificem probat. 


The classified ad reads, “Na- 
tional fiction magazine wants sales- 
man with 1 or 2 years’ experience.” 
In writing fiction or selling it? 


“What do you do when your 
competition gets your advertising?” 
asks a publishers’ representative. 
The publisher cails the ad man- 
ager on the carpet; the a.m. com- 
plains about the circulation, and 
the circulation man gripes about 
the editor. ¥ 


Joe Garagiola made it perfectly 
clear to Senator Ed Johnson that 
nobody “tampers” with a baseball 
player who can’t hit better than 
.250. 


Since the big end of Republican 
campaign money will be spent on 
television next fall candidates will 
be confronted with the double-bar- 


and looking right. 


The Spalding ball will enable 
you to “hit ’em longer, straighter, 
consistently!” the ad promises. 

Yes, but what does it do when it 
gets on the green? 


After Sam Snead’s first round 
in the Masters, Wilson Sporting 
Goods wasn’t too optimistic, but it 
had its wire of congratulations to 
Mr. Snead sent to the newspapers, 
just in case. 


tric Co., speaking before the Electric 


ideas for a dealer contest. Then he 


Club of Los Angeles on April &. Copy CuB 
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THE INQUIRER takes your advertising to 
the most potent pocketbooks in Delaware 
Valley, U.S.A. In addition to intensive cover- 
age of the city, THE INQUIRER reaches 
out to give advertisers thorough penetration 
of the rich suburbs and nearby towns that 
account for HALF THE SALES in the Greater 
Philadelphia area. 


That’s why you find so many new advertisers 


The Philadelphia Buguirer 
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in THE INQUIRER . . . so many old ones 
with expanded schedules. Greater results for 
advertisers have made THE INQUIRER 
Philadelphia’s FIRST newspaper . . . FIRST 
in National advertising, Retail advertising, 
Classified advertising and Total advertising. 


To skim the cream off the great Delaware 
Valley, schedule THE INQUIRER... 
FIRST! 
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DELAWARE VALLEY, U.S.A. 
has peak buying power 


Sales Manage- 
ment estimates the 
effective buying 
income of Dela- 
ware Valley at 
over $7,000,- 
000,000 ...18% 
more per family 
than national 


The Voice of Delaware Valley, U.S.A. a 
Exclusive Advertising Representatives: West Coast Representatives: 
NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S, DIX FITZPATRICK & CHAMBERLIN FITZPATRICK & CHAMBERLIN 


20 N. Wacker Drive 
Andover 3-6270 


342 Madison Ave. 
Murray Hill 2-5838 


Penobscot Bidg. 
Woodward 5-7260 


155 Montgomery St. 
Garfield 1-7946 


1127 Wilshire Boulevard 
Michigan 0259 
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_ — |\Gov. Dewey Signs 
|Three Laws to Ban 


a . . 
Dirty Comics Books 
‘| ALBANY, Apri! ~21—Three bills 
.|designed to curb ce sale and dis- 


tribution of obsce:. magazines and 
‘lcomics books wre signed last 


week by Gov. Thomas E. Dewey. 


e 
: One measure b:::s “tie-in” sales, 
\ ‘!which Gov. Dew, described as 
Dell aI |those in which a caler must buy 
objectionable pul ications in order 


“!to get other unob)«-tionable maga- 


.|zines and books. 

to a mass market The second extcnds to the cor- 
e e /*|poration counsel, |» chief legal of- 
with class incomes! |ficer of village, town or city the 
power to initiat« proceedings to 
‘ - ‘ -lenjoin the sale or distribution of 
You receive a special benefit when obscene publications, including 
The Elks delivers your sales message | cannes books. Mayors already have 

i i H ‘|the power. ; 
to its high income readers. 1 5 Weed tee boosts the minimum 
i i H speci fine imposed for the sale of suc 
The Elks is edited to their ial |literature from $50 to $150. The 
interests and their liberal way of offense will remain a misdemean- 
living, giving and spending. It is © as _ — sentence of 

: : _|ten days to a year. 

welcomed and read with high The new laws were proposed by 
interest by its more than a million ‘lthe joint legislative rg on 
- i in i , -l}ecomic books, which told the gov- 
et epee \ ney espe sews ernor that newsstands throughout 
buy from it. No other magazine ‘ithe state were “crowded with 
offers so much for $2.25 per page pocket books and picture maga- 
per thousand. zines, the covers of which are de- 


‘l\voted to the exploitation of sex, 
and the contents of which are re- 
plete with detailed descriptions 
»}/and presentations of sex, lust, pas- 
sion, crime, brutality and perver- 


MAGAZINE" 


New York « Detroit Puffer Names Herbert Kraus 
i Herbert M. Kraus has joined the 
pepe tact: | public relations division of Charles 
~ “3/0, Puffer Co., Chicago. 


YOU MIGHT RIDE 485 WINNERS IN A YEAR*— 


mr BUT. ee WKZO RADIO 
fee PULSE REPORT—100%, YARDSTICK ALWAYS WINS 


ere KALAMAZOO TRADING AREA—FEBRUARY, 1953 


MONDAY—FRIDAY IN WESTERN MICHIGAN! 


.o~ 12 noon— 6 p.m.— WKZO, Kalamazoo, is definitely Western Michigan’s top radio 
ae _— ananighe buy—morning, afternoon and night. Pulse figures, left, prove it. 
= _ (a) 59% 48%, On a quarter-hour, 52-time basis, for example, WKZO gets: 
1 
‘ ¢ 5 (a) 7 . 181.0% more morning listeners and 321.4% more after- 
. D 4 4 4 noon listeners than Station B (and for only 35.3% more 
fd 3 4 7 money! ) 
ote ; = od Nielsen figures tell much the same audience story. They show 
(a) Does not broadcast for complete six-hour that WKZO gets 177.7% more average daily daytime families 
period and the share of audience is un- than Station B! 


adjusted for this situation, Ask Avery-Knodel for all the facts. 


She Solver SVlalions 
WKZO — KALAMAZOO 


WKZO.TV — GRAND RAPIDS-KALAMAZOO 
WJEF — GRAND RAPIDS 


W4JEF-FM — GRAND RAPIDS-KALAM. DIO LAM oo 
KOLN — LINCOLN, NEBRASKA — ces RA FOR KA AZ 
KOLN.TV — LINCOLN, NEBRASKA AND GREATER WESTERN MICHIGAN 

Associated with 
WMBD — PEORIA, ILLINOIS Avery-Knodel, Inc., Exclusive National Representatives 


*This American record was set in 1953 by Willie Shoemaker. 


Advertising Age, April 26, 1954 


Getting Personal 


Mary Gibbons, president of Gibbons-O’Neill, Cleveland, has 
written a children’s book called “The Story of Ophelia” (Double- 
day), featuring the lamb family she originated several years ago 
for her agency’s St. Mary’s blanket account. Evaline Ness did the 
illustrations. .. 

Margaret Divver, ad manager of the John Hancock Mutual Life 
Insurance Co., named Advertising Woman of the Year by the 
Advertising Federation of America, heads 10,000 Bostun women 
volunteers in a drive for $710,000 in the current Cancer Crusade 
of the Massachusetts division, the American Cancer Society. .. 

Brand Names Foundation president Henry E. Abt has been named 
national chairman of the Fathers Committee for the $1,300,000 stu- 
dent union building fund of Wells College. ..Nat M. Abramson, man- 
ager of the WOR entertainment bureau, added another citation to 
his laurels March 29, this time from the department of defense “for 
patriotic service in providing entertainment to members of the 
armed forces.”. .. : 

Franklin A. Tooke, general manager of KYW in Philadelphia, 
has been named by the mayor of Philadelphia to serve on his com- 
mittee on Fire Prevention Week observance . .. Ed Wallis, promotion 
director of WIP, Philadelphia, is the latest to join the “Hathaway 
Club.” Fighting a brush fire near his home, he suffered an injury 
to his left eye and is now wearing the patch of membership... 

John F. Lux, publisher of the Herald-News, Joliet, Tll., was 
honored by employes and officials of the Copley Press at a dinner 


O-F TO EUROPE-—left, Mr. and Mrs. Tod Reed sail on the United States for a 
combined business and pleasure tour of England and the Cwitinent. Mr. Reed is 
v.p. of Ruthrauff & Ryan, Detroit. Right, also sailing on the liner United States are 
Mr. and Mrs. John F. Hunt. Mr. Hunt is a v.p. of Foote, Cone & Belding, Chicago. 


marking his 40th anniversary with the paper. Speakers included 
William Hart, publisher of the Aurora Beacon News, and J. Emil 
Smith, editor and publisher of the Illinois State Journal, Spring- 
field... 


A Chicago newcomer is 61%4-lb. Carl DeWitt Botts, first baby for 
Lambert (Bud) Botts, of AA’s editorial staff, and his wife Lee. The 
boy arrived on April 13...Twin girls, Judith Kristine and Joy 
Catherine, arrived April 12 at Lake Forest Hospital for the Emil 
Stanley family. Emil is president of Traffic Service Corp., publish- 
er of Traffic World, Chicago. The arrivals jumped the child popula- 
tion to five for the Stanleys... 


Henry (“Hank”) Harris, p.r. director of Bachenheimer-Lewis, is 
proudly telling everybody he’s a first-time father. Randal S. is his 
son’s name. ..Patricia Kelly, on the editorial staff of Better Living, 
is engaged to Richard H. Depew of American Broadcasting Co... 


Audrey Elizabeth L’Hommeieu is engaged to James A. Harbur of 
Cunningham & Walsh, New York...George Tons, micwestern sales 
manager of Westinghouse Broadcasting Co., has received a ten-year 
service pin from the company...Russell Yerge, promotion man for 
Buhl Sons Co. in Detroit, won top prize for conducting the best lo- 
cal campaign on Paul Weston’s Columbia album, “Caribbean Cruise.” 
The prize: a Caribbean cruise, 12 day’s worth, for himself and 
wife... 


Paul E. Mills, station manager of WBZ-WBZA, Boston, accepted 
an award from the Automobile Legal Assn., citing the station “for 
its distinguished leadership in the promotion of highway safety.” 


...Bob Cypher, eastern sales representative of Civil Engineering, 
boasts the first addition to his family, Robert Jr. . .Ditto CBS enter- 
tainer Jack Sterling, whose new daughter’s name is Patricia Ann... 

The navy, Bill Tuttle, v.p. in charge of sales of John E. Gibbs & 
Co. and producer S. George Gallu, were all kind of startled at the 
turnout to see the first screening of the new television film, “Navy 
Log.” Held aboard the U.S.S. Salem, flagship of the sixth fleet, only 
a few dozen were expected. By the time all had been piped aboard, 
well over 100 tv executives were on hand... 


Madeline Beatrice Lynn Cleary, business manager of the network 
sales department at DuMont television, has wed Capt. Charles A. 
Christenson of the Grace Lines. One of the captain’s ushers was 
James L. Caddigan, the bride’s brother-in-law and programming 
and production director for DuMont... 


CBS commentator Edward R. Murrow is surely racking up the 
awards these days. A partial list includes: the Sidney Hillman Foun- 
dation for his “See It Now” telecasts; the New York Newspaper 
Guild’s annual Page One award in public affairs, for the second 
time; a $500 gold coin watch award by the Overseas Press Club for 
the “best consistent television presentation of foreign affairs,” and 
selection as one of five speakers of the year for 1953 by Tau Kappa 
Alpha, collegiate honor society in speech... 


Philo Farnsworth, v.p. and technical director of Capehart-Farns- 
worth, is recovering from surgery at Parkview Memorial hospital 
in Fort Wayne... 

Wedding bells have rung for Bennett Rosner, manager of the ad- 
vertising services record department at RCA Victor and free-lance 
writer Julie Riley, his former girl Friday. ra 

Chicago adman Burton Browne and his saloon partners will cele- 
brate the six-month anniversary of their Gaslight Club April 28 
with a “champagne raffle every half-hour and an evening of unusu- 
al festivities.” 
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182,000 DETROITERS—77,000 more than last year’s 
record—paid $1.20 each to attend The Detroit News Annual 
Travel and Sports Show . . . a 9-day spectacle featuring 
over 125 travel and sports exhibits. 


NOTHING could be more expressive of Detroiters’ 
avid interest in travel and outdoors. . . and their financial 
ability to indulge in these pleasures. 


DMB .. . Detroit Means Business... railroad business, 
airline business, vacation and resort business, boat and 
sporting goods business. And business means The Detroit 
News! Proof of The News sales-producing ability is that 
it carries nearly TWICE AS MUCH LINAGE as either 
of the other two Detroit newspapers. 


The Detroit News 


THE HOME NEWSPAPER 


Weekday Circulation 443,791—Sunday Circulation 544,622 ABC 9/30/53 
Largest of All Michigan Newspapers 


Eastern Office: 110 E. 42nd St., New York 17. © Miami Beach, Florida: The Leonard Co., 311 Lincoln Road 
Chicago Office: 435 N. Michigan Ave., Tribune Tower, Chicago, Ill. * Pacific Coast: 785 Market Street, San Francisco, Calif. 


Beyer 
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Trout expert hoo 


Tricky trout giving you the run around? Hogwash, claims N. Y. 
Times Rod and Gun Editor Ray Camp. Just serve them the 


right menu and they'll eat out of your hand. 


Ray’s fishing tips help to lure more than a million guys into 
Mechanix Illustrated every month. He speaks from experience 
and a million men follow his advice. That’s MI VITALITY! 


Sam Smith likes to fish, likes to brag about the “big one”. His 
wife tells him to put up or shut up. Mechanix Illustrated showed 
him how to put up. Mount your trophy on the wall, advised MI. 


ks a haul...$m 


Before you could say “stuff it”, Sam was into his waders and 
down to the brook, fire in his eye and rod in his hand. Sam 
responds to MI like a tenderfoot to a hotfoot. VITALITY is 


the spark that sets him in motion. 


MI’s VITALITY sends readers pell mell in all directions. Doz- 
ens of “do-it-yourself” ideas hurry them off to their hardware 
dealers for costly equipment—hand and power tools, building 
materials, electrical supplies. Hunting and fishing rieces lure 
them to their favorite sports shops. Aut smotive news has them 


haunting parts and accessories stores. 
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Mechents Mhestrated 
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WANT TO FEEL LIKE A MILLIONAIRE? 
MI can show you how. Cover the walls 
of your favorite room with hardwood 
panels, says MI, and you'll be living 
in the lap of luxury. MI details the 
way to do it. You supply money. U. S. 
Plywood supplies material. What could 
be simpler? 


A awastt cemeorwer eee eneen: ke pesriamy tee 
wom © 
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TERMITES 


sre ammonE Armen ee & meee 
tees can hy emt 


8 
frome wedesting sour heune 
Tartine ore one of the vidos forme of 


TERMITES CAN EAT you out of house 
and home. MI solves the problem, tells 
how to prevent them from entering, 
tells how to get rid of them if they’ve 
already moved in. And, naturally, in 
wonderful MI “do-it-yourself” fashion. 


These are the guys other people turn to when the power 
mower or plumbing goes on the fritz. These guys are aching 
for ideas. New ideas. Phooey on warmed up leftovers. They 
demand the best. That’s why they buy MI every month. And 
why not? It’s the original “do-it-yourself” book. They’ve been 


weaned on it and have thrived on it. 


Advertisers thrive on it, too. MI’s VITALITY puts a powerful 
push behind a product, shoots sales curves skyward. Put up or 
shut up, did you say? OK. Ask to see our advertisers’ results one of the Fawcett family... 
stories. We’re loaded with them 
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Car care 


ENGINE ADDITIVES 


is Mechansa lilestsoted 


i 


HOW’S YOUR CAR’S HEALTH? Carbure- 
tor acting up? Water pump noisy? 
MI’s CAR CARE expert, Fred Russell, 
says many expensive motor operations 
can be eliminated by use of automotive 
additives. MI offers proven, helpful 
information like this every month to 
car owners. 
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Mount Your Trophy 


Your feltew spertumes will heve te belleve 
Your story about the big Gch you cought IF 
the evidence fh preserved ond put on dispioy 
By Cima Weitner 


Tes Jess Ret yway and dey the skin or 
f prave thet yours dein ' shy tot tn a anturated walt solution If you let the 
count and hang it ox the wall’ The job tao dry before mounting it 
ert tee GMa a ame) hanrate wd hee » te old Ne 

The seomer you can get to work om the 
fide after it has boon cought. the better 
« take cole mites ater’ thy fot 

fe it ip demd as & guide for pamting 

The fh can bee dngt on ice for aeversi 3 
days, but BA w nevemary & heey it for tow wp wath om i 
soy length of tre before mwmustng 1 te rmpertan: peants to observe i 
Soest % shin 4 ond remove the innards «= you wont » prafemional looking job © ] 
ie 


Mechanix Mastrated | 


SMITH CAUGHT THE “BIG ONE” and 
he’s going to prove it. MI carefully 
outlined the method for mounting a 
fish. Smith dove for this bait and had 
his fish stuffed in no time. MI’s VI- 
TALITY works like magic! 


NEW YORK + CHICAGO « LOS ANGELES + SAN FRANCISCO + DETROIT 


serving millions of America’s families 
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Summerfield Plan Wo 


Economic Approach to Post Office: Fuller 


| agree with this point of view,” he at length and concluded that there 
should be congressional recognition 


(Continued from Page 3) 
council had considered the possi- 
bility when it prepared the de- 
tailed report on postal operations, 
which it submitted to the Senate 
committee last January. He said 
the council considered such a plan 
“bureaucratic, liable to abuse and 
human error and tending to erect 
improper and artificial barriers be- 
tween the Congress and its con- 
stituents.” 

He declared the council con- 
cluded,that the problem could best 
be handled by studies undertaken 
by a group of rate experts who 
would make their recommenda- 
tions for rate changes directly to 
Congress. 


® (In his report, Mr. Summerfield 
said one of the chief objections to 
existing rate procedures is that 
Congress has failed to vote rate 
increases promptly and has per- 
mitted the department to pile up 
a big deficit in recent years.) 

Mr. Fuller observed, ‘While 
those who have written the Post 

ffice report appear to differ with 
he council in some ways, there 
are large areas of agreement or 
near agreement.” 

Expressing a belief that the re- 
ports ‘“‘will be a definite milestone” 
toward improved service and econ- 
omy, he stressed that “both reports 
certainly point up the need for a 
definite congressional policy con- 
cerning the philosophy underlying 
the postal service.” 


® He said, “It is gratifying to know 
that of 28 specific recommenda- 
tions made by the advisory coun- 
cil, the Post Office Department 
agrees with 24, partially agrees 
with two and disagrees with only 
two.” 

Mr. Fuller said the first of the 
major differences between the 
council and the Post Office is in 
the council’s statement that the 
Post Office is fundamentally a 
public service to the people of the 
U. S. 

“The Post Office Department’s 
report uses the term ‘public util- 
ity’ instead of public service,” Mr. 
Fuller pointed out. “There is a 
world of difference between the 
meanings of these two expressions. 
The decision in this matter neces- 
sarily will rest with Congress.” 


= The second point of difference, 
he said, is that the council after 
careful consideration is certain 
that the operations of the Post Of- 
fice both now and for many years 
in the past reflect the view that 
the Post Office is designed pri- 
marily for the handling of first 
class mail. 


“The Post Office report does 


‘YONNE SAYS:— 


So... advertise in the paper, where 
people look for all that’s going on) 
in town ... in the stores... in the 
streets . . . at the counters... 
women's club . . . court house and 
schools. 


“BAYONNE CANNOT BE SOLD 
FROM THE OUTSIDE” 


THE BAYONNE TIMES 
BAYONNE, NEW JERSEY 
NATIONALLY REPRESENTED BY 
BOGNER & MARTIN 


uld ‘All But Wipe Out’ 


explained. “While it indicates that 
priorities, value of service, etc., 
should be considered in the matter 
of rates, it waves aside such con- 
siderations in measuring the sig- 
nificance of postal service. 


s “The Post Office Department 


states clearly the costs should con-! 


| 


of postal personne! and facilities. 
The council discussed this question 


of the prior position which first 
class mail and its auxiliaries enjoy 
in handling, dispatch and deliv- 
ery.” 

Mr. Fuller expressed confidence 
that hundreds of millions of dol- 
lars will be eliminated from postal 
operating costs with the introduc- 


‘tinue to be apportioned among tion of new equipment and meth 
‘postal classes according to their use ods, but stated that the counci 
peor not suggested that the savings 


will be made immediately. 


|'@ “It may take five years or more 
for the improvements to be de- 
veloped and achieved which should 
have been undertaken long ago,” 
he concluded, “but if expense re- 
ductions in that time are not well 
over 10%, then there is something 
radically wrong with those who 


are responsible for the activity.” 


Advertising Age, April 26, 1954 


; [fat Affiliates with Lee 


KAWT, Douglas, Ariz., will be- 


‘come an affiliate of the Mutuai- 


Don Lee Broadcasting System, ef- 
fective May 1. The 250-watt sta- 
tion, which operates fulltime, has 
been an NBC affiliate. 


Clock Maker to Cayton 

Self Winding Clock Co., Brook- 
lyn, has appointed Cayton Inc., 
New York, to handie advertising 
for its standard and specially de- 
signed clocks. 


A 


and 


R.H 
The 


prime objective in 


our Engineering Depart- 
ment is to seek constant- 
ly for ways in which 
Parker products can be 
designed to deliver even 
better performance and 
value. We are acutely 
sensitive to every new 
design development, 


consider Product 


Engineering a leading 
reporter of them. 


. Davies 
Engineering Manager 


Parker Appliance 


Company 
Cleveland, Ohio 
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RUSSELL W. DAVENPORT 


Davenport, 54, director of the In- 
stitute for Creative Research, for- 
mer chief editorial writer of Life 
and managing editor of Fortune, 
died of a heart attack at his home 
here last night. 

Mr. Davenport was credited with 
starting the Wendell Willkie boom 
for President in 1940, and resigned 
from Fortune to coordinate Mr. 
Willkie’s campaign. He returned to 


'the magazine after Mr. Willkie’s 


New York, April 20—Russell w. ‘defeat, and in 1942 became chief 


editorial writer of Life. In 1951 he 
became director of the Institute for 
Creative Research. 

Born in Bethlehem, Pa., he 
served as an army ambulance driv- 


er in World War I and twice re-| 


ceived the Croix de Guerre for 
exceptional bravery beyond the 
call of duty. He joined the Luce 
publications in 1930 and seven 
years later became managing edi- 
tor of Fortune. During World War 


II he worked as a correspondent 
for Collier’s and the New York 
Post. His brother, John Davenport, 
is editor of Barron’s Weekly. 


CHESTER E. VELIE 

Troy, N. Y., April 22—Chester 
E. Velie, 64, treasurer of Record 
Co. and business manager of the 
Troy Record newspapers for the 


last six years, died here yesterday | 
after a brief illness. He was strick-| 


per Publishers Assn. convention 
in New York. He had been asso- 
ciated with the Record organiza- 
tion since 1906. 


WILLIAM DRESSER 

New York, April 22—William A. 
Dresser, 67, for 33 years resort 
and travel advertising manager of 
the old New York Sun, died in his 
home yesterday. He had retired in 
1950. Before joining the Sun he 


en Monday while preparing to had been an advertising salesman 
leave for the American Newspa-|for the New York Times. 


THE SOUTH'S 
NO. 1 STATE 


_ 


CITY-ZONE CIR. 51,739 


I, 


He Leads Design at Parker Appliance 


HE READS PRODUCT ENGINEERING 


The fact that Product Engineering is, by a very wide margin, the No. 1 advertising 
medium in the Original Equipment Market is not nearly as important as what the 
reasons behind this leadership mean in advertising value for your products. And 
although these reasons are many, here are three you can quickly get your teeth into: 


—WINSTON-SALE 


CIRCULATION: 26,107, and all paid (ABC, December, 1953). This is the biggest in 
the history of design-engineering publications, Result: more contacts, far deeper 
penetration in industry’s Design-Engineering Headquarters, and the certain assur- 
ance of intent readership which only an all-paid circulation makes possible. 


EDITORIAL: more yearly pages of specific interest and usefulness to design engineers 
than any other magazine in the world publishes. Result: a concentrated, purposeful, 
alert, sales-productive atmosphere in which to tell your products’ story to the most 
important buyers of them. 


— GREENSBORO) 
CITY-ZONE CIR. 38,402_ 


ADVERTISING EFFECTIVENESS: the kind that led 880 advertisers to invest far more 
advertising pages and dollars in Product Engineering last year than were entrusted 
to any other design publication. Result: an outstanding agreement among successful 
companies and their agencies that your advertising dollars buy the most value and 
sales power when you concentrate them in Product Engineering. 


There’s lots more than this about Product Engineering important for you to know 
if you seek bigger sales for your parts, materials, components, or finishes in the 
dynamic Original Equipment Market. A letter or call to us at any McGraw-Hill office 
will bring you the complete story. 


Impression 


with 


WINSTON- 


FIRST 


in city-zone 
circulation! 


The McGraw-Hill Magazine of Design Engineering 
McGraw-Hill Building, New York 36 


ie aL 
DISTRICT OFFICES: Atlanta 3—Boston 16 —Chicago 11 
Cincinnati 8 — Cleveland 15 —Dallas 1 — Detroit 26 
Los Angeles 17~New York 36 — Philadelphia 3 
Pittsburgh 22 —San Francisco 4—St. Louis 8 


ABDI ABC) 


ZONE CIR. 18,999 and] 


~ : 
«OS 
| * © = 2 
AND you reach an important 
9-county area with 


$298,626,182° 


Retail Sales 


WINSTON-SALEM— 
largest N. C. city-zone 
circulation—SECOND 
LOWEST milline rate! 
Only the JOURNAL & 
SENTINEL cover this 
rich 9-county crea— 
and are the ONLY 
papers in the South 
offering a Monthly 
Grocery Inventory— 
an ideal test morket. 


TY-ZONE CIR. 23.1 Ant 


AMERICA’S NEW 


WINSTON-SALEM TWIN CITY 


JOURNAL and SENTINEL 


SUNDAY EVENING 


MORNING 
National Representative: KELLY-SMITH CO 
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Sales and PR Notions... 


Williams & Wilkins Co., Balti- | 
more, thinks it has come up with a | 
merchandising “first” in the un- | 


PACKAGE DEAL—First of its kind in the 

medical book field is what Williams & 

Wilkins Co., Baltimore, claims for this 
package offer. 


sensational medical books field. 
The medical publisher is offering 
Stedman’s Medical Dictionary and 
J. G. B. Grant’s “Atlas of Anat- | 
omy” together in a custom-made 
box to sell as a unit at $21.50. 
Saving on the package: $2, or 9% 
of the combined retail prices. Wil- 
liams & Wilkins believes this is 
the first such package deal in the 
business. 


WHAT'S THE DIFFERENCE 
BETWEEN THESE COINS? 


t 
' 


ELECTROTYPES 
Uptewa 4! Fob Avene Downtown: 2)4 Wt 


woe 


WHAT'S THE DIFFERENCE?—Flower Steel 
Electrotype Co., New York, wanted to re- 
mind prospects that (a) electros should be 
identical to the originals and (b) Flower 
sees to it they are. So it sent out these | 
card-mounted dimes. “If you see a differ- 
ence, call Uncle Sam,” it told the trade. | 
“They should be identical.” 


e If you’re (a) planning to paint 
your house and (b) a prospect for 
printing materials, you can profit 
from a brochure of J. W. Clement, 


Florida, that is. 


It is a fine place to live. 


Mostly, people here have more money | 


than almost any other city of its size, 
per capita. 
That makes them good buyers. 


That’s one reason why some chain stores 
in Orlando year in and year out do more 
business and make more money than 
their sister stores in Jacksonville and 
Tampa. 


Orlando Sentinel-Star 
Orlando, Florida 


Nat. Rep. Burke, Kuipers & Mahoney 


Merchandising Ideas 


All Like Orlando | 


| 
| 


Buffalo printing manufacturer. 

In a_ kind of merchandising 
double-play, Clement takes a how- 
to-paint-your-house booklet issued 
by Benjamin Moore & Co., New 
York paint manufacturer, puts an 
outside cover around it labeled 
“We'll Match You,” and sends it 


_out to the printing trade. 


The idea: “In this booklet you 
will see how the modern colors of 
the paints made by Benjamin 
Moore & Co. have been matched 
meticulously with printer’s ink.’ 


Palmer Associate. merchandising ; 
specialist which ated the book 
and “chose Clem ',” also gets a/| 


credit. 


1c., Detroit, op- | 

Department | 
ent history to) 
ig of its newest 
Shopping Cen- 
skirts. Harking 
terurban days, 
reated one last 


e Davidson Bros 
erator of Fed 
Stores, dug into . 
celebrate the ope: 
unit at the Eastga': 
ter on Detroit’s o: 
back to the old 
the store chain rc: 
run—dubbed “A =ireetcar Named 
Eastgate”—on or of Detroit’s last | 
two streetcar lin | i 
Party equipme:: included pho-| 
tostats of old car cards, streetcar) 
tickets, interurb:: maps, barber AD HISTORY—Guests of Federal Depart- 
shop quartets aid old-fashioned ment Stores’ new store opening in suburb- 
brown beer steins for the guests. | an Detroit enjoy 50-year-old car cards— 


ago, Hills Bros. | 


part of the historical theme of the cele-| fessor of Western Ameircan His- 


e Two months bration. 


; which is using a nostalgic tie-in 


Advertising Age, April 26, 1954 


|Coffee Co., San Francisco, met 
the coffee scare with a large news- 
paper ad on the low price of cof- 
fee in spite of all (AA, Feb. 15). 
Now, it is using a folder reprint 
| of the ad as a sales promotion tool. 
| Titled “Two Cups for a Nickel,” 
| the folder is being distributed to 
sales people and retail outlets 
across the country. More than 2,- 
000,000 copies have been used to 
date, according to N. W. Ayer & 
| Son, Hills Bros. agency. 


oa 


er mere + 


'e History alsu has its charms for 
Studebaker Corp., South Bend, 


‘to promote its Conestoga station 
| wagon. A special brochure com- 
posed by Dr. O. O. Winther, pro- 


tory at Indiana University, pre- 


| 


| 


| 
| 


There’s been 


Wives 


* 7 clepulse of Chicago 
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sents the history of the new mod- Old-Fashioned Eating 


el’s covered-wagon predecessor— 
which also was built by Stude- led 
baker. Designed for secondary-_ Prevails in South, 
school distribution, “The Story of 
the Conestoga” starts two centuries | Food Survey Shows 
ago in Pennsylvania’s Conestoga| NasHVILLE, April 20—The old 
Valley, moves to South Bend, fashioned way is still the favorite 
where John Studebaker started| way in the South, at least as far 
making his own covered wagons |as food is concerned. 
and ends with the modern auto! This is indicated in the “1954 
firm—and station wagons. Brand Preferences of Southern 
Families—Food” study just re- 
Cunningham Joins Agency leased by Farm & Ranch—Southern 
H. L. (Bob) Cunningham, for- | Agriculturist. Instant coffee, in- 
merly advertising manager and stant tea and frozen orange juice 
technical service representative of |have not made very deep inroads 
the Ideco division of Dresser In-|in this section of the country. 
dustries. Dallas, has been ap-| Of the respondents, 88.8% still 
pointed v bv. and an account execu- held out for regular coffee, as com- 
tive of Glenn Mason Advertising,|pared with 31.8% who admitted 
Shreveport. they used instant coffee. Regular 


have made very noticeable inroads 


Agency Names Wipperman 
Howard G. Wipperman Jr., for- 


production manager of Finley H. 
Green Advertising, Buffalo. 


Ruth Boylston Joins Silton 
Ruth Harrington Boylston, for- 


has become Chicago’s first television attraction. 


to 195—a 62% lead over the next station 


In one short year WBBM-TV has turned many a viewer’s head 


And the switch is the same, any way you count heads*— 
...in top-rated quarter-hours, with a WBBM-TV increase from 87 


Switch 


a 


Today WBBM-TV broadcasts 6 of the ‘‘top 10” shows during the day 
... 8 of the “top 10” at night. The score a year ago was none of the 
‘‘top 10” in the daytime... and only half of them at night. 


...1n a WBBM-TV average audience now 27% greater than Station B 
—over twice as great as either Station C or Station D. 


Showmanship turns heads to WBBM-TV ...can turn people to your 
product. Let us show you how on Chicago’s Showmanship Television Station WBBM -~TV 


CBS Television’s Key Station in Chicago 


tea is still used by 86.3%, while candy bar eaters, chosen by 28.4% | 
only 6.9% now use instant tea. .of the 75.9% who buy this product. | 

‘Next is Milky Way, 13.6%; Baby. 
= Fresh oranges are used by/|Ruth, 11.0%; Mars, 7.5%. | 
88.2%, as against 27.7% who buy | 
frozen orange juice, and 83.0% 12,095 subscribers in 15 southern) § 
are using fresh lemons, as com- states; 1,432, or 12%, were re- 
pared with 9.6% who buy frozen turned and tabulated. 
lemon juice and 10.1% who get 
frozen lemonade. 

On the cake baking front there 
is some evidence that cake mixes | merly with the advertising depart- | 
/ment of Sylvania Electric Products 
in the South, to the extent of Inc., New York, has been named 
gaining use among 55.1%. Cake 
flour is used by 47.0%. 

Of the 81.4% who drink bottled 
soft drinks, 42.5% choose Coca- 
Cola; 11.3%, Pepsi-Cola; 8.9%, Dr. 
Pepper; 8.9%, Royal Crown; 4.4%,|merly fashion copy editor 
Glamour, has joined the creative 
Hershey is the favorite among staff of Silton Bros., Boston. 


Questionnaires were sent out to| 


FRAMED—The Latest Sessions Clock Co. 
merchandising idea is decorator frames for 
its Saucer clock. Wrought iron, hardwood 
bow! and sunburst fan frames can be 
used to convert the $3.95 kitchen clock into 
one suitable for any room. The frames 
dislayed on this retailer’s card cost from 
$1.50 to $4. C. J. LaRoche & Co., New 
York, is the agency. 


Rusco Windows Names Frost 

Rusco Windows of New England 
Inc., Boston, has appointed Harry 
M. Frost Co., Boston, to handle 
its advertising. 


; 
fx j 


4 | Jd 
boodness 


During the past five years, 
the radio-electronic industry’s 
spectacular growth has been paced 
by the increase of advertising pages 
in the annual IRE DIRECTORY. 


In the 1949 edition, 158 
advertisers took 133 pages. In the 
1953 IRE DIRECTORY, the 
number of advertisers mushroomed 
to 469 and advertising pages numbered 
418—an increase of 214.5% 
over the *49 edition. 


The IRE DIRECTORY sells 
year ‘round by serving over 30,000 
IRE members who daily are developing 
and perfecting remarkable new 
devices. To sell ahead, put your 
product story before radio-electronic 
engineers who are planning ahead 
...in the 1954 IRE DIRECTORY. 


Engineers are educated 
to specify and buy. 


—- 


IRE DIRECTORY» 


\ 


rN Published by 


The Institute of Radio Engineers 


Adv. Dept., 1475 Broadway, 
New York 36, N. Y. BRyant 9-7550 
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Holder Joins Simon & Gwynn | Department Store Sales... 


Easter Sparks Sales Gain of 12% 


od of 1953, but ihe gap between 
figures for the two years appears 


W. M. Holder, formerly adver- 
tising manager of Blevins Popcorn 
Co., Nashville, has been named 
manager of the Nashville office of 
Simon & Gwynn. Mr. Holder suc- 
ceeds Kenneth Leckie, who has 
joined a Lansing, Mich., agency. 


DIRECT MAIL 
IN CANADA 


Our knowledge of Canadian 
markets is enabling us to serve 
many U. S. Direct Mail ad- 
vertising users efficiently and 
economically in the production 
of Mailing Lists — Printing — 
Letters — Addressing — Mail- 
ing — Shipping. Write or tele- 
phone our New York Office — 


HERBERT A. WATTS LIMITED 
421 Hudson St. (8th F1.), 
New York 14, New York 

Telephone: ORegon 5-0220 
or our Head Office 
177 King St., West, Toronto, 


Canada 
Telephone: EMpire 6-1108 


district where a 2% 


WasHincTon, April 22—Easter 
promotions continued to spark de- 
partment store sales in the U. S. 
during the week ended April 17 
when a 12% gain was recorded, 


/compared with the corresponding 
| week of 1953. 


The Federal Reserve Board re- 
ported that all districts had sales 
increases, except the Philadelphia 
decline was 


to be closing. 


registered. Gains ranged from 3% 
in the Richmond district to 21% 
in the Boston district. 


A 16% sales increase had earlier 


been reported for the week ended 
April 10, compared with the cor- 
responding week of 
|Easter rush was providing a long- 
awaited boost in sales as declines 
|/had been reported from Feb. 20 to 
ithe April 10 week. 


1953. The 


Sales so far this year are lagging 


‘3% behind the corresponding peri- 


Three out of four anticipate 6% to 15% gain 


Automotive jobbers 
of South-Southwest expect 
54 sales to exceed 53 


You seeking extra business in the 
automotive after-market can view 
the Southern picture with realistic 
optimism. 

Three out of four wholesalers 
in the South and Southwest ex- 
pect their sales volume for 1954 
to be above 1953. 


These figures were compiled 
early in the year by SOUTHERN 
AUTOMOTIVE JOURNAL from a 
survey among 350 wholesalers 
throughout this market. 

Since the survey date, substan- 
tiating evidence is at hand. For 
the first quarter, the South’s 
largest automotive wholesaler re- 
ports sales well ahead of last year. 

Dixie's better business is based 
on three sound factors. (1) Since 
1946 Southern registrations have 
virtually doubled—the greatest 
increase of any major market. 
(2) The ever-increasing number 
of Southern cars now reaching 
the age when major repairs be- 
come necessary. (3) The annual 
influx of over 5 million vacation- 
ing cars on Dixie highways. 
Share this prosperity. To spur use 
and sale of your products in the 
South-Southwest, your basic ad- 
vertising medium is SOUTHERN 
AUTOMOTIVE JOURNAL. 


75% 
SAY OVER 
53 


13% SAY 
ABOUT SAME 


a 


12% 
SAY UNDER 


Here's what Dixie's automotive 
wholesalers say about 1954 sales 


Your ads in SAJ reach prac- 
tically all the jobbers ... the 
worthwhile new car and truck 
dealers, garages, fleets and serv- 
ice stores in the South and South- 
west. Total readership is over 
30,300, giving you unequaled 
coverage of Dixie’s automotive 
outlets. Come—and prosper 
with us! 


NBP BPA ABC 


SOUTHERN 


AUTOMOTIVE 


JOURNAL 


806 Peachtree St., N.E., Atlanta, Ga. 


+12% 


Week 
Ended 
April 17, 1954 


Department Store 


Sales Barometer 
Change {rom 1953 


—3% 


Jan. 1 


to 


April 17, 1954 


~ Change from ’53 
Week Ended 
Apr. 


Federal Reserve 
District, Area, and (ity 
UNITED STATES . 
Boston District .... 
Metropolitan Areas 


0 sasveee 
Downtown Boston ........ 
IND aassscosssscseceensscsee 
Lowell-Lawrence ........... 


Cities 


Springfield ......... anvenssneiitd 
BPI Kindcceccsensssecsessceses 
New York District ......... 


Metropolitan Areas 
Buffalo 
Rochester 
Syracuse 
Cities 

New York ........ 
Newark ....... 


Philadelphia District ....... 


City 
Philadelphia 
Cleveland District 
Metropolitan Areas 
Akron 


Columbus 


City 
Pittsburgh 


Richmond District ............ 


Metropolitan Areas 
Washington 
Downtown Washington 
Baltimore 
Richmond ........... 


Metropolitan Areas 
Birmingham ..... 
Jacksonville ........ 
Miami 
PE Satictartcconss 
PUIG | ccciccccccctesse 
New Orleans ...... 
POOGRIVEIND — scissesceses:.. 

Chicago District ..... 
Metropolitan Areas 


ID eechcittenssvsisesssscsccevees 


Indianapolis ....... 
po ne 
Milwaukee .......... 


Metropolitan Areas 
Little Rock ....... 

Louisville 
St. Louis 
Memphis 


Minneapolis District pe 


Metropolitan Areas 
Minneapolis-St. 
Minneapolis City 


Cities 
Duluth-Superior . 
Kansas City District 
Metropolitan Areas 
Denver 


St. Joseph occcccccccnenen 
Albuquerque ...............0 


Oklahoma City 
IIE: dkecbadttliansangeheinesie 
City 

Kansas City .... 
Dallas District 
Metropolitan Areas 
BIE patutapeatessestteeses 


Fort Worth ........... 
Houston 
San Antonio 


Metropolitan Areas 
Los Angeles ......... 


San Francisco-Oakland 


San Francisco City ........ 


Oakland City .......... 
San Jose 
Portland 


IEE Aisiccdevbiecesdees 


Salt Lake City .............. 


| r—Revised. 


*—Data not available. 


tt 


Atlanta District ............... 


St. Louis District ............... 


Paul .... 


| rs 


San Francisco District .... 


Downtown Los Angeles 
Westside Los Angeles .. 
I III, coechanecossticedionsaies 


3 
—13 


—12 


—1l1 
—10 
—22 
—32 


Appliance Sales 
Are Ahead of ‘53 


BRIDGEPORT, CONN., April 21— 
General Electric Co. and Westing- 
house Electric Corp. have reported 
that appliance sales for the first 
quarter of 1954 are ahead of the 
corresponding period of last year. 

W. H. Sahloff, general manager 
of GE’s small appliance division, 
said sales for the quarter were 
15% above the first quarter of ’53. 

Meanwhile, in Mansfield, O., 
John H. Ashbaugh, v.p. of the 
Westinghouse appliance division, 
reported that his company’s ship- 
ments in the first quarter were 5% 
above the corresponding period of 
1953. He added that an even sharp- 
er increase in business is indicated 
for the current quarter, and that 
business for all of 1954 should be 
about 15% ahead of last year. 


Squirt Slates 16 Color Ads 


Squirt Co., Beverly Hills, Cal., 
will use 16 full-color ads in Amer- 


Advertising Age, April 26, 1954 


ican Magazine, Life and Look 
starting May 18 and _ running 
through August to back up local 
advertising and promotion by its 
more than 400 bottier franchise 
holders. Aids for local advertising 
by bottlers include 24-sheet post- 
ers, newspaper mats, radio and 
tv spots and promotion pieces. 
Harrington-Richards division of 
Fletcher D. Richards Inc., Los 
Angeles, is the agency. 


Goodrich Re-Elects Collyer 


John L. Collyer, who has been 
board chairman, president and 
chief executive officer of B. F. 
Goodrich Co., relinquished the 
presidency April 21 but was re- 
elected chairman and chief ex- 
ecutive officer. William S. Rich- 
ardson, exec. v.p. of the company 
since 1952, was elected president. 
Mr. Collyer had been president 
since 1939, and board chairman 


since 1950. Mr. Richardson joined 
ithe company in 1226. He is also 


president of Goodrich-Gulf Chem- 
icals Inc. 


Gateway to fastest growing markets in U.S. 


To up your sales 
down in Dixie use the 
Smith publications 


Advertising in the Smith publications helps your salesmen get 
bigger orders from Southern and Southwestern dealers. They help 
your salesmen open more new accounts in the South-Southwest. 
Smith publications can do this because they are the friendly 


“hometown” business journals 


of the South-Southwest. Their 


coverage and penetration of this market is infinitely greater. In 
big city and small, they place your advertising before thousands 
of prospects missed by trade journals of national distribution. 


You get 15,000 circulation guar- 
anteed monthly with SOUTHERN 
APPLIANCES, the “big size” jour- 
nal that covers the market selling 
35 to 40% of the nation’s house- 
hold appliances. Air-conditioner 
market over 3 times as good here! 


- \e = - 
Third of your market! 32.6% of 
all U. S. dwelling units built last 
year were in states served by 
SOUTHERN BUILDING SUPPLIES. 
Over 10,000 copies monthly cover 
Dixie retail and wholesale lumber 
and building supply dealers. 


Southward industry! 
lions of dollars of Southern and 
Southwestern buying power un- 
touched by national journals. Use 
SOUTHERN POWER and INDUSTRY. 


Sells the textile industry. The most 
complete unit coverage and thor- 
ough penetration of U. S. textile 
buying power available is given you 
by TEXTILE INDUSTRIES. 


Hardware volume _ pin-pointed. 
Over 50% of the business here 
comes from dealers in South’s 
small cities and towns. SOUTHERN 
HARDWARE delivers the complete 
package for you, metropolitan, 
rural and urban. 


Sells the electrical contractors, 
distributors, inspectors, chief elec- 
tricians, engineers of the utilities, 
industrial and large service plants. 
To complete your national cover- 


age, add ELectTpicaL SourtH’s 
12,000 monthly to your schedule. 


Reach mil- 


W. R. C. Smith Publications 
806 Peachtree St., N. E., Atlanta 5, Ga. 
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Leaders, Not Misers... | 


‘Business Week’ 
Readers Dispose 
of Lots of Moola 


New York, April 20—The aver- 
age income of readers of Business 
Week is $18,255, but the median 
income is $12,395. The average net 
worth, $100,159; the median net 
worth, $44,102. 

These and other figures released 
by the publication and indicating 
what would have been easy to 
guess—that its readers are above 
the average in wealth and posses- 
sions—are based on 3,216 question- 
aaires. returned on a mailing to 
10,000 subscribers in February and 
March, 1953, or a 32.2% return. 

Returns also indicated that most 
of these readers are in the top 
echelons of their companies: 56% 
are general officers (board chair- 
men, presidents, v.p.s, etc.); 32% 
major department heads (comp- 
trollers, sales and advertising man- 
agers, etc.), and 12% minor de- 
partment heads (public relations 
and publicity managers, person- 
nel, legal and credit managers, edi- 
tors [BW’s categorization, not 
ours]). 


s Ownership of durable goods runs 
high. Some 96% own cars; 64% 
own one car, 31% own two. A 


Buick is owned by 18%, 17% own}. 


a Chevrolet, 16% a Ford, 11% an 
Oldsmobile, 9% a Plymouth and 
the same percentage own Cadillacs. 

Other possessions include home 
freezers (44%), with 17% plan-| 
ning to buy one; 19% own air con- 
ditioning units, 15% plan to buy; 
12% own a home or office bar, 
3% plan to buy; 48% own a piano, 
3% plan to buy; 2% own a swim- 
ming pool, 2% plan to buy; 1% 
own a tennis court, less than 1% 
plan to buy; 41% own power mow- 
ers, 9% plan to buy, and 12% own 
a farm, 4% plan to buy. 

Combination radio-record play- 
ers are owned by 58%. The aver- 
age price of sets owned is $299, the 
median price, $280. In addition, 
5% own combination radio-record 
player-television sets, the mean 
cost being $590, the median cost 
$526. 


= Television sets are owned by 
67%, 90% owning one set, 9% two 
sets, 1% three sets, and less than 
0.5% four sets. Mean price of sets 
owned is $340, median price, $328. 

Only 20% expect to buy a tele- 
vision set within the next year. 
Of those planning to get a set, 
more prefer RCA Victor (29%), 
14% are planning on a Philco and 
13% on a General Electric brand. 

Business traveling is reported by 
75%. The average number of trips 
made is 16, the median number, 8. 
Some 39% report they are doing 
more traveling on business than a 
year earlier, and 43% were using 
air more than a year previously. 
About 13% travel outside the U. S., 
and Canada is the country to 
which most of them go (52%). 
Mexico is traveled to by 23%, 
Central America by 3%, South 
America by 11%, Europe (country 
not specified) 18%. 


= Of European countries specifi- 
fied, 8% go to England, 6% to 


BullDog Appoints Loepp 
Robert A. Loepp, formerly with 
the central service division of 
Chrysler Corp., has been appointed 
supervisor of creative advertising 
of BullDog Electric Products Co., 
Detroit. 


General Chemical to Central 
General Chemical Co., Cam- 
bridge, Mass., has appointed Cen- 
tral Advertising Service, Boston, 
to handle its advertising. A trade 
and consumer campaign is planned 
for Nylon-Brite. 


|Quinn-Lowe Adds Account 


McKesson & Robbins Inc., New 
York, has appointed Quinn-Lowe, 
New York, to handle international | 


media and foreign local newspaper Y Yj 
advertising for its pharmaceutical 


products. Irwin Vladimir & Co. 
formerly handled the account. 


Esty Appoints Potter 

Dan Potter, 
media on the Procter & Gamble 
account at Benton & Bowles, has 


joined the tv department of Wil-| 


liam Esty Co., New York. 


formerly v.p. of 


France, 3% to Italy, 6% to other 
European countries and 20% to 
other areas. 


Also, on the business side, 46% | 
of the respondents reported they | 
approve or select company gifts | 
for business associates or clients. | 
The average expenditure of com- 
panies was $1,634, the median ex- 
penditure, $700. Liquor is the most | 
popular gift (51%), and others, in 
order, are food, desk and office | 


accessories and lighters. 


Now Available—1954 wine 
Habits of Greater Omaha Families 
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Omaha World -Herald 
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@Consumer Buyin 
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New 10th Annual Edition Gives Brand Preferences In 
90,464 Omaha-Council Bluffs Homes 


Get your copy of this fact-revealing market 
study now! Address request to our National Ad- 
vertising Department, or contact the nearest 
O’Mara & Ormsbee office. 


For the tenth consecutive year, The World-Herald 
offers advertisers this detailed study of consumer 
buying habits, brand preferences, ownership, and 
store distribution of branded products in the 
Omaha-Council Bluffs market of 90,464 homes. 


The Omaha World-Herald is read in 3 out of 
5 homes in Nebraska and Western lowa — a 
market of 1% million people with 2 billion 
dollars to spend. 


The 1954 Consumer Analysis shows brand 
standings for more than 150 products, including 
food, drugs and toiletries, soap products, house- 
hold appliances, homes and equipment, beverages, 
and automotive products. 


Gmaha World-Herald 


O’Mara & Ormsbee, National Representatives s 


Total Net Paid Circulation Average, March, 1954 
253,199 Daily — 264,361 Sunday 
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Milani Combats Woe 
with ‘Nicest Thing’ | 


Vignettes Series 


Los ANGELEs, April 20—Like. 
everyone else, Louis Milani Foods | 
Inc. is unhappy about the sad’ 
state of today’s world, with every 
communications medium intent on) 
beating out the story of ‘fear, 


“The Nicest Thing 
That Ever 
Happened To Me” 


Mrs. Storck of New York says, 

“I'm lucky. The nicest thing that 

ever happened to me is a continu- 

ing thing, that keeps growing more 
marvelous all ‘it time. You see, 
four months ago, I became a 
Mother. So for the first time, I have 
the wonderful thrill of seeing a 
tiny human being grow in love 
and trust toward me every day! 

_ 1 can’t imagine that anyone ever 
had a more delightful experience 
than this—the nicest thing that 
ever happened to me’ 


and...The Nicest Thing 
that ever happened to | 
BAKED FISH is <=) 


=; 


Wiilane PAYS $25.00 


for each true experience like this that 
they use for publication. Send in yours 
today, and you may get $251 Send to: 


LOUIS MILANI FOODS, Inc. 
12312 W. Olympic Bivd., Los Angeles 64, Calif. 
Department 


NICEST THING—Mrs. Storck of New York 

appeared in the first of Louis Milani Foods’ 

current vignette series. Her story concerned 
the birth of her first child. 


tension and anxiety.” So it de- 
cided to spend some advertising 
dollars setting things right. 

The food specialty firm had a 
special anxiety of its own: Its! 


Keun Butlers 
New Hawalbook. ov 
Publication, Layout! 


AN INVALUABLE COMPANION 
AND SOURCEBOOK FOR 
EDITORS AND LAYOUT MEN 


by Kenneth 8. BUTLER, author of 
EFFECTIVE ILLUSTRATION 


“5” BUTLER TYPO-DESIGN 


BOX 324, MENDOTA, lilincis 


other food dressings is “The nicest Nicest Thing That Ever Happened trated direct mail campaign to 
thing that ever happened” (to|to Me,” contributed by a wide civic and benevolent organizations, 
fruit salad, baked fish, etc.). Mi- variety of citizens, including soda asking their help in posting bulle- 
lani’s special worry: “...That the jerks, railroad engineers and in- tins to tell about the program. 

pleasant events of this era are) valid mothers. | Initial mail response to the 
doomed to oblivion.” Even our | | vignette series was “amazing,” ac- 
comic strips “have diverted their # To spur contributions, Milani cording to Milani officials. Their 
characters into a constant theme began with an “Open Letter to All favorite reader comment: “Gosh! 
of crime,” the company noted. Nice People” in the Christian Advertising has taken on a won- 

Milani’s current venture is a Science Monitor (March 16) and derful twist!” 

test campaign built around its ad Sunset Magazine (April) in which As a result, the program has 
theme. In deep one-colum b&w ads it offered $25 for every story used already been extended, with reg- 
the company has been running a_ in its columns. At the same time, ular insertions planned for both 


‘long-term ad theme for 1890 and series of 100-word reports on “The the firm laid plans for a concen-| the Monitor and Sunset for a year 


ahead. 

According to the Milani agency 
—Arthur Meyerhoff & Co., Bev- 
erly Hills—the program is also to 
be expanded to a _ nationwide 
schedule of daily newspapers. 


Playline to Nathan Fein 
Playline infants’ and childrens’ 
wear,.a division of Phoenix Kiddie 
Coat Corp., New York, has ap- 
pointed Nathan Fein Advertising, 
New York, to handle advertising. 
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When advertisers ask us why AMERICAN MACHINIST so far out- 
distances all other metalworking magazines in the size and 
quality of its all-paid circulation, and hence in advertising value, 
we ask them to look at the magazine, itself, where the answer 
can be most quickly found. This is a sound tip for you, too, 
whenever you want to know why AMERICAN MACHINIST is a 
rewarding place to advertise and sell your products to America’s 
biggest industry. 


. .. Such outstanding publishing events as these famous 
AMERICAN MACHINIST issues. Each of them gives your metal- 
working customers invaluable information nowhere else avail- 
able .4&. and helps to build the metalworking-wide enthusiasm 
for AMERICAN MACHINIST that makes this magazine the uniquely 
powerful editorial and advertising force it is. 
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A good place to start is right here, because no other magazine 
_in the world concentrates so large and experienced an editdrial 
staff on the job of editing a magazine exclusively in the intefests 
of Metalworking’s most important buying group: production 
management, There are |7 full-time editors, and all of McGraw- 
Hill’s world-wide resources to back them up. 


oe advertisers atin 
ea 6,874 advertising pages in 1953 


4 


Look, then, to the editorial pages of AMERICAN MACHINIST for 
the reasons why its advertising pages were last year entrusted 
with the job of increasing sales for 953 companies, and carried 
more advertising for the machinery, equipment, materials and 
other products used by Metalworking than any other magazine. 
Remember, too, that all this sales power can be yours at a 
cost-per-thousand-subscribers -which is the lowest among all 
metalworking publications. 
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Standard Oil Sets Campaign 
Standard Oil Co. (Indiana) is 
introducing Super Permalube, a 
new line of multi-grade motor oils 
—which it says can save motorists 
up to two gallons of gasoline per 
tank—in a spring consumer cam- 
paign. Appearing in 1,217 weekly 
newspapers and 544 dailies, the 
announcement series of four ads 
will stress the savings in Super 
Permalube. The drive will also 
include radio, television, approxi- 


mately 3,400 24-sheet posters and|NSE Organizes School 


point of sale promotion. McCann- | 


Erickson, Chicago, is handling the 
consumer advertising. 


Pyramid Life to Simmonds 

Pyramid Life Insurance Co., 
Kansas City, Kan., has appointed 
Simmonds & Simmonds, Chicago, 
to handle its advertising. Newspa- 
pers, radio and direct mail will be 
used. Weiss & Geller, Chicago, was 
the previous agency. 


for Retail Management 


of retail management to run July 
19-Aug. 4 at Rutgers University, 
Rutgers, N. J. An addition to the 
graduate school of sales manage- 
ment and marketing, the retail 
school is open only to applicants 
who are at least 33 years of age 
and have spent at least two years 


in a supervisory capacity. Total 


cost per session is $600. 
| Additional information on the 


The National Sales Executives Program may be obtained from | 
has organized a graduate schoo! National Sales Executives at 136 


E. 57th St., New York 22. Closing 
|date for applications is June 15. 


Forbes Joins H. B. Humphrey 

Scott Forbes, formerly copy 
group head of Maxon Inc., has 
joined the copy department of H. 
B. Humphrey, Alley & Richards, 
New York and Boston. 


Next, you'll find that the contents of any issue will show you 
the abundant and purposeful help metalworking production 
men get from AMERICAN MACHINIST. For here is a magazine 
which is all production, to the end result that all of it is useful 
to the men who buy the machinery, equipment, materials, serv-  . 
‘ices and other products used in Metalworking’s production shops. — 


~ 2 


7S 


And although we can't show you here but a token of the 2,800 
fact-filled pages a year’s issues of AMERICAN MACHINIST bring 
to our subscribers, you can get a clue to their value from this 
typical Special Report. There is one of these Special Reports in 
every issue, and 355 of them have, since 1945, helped Metal- 
working to do a better, more efficient production job, They are 


NG 


an AMERICAN MACHINIST exclusive . . . and good examples of 
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the LEADERSHIP which also produces .. . 


SO . .. when you want increased sales in the $95-billion Metalworking Industry, 
and want to build preference for your products among this industry’s most im- 
portant buying group...production management. ..the facts will tell you why: 


This is the NO. 1 place to do business with America’s biggest industry 


THE McGRAW-HILL MAGAZINE OF METALWORKING PRODUCTION 
McGRAW-HILL BUILDING, NEW YORK 36 

PUBLISHED EVERY OTHER MONDAY 

MEMBER OF THE AUDIT BUREAU OF CIRCULATIONS AND 


ASSOCIATED BUSINESS PUBLICATIONS 
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Florist Group Will 
Spend $1,250,000 


on ‘Flowers by Wire’ 


New York, April 20—Newspa- 
pers, tv and magazines will get 
the $1,250,000 earmarked for pro- 
motion by the Florists’ Telegraph 
Delivery Assn. for fiscal 1954-55. 

Newspapers in 225 markets in 
the U. S. and Canada will get 
more than $500,000 of the budget, 
according to Grant Advertising, 
which handles the account. The 
agency said the association would 
use the CBS-TV “Morning Show” 
and NBC-TV’s “Today” and 
“Home Show” to push Easter and 
Mother’s Day sales. 

Magazines scheduled are Amer- 
ican Home, Collier’s, Coronet, 
Ladies’ Home Journal, Look, The 
Saturday Evening Post and Time. 

The agency said the promotion 
program was expected to increase 
the $43,000,000 volume achieved 
during the past year in flowers- 
by-wire sales. 


tickin Around 


\° 
with KLEEN-STIK 


LABEL IT with KLEEN-STIK ! 


Labels have to do many jobs on 
many different products—and 
wherever the job is extra-difficult, 
dollars to doughnuts you'll find a 
KLEEN-STIK label! Take a look- 
see at some of the clever uses devel- 
oped for this slick, moistureless 
adhesive: 


In Season—ANY Season! 
To help dealers sell more candy at 


every holiday season, SIERRA 
CANDY CO. of San Francisco 
re a fittin’ and proper KLEEN- 
STIK label to each box of the sweet 
stuff as it’s packed. Results: busy 
merchants have an effective seasonal 
display—but when the holiday’s 


past, they can peel off the label 
quick and easy, leaving a regular 
“un-dated”” package! This good- 


lookin’ series of attachments was 
designed and produced for fast, 
automatic dispensing with an able 
assist from AL BAILEY of EAST- 
MAN TAG & LABEL CO. A 
sweet job! 


Sound Off...Sound On... 


When sound engineers tape-record 
decibels and stuff, they often have 
to mark “‘start-and-stop”’ and other 
info on reels. AMPEX ELECTRIC 
CORP. makes it easy with a printed 
die-cut label, accurately calibrated 
to the nth degree. JIM FORD, of 
Ampex’ Purchasing Dept., worked 
out this helpful wrinkle, in co-op 
with BILL DE JUNG, v. p. of 
HOOPER PRTG. & LITHO CO., 
San Francisco. Of course, they chose 
KLEEN-STIK, the modern self- 
stickin’ material with “built-in” ad- 
hesive. The technician simply 
p-e-e-l-s the backing and presses the 
marker in place. In case of changes, 
it’s “‘off with the old, on with the 
new” in seconds. “Sound” thinking, 
we'd say! 


Labels are just one category where 
KLEEN-STIK shines! This ever- 
stickin’ adhesive also makes super- 
selling shelf strips, back-bar pieces, 
bumper strips, die-cut displays, 
and loads of other P.O.P. See your 
regular printer or lithographer for 
stock, samples, and creative help— 
or write for our ‘‘Idea-of-the- 
Month” service —free. 


KLEEN-STIK PRODUCTS, INC. 


225 North Michigan Averive * Chicago 1, lil. 
Pioneers in pressure sensitives for Advertising and Labeling 
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_ New York, April 22—The Amer- 
‘ican Newspaper Publishers Assn. 
|yesterday heard its federal laws 
| eannaalties advise it gravely that 
governmental and_ professional 
organizations’ efforts to restrict 
advertising would bear watching. 

The committee reiterated its 
stand: Any commodity or service 


ANPA Convention 


which may be legally offered to 
the public should not be prohibited 
from advertising. 

Here are some of the fronts 
where anti-advertising legislation 
is cropping up: 


e@ Rep. Mason (R., Ill.) has pro- 


Publishers Group Warned Against Federal 
| Laws Providing Advertising Restrictions 


posed a.5% manufacturers sales 
tax which would apply as well to 
advertising. No hearings are sched- 
uled for it. 


e The Federal Home Loan Bank 
Board has issued a proposed rule 
to keep savings and investment 
institutions it supervises from ad- 
vertising dividends in outlets lo- 
cated more than 50 miles from 
their principal offices. (See story 
on Page 60.) 


e The Department of Agricul- 
ture’s bureau of animal industry 
has proposed that certain virus- 
serum-toxin products could be ad- 
vertised only if the advertising 
were submitted in advance of pub- 
lication. ANPA protested, saying 


r. Oversight Misses the Boat... 
in the Nalion’s 2nd Largest Seaport ! 


He Overlooked Vhe Houston Post 


Mr. Oversight was left behind because he 
was behind the times in his facts on the great 
and growing Houston market — the nation’s 
second largest seaport. He didn’t realize that 
by sticking to outmoded space buying prac- 
tices he was getting coverage in far less than 
half this great market; that only by switching 


from his old rowboat to a first class vehicle 
— The Houston Post — could he do a complete 
Houston area selling job. Get all the facts 
from your nearest Moloney, Reganand 


Schmitt office. 


Starch studies made regularly. Details avail- 


able upon request. 


The Houston Market Today is Sold on... Sold By 


THE HOUSTON POST 


Now More Than 187,000 Daily = 201,000 Sunday® 


...and still growing! 


lt Takes THE HOUSTON POST 
to Sell the Houston Market! 


W. P. Hobby, Publisher 

Eugene Lemcoe, Director 
of Advertising 

Robert Barron, Manager of 
General Advertising 


"ABC Publisher's Statement, 
September 30, 1953 


Advertising Age, April 26, 1954 


|that the important principle that 
/'no government agency should be 
authorized to exercise a _ prior 
censorship was being violated, and 
the ruling was amended to omit 
that provision. 


e The optometric front also has 
lots of trouble. Congress has a 
bill which would restrict optomet- 
ric advertising in the District of 
Columbia; a board of optometry 
examiners in Texas set up a set 
of regulations, one of which for- 
bids any optometrist to advertise 
other than by professional card; 
a three-judge federal court in 
Oklahoma ruled unconstitutional 
the 1953 law regulating optometry, 
including an anti-advertising pro- 
vision. 

Other associations are also 
squabbling. Dentists are trying to 
restrict advertising, and the Con- 
necticut Dental Assn. even asked 
the cooperation of ANPA in its 
effort to curb dental ads; the Suf- 
folk County (New York) Bar 
Assn. sent individual desist letters 
to a group of locai attorneys who 
were advertising in the Amityville 
Record, directing them to stop or 
face disciplinary action. 


s “It is a strange commentary that 
these persons who regard adver- 
tising with such horror do not 
have the same shrinking when it 
comes to publicity for which there 
is no charge,” the report sums up, 
sourly. “Publicity comes with 
maddening regularity from some 
of the very associations which are 
striving hardest to bring about 
prohibition of advertising or its 
drastic regulation. So it cannot be 
public mention that is abhorrent, 
but apparently only public men- 
tion when it is paid for.” 

Otherwise, the report called the 
attention of publishers to the New 
‘Orleans Times-Picayune decision, 
‘the similar case involving the 
Kansas City Star and Times, and 
_various proposals to amend the 
|Taft-Hartley Act. 


| 
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NBC Film Division Acquires 
‘March of Time’ Film Library 
The NBC film division, New 
York, will take over the sales and 
distribution of the “March of 
Time” film library. This addition 
/will bring to well over 30,000,000’ 
‘the amount of film contained 
|in the NBC library. The “March of 
Time” files contain extensive cov- 
erage of national and international 
events back to 1934. 
' Carl M. Stanton, NBC v.p. in 
charge of the film division, said 
‘the footage will be leased not only 
to tv producers but also to mo- 
|tion picture companies and to any 
‘other organization which requires 
documentary or steck film. 


Milwaukee Art Club Slates 


First Annual Awards Dinner 

The Art Directors Club of Mil- 
waukee will hold its first annual 
awards dinner May 18 to confer an 
honorary membership to a Mil- 
waukee citizen who has contrib- 
uted to art in business and ad- 
vertising and to name winners in 
the group’s first exhibition of ad- 
vertising and editorial art. 

Judges for the competition are 
William Miller, president, Art Di- 
rectors Club of Chicago; Frank 
|Cheeseman, art director, Ruth- 
rauff & Ryan, Chicago, and Stan 
|Eckman, Chicago illustrator. 


‘Street & Smith Names Roe 

Harry Roe, formerly a partner 
,in Eschen & Roe, Pacific Coast rep- 
resentative, has joined Street & 
\Smith Publications as West Coast 
advertising manager of Living for 
|Young Homemakers. 


Epstein Associates Moves 

Dade B. Epstein Advertising As- 
sociates, Chicago, has moved to 
larger quarters at 22 W. Monroe 
St. 
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FIRST TIME IN OUTDOOR—Doughnut Corp. of America will use outdoor posters this 
spring and summer in selected eastern markets for its Howdy Doody twin pop in ad- 


dition to radio and television spots. Blaine-Thompson Co., New York, is the agency. | 


ANPA Researchers 
Report Mechanical 


Progress During ‘53 


New York, April 21—A host of 
new mechanical devices for news- 
papers are being studied by the 
American Newspaper Publishers 
Assn.’s_ research laboratory, and 
all of them show promise. 

Franklin D. Schurz, business 
manager of the South Bend Trib- 
une and chairman of the associa- 
tion’s mechanical research commit- 
tee, told the ANPA delegates that 
two of the experiments being 
studied have passed from the lab- 


ANPA Convention 


oratory to field testing. These are 
the no-pack mat and high speed 
etching. 

“The speed with which both of 
these projects can be put to general 
use,” Mr. Schurz said, “will depend 
on how successful the operations 


are in the test papers, how rapidly 
the material and equipment can. 
be made available, and then, how 
fast the sterotypers and engravers 
can be trained to use them.” | 


8 Emphasizing the importance of 
the cooperative research program, 
whereby research is done inde- 
pendently by manufacturers and 
suppliers in cooperation with the | 
ANPA research department, Mr. 
Schurz said that currently there 
are 38 cooperative programs under 
way. 

As an example, he said an auto- 
matic counter and stacker for the 
mail room, which will be manu- | 
factured by Cutler-Hammer, will | 
be made available to newspapers | 
between June and _ September, 
1955. 

The project was undertaken as | 
a result of a questionnaire sent out 
by the mechanical research de- 
partment. At first, Mr. Schurz 
said, it was feared that outstanding 
patents might stop work on the 
project, but Lawrence Flint, direc- 
tor of the ANPA research labora- 
tory, worked out arrangements 
with owners of the patents so they 
were transferred to the research 
corporation and a license was then 
issued to Cutler-Hammer. 


s Pointing out that no major pro- 
ject has been abandoned by the 
ANPA laboratory and that all in 
progress show promise, Mr. Schurz 
directed attention to a recent bro- 
chure issued by du Pont on its re- 
search projects. This showed that 
out of 136 undertaken three years 
ago, eight projects were reported 
commercially successful, 58 had 
been terminated, and laboratory 
work was being continued on the) 
remaining 70. an. | 
“This is a graphic illustration,” 
Mr. Schurz said, “of how great the | 
odds are against successful | 
pletion of research programs.” 
Joseph E. McMullen, chairman 
of ANPA’s mechanical committee, | 
emphasized in his report that dur- | 
ing the past year closer working | 
relations have been established be- 
tween the mechanical committee | 
and the mechanical research com- 
mittee and the respective depart- 


ments aligned with them. | 

The 26th ANPA mechanical con- | 
ference to be held June 7-9 at At-— 
lantic City, N. J., he said, will | 
feature ways of achieving higher 
quality and reduced costs through 
better use of present equipment | 
and further refinements of present | 
processes as well as new processes 
and equipment. 
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Sure we get tired.. 


Making color process plates good enough and fast enough 
to please our clients is hard work, 


but you should see the results | 


TINT GUIDE FREE 


A really handy gadget with 
full gray scale and corre- 
sponding tone values in stand- 
ard red, yellow and blue. 
Write or phone for yours. 


EBELECTRO-MATI 
10 W. Kinzie Street, Chicago * DElaware 7-1277 


HIRST 


in the United States 


with 316,000 Watts 


and 1, 


NBC, BASIC: ABC, CBS, DUMONT, SUPPLEMENTARY © ASSOCIATED WITH WFBM-AM AND TV, INDIANAPOLIS, 
IND., WFDF, FLINT, MICH., WEOA, EVANSVILLE, IND. © WOOD-AM, WOOD-TV, REPRESENTED BY KATZ AGENCY 


000° A.A.T. tower 


WOOD-TV, Grand Rapids, Michigan, 
on April 17, was the first TV station, 
anywhere in the United States, to de- 
liver 316,000 watts from a tower 1,000’ 


above average terrain. 


For the best in technical equipment, 
plus top local and network program- 
ming, select Grand Rapids’ only TV 
station, WOOD-TV. 


GRAND RAPIDS, MICHIGAN 


Grandwood Broadcasting Company 
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Panel Explores Consumers Buying 


today, he notec \s_ people get 


ment in possess' and they are 


Motives and the Role of Salesmen — =<" ths «ona, ents 
iasm to the appe ice of the fac- 
, : tories they work and their liv- 

(Continued from Page 3) | Mr. Riesman came back into the | ing room “as a 0°” 
Mr. Brown, as chairman, im-|4Tena at this stage to  eaend After a short ess in which 
mediately pointed out that this | Whether people actually do get the audience wa en an oppor- 


factor could be important from the | 


angle of planning sales drives. If |any more. | 
The woman in the movie “Letter turned to their | 


the consumer’s behaviour is de- | 


emotionally attached to possessions |tunity to write « questions and | 


‘turn them in, the .demicians re- 
es to face the 


termined culturally, and not by the | to Three Wives” who was so proud practitioners. 


need to satisfy simple natural | 
wants, some advertising notions | 
might not be possible. For exam- | 


ple, the fact that different individ- | 


uals may be under pressure from 
different class standards within | 
the culture may make it impossible | 
to get one brand universally ac- 
cepted. He threw the subject open 
to the panel. 

Mr. Henry backed up Mr. 
Brown. 

“As we emphasize psychology and 
culture,” he told the group, “we do 
not suggest you abandon your ideas 
of economics, but it is true they 
could stand some modification.” 


s He cited a “mundane” example 
of what he meant in a model home 
which had recently been put on 
exhibit. The home, he said, was 
admirably designed and furnished, 
but the thing that had struck him 
most forcibly was the tremendous 
amount of storage space. 

He said he thought this indi- 
cated that the American consumer 
has a buying obsession, and finds 
himself overloaded with posses- 
sions. 

This obsession, he pointed out, 
is not simply a matter of personal 
needs but of cultural conditioning. 
This gives the seller and advertiser 
“one hell of an advantage,” he said, | 
and we are nowhere near the end 
of this development. | 

At this point, Mr. Riesman in- | 
terrupted by questioning whether | 
Mr. Henry’s thesis holds good for 
the upcoming generation. 


# The younger generation is be- 
coming less possessive, said Mr. | 
Riesman, who has done a great 
deal of research on the behaviour 
of young people for “The Lonely 
Crowd,” a book which he co-au- 
thored. 

Mr. Riesman went on to say that, 
he thought the “socialization” of 
buying had been taken over by 
universities and companies, some- 
thing which he called “conspicu- 
ous production.” He pointed to the 
management conference at which | 
the clinic was being held as one 
example of a university and busi- 
ness spending money on something | 
they would not have thought of 
many years back. Another example 
of spending by institutions was 
“natty factories with Fortune mag- 
azine on the table.” 

Ernest Dichter stepped in to pull 
the discussion down to what he 
considered more solid ground. 


# The real question for the panel, 
he insisted, is the one the copy 
chief and account man might raise 
at an agency conference: What can 
we do with these sociological and 
psychological concepts? As _ he 
spoke, Mr. Dichter bobbed his 
head, topped by bright-red hair, 
to emphasize the earnestness of his 
thesis. 

As the adman is faced with sell- | 
ing a refrigerator which differs 
very little from its competitors, he 
finds that the public is disinter- 
ested in technical factors “such as 
whether this refrigerator has 15 
nuts and bolts or 14,” Mr. Dichter 
said. He is forced to use intangi- 
bles, he added. 

At this point several other panel 
members spoke up to disagree with 
Mr. Dichter, but the flurry of pro- 
test ended quickly and Mr. Dich- 
ter went on to say that the con- 
sumer buys because of difference: 
in the personalities of the produc: 


more money, th: is less excite- | 


‘of her refrigera' is a rare bird! The first question selected by 


Mr. Brown was “What makes peo- 
ple buy a particular brand?” 

Mr. Leavitt said he thought peo- 
ple buy a brand because they are 
concerned over what other people 
will think of them. 


s Mr. Riesman proposed that self- 
service stores were becoming pop- 
ular because the buyer is not un- 
der the eye of a sales person when 
he makes his choice. He resents 
| this pressure, according to the soft- 
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|spoken Mr. Riesman. 

| A product is bought and dis- 
‘played in terms of what it means 
to other people, Mr. Henry said. 
He called this the “public individ- 
uality,” with which the consumer 
identifies himself. 

Also, answering the objection 
raised that motivational research 
seems inadequate because the same 
answers come out for different 
products, Mr. Henry pointed out 
that while the market is divided 
up into units, it is the same con- 


CAPPER PUBLICATIONS, INC. 


912 Kansas Avenue, Topeka 
14 816 West 5th Street, Los Angeles 17 
1207 Russ Building, San Francisco 4 


420 Lexington Avenue, New York 17 
609 Union Commerce Building, Cleveland 
333 North Michigan Avenue, Chicago 1 
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sumer buying the products, and he 
will buy for the same _ reasons 
throughout. . 


a Mr. Dichter took exception to 
this, saying motives varied with 
the situation and the market. In 
the car market, he said, his com- 
pany found that the “third gener- 
ation” car buyer bought from the 
car dealer “who crawled on his 
hands and knees” because of the 
resentment built up over the past 
few years by the buyer when he 


|had to take what the dealer had | 
‘to offer ana be grateful. On the. 
‘other hand, in the case of one beer | 
‘company, it was found that sales | 
_were falling off because the public 
| began to feei the brewery was “on 


its way out.” In this case, the. 
consumer had been thinking like | 
a dealer. 

A second question read by Mr. 
Brown was, “When you get be- 
yond impulse goods, is it not the) 
salesman who is the key to pur- 
chases?” And corollary with this 


_@ Mr. Leavitt said that a tremen- | his 
_dous demand is made on the sales- | 


} 
| 
| 
} 


question was one which asked, “Is|be “objective” 


31 


about the product | development, especially in middle 


‘the salesman influenced by the|he’s selling. We’re asking him to | age. 


‘study of human motives?” 
| 


less of anything else. 


|be a nonentity. 
The salesman must “believe” in 
products, and he avoids any 
possibility of this belief being de- 
man by asking him to sell regard- | stroyed, he added. This means that | 
‘the salesman must “delude” him- | 
What we demand of him, he |self into thinking that his product | 


‘said, is that he have superficial ‘is the “best.” 


‘relationships with people. He can’t 


Mr. 


‘at the same time. cial 


relationships 


Henry remarked that this 
like them too much and sell them factor of the salesman’s superfi- 


@ Circulation at an all-time peak—2,378,000 and 


growing fast! 


@ More pages devoted to home service editorial — 
bigger-than-ever reader response! 


@ Top-ranking homeowner 


audience. 76.4% of 


Household’s families own the home they live in! 


@ More impact on the big market for home products— 
cities and towns under 50,000 population! 


HOUSEHOLD... 


the onig WOK fone aaneten engage 
for mall cities and tours... 


Admiral Freezer 
Admiral Television 
Aladdin Homes 


American Telephone and 
Telegraph 


Ann Baldwin 

Bendix Washer 

Bolens Garden Tractor 
Brecks of Boston 
Colgate Dental Cream 
Consolidated Cosmetics 
Consolidated Trimming 
Crane Company 


Formica 
Fostoria Glass 
General Electric Freezer 


General Electric Television 
Heatilator 

Jell-O Salads 

Lipton’s Frostee Dessert 


Minnesota Mining and 
Manufacturing 


Modess 


Morton Salt 
Niagara Starch 


— Norforms 


Oregon State Highway 
Commission 


Parker Brothers Games 
Reynolds Metais 
Seymour Smith and Son 
Springmaid Sheets 
Swansdown Cake Mix 
Truetone Radio 
Truetone Television 
Universal Coffeematic 


Western Auto Davis Tires 

Western Auto Gardening 
Supplies 

Western Auto Paints 

Wurlitzer Pianos 


Universal Vacuum Cleaner 


New Advertisers Join 
the Growing List 


Elkay Manufacturing Company 


General Electric Home Laundry 
General Electric Refrigerator 


Moeller Manufacturing Company 


Norwich Pharmacal Company 


‘= Mr. Brown chimed in with the 
remark that the salesman “must 
sell himself” and that the process 
by which he does this is one of 
the most interesting matters for 
investigation. 

| Mr. Henry added, in response to 
;a protest from the audience that 


‘no good salesman would sell a 


is one of the product which he knew wasn’t 
Also, he said, the salesman can’t | greatest hazards to the salesman’s any 


good, that “delude’” didn’t 
'mean fooling himself but actually 
,coming to have faith in his prod- 
| uct. 

_ Mr. Leavitt said that the sales- 
man is the world’s biggest griper, 
/and that at sales meetings he puts 
up howling gripes about the prod- 
‘ucts he sells because he wants 
the company to reassure him that 
the product is the best. 

Ernest Dichter re-entered the 
discussion by insisting that the 
question should be: What does the 
|salesman like about selling? 
| His answer was that by making 
|sales he can demonstrate that he 
can understand people. 

Mr. Riesman, who had _ been 
|browsing through a paper-bound 
_copy of “Executive Suite” just pri- 
‘or to the beginning of the panel, 
‘asked Mr. Dichter, if this were 
|true, why did there have to be 
|sales meetings? 

Mr. Dichter said that the sales 
meeting helped the salesman to 
‘meet “resistances” outside and 
| within himself. 

Becoming a salesman, he con- 
cluded (closing the gap between 
‘the panel and the audience), is 
like becoming a_ psychologist. 

| 


Interested be 


PREMIUM 


21st annual 
NATIONAL 
PREMIUM | 
BUYERS 
EXPOSITION 
MAY 3-6, 1954 | 


ee \ 1 
THE ‘CONRAD HILTON 


*& Premium buyers please 
write in advance on your company 
letterhead for admittance credentials to 


A. B. COFFMAN ASSOCIATES 
EXPOSITION MANAGERS 
111 WEST JACKSON BOULEVARD 


CHICAGO 4, ILLINOIS 
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Business Paper Success Story... 


stone pointed out: “There should The only difference is that the 
be no confusion between ordinary man-made product is turned out of 


New York, April 21—Linde Air | 
Products Co., a division of Union| 
Carbide & Carbon Corp., is hereby | 
nominated as the industrial com- | 
pany with the most unusual and 
improbable product which has 
been successfully marketed in a 
well-planned trade-paper cam- 
paign. 

Widely known as a large-scale 
producer of oxygen for industrial 
use, the company is now the suc- 
cessful advertiser of its own syn- 
thetic and high-quality star sap- 
phires and star rubies, which have 
become known to the retail jewel- 
ry trade, as well as to manufactur- 
ers and the public, as “Linde 
Stars.’ The advertising (handled 
by J. M. Mathes Inc.) properly 
features lovely ladies glowingly 
bedecked with these beautiful 
gems, shown in full color, and in- 
creasingly employed by manufac- 
turers of necklaces, bracelets, rings 
and pins, in appropriate settings. 

The company got into this seem- 
ingly alien business almost acci- 
dentally, through having been giv- | 
en a war-time assignment to 
produce sapphire and ruby crys- 
tals for industrial use, so that 
government suppliers would not 
have to rely upon foreign imports, 
chiefly Swiss. After the war these 
items were once more faced with 
competition from Switzerland, 


Star Sapphires Sell Like Oxygen as 
Union Carbide Enters Gem Business 


which had originally developed 
synthetic crystals for use in its) 
great watch industry. 


# But the discovery by Linde of) 
how to produce the much-prized | 
“stars” in these gems, and its pro- | 
tection by patent, enabled the com- 
pany to turn its new line into one | 
of interesting profit potentials. The 
situation was explained in an 
article in Fortune, in August, 1950: | 
“Synthetic crystals now dupli-_ 
cate nearly all of the important) 
crystals found in nature, and in-| 
clude at least a score that nature 
never learned to make. The search 
for synthetics has been stimulated | 
by the increasing shortage of good 
natural crystals, and by the reali- | 
zation that man-made crystals | 
may be cheaper, better and more, 
versatile than any found in the. 
earth. | 

“A dozen years ago only two) 
crystals were grown on a large 
scale: Sapphire (chiefly in Switz- 
erland) for watch and instrument 
bearings, and Rochelle salt (in 
the U.S.) for phonograph pickups. | 
Early in the war the U.S. had to) 
create a sapphire industry out of | 
hand, and quickly discovered that. 
other crystals were badly needed | 
for submarine detection (sonar) | 
and for infrared spectroscopy in 
industry....” | 

The article added, after refer-| 
ring to a successful San Francisco 
producer of synthetic emeralds: | 
“Linde Air Products Co. has made 
so little money growing star rubies, | 
star sapphires and other gems that | 
it sometimes wishes it had never 
handled any substance rarer than 
air.” 


s That, however, as_ indicated, 
was back in 1950, when in fact 
the company was wondering just 
what to do with these beautiful 
and valuable products, so far out 
of its usual line. There had been 
some earlier advertising, back in 
1947 and 1948, as well as some 
useful publicity, such as an article 
J in The Saturday Evening Post, so 
that both the retail jewelry trade 


and the manufacturing jewelers. 


were getting the idea. 

Two well-known distributors 
were appointed, Charles F. Win- 
som, Gems, and Max Duraffourg 
Gem Co., and the sales and ad- 
vertising work of these distributors 
began to have its effect. A com- 


glass imitations and synthetics... a small furnace in the Linde plant 
Synthetic means...an exact re- at East Chicago in a small “boule” 
production of the natural sub-/about the size of a man’s thumb, 
stance, the only difference being from which are cut and polished 
'that it was man-made.” | gems of great beauty. 
| | These incidentally sell for about 
= The company often underlines ¢99 4 carat, cannot easily be dis- 
this important fact in its advertis- | tinguished even by experts from 
trade has been harder to sell than |ing to the trade, carried in Jew- | the finest natural crystals, and 
the public, perhaps because of the |elers’ Circular-Keystone s es Sa possess such quality in all of the 
trade’s knowledge of low-grade | July, 1953, by giving a line-by- desirable respects that they have 
imitations of virtually all kinds |line analytical comparison of the) grown steadily in favor both with 
of gems. ‘composition and c aracteristics “od the trade and the public. The nat- 
However, it has been empha-| Linde Stars and the natural crys-'yra) star crystals sell for 10 to 
sized to the retail trade as well as tals, and thus showing that in| 99 times as much. 
other segments of the jewelry in- hardness, color, the “star” effect, 
dustry that there is no comparison| which has such beauty, specific # The company’s advertising in 
between these synthetics and cheap gravity, melting point and other aid of its distributors and their 
imitations of various sorts. As an | factors the synthetics are actually customers, both manufacturers and 
article in Jewelers’ Circular-Key- | identical with the natural gem. _ retailers, runs in pages and 


pany executive comments that the 
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‘spreads, practically always in col- 
or, in order to feature the charac- 
teristic blues and reds of the 
‘crystals, and emphasizes such 
themes as “Star-studded profit for 
you with Linde Stars,’ and the 
suggestion, “Show the star and the 
sale is made!” 

“Tell the story and you sell the 
stone!” is another suggestion to 
the trade, pointing out that “Linde 
discovered nature’s secrets of the 
mysterious star sapphire and cov- 
eted star ruby and duplicated 
them in every respect—except 
price.” 


salesmen among both manufactur- 
/ers and dealers, has more than 


This advertising, plus that of the 
distributors and the work of their 


(Continued on Page 45) 


lf you have a product that needs a push 


Put the strength of 


into your advertising program 


executives in metalworking read it...use it.. 


138,000 Management, Production, Engineering and Purchasing 


. depend upon it! 
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New England Ford 
Dealers Start 2nd 


Tourist Campaign 


Boston, April 20—New Eng- 
land’s Ford dealers are riding 
along in high with their second 
drive to attract more tourists and 
vacationers to this part of the 
country. 

Albert W. Howard of Provi- 
dence, chairman of the Ford 
Dealers Advertising Fund Ltd., 
said the group’s venture into 
travel promotion last year brought 
more than 100,000 magazine cou- 
pon requests for copies of “New 
England Journeys,” a_ special 
edition of “Ford Times” offered 


as an aid to prospective tour plan- he added. A similar number of pic- Glassley Named President 


ning. 

Besides “Ford Times,” the 
‘dealers this year will take space 
‘in Holiday, National Geographic 
Magazine and The New Yorker, 
and in the Chicago Daily News, 
Cleveland Plain Dealer, New York 
Herald Tribune, New York Times 
and Philadelphia Inquirer. 


= The 310 Ford dealers in New 
England will use local newspapers, 
outdoor and other media and 
place a “Welcome to New Eng- 
land” insignia in their showrooms. 

Mr. Howard said the program is 
expected to attract many more re- 
quests for “New England Jour- 
neys” than in 1953. A printing of 
450,000 copies has been ordered, 


(torial New England road maps will 
also be available. 


area spent more than $250,000 on 
the program (AA, May 25, ’53). 

J. Walter Thompson Co. is the 
agency. 


Artcraft Hosiery to Friedman 
Artcraft Hosiery Mills, New 
York, has appointed Leon A. 
|\Friedman Advertising, New York, 
to handle its account. Altman- 
Stoller is the previous agency. 


Townecraft Names Wexton 
Townecraft Industries, New 
York, a direct selling organiza- 
‘tion, has named Wexton Co., New 
‘York, to handle advertising. 


Chester H. Glassley, production 
|supervisor of Five Star Produc- 


‘named president and executive 
producer of the television com- 
mercial production company. 


Adds Chilean Account 


Chilean Development Corp., a 
government organization, has re- 
tained Roy Bernard Co., New 
York and Washington, to handle 
an industrial information program 
in the U. S. 


Joseph Harris Joins Maxon 

Joseph Harris, formerly with 
Ward Wheelock Co., has joined 
the media research staff of Max- 
on Inc., New York. 


Borden Plans Elsie Days 
Ebbets Field will be jumping 
during the Elsie Days this summer. 


Last year, 280 dealers in the/tjons Inc., Hollywood, has been The Pioneer ice cream division 


of the Borden Co. and the Brooklyn 
‘Dodgers plan a promotion whereby 
| youngsters with 10 lids, wrappers 
|or bags from Elsie brand ice cream 
/products, plus 25¢, will get $1.25 
| grandstand seats on Elsie Days. 
‘Doherty, Clifford, Steers & Shen- 
|field is the agency. 


NBC Shifts Horton 

| Michael Horton, who joined the 
network last year to organize an 
information and publicity program 
for color tv activities, has been 
named director of information for 
National Broadcasting Co., New 
York. 


Augusta Knitting to Waters 

Augusta Knitting Corp., Utica, 
N. Y., has appointed Norman D. 
Waters & Associates, New York, 
to handle its advertising. National 
magazines will be used in the fall 
to promote Jones Quality Smuthtex 
pajamas. 


Bendix Promotes Morgan 

Hodge C. Morgan, former as- 
sistant sales manager, has been 
promoted to general sales manager 
of the television and broadcast 
receiver division of Bendix Avia- 
tion Corp., Baltimore. 


Wa 
He'll see you now! 


The man in the “‘front office’, who 
makes the buying decisions for the 
3-15 million consumers in the U.S. 
Armed Forces, is the man you 
must sell first in order to do busi- 
ness in this 8 billion dollar market. 


Now he will see your product or 


_ service when you advertise in THE 


MILITARY MARKET. 


THE MILITARY MARKET, the monthly 
trade paper that reaches Armed 
Forces purchasing personnel every- 
where guarantees a monthly circu- 
lation of 15,000—more than any 
other publication in its field. 


Edited by an experienced military 
trade paper staff, THE MILITARY 
MARKET offers news and editorials 
of immediate interest to men in 
military merchandising. You’re 
sure of thorough readership. 


Let us show you how to do business 
with these Armed Forces purchas- 
ing officers. Get ‘‘How to Sell” 
information and advertising rates 
from our nearest office. 


THE MILITARY MARKET 


The Monthly Magazine for Military Buyers Everywhere 


ARMY TIMES PUBLISHING CO. 
3132 M St.N.W, Washington 7, D.C. 
Publishers of: 

ARMY TIMES, AIR FORCE TIMES, NAVY TIMES, 
AIR FORCE DAILY—the American Daily in Evrope 


New York - Chicago - San Francisco 
Boston Los Angeles ? 
London + Frankfurt - Rome -« Tokyo 


Casablanca 
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Advertising Age, April 26, 1954 


'Agency has the Old Taylor ac- 


Lamune to American Lace Ekco Products Sets Largest ‘ms 


| a National Distillers 
Robert O. Memmel, formerly Campaign for Flint-Ware : 
|with Ken Seitz & Associates, Mil-| Ekco Products Co., Chicago, _ Offers PM Straight 
| waukee, has been named advertis- launched a $200,000 promotion for 
ling and sales promotion manager | its new Flint-Ware—the largest in- to Western Topers 
‘of American Lace Paper Co., Mil- | troductory campaign in its history 
|waukee. He serviced the firm’s ac- | for a houseware line—with a two- 


S1MPSON-REILLY, LTD. 
. Publishers Representatives 


1926 ec eee 
he ie 


OS ANGELES HALLIBURTON BLDG. 
SAN PRANCISCO CENTRAL TOWER 


ws Explaining the reason _ for 
putting PM into the West as a 
straight, Allan MacDougall, as- 
New York, April 20—National| sistant general sales manager of 


‘count while with Seitz. 


“happy 
talk” 


The way to make business purr, 
if you sell to candy makers, is to tell your 
story in Candy Industry—read 
regularly by nearly twice as many 
candy makers as the two runner-up 
publications combined. 


CANDY INDUSTRY 


Audited Circulation—6,262 


Don Gussow Publications, Inc. 
220 E. 42nd St., N. Y. 17, N. Y. 
MUrray Hill 7-8771 


Information headquarters for the billion-dollar 
industries they serve—‘‘Candy Industry,’ **The Candy-Industry 
Catalog and Formula Book,” and “Bottling Industry.” 


color page in the April 26 issue of 
Life. Two-color ads will also ap- 
pear in America; Home, Better 
Homes & Gardens. Ebony, Family 
Circle, First 3 Markets Group, 
Ladies’ Home Journal, Sunset Mag- 
azine, This Week Magazine, Today’s 
Woman and Womans Home Com- 
panion. 

The program also will include 
ads in trade publications, a co- 
operative plan fer retailers and a 
special retail price offer on a 7” 
skillet. Dancer-Fitzgerald-Sample, 
Chicago, is the agency. 


Honey Harbour to Hoyt 

Honey Harbour Co., Los Ange- 
les, has appointed Charles W. Hoyt 
Co., New York, to handle adver- 
'tising for its cold water soap, 
' Woolite. 


selling PM as a straight bourbon 
whisky west of the Mississippi, 
but will continue to market PM as 
a blend in the East. Both the 
straight and the blend are being 
sold at the same price, about $4 a 
fifth. 

In addition, National will bring 
out Old Taylor in May as an 86- 
proof straight bourbon, but will 
also continue sale of Old Taylor 
bottled-in-bond at 100-proof. 

Heavy advertising schedules are 
being prepared for both changes. 
Local newspapers are already 


Newspaper advertising will break 

in May on Old Taylor 86-proof. 
Lawrence Fertig & Co. is han- 

‘dling PM advertising, and Kudner 


a static population. 


Marketwise a GROWING population is better than 
The Kansas City Metropolitan 


area ranks 18th in America, with an estimated 
population of more than 867,000, representing a gain 
of more than 50,000 since the 1950 census. 
268,500 families reside in the Kansas City Metropolitan 
area. In just one section of the city, the Johnson 
County area, almost 10,000 new residents 
were added in one year. Kansas City is headed for 
ONE MILLION FAST! 


—4-County Coverage!— 


THE KANSAS CITY STAR 
blankets the 4-county Kansas City metro- 
politan area, including four major urban com- 
munities—Kansas City, Mo., Kansas City, Kan., TT: 
Independence, Mo., and North Kansas City, Mo. 


THE KANSAS CITY S$ 


Kansas City 
1729 Grand Ave. 
HArrison 1200 


Chicago 
202 S. State St. 
WeEbster 9-0532 


New York 
15 E. 40th St. 
Murray Hill 3-6161 


being used in western states where | 
'PM is being pushed as a straight. 


Distillers Products Corp. is now|National, told AA that since the 


West and South prefer straight 
whiskies to blends, it is ridiculous 
not to give consumers what they 
want. 

PM as a straight is now being 
marketed in ten states. These in- 
clude Arkansas, Arizona, Califor- 
nia, Colorado, Louisiana, Missouri, 
Nevada, New Mexico, Tennessee 
and Texas. Markets will be opened 
up in other states, chiefly in the 
South, within the next few months, 
Mr. MacDougall said. 

In the eastérn markets, PM will 
continue to be soid as a blend, and 
will continue to be advertised as it 
has been in newspapers, maga- 
|zines, outdoor, car cards and busi- 
ness papers, Alynn Shilling, ad- 
vertising director, said. The same 
is true for Old Lfaylor, he added. 
Heavy advertising will be used 
for both Old Taylor bottled-in- 
bond and Old Taylor 86-proof. 


# PM was first put on the market 
in 1934 and has had a somewhat 
erratic history. Since 1948, it has 
held its position as the sixth most 
/popular brand among the leading 
| ten in monopoly states, but its 
'sales have steadily fallen off each 
|year, dropping from 721,098 cases 
‘in ’48 to 464,650 cases last year. 
‘In 1944 it occupied third position 
, with 735,642 cases, and in 1945-46 
}and 1946-47 it ranked second with 
/1,743,542 and 1,620,391 respec- 
tively. 
| As AA reported last fall (AA, 
| Nov. 30, 53), “bonds and straights 
were the overwhelming choice 
during the early years of repeal, 
‘but blends—which had only 18% 
‘of the total in 1934—rose to 37% 
\in °37, 43% in ’41, hit 88% during 
‘the war when inventories were 
being stretched, and have been 
sliding backward since that time, 
although very slowly. Best guess 
for ’53 is that about 65% of all 
| whisky sold will be blends, 24% 
Straights, 11% bonds.” 
Old Crow, another National 
| product, which had sold for years 
‘as a bottled-in-bond 100-proof 
‘Kentucky bourben, came out last 
‘September as a new 86-proof 
bourbon, backed by a $1,500,000, 
90-day promotion (AA, Sept. 7, 
53). In December, Eric Stainton, 
v.p. of the division, reported the 
new whisky had scored a major 
sales success (AA, Dec. 14, ’53). 
National expects similar results 
with its new 86-proof Old Taylor, 
Mr. MacDougall said, and _ is 
going to back it to the hilt. 


Wolco Tests Hi-Shine 


Wolco Products Inc., Hartford, 
Conn., launched an _ eight-week 
test campaign April 14 for Hi- 
Shine, its New wax-base shoe pol- 
ish with automatic applicator, in 
Rochester, N. Y. One-thousand and 
800-line newspaper ads are being 
used in the Rochester Democrat 
& Chronicle and Rochester Times- 
Union, as well as tv spot commer- 
cials on WHEC-TV, WVET-TV 
and WHAM-TV with a variety of 
point of sale and merchandising 
material for dealers. Hi-Shine is 
advertised to give 80 shines— 
twice as many shines as ordinary 
tinned shoeshines, Wolco says—for 
69¢. Wolco also makes Glasspray, 
Chromekleen and similar products. 
Hicks & Greist, New York, is the 
agency. 


Duncan Brooks Takes Two 

Schultz Engineering Corp., 
Brooklyn, N. Y., manufacturer of 
paper converter machines, and 
Safedge Metal Products Corp., 
Merrick, N. Y., manufacturer of 
kitchen cabinets, have appointed 
Duncan Brooks Inc., Mineola, 
N. Y., to direct their advertising. 
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|Promotes Martin Santa Bridges-Sharp Names Friday 
Burlingame-Grossman, Chicago, William S. Friday, formerly an EXAMPLE 
has promoted Martin J. Santa account executive of WONE, Day- NEW LOW 
| from senior copywriter to copy ton, O., has been named an account 100 8x 10 FILM DUPLICATES 
/ chief. Mr. Santa also will serve on executive of Bridges-Sharp & As- PRICES $2.00 each. FULL PRICE 
the agency’s plans board. sociates, Dayton. a . 
Also all types of shadow boxes 
VanSant Names Taylor Leo Burnett Names Miller FILM TRANSPARENCIES — made to order and stock. 
Eugene F. Taylor, formerly with Chester Miller, formerly with 
Foltz-Wessinger, Lancaster, Pa., Tatham-Laird, Chicago, “ied been | PRINTONS MIDDLE WEST DISPLAY & SALES CO. 
has joined the copy staff of Van- appointed copy supervisor of Leo | DYE TRANSFERS 1635 W. Melrose St., Chicago 13. Ill. 
Sant, Dugdale & Co., Baltimore. | Burnett Co., Chicago. 


a : 
NO. 7 IN A SERIES 
7 


In 1952 Toronto 
led Pittsburgh, 
Pa., in total Re- 


TRANSPARENT OFFER—Dorothy Dunne tries 
on a pair of the sheer nylons Amana Inc. | 
is offering free to housewives who visit its 
dealers for a demonstration of Amana) , . “S : ; 

freezers or room air conditioners. The offer ees eal, : 3 s “ ao tail Sales (source: 
will be plugged on ‘People Are Funny” | nee a4 : 3 eS 

(CBS), through Ruthrauff & Ryan, Chicago. m~ & re = : oan Sales Manage- 


ment) 


Lipton, Dixie Cup 
Offer Dispenser for 
Frostee Label, 25¢ 


HoBoKEN, April 20—Thomas J. 
Lipton Inc., which deals almost as 
much in premiums as it does in 
tea, soups and desserts, is at it 
again. This time it’s collaborating 
wth the Dixie Cup Co. of Easton, 
Pa. 

The offer: A Dixie Cup home 
dispenser filled with 30 five-oz. 
Dixie cups and a bonus coupon 
worth 10¢ toward the purchase of 
a refill package of Dixie cups in 
exchange for 25¢ plus the front of 
any Lipton’s’ Frostee _ dessert 
package. 

Groundwork for the promotion 
was laid at 26 sales meetings con- 
ducted by Dixie and Lipton sales 
executives. The public will find out 
about the premium offer late next 
month from Arthur Godfrey on 


nis" Lipton-sponsored"Tatent, (lla! 222,000 buyers in every walk 


Scouts” (CBS-Radio and TV) and 


acu can," le! of life read THE TELEGRAM as 
Sa ae their only daily newspaper 


® Coincidentally, people can read 
about the cups and dessert tie-in 
in page color ads in the June issues 
of Farm Journal, Good Housekeep- ; ‘ ee on ne 
ing, Household, Ladies’ Home ges es Bis A recent *survey of Metropolitan Toronto and 
Journal, McCall’s, Progressive Tim a e , ee — retail trading zone shows that 222,000 peopte, 


rermer, Sane See See > SS eee / over 15 years of age, read The Telegram as their 
Journal and Woman's Home Com~| ea a re F only daily newspaper. 


panion. This is Lipton copy placed ee Oe aes ‘- . . ‘ ‘ 
through Young & Rubicam. : Ale ss,  . The Telegram alone can reach this exclusive 
Additional ad support will come, oh number of prospects (more than the entire popu- 
from Dixie page ads in Life and) is 2 ene : lation of Tulsa, Oklahoma.) For maximum results 
tv participations in 73 major mar-| Pes rese i SE Reena s oka . * Gee in your Canadian advertising, be sure to ‘use 
kets throughout the country. Busi- | GRR Ce eee) a a 4 The Telegram. 
ness papers also are being used. | Pen ees gi ol a oe a 
Dixie Cup’s agency is Hicks & 
Greist 


Dixie decided to tie in with} [am ee 9 a : ; HE i KI] kK ( *R A M 
Lipton’s big tv shows and major | Ne eae uebnaes ~ St 


magazine schedule to get quick na- DAILY PLUS WEEKEND 
tional distribution for its ‘home 


line’ of dispenser and _ refill . ; ' te o4 & cs TORONTO 1, CANADA 
packages. Dixie is subsidizing aad ie mean al i 
premium offer. ; nen Jeet ee = O’Mara & Ormsbee, Inc., 420 Lexington Ave., New York, N.Y. 
| & ‘ie . ware —_ - 640 New Centre Bidg., Detroit, Michigan. 
Wacker Building, 221 North LaSalle Street, Chicago, Ill. 
612 South Flower Street, Los Angeles, California. 
Russ Building, 235 Montgomery Street, San Francisco, California. 


Canton Agency Changes Name 
Richard L. Grossman Advertis- | 
ing, Canton, O., has changed its | 
name to Frease & Shorr Advertis- 
ing. The agency was-sold to Wil- F 
liam A. Frease Jr. and Joe H. W. E. Browning, 1106 Dominion Sq. Building, Montreal, Que. 
Shorr, both staff members, on Nov. rc 
15, 1953. Richard Grossman, for- , ) ' *Daniel Starch and Staff (Represented in Canada by Gruneau Research Ltd.) 
merly agency president, concur- eo . 
rently joined Simon & Schuster, 
New York publisher, as adminis- 
trative assistant. 


‘Food Marketing’ to Wettstein 
Putman-Christ Publications di- 
vision of Putman Publishing Co., 
St. Joseph, Mich., has appointed 
Bob Wettstein western sales rep- 
resentative for Food Marketing. 
Mr. Wettstein has sales offices in 


Los Angeles, San Francisco and MORE THAN 500,000 PEOPLE IN C i e -< ’ = soy 


Portland, Ore. 
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Tired of the Same Old Drink?... 


Puerto Rican Rum Makers Go After 
‘Regular’ Drinkers in New Approach 


New York, April 20—The!| On the “B” list are Hartford 
Puerto Rican rum _ campaign,|Courant; Boston Record-American 
which has been under the constant and Herald Traveler; Camden 
drumfire of rum importers since |Courier-Post; Long Beach Inde- 
its beginning, is taking a new tack. _pendent Press and Telegram and 

This week it switched out of) 


‘the San Diego Tribune *Union. 

On the “C” list: Cleveland Press; | 
Columbus Dispatch: Harrisburg 
News and Patriot; Detroit News;|twice a week. |ly, Puerto Rico rum ads have 


Washington Post & Times-Herald; 


Houston Chronicle; Dallas News| 


and the Baltimore Su. 


® The total newspaper cost be-. 


tween April 23 and June 25 is) 
$173,602.50. The “A” list gets copy | 
on roughly a_ four-times-a-week | 
schedule with 800-line copy run- 
ning once a week, 450-line copy, 
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| three times; the “B” list gets 800 has been exclusively confined to 


lines once a week, 450 twice, and magazines—is the abrupt depar- 
the “C” list gets 450-line copy ture in copy techniques. Previous- 


In addition, the promotion fig-| stressed mixed drinks, mostly in 
ures on $16,603.64 in car cards, to full color, with class appeals for 
run in New York, Chicago, Boston|rum. Now they are to be almost 
and Philadelphia. In Miami and all copy. They are “reason why 
Los Angeles, painted bulletins will ads,” aimed directly at the regular 
be used for two months at a cost| drinker who likes his liquor with 
of $5,500. ‘a minimum of trouble, likes his 

liquor dry, likes to taste the liquor 
# Almost as dramatic as the media) when he drinks it. 
switch—since the rum promotion) Preceding the copy switch, the 


national magazines and began to| 
beat the bushes in the markets) 
where rum has to be sold to “reg-. 
ular drinkers.” 

Starting April 23, the rums of) 
Puerto Rico will be intensively ad-| 
vertised in a 13-state area. Here) 
are the states with their percent-| 
age of 1952 consumption of rum: | 
New York (19.1%), California 
(12.4% ), Illinois (6.9%), New Jer- 
sey (6.6%), Florida (6.2%), Mass- | 
achusetts (6.1%), Pennsylvania 
(3.9%), Connecticut (3.9%), Dis- 
trict of Columbia (2.7%), Texas 
(2.6%), Michigan (2.5%) and 
Maryland (2%). % 


ause Maine drinkers generally 
stick to dark New England rum, | 
but these 13 markets account for | 


P Omitted is Maine (3.2%) be-. 


78% of rum sales, against 64.7% | 
of total spirits sales, and the theo- | 
ry of the campaign is that it’s| 


How long since > 
you tasted rum? 


You've got ¢ surprise coming. The sensational new kind of 

dry cum from Puerto Rico is utterly unlike old-fashioned 

rums. Distilled at high proof, it is smooth, light-bodied, very 
dry—tastes great on the rocks ard in highballs. 


wo an exc eltent 


yo a seogpes: 
ment Puerto Rican rum « Boca Chea 


“Rums of Rierto Rico 


Oe eee Se Te Ae Ca 6 hee 


SWITCH—This is the new tack on the Puer- 
to Rican Rum ad campaign. It’s part of a 
switch from magazines to newspapers in 
12 major areas, with twice-weekly copy 
running in 450-800 line space. Some $100,- 
000 will be spent each month, with $209,- 
511 ticketed between April 23 and June 
30, end of the fiscal year. Hewitt, Ogilvy, 
Benson & Mather is the agency. 


better to campaign in the areas} 
where rum is already a major) 
drink than in areas where rum is| 
supposed to be an archaic British | 
adjective. | 
# On this basis, fortified with the | 
knowledge that rum drinkers (as. 
do all spirits consumers) cluster) 
in the major cities, and disperse 
gradually into rural areas, the new 
promotion will rely on newspa- 
pers, car cards and a smattering of 
outdoor. 

Here’s how the first flight of 
newspapers will go: 

On the “A” list are the following 
papers: New York Times, News| 
and Mirror; Newark News: Phil- 
adelphia Inquirer; Miami Herald; 
Los Angeles Times; Chicago Trib- | 
une and Sun-Times. 


ALWAYS 
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“BEST-TEST” never wrinkles 


N — curls — shrinks. Excess 
> tubs off cleon. 
FOR THE GRAPHIC ARTS A MUST 
A size for every purpose. Sold 
by Stotionery, Artist Supply ond 
Photogrophic Beolers every- 
where 
UNION RUBBER & ASBESTOS Co. 
TeEentOnw ws 
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Fortune’s April issue carried an editorial which asked 
“Ts the Recession Over?” Having weighed the economic evidence, 
the editors replied: ‘‘Yes, it’s just about over.”’ 


FORTUNE felt this message would benefit business in general 
and the advertising business in particular and therefore deserved 
wider circulation than the magazine itself could provide. 


The editorial was reprinted as a paid advertisement in nineteen papers. 
And mailed to 13,000 business executives. 
Which was as far as FORTUNE reasonably could take it. 


American businessmen took it from there. 
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Rums of Puerto Rico and its new 
agency, Hewitt, Ogilvy, Benson & 
Mather, found that 93% of liquor 
drinkers have tried rum, 39% still 
use it occasionally, 22% had 
bought it recently enough to speci- 
fy the brand, and 5% named rum 
as their favorite drink. Yet rum 
represents only 1.5% of total dis- 
tilled spirits sales. 


make up the hard core of the! brand of Puerto Rican rum in each; sumption of Puerto Rican rum by J], Miller Names Ruth Hammer 


liquor market. 

In an effort to open the mind) 
of the regular drinker to rum— 
which he frequently views with 
distaste—the campaign employs 
long copy and such argumentative 
headlines as: ‘How long since 


|/you’ve tasted rum?” “Are you 
|ready for a new taste in liquor?” 


ad, usually with a keyed-in last / 1960. 


paragraph which reads, for ex- 

ample: “As a suggestion, an ex- Barr Introduces Vitamin 

cellent Puerto Rican rum is Mar- F. E. Barr & Co., Chicago, is in- 

aca.” 'troducing a new vitamin product, 
Puerto Rican rum enthusiasts; MVC vitamin chocolates, in a test 

feel that the great rum glut is| campaign over WGN-TV, Chicago, 

largely dissipated. Puerto Rico and seven other midwestern sta- 

rums have made gains in recent tions through Dr. Solon N. Black- 


“Tired of the same old drink?” years, and now account for two-| berg & Associates, Chicago. Cam- 
® The conclusion was that rum is “Taste tired? Revive it with this thirds of the annual $70,000,000 paign for the dietary supplement 
used by occasional drinkers but) dry, dry drinking rum.” 
by-passed by regular drinkers who | 


/ market. 


| _is aimed toward a market of chil- 
The campaign will feature one| The hope is to double the con- dren in the 3-12 age group. 


provide business leadership ? 


More than sixty thousand reprints were requested in six days— 
for distribution to other executives, to customers, salesmen, 


dealers, distributors, congressmen and business associates. 


The requests expressed a common sentiment: Thanks for this 
constructive, positive action. This kind of courageous business 


thinking will go a long way toward changing our economy 
from a philosophy of ‘‘tax and spend’’ to one of ‘‘expand and sell.” 


Each writer seemed anxious to foster FORTUNE’s message. In the 
public interest; in his own interest. On a large scale; in a small way 


And here are some of the things that happened: 


The Hartford Courant published it asa public service. 

Union Central Life Insurance Company mailed it 
to 18,000 insurance brokers. 

Ed Schwartz of San Francisco sent it to his “‘pessi- 
mistic business associates.” 

M. D. Hart, merchant of St. Louis, pasted it on his 
store front door. 

The Minnesota Employers Association is distrib- 
uting reprints to presidents of 1600 member firms. 

Kaiser Steel reprinted the ad in its house organ. 

Socony Vacuum ordered 500 for its panel of speakers. 


Senator Frank Carlson of Kansas read the ad into 
the Congressional Record. 

Eugene Sanger, manufacturer of New York City, 
offered to supply newspaper mats to any company 
who wished to publish the ad in a newspaper. 

Grove City, Pennsylvania, Chamber of Commerce 
distributed 450 copies to its members. 

Chester, Blackburn & Roder, ship brokers, en- 
closed reprints in their weekly newsletter mailing 
to foreign clients in the hope of countering some 
European fears of American depression. 


This reaction is graphic evidence that American business, 


large and small, responds to positive business journalism. 


hortune 


... the magazine of business leadership 


| I. Miller & Sons, New York, has 
appointed Ruth Hammer Associ- 
ates to work out a publicity and 
|public relations program for the 
shoe company. An_ institutional 
type of event for the presentation 
of the fall and winter collection 
will kick off the campaign and 
will be followed by a consumer 
drive using newspapers and tv. 


Tastee-Freez Elects Two 


Tastee-Freez Corp. of America, 
Chicago, has elected two of its 
officers as directors. They are 
Stanley E. Conger, v.p. in charge 
of sales and operations, and Wil- 
liam R. Sandberg, v.p. in charge 
of advertising, merchandising and 
public relations. 


Revere to Hirshon-Garfield 

Revere Knitting Mills, Malden, 
Mass., has appointed Hirshon- 
|Garfield, New York, for all adver- 
'tising, merchandising and _ sales 
|/promotion. Reingold Co. is the 
/previous agency. 


SERVICE 


On all phases of typography... 


at the lowest final cost to you! 


‘POOLE BROS. INC - Chicago 


_ TYPOGRAPHERS + PRINTERS + LITHOGRAPHERS 


| Agency Ad Composition+ W Abash 2-6800 
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| HIS “promotion” ad of the New York Journal- 
Amerwan, in 1896, tells the same story today 


that tt did 58 years ago...more people buy 


and read the Journal-American than any 


other New York evening newspaper .. . 
they always have since the first year the 
Journal-American published. 


More than half a century of overwhelming circulation 
leadership has established the home-going Journal-American - 
as a “‘must”’ for advertisers to insure maximum impact on 
the vast New York family market. 


NATIONALLY REPRESENTED BY HEARST ADVERTISING SERVICE 
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THE QUAD CITIES 


3rd in TOTAL FOOD SALES 


Among the 11 Standard Metropolitan Areas of lowa-lllinois 


60% of Total Food Sales are on the Illinois Side! 
Cover the Illinois Side hae’ Without Duplication with 


, an 
i 
: 
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ROCK ISLAND MOLINE) 
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ABC Film Promotes Two 

John B. Burns, who set up the 
Chicago office of the ABC film 
syndication division, has been 
named midweste:n manager of 
the company. Ano' er staffer, Lee 
Francis, has beer i dvanced to 
promotion manag:: for the divi- 
sion. Harriet Fein! :g, formerly of 
Koret Inc. and WN £W, has joined 
| the promotion sta‘ 


Y&R Promotes Rindfuss 

| William Rindfus:, associate copy 
director in the Nw York office 
'of Young & Rubici# 1, has been ap- 
|pointed v.p. and «opy director of 
the agency’s Chic: co office. Frank 
‘Harrel will succe:’i Mr. Rindfuss 
‘as associate copy <irector in New 
York. 


Advertising Age, April 26, 1954 


U. S. Manufacturing Industries Plan to Keep 
Boosting Capacity, McGraw-Hill Study Finds 


New York, April 20—Despite an 
anticipated 2% decline in their 
sales during 1954, American man- 
ufacturing companies plan to in- 
crease their capacity by 4% and 
to spend as much for new plants 
and equipment as they did last 
year. 

While manufacturing industries 
will boost their capital expendi- 
tures, industry as a whole, in- 
cluding manufacturing, mining, 
electric and gas utilities, transpor- 
tation and communications, plans 
capital expenditures about 4% 
lower than in 1953. 

These figures are revealed in 


On April 25, WNBK turned on the 
power... adding 9 new counties and 
over 147,000 television homes to 
WNBK’s coverage area. To do this took 
a new channel (3), a new transmitter 


with 100,000 watts of power, 


WNBK pulled a switch... 


to give you an extra 147,000 TV homes 


in the vital Cleveland market. 


and a new antenna—the highest structure 


in the Cleveland area. 


It means that the foremost television 
station in the Cleveland area is more 
effective, and that you have an even 


better buy in this important market. 


Here are the facts: WNBK now covers 
over 1,000,000 TV homes* in 29 counties 
in northern Ohio and Pennsylvania 
—a service unsurpassed by any other 
Cleveland station. Not only is its 
coverage extended but WNBK’s signal 
in‘downtown Cleveland is 15 times 
stronger than before. You’ll want to 
know more about WNBK’s coverage 
pattern and the details of its extended 
service. For an up-to-date coverage 
map and data sheet, drop a note to 
NBC Television Spot Sales, 

30 Rockefeller Plaza, New York 20, N.Y. 
or your nearest NBC Television { 
Spot Sales office. 


Nac 


a service of Radio Corporation of America 


* Nielsen, Nov. 1953 
Adjusted RTMA, March 1, 1954 


WNBK new channel 3 


IN CLEVELAND 


the seventh annual McGraw-Hill 
survey of plans for new plants and 
equipment, made public here last 
week by Dexter M. Keezer, v.p. 
and director of the publishing 
company’s department of econom- 
ics. 


® Reflecting an increasingly com- 
petitive situation, automobile man- 
ufacturers plan the largest in- 
crease in capital expenditures— 
29%. Other industries expecting 
to increase their expenditures 
during this year are petroleum, 
food, machinery and_ electrical 
machinery, while chemical, steel, 
textile and transportation equip- 
ment industries plan to spend less. 

“American industry is planning 
to become more competitive,” Mr. 
Keezer said. “In estimating what 
will happen between now and 1957, 
the average company indicates it 
expects to increase its own sales 
three times as fast as it thinks its 
own total industry will do.” 


@ The survey, conducted among 
several hundred representative in- 
dustrial organizations, indicates 
that business men are looking be- 
yond current conditions to new 
growth in the future. By 1957, 
the average manufacturing com- 
pany anticipates its sales will be up 
by 12% over the 1953 level. 

Companies included in the sur- 
vey employ a total of more than 
6,000,000 workers, about one-quar- 
ter of the total employment of all 
industry, and more than 60% of 
all workers in the group of indus- 
tries where capital investment is 
highest. 

The study further showed that 
industry as a whole plans capital 
expenditures this year of $21.5 
billion, while for the period 1955- 
57, plans are already under way 
for an average annual outlay for 
new plants and equipment of $17.5 
billion. 


# In terms of previous experi- 
ences, it is anticipated that actual 
expenditures may be substantially 
higher than current estimates. 

Additional evidence of antici- 
pated increased competition is 
found in the division of capital 
spending plans between expansion 
and modernization. Whereas last 
year manufacturing companies 
used 48% of their capital ex- 
penditures for expansion and 52% 
for modernization, the 1954 esti- 
mate shows a rise in the modern- 
ization share to 57%, and a further 
increase to 61% during the 1955-57 
period. 

Of all major industries, only 
steel displays a pessimistic out- 
look, with the average company 
indicating a 19% decrease in sales 
expected during 1954, and an an- 
ticipation of no incre?se at all in 
total sales either for the average 
company or for the industry during 
the 1953-57 period. 


Toni Has the Tony 

Toni Co., Chicago, will sponsor 
“The Tony Martin Show” (NBC- 
TV) Mondays at 7:30 p.m., EST, 
starting April 26. Time for Bobbi 
home permanent, White Rain 
shampoo and Tame creme rinse 
was bought through Tatham-Laird. 
This period has been fiiied by “The 
Arthur Murray Party,” sponsored 
alternately by Associated Products 
and Consolidated Royal Chemical 
Corp. The latter program has been 
dropped. 


Seafood Packer Boosts Kelly 

Mrs. Paul’s Kitchens, Phila- 
delphia packer of frozen seafood 
products, has promoted John Kelly 
from sales manager to director of 
|sales and marketing. Frank W. 
Moore, formerly acting assistant 
sales manager, succeeds Mr. Kelly 
as sales manager. 
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Salesense in Advertising... 


Does the Big Idea Come Through 
Sharp and Clear? 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 

Last week in this column it was sug- 
gested that complexity in advertisements, 
both of idea and manner of expression, 
may be one major reason for low atten- 
tion and readership ratings. Complexity 
may also explain, at 
least partially, the 
failure of advertise- 
ments that score poorly 
on the count of impact 
and memorability. Be- 
cause I believe this 
question to be most im- 
portant, I should like 
to explore it a little 
further in this present 
piece. 

Years ago, I asked the late Claude Hop- 
kins, during a brief visit with him, what 
principles of copywriting were considered 
by him to be of paramount importance. 
“There are several rules I believe in 
firmly,” he replied. “One of the most im- 
perative, I think, is this: keep it simple.” 

An examination of Mr. Hopkins’ cam- 
paigns shows that he did try to “keep it 
simple.” Typical of his work are his well- 
remembered ads for Pepsodent. His topic 
idea, “Film on Teeth,” shone out, so to 
speak, even more brightly than the full 
moon in the heavens. I say “more bright- 
ly” because he permitted no twinkling 
little stars to compete with the lunar 
sparkle of his single concept, “Film on 


James D. Woolt 


- Teeth.” His Pepsodent ads were designed 


in the classic manner that invited the 
reader with a single picture and a single 
bold headline at the top of the ad, to 
“enter here’ and leave, please, by the 
back door at the bottom. 


a A weakness of many ads, I believe, is 
the fact that they have no front door to 
bid the reader, “Enter ye here and start 
reading.” In some of such ads we see 
front doors, back doors, side doors, cellar 
doors, balconies, and dormer windows. As 
a child I was saddened by a tale of a poor 
little rich girl who lived in a big mansion 
with seven chimneys. Santa Claus never 
visited her fireside; the “enter here” on 
that roof was too complex for the old boy. 

A colleague of mine has a habit, when 
he appraises the layout of a proposed 
advertisement, of commenting either that 
the theme idea*‘comes through” or that 
it ‘doesn’t come through.” This procedure 
is one that I thoroughly approve. “Does 
the idea emerge simply and clearly?” 
is an absolutely basic consideration. Fail- 
ure or partial failure of the theme idea to 
come out into full view might easily spell 
the difference between an effective cam- 
paign and a poor one. 


The Gordon half-page ad shown here, 
in my opinion, is not notable for the 
strength of its “idea emergence.” This ad 
caught my brief glance three different 
times as I thumbed through the pages 
of Life. I assumed it was an Eastman 
Kodak ad until I took a fourth look, this 
time a close one, during the course of 
writing this article. The subject of the 
ad, children’s underthings, had failed 
to “come through” to me. But even if 
the nature of the product had emerged 
clearly, there still is no emergence, simple 
and bold, of a promised benefit—unless 
you think “Picnic for Mother” might be 
it. 

As against this Gordon ad, note the 
Travelers two-colar page, also shown 


PROMISED BENEFIT?—Does the idea _ here 
emerge quickly as the reader turns the 
pages of a magazine? 


here. Here you see complete simplicity 
and clarity; the idea comes through with 
no possibility of confusion or mistake. 
The “product’—the Travelers Automo- 
bile Insurance Service Card—is clearly 
shown, and what it means to the reader 
emerges with kindergarten clarity: “If 
you have one of these cards 2,800 people 
in 239 towns stand ready to help you.” 
Then follows about 150 words of easy-to- 
read explanation even a child can under- 
stand. 


Note also the Nestle’s two-color half- 
page, herewith. The major promise—that 
the product mixes instantly with milk— 
sticks out like the proverbial sore thumb. 
In the ad there is not a single extraneous 
element—not one surplus item of type or 


NESTLES Quikf 


NO BEATING NO SHAKING 


SUST GREAT CHOCOLATE DRINKING! 


PROMISE EVIDENT—There’s no side door here 
—nothing to slow up the grasp of the main 
idea. 
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The Travelers 
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cLtarRity—In this Travelers ad the idea 
comes through without confusion or mis- 
take. 


picture—not one excess side door or back 
doorway—to slow up or dim out idea 
emergence. Ditto for the Instant Pream 
color page; it’s as easy to comprehend as 
the ace of spades. A glance of ten sec- 
onds is enough for even the halting read- 
er to see clearly what the product is and 
to understand what it will do for him. 
Yet this advertisement, despite its sim- 
plicity and economy of effort, manages 
to say just everything that needs to be 
said about this new way to “cream” our 
coffee. 


a It is very hard to “keep it simple” 
when we plan and produce an advertise- 
ment! Oftener than not there are so 
many, many good things to say about the 
product: It is pure, it is pasteurized; it is 


DELICIOUS 100% 
DAIRY PRODUCT IN 
POWDERED FORM 


TELLS ALL—The “new way” gets over in this 
Pream ad with simplicity of words ana 
layout. 


vitamin-fortified; it is economical; it is 
triple-wrapped; it is guaranteed; it has 
been a favorite for 50 years; it is delicious; 
it is good for all the family; it is quick- 
to-fix; it is a secret formula; et cetera. 

How to “keep it simple” is not primari- 
ly a problem of what the writer may 
safely leave unsaid. I believe in saying 
plenty—plenty, that is, of the essential 
facts. The basic problem concerns what 
promised benefit should be emphasized. 
What is the central theme that must 
EMERGE clearly out of the background 
of essential facts? Does the idea, once 
we’re reasonably sure we have it, come 
through simply and clearly? I offer you 
the Van Heusen shirt ad as an excellent 
demonstration of the principle. It is an 
admirable example of Idea Emergence— 
in an advertisement that includes in the 
text a thorough explanation of the prod- 
uct. 


twist it...twirl it... bend it...carl it...the revolutionary new soft collar on 
Van Heusen Century shirts 
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wont wrinkle...ever! 
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Van Heusen Century shirts 


Wet ae eee nen mn cee Nae as Raine. Rapa. Atha « maepeg 


DEMONSTRATION—This Van Heusen ad is 
offered as an example of idea emergence 
—an ad that includes a thorough explana- 
tion of the product. 
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On the Merchandising Front... 


Department Store Volume Figures 
Aren’t Positive Trend Indicators 


By E. B. Weiss 
(Mr. Weiss is director of merchan- 
dising, Grey Advertising Agency, 
New York.) 

Do statistics covering department store 
volume mirror the trend of all retailing? 

Do department store volume statistics 
give an accurate picture of the volume 
currently done in all basic merchandise 
classifications? 

Do these eagerly-awaited figures on de- 
partment store sales show how the mass 
consumer is buying by price lines? 

No. 

No. 

And no. 

Department store volume statistics don’t 
even reflect department store sales with 
any remote degree of accuracy. As for 
reflecting the volume done either by other 
mass ‘stores, or by the great body of 
smaller merchants, any statistical correla- 
tion is purely accidental and coincidental, 
like the statistics that proved a fascinating 
correlation between ministers’ salaries in 
Massachusetts and the price of ivory on 
the Gold Coast of Africa! 


= I am less than enthusiastic about our 
business statistics as a whole. I cannot, 
for instance, get out of my mind the re- 
collection that the chief economist for 
Dun & Bradstreet once called our Gross 
National Product statistics—that darling 
G.N.P. of our economists—‘‘an example 
of Euclid on a binge.” I cannot overlook 
the fact that a recent revision by the Fed- 
eral Reserve Board of one of its major 
statistical components disclosed errors of 
as much as 28% in figures that had been 
accepted as gospel. 

Neither can I forget a recent editorial 
in AA which pointed out that an individ- 
ual check of grocery stores in Winston- 
Salem and Forsyth County, N. C., showed 
discrepancies as compared with accepted 
statistics of such proportions as to make 
any conclusions based on those figures 
totally invalid. 

And finally, there is the incident of the 
recently disclosed errors in our employ- 
ment figures—with the percentage of er- 
ror running as high as 25%. These em- 
ployment figures have, of course, been 
almost as much the way of gospel with 
our economists as our Gross National 
Product statistics. But that is the larger 
subject and I had better stop right here 
before I barge along into my second con- 
tention, to wit: Not only are our business 
statistics largely actuarial absurdities, but 
our skill in interpreting those statistics 
is painfully deficient as is proved by the 
regular spectacle of economists, who use 
essentially the same statistics, coming to 
directly contrary conclusions. 


s Let’s concentrate on our department 
store statistics. What’s wrong with them? 
Categorically, just this: 

1. There has never been a really ac- 
ceptable definition of a department store. 

2. Department store statistics do not 
include the volume done by many of the 
“A” store units of the big chains—like 
Sears and Ward—which are, if anything, 
much more true department stores than 
any number of traditional department 
stores. 

3. If a department store operates a 
branch that is outside its city limits—and 
this happens to be true of most depart- 
ment store branches—the figures of the 
branches are not included. That would be 
very much the same as publishing so- 
called chain store figures which do not 
include the volume done by new stores 
that are under a predetermined size. A 
number of department stores that obtain 
from 25 to 50% of their total volume from 


branch units do not have their branch 
unit volume included in their reported 
totals for this reason. With the branch 
unit climbing so rapidly in importance, 
this omission alone makes the current 
department store figures of little value. 

4. To make matters still worse, branch 
unit volume is not included if the branch 
does not carry what are called “sufficient 
stocks” of home furnishings and allied 
items. Inasmuch as the large majority of 
department store branch units opened up 
until a year or so ago were so small that 
they could not stock home furnishings at 
all, or in such a small way as not to quali- 
fy by the “admissions standard,” it will 
be seen that again the net result has been 
to exclude from the figures a volume that 
is an integral part of total department 
store sales and without which it is utterly 
impossible to determine “how the depart- 
ment stores are doing.” 


# 5. Another point with respect to the 
branches: The volume done by a branch, 
if it is otherwise admissible, cannot be 
included until the branch has been in 
operation for a full year. With some 
branch units of department stores doing 
a first-year volume of many millions, it 
can be seen what this neat little arbitrary 
ruling does to department store volume 
statistics. 

6. Department store statistics are pre- 
sumed to reflect the sales of all merchan- 
dise categories. But the department store 
continues to be essentially a soft-goods 
outlet. If the major appliance industry, 
for example, depended on department 
stores for its volume, it would be in a 
most anemic condition. Indeed, some de- 
partment stores do such a poor job with 
major appliances that currently quite a 
debate is raging in some department store 
circles with respect to the wisdom of con- 
tinuing to handle this classification. In 
one merchandise category after another, 
the department store’s volume is so small, 
or declining so rapidly (as in housewares 
and small electrics), that its total sales 
in no wise mirror the trend in these clas- 
sifications. 

7. The main store of the department 
store has been the Orphan Annie of re- 
tailing. It has been starved for moderniza- 
tion; for expansion, etc. (with, of course 
some notable exceptions). As a group, the 
main store of the department store simply 
has not benefited by the physical im- 
provements that have aided the volume 
of other stores. Even in such a _ basic 
development as self-selection fixturing. 
department stores are only now showing 
a vigorous adaptation of this powerful 
volume producer. 


s 8. The main store of the department 
store has also been handicapped by its 
down-town location. This is an extremely 
weighty factor. The main store of the 
department store simply does not portray 
what is happening out in the great new 
shopping areas and, to my mind, this one 
point alone makes department store vol- 
ume statistics of dubious trend merit. 

9. The department store has tended to 
stay with the higher price lines in most 
merchandise categories. That is one rea- 
son why the chains have taken the play 
away from them; the chains tend to do 
their volume in lower price points. This 
is a vital point; what it means is that de- 
partment stores no longer reflect accu- 
rately what our great masses are buying, 
because their price lines are somewhat 
above true mass-buying price points. 
When the department store was the king- 
pin of retailing, its price lines accurately 
reflected true mass demand. This is not 
nearly so true today as it was several 
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other leading beer.” 


than a negligible trace” of sugar? 


the desired effect. 


Waistline News 


These two ads, both from the same issue of Life, are a good illustration of 
what happens when an advertiser attempts to make a mountain out of a mole 
hill. This, of course—we mean making a mountain out of a mole hill—is not 
an unusual practice in advertising, where an infinitesimal difference in a 
product is inflated with the gas of rhetoric to macrocosmic proportions. 

Sugar Information Inc., in its message, hopes to induce people to use more 
sugar by claiming that sugar, by itself, will not add to your waistline. It makes 
the completely honest statement that “there is only one kind of calories that 
can make you fat. These are the extra calories you overeat.” 

At the same time, Ballantine—along with a few score other brewers— 
claims that Ballantine beer watches your waistline because it contains “not 
more than a negligible trace” of sugar. In fact, it says “...you’ll be happy 
to know that laboratory tests show Ballantine has fewer calories than any 


Well. From what we are able to discover, an 8-ounce mug of beer contains 
about 100 calories. Sugar Information Inc., informs us a level teaspoonful 
of sugar contains only 18 calories. When we went to school, 18 went into 100 
five and five-ninths times. Now. If a mug of Ballantine contains 100 calories 
and Ballantine itself (although we don’t know how much—maybe a drop) 
contains “not more than a negligible trace” of sugar, what we'd like to know 
is: what does it contain to be the caloric equivalent of better than 5% level 
teaspoonfuls of sugar? And if this stuff is so full of calories, how come we can 
trust Ballantine to watch our belt-line just because it contains “not more 


To reduce this whole thing to the purely personal: we’d like Ballantine 
(and Sugar Information Inc.) to know that we were on the verge of shifting 
from a lifetime of Bourbon quaffing to one of beer imbibing—in order to 
put on a little weight for the few years still remaining. After reading these 
ads, we’ve decided to continue doing just what we’ve been doing. No old 
fashioneds or whisky sours, either. They have sugar in ’em. Might not have 


corer ewes ewes 


su 
your waistline, os 


too? 


me 


our 
bee: 


Hptttir ae 
Hf Hage 
it 
Ht 


Bon TRATION, IG. 


Yer», Ren tee 


te 
Hf 
th] 
HH 
Hi 
fs 


es 
iu 
i? 
hi 
} 
uy 


Teil 

jae if 

ETH 
full 


decades ago; if it were, the department 
store might not have been toppled from 
its position of leadership by the chains. 

10. And that brings us to another point: 
When the department store sat right at 
the top of the retail roost, its figures had 
true significance, at least in those mer- 
chandise categories in which it was domi- 
nant. But today our department stores 
have been toppled from leadership and 
while I am very much of the opinion that 
they have begun the long hard climb 
back to pre-eminence, that is another 
subject for another day. 


s To my mind, the finger of doubt was 
put on department store volume statistics 
even as a guide to department store cur- 
rent volume when Loesser’s closed in 
Brooklyn. Here was a store with a vol- 
ume comfortably up in the millions. Yet, 
when it shut its doors—and this is true 
to this day—there simply was no reflec- 
tion of this event in local department 
store figures. Nobody but nobody knows 
where Loesser’s volume went! Right now 
precisely the same thing is happening fol- 
lowing the closing of McCreery’s; the sub- 


stantial volume done by this store appears 
to have disappeared into the void. When 
volume of that magnitude melts into thin 
air, it surely suggests that department 
store figures don’t reflect even depart- 
ment store volume accurately. 

There are many other reasons why de- 
partment store volume figures bring to 
my mind that wonderful book, “How to 
Lie With Statistics.”” As a matter of fact, 
a list equally long proving the dubious 
merit of chain store volume statistics 
could also be compiled. Indeed, all retail 
statistics are woefully inadequate because 
they are based on a fluctuating dollar, on 
calendar differences between one year 
and another, etc. 

However, if this column succeeds in 
inducing merchandising men to stop ac- 
cepting department store volume figures 
as positive trend indicators for all mer- 
chandise, it will have accomplished 
enough. I rather doubt that it will, though. 
There are few things more revered in 
this country than our business statistics, 
and the more misleading they are, the 
more permanently they seem to mold 
business judgment. 
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How to tune over 2,000,000 
TV families to your advertising ! 


TV GUIDE’s unique service to televiewers holds your key to this top 


TV-family market. Every single copy of TV GUIDE goes home, wins 


thorough readership (according to Starch!)... then gets consulted 


seven days a week before a TV dial is turned. Time after time, your 


advertising sells your product... to every TV watcher in the family. 


It’s a great market ...and your great chance to sell it! Call your local 


TV GUIDE representative for the facts vow. 


NEW YORK 
488 Madison Ave. 
Plaza 9-7770 


ADVERTISING OFFICES: 


CHICAGO 
6 N. Michigan Ave. 
WAbash 2-0366 


PHILADELPHIA 
333 S. Broad St. 
Kingsley 6-0807 


LOS ANGELES 
1540 N. Vermont Ave. 
NOrmandy 2-3101 
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The Eye and Ear Department... 


Agency-Produced Colgate Show 
May Set Pace for Lower Cost 


Just as it looked as though the agencies 
had resigned themselves to the fact that 
the networks and the independent package 
producers and the stars were going to run 
the programs, and the agencies were going 
to specialize in producing television com- 
mercials that move merchandise, a new 
revolutionary experimental step is about 
to be taken that may well upset all the 
trends. Most of “Colgate Comedy Hour” 
shows will be produced by Ted Bates & 
Co. with the network supplying only time 
and facilities. Batés will produce 20 of 
the programs, to be run three weeks out 
of four next year, and NBC will produce 
nine. 

When this decision came from NBC, 
Madison Ave. pundits’ immediately 
reached the unanimous collective conclu- 
sion that NBC was trying to set a trap 
for the agencies and end the battle for 
programming once and for all. The agen- 

. cy is trying to do a Herculean job: bring 
“A comedy show in at around $50,000 a 

reek when the network estimates the 
identical show at more than $100,000. 


= The men at the agency have all the 
experience in radio, television, and show 
business necessary to know how tough 
a job lies ahead and presumably they are 
undaunted by the difficulties. Actually 
they are delighted to get the control back 
and make a Custer’s Last Stand to try 
to check the skyrocketing prices of hour 
television shows. And the entire agency 
television and radio clique will be solid- 
ly behind them. 

Various hours are reportedly available 
this coming year. Every fourth hour of 
the Pabst fight times, part of the old 
Berle-Hope Tuesday night hours, Mon- 
day nights on NBC, occasional spectacu- 
lars on the “Show of Shows,” and Disney 
on ABC, are among the probable fare for 
next fall. All of a sudden the comedians, 
producers, and stars are discovering that 
it is impossible to produce even a dramat- 
ic show for under $100,000. 


= The star must get at least $25,000 for 
himself and that figure goes as high as 
$50,000 in the proposed dramatic series 
featuring names like Gregory Peck and 
Henry Fonda. The _ producers—their 
tongues whetted by the alleged take of 
Rodgers and Hammerstein and Leland 
Hayward in the big company spectaculars 
of the past year—are looking forward to 
lighting their cigars with hundred-dollar 
bills again. Five thousand bucks is a 
modest estimate for a medium ranking 
producer like Deliagre. This list of exces- 
sive fees goes on and on down to the 
loathed payoffs which, on a budget like 
that, can be quite substantial. 

The plain old honest statistician—as- 
suming that the advertiser has one—will 
scream with anguish as he tries to make 


Tips for the Production Man... 


this cost pay off as a good advertising 
buy. The ratings of these spectaculars, un- 
less someone monopolizes the entire ma- 
jor network, cannot be expected to be bet- 
ter than 35 or 40% of all tv sets because 
of competition, declining sets in use, and 
the sad fact that when there are a lot 
of spectaculars competing with each oth- 
er they will lose their novelty and be- 
come commonplace. That means a cost 
per thousand homes of more than $20 
compared to an average of $10 on more 
sensibly priced efforts. 


= It may be very hard for the networks 
or packagers to sell these extravaganzas. 
No sophisticated big league advertiser 
who is lately more scientific minded, in 
the Procter & Gamble tradition, is going 
along at that price. But it would be naive 
to assume that they can’t be sold to some 
sucker like the high flying moguls of the 
automotive business who snap at some- 
thing they think is big in exchange for 
less colorful continuity of advertising, or 
a Hadacol type of crowd who peddle an 
item and run, or the many companies that 
suddenly have sprung an anniversary in 
order to create a splash, raise the price 
of their stock, or spend a little tax money. 
There is no question that a good salesman 
can peddle these hot items up to the 
point where the payoff loses its charm 
and the excessive number of colossals 
cancel each other out. 


® No wonder that Colgate and its agency 
are being roundly cheered by the guy who 
has to pay the bill in the long haul and 
doesn’t want to have to write off televi- 
sion as a bad buy. No wonder that voices 
are being raised in greater volume against 
the “It’s only money” theory of the stars, 
aided and abetted by irresponsible buyers 
in high network positions who keep forc- 
ing the advertiser to bear more and more 
ridiculous costs that have been paralleled 
only by pre-television Hollywood with its 
phony social standards and its Babylon 
worship of money that finally destroyed 
it. 

The new leaders of agency-produced 
shows have the toughest job anybody has 
tackled in a long time. The talent agencies 
and the networks, which have no interest 
in program economy, will form a tight line 
against the success of this venture. Other 
wild-eyed one-shot advertisers will bid 
up the prices for the talent Colgate wants 
to buy. Colgate may lose the battle. But, 
if Colgate and Bates lose, they also may 
force the $100,000 show to be a $75,000 
show or they may throw out comedy com- 
pletely in their time spot and put in a 
dandy $35,000 drama which any agency 
can easily produce. Whatever the result, 
nothing but good can come from this ex- 
periment. 


Color for Newspapers 


By Kenneth B. Butler 

(Mr. Butler is head of the Wayside 

Press and of Kenneth B. Butler 

& Associates, Mendota, III.) 

Production men who handle the prep- 

aration of color ads and plates for news- 
paper reproduction will find a handy tool 
in the new ink specimen books issued by 
IPI, showing a full range of run-of-paper 
colors, both full strength and tints. 


One of the books is a handy pocket- 
size exhibit. A larger, deluxe edition also 
shows three sets of news process and 
comic colors, conveniently plastic bound. 

The number of different colors is pur- 
posely limited to a practical range to 
make color-choosing easy. The colors 
selected reflect the color preferences of 
both local and national advertisers. 

The colors shown are readily available, 


and, being made from a limited number 
of base inks, can be matched for newspa- 
pers which want to mix their own colors 
in their own ink rooms. IPI supplies the 
mixing formulas to newspapers to make 
color mixing a practical matter. 

In this way, national advertisers can 
get color uniformity from coast to coast, 
despite differences in individual equip- 
ment. 

Each color specimen book lists sug- 
gested combinations of both harmonious 
and contrasting colors—colors which are 
best with black, and other color combina- 
tions best suited for holidays and various 
seasons of the year. The suggestion is 
made, for example, that blue-shade reds 
do not go well with black, a rule which 
applies also to magentas, purples and 
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dark blues. 

The pocket size color book shows a 
wide range of colors in full color, as well 
as in screens of 60%, 40%, and 20%. 
Samples are printed on newsprint, of 
course. 


« The deluxe sampler contains the same 
colors, but exhibits them in overlap style 
so that the entire range of colors is visible 
at one glance. This book also shows 
process colors. 

The color guides also print recommen- 
dations for colors practical for “under- 
printing.” 

“Color for Newspapers” is available 
from IPI Printing Ink Division of Inter- 
chemical Corp., which has offices in 
principal cities. 


SATURDAY 
Jonwary 14th, Lith and 16th 


By Clyde Bedell 
(Mr. Bedell is a consultant in crea- 
tive advertising and advertising 
training.) 

Sometimes management people in great 
businesses ask directly, sometimes by im- 
plication, if advertising people are busi- 
ness people. Management wonders gen- 
erally, I think, if ad people are much more 
than facile minded dilettantes. 

These remarks might apply beyond the 
retail field, but Ill confine myself 
presently to that area. 

How much of the advertising you see 
day after day would suggest that the 
people who produced it dig under the sur- 
face of things for an appreciation of the 
problem their ads are attempting to solve? 
Or don’t ad people think ads are intended 
to solve problems? Probably most retail 
ads would suggest that the advertising 
people are not part of the machinery 
within a store—but are instead outsiders 
on the periphery of the business, em- 
ployed to put black marks on white paper 
willy-nilly. 

I mean by that that the function of ad 
creation seems to begin with thinking that 
starts near the “skin” of the business, not 
at its heart. 


® Look at the ad reproduced here. It ran 
in a million population city zone. 

If you are familiar with the store, you 
can deduce something from the space. If 
not, you can read the entire ad and not 
know for what kind of store it was run 
(on five columns). 

The only clue is in the middle right- 
hand paragraph. It reads: “Also a few de- 
sirable diamond-set Brooches, Pendants, 
Rings, and Bracelet Watches from our 
ESTATES DEPARTMENT.” (It’s not a 


Looking at the Retail Ads 
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real estate ad—nor a bank ad, nor a de- 
partment store ad, nor a pawn society ad.) 
That makes it about impossible for you 
not to guess what kind of a store it’s for. 

Yet this kind of weak ad can pull. It can 
pull response from the people who already 
know the store—favorably. 

Such advertising wastes great opportu- 
nity, however. If a store runs an ad to 
clear merchandise, it should be happy to 
have quick, wide response. Sales afford 
stores opportunity to make new friends, 
and to trade people up from lesser stores. 
But it can’t be done with an 2d like this. 

Let me state again the problem of every 
ad, as I attempt to get all my accounts to 
accept it. It is a seven-fold problem. It ap- 
plies to all ads—high fashion, prestige, 
straight merchandise, institutional. 

The problem—the task—of every ad is 
to attract and hold the favorable attention 
of the maximum economic number (not 
the maximum number) of the right kind 
of people—prospects—while a_ selling 
story is told and a desired action or re- 
action is induced. 

Weigh the above ad against this simple 
but tough statement of an ad’s job to be 
done, and you find it simply doesn’t rate 
at all. Neither do a host of ads running 
today. 

If a business man said to himself: “I 
have to produce a clearance ad for this 
very fine business that will attract and 
hold (and so on)” he could never come up 
with such an ad as this. Then how can 
advertising people do it if they are moved 
by business impulses or judgments? 

If an ad is not communication, it is 
nothing. If it does not communicate 
tant phase of the story the ad was bought 
clearly and appealingly the most impor- 
to tell, it is not advertising. 
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TO STAR IN YOUR SALES 
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CORONATION STARS—Crowning of Queen Elizabeth provided the occasion for this 

two-color spread for Linde’s synthetic Star rubies. Gold, diamond and ruby necklace 

shown was worn at the Coronation, said the ad, which appeared in Jewelers’ 
Circular-Keystone. J. M. Mathes Inc. is the agency. 


(Continued from Page 32) 


Ross Roy Names Mullen 
doubled Linde’s Star sales since it 


Ross Roy Inc., Detroit, has ap-| and broadcast receiver division of | 
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Describes Agency Facilities Philadelphia Agency Moves | Crossan Joins Weiss & Geller 

Dillon-Cousins in Mexico and Advertising Associates of Phil- Weiss & Geller, New York, has 
Servicios Mykland of Panama, adelphia has moved to larger quar- appointed Bettilouise Crossan as- 
with the cooperation of Central| ters at 1503 Orthodox St. sistant account executive. 


American agencies, have published es 
a booklet describing the facilities | 
of Publicistas Centroamericanos 
Asociados, an association of Cen- 
tral American agencies. Copies are 
available through Dillon-Cousins 
& Associates, 200 W. 57th St., New | 
York 19. 


O'Leary Joins Agency | 

Timothy J. O’Leary, formerly 
with William Esty Co., has joined 
the media department of Calkins | 
& Holden, Carlock, McClinton & 
Smith, New York, as a radio-tv 
time buyer. 


The 
TORONTO DAILY STAR 


has by far 


the LARGEST CIRCULATION 
of any daily newspaper 


, A 


Bendix Promotes Morgan 

Hodge C. Morgan, assistant gen- | 
eral sales manager of the company | 
since 1952, has been promoted to) 


1 f 
general sales manager of the tv. in Canada! 


was wondering what to do about 
the gems, back in 1950—-and 1953. 
volume was 50% larger than 1952. 
More than 75 of the top manufac- 
turing jewelers use the Stars in 
their own output, and advertise 
them as attractive and profitable 
items for the retail trade. 

There is no question about the 
success of the line, into which the 
company found itself thrust al- 
most without realizing it. Linde 
Air Products Co. has no longer 
any occasion to regret, as the 
“Fortune” writer’s facetious com- 
ment ran, that it handles sub- 
stances rarer than the air pressed 
into its oxygen tanks. 


Food Makers Plan 
Budget Increases, 
GMA Survey Finds 


New York, April 20—Nearly all 
the companies replying to a Gro- 
cery Manufacturers of America 
questionnaire expect to equal or 
exceed their 1953 advertising and 
promotion budgets this year. 

Of 135 companies replying— 
nearly 50% response—71 (54%) 
reported that 1954 advertising 
budgets will be larger than last 
year’s. The average increase is 
20%. 

Sixty-one -companies expected 
this year’s appropriation to equal 
1953, while only three reported a 
drop in their promotion budgets. 


= Meanwhile, GMA president Paul 
S. Willis told a Boston Advertising | 
Club luncheon today that retail 
grocery sales for the first quarter 
of 1954 were 3% higher than in the 
same period of 1953. The industry 
expects business to continue good 
for the balance of the year with) 
average prices to remain pretty 
much at present levels, he said. 

“It is significant to note that 
percentage increases in grocery 
sales and advertising expenditures | 
during the past 15 years have run. 
about neck and neck, with the 
sales increase showing a _ slight 
edge,” Mr. Willis said. ‘During this | 
time, grocery manufacturers’ sales 
increased 288%. Advertising ex- 
penditures in major media by these | 
manufacturers increased by 241%.” 

In addition to spending more 
money for national newspaper ad-_ 
vertising than does any other in-| 
dustry, grocery manufacturers are 
also users of outdoor advertising, 
he said. Food is the fastest grow- 
ing classification in the use of this 
medium and expenditures have in- 
creased 460% in the past 15 years, 
he asserted. 


WCPD.-TV Signs with CBS 
WSPD-TV, Toledo’s only video 
station, has signed a basic primary 
affiliation contract with CBS Tele- 
vision. The station carries pro- 
grams of all four networks, but a | 
primary affiliation usually means 
that network gets preference. 


pointed Donald M. Mullen an ac-| the Bendix Aviation Corp., Balti- 
count executive. | more. 


Ponfinalt, 


AFFECTS ADVERTISING READERSHIP 


AVERAGE READERSHIP OF 


each case, 


NUMBER OF MONTHLY ISSUES USED BY ADVERTISERS 


ak ae emp INDEX OF AVERAGE READERSHIP * SCORES “— a 
12 534 76 

Roth 287 83 

inclusive 

_ € 261 92 

ams 86 100 

inclusive 


%* READERSHIP SCORES used in this analysis are those developed by Daniel Starch and staff through personal interviews 
of readers. Field interviewers conducted approximately 2,400 readers through the issues page by page and asked in 


“DID YOU READ HALF OR MORE OF THIS ADVERTISEMENT?” 


ADVERTISEMENTS BY THE 


TO DETERMINE the extent of readership and 
cost per reader of industrial advertisements in 
relation to the number of months per year in 
which a company advertises, McGraw-Hill Re- 
search analyzed 2,400 Starch Readership scores 
of one page advertisements appearing through- 
out the 1952 issues of two business publications. 
Advertisers using inserts or multiple monthly in- 
sertions and one-time advertisers were excluded. 


THE RESULTS showed that twelve-month ad- 
vertisers averaged 21% greater readership per 
advertisement and 24°; lower cost per reader 
than advertisers placing two to five advertise- 
ments a year. Advertisers using six to eleven 


McGRAW-HILL PUBLISHING COMPANY, INC. 
ARD 330 WEST 42nd STREET, NEW YORK 36, N. Y. @ 


HEADQUARTER S FOR 


BUS ItWES §$ 


monthly insertions per year, also had propor- 
tionately more readers at proportionately less 
cost per reader. 


CONCLUSION: This study (summarized in 
Data Sheet #5126) shows that advertisers whose 
advertisements appear consistently get higher 
readership at a lower cost per reader. 


TO SERVE YOU: McGraw-Hill Research is 
one of the many “services” maintained by the 
McGraw-Hill organization for its advertisers. 
If you want facts on subjects related to business 
paper advertising performance and effective- 
ness, ask your McGraw-Hill man. 
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Selling to Institutions. .. 


Hard Promotion—and Stream of New 
Gadgets—Spells Sales for Lowerator 


New York, April 21—Since it,;both to prospective users of the 
opened shop in 1945 with a single |equipment and to the dealers who 


item (a dish dispenser), the Low- | 
erator division of American Ma-'! 
chine & Foundry Co. seems to have | 
depended on two elements to ex-| 
tend its share of the institutional | 
market: A growing stream of new | 
gadgets for food and equipment 
handling—and aggressive market- 
ing. 

Lowerator’s basic offering in the 
mechanical realm is a calibrated 
spring device, around which it has 
built a full line of equipment by 
means of which, first dishes, then 
an increasing number of food 
items, are handled semi-automat- 


carry it, which is that the demon- 
strated advantages it offers sell 
more and more users in the field. 
Advertising follows the same line, 
with reiterated emphasis on what 
the various types of Lowerator 
dispensers do. 


= Thus, as a company executive 
puts it, the responsible people in 
these various fields—hotels, res- 


|taurants, hospitals and related in- 


| 


stitutions—“know what George is 
doing, and tend to accept the idea 
that if the other fellow has done 
well with Lowerator they can do 
the same.” Users are also shown to 
be leaders, so that their testimony 
in favor of the units is always im- 
pressive and convincing. 
Naturally, an important part of 
the Lowerator salesman’s service 
to distributors is in analyzing the 
special problems of prospects on 
whom he calls wiih the distribu- 
tor’s salesman, his intimate knowl- 
edge of the line and intensive ex- 
perience with it qualifying him as 
an expert. He can point out the 
advantages growing out of the use 
of the equipment, nd the fact that 


|units by which much of the han- 
dling by personnel formerly nec- 
‘essary is avoided. A main point 
emphasized both in the sales ap- 
‘proach and in the advertising is 
mobility—dishes of all types can 
be loaded into the Lowerator dis- 


‘penser at the dishwashing ma- 
chine and the mobile dispenser can 
then be moved easily to the point 
‘of service, where the dishes are 
“positioned” and dispensed at any 
counter level desired. 

| In brief, food-service managers 
are kept sold, through the demon- 
stration to them of expert knowl- 
edge of their problems and how to 
plan all kinds of installations, on 
‘the labor-and-time-saving quali- 
‘ties of Lowerator equipment. Since 


Advertising Age, April 26, 1954 


this has a strong appeal to man- 
agement. 

In turn, the increasingly favor- 
able experience of the food-service 
field with the equipment, and the 
success of the new items developed 
in the line, lead naturally to other 
products. 


s One of the most interesting de- 
velopments, for example, has been 
in connection with food dispensing. 
A bread dispenser was the first 
item in this line, the long Pull- 
man-type of slicea loaf being suf- 
ficiently similar to a stack of plates 
to make the idea evident. 
Equipped with a slide-out crumb 
‘tray and a spring-type cover to 
‘prevent contamination, these Low- 


it supplies the food-service opera-/|the personnel who are involved erator units were a success from 
tor with a system of dispensing are relatively high-paid people, | the beginning. They are now used 


ically, saving breakage and cutting 
down handling costs sharply. 

These represent highly-desirable 
economies to. institutions, and 
through hard promotion Lowerator 
has seen to it that the mass-feeders | 
know about their opportunities. 
The division’s regular ad schedule 
includes the following: 

American Restaurant, Fountain 
& Fast Food, Hospital Management, 
Hotel Management, Institutions, 


Ls . —_ % & a @ ec 

vhs Gy Mini % ' ieee ; 

‘ Bc ice . ig 
foe iain Les || i ir a 2S }) eee ey 


Weeneuen (O00 1 WRVEO 


Keep your food service moving smoothly 
...with GQ LOWERATOR Dispensers 


yous tet AMF Loweratar thor? Nee 
% fest the 


he AMP Lowerater Dis. 


Want new opaed, effhe 
comemey em soar fowd wren 


KEEP IT MOVING—Shown above is a b&w 

page by Lowerator for its calibrated-spring | 

dispensing equipment. Fletcher D. Richards | 
Inc. is the agency. 


Restaurant Equipment Dealer, Res- | 
taurant Management, School} 
Equipment News and School Ex- | 
ecutive. Fletcher D. Richards Inc. 
is the Lowerator agency. 


® Distribution is handled exclu- | 
sively through kitchen-equipment | 
dealers, who are aided in selling 
Lowerators by a_ well-organized 
program of advertising and other 
promotion, of which they are kept 
currently informed. Further, the 
Lowerator sales force not only 
calls on these dealers to sell them 
and keep them sold, but calls with 
their representatives on local pros- | 
pects to assist in making sales of 
the equipment——an extension of 
manufacturer service which is ap- 
parently effective and is definitely | 
appreciated. 
A typical piece of copy ad-| 
dressed to food-service people sug-_ 
gests that “Wherever you find an 
AMF Lowerator Dispenser on the 
job you'll find the food service is 
fast and_ efficient—meals are 
served with a minimum of effort.” 
This, it is explained, is because 
“A large quantity of dishes is kept 
ready for immediate use, safely 
and sanitarily positioned in AMF 
Lowerator Dispensers. And each 
dish is automatically dispensed at 
a convenient serving level. Dishes 
are where they’re wanted, when 
they’re wanted.” Advantages from. 
the use of the equipment are 
stated to be reduced breakage, 
space saving and easier work. 
This illustrates the story sold 


SELL THE 
PLANT ENGINEER & 


AND YOU'VE SOLD YOUR PRODUCT 
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to dispense pre-wrapped send- Eric Lifner Returns to Y&R 
wiches as well as for bread, and| Eric T. Lifner has left Erwin, 
are reported to cut down on bread |Wasey & Co., Los Angeles, to re- 
losses substantially, in addition to turn to Young & Rubicam as an 
their labor-saving value. ‘account executive in the Los An- 
Similar units for the handling of | geles office. Mr. Lifner had been 
butter patties, milk, salads and | with Y&R from 1931 to 1942. 


other items are available, and 
others are being perfected. Jane Clarke to Cone Mills 
Jane Clarke, formerly with Mc- 

Tourist Publication to Bow Call’s Pattern Co., has joined the 

Florida Speaks Corp., St. Peters- advertising department of Cone 
burg, publisher of Florida Speaks,| Mills Inc., New York, where she 
has been appointed to edit and will handle publicity in a newly 
publish Cuba, a new publication | created position. 
to be launched this spring by the 
Cuban Tourist Bureau. The bu- WAIM to Headley-Reed 
reau, in a bid for more American WAIM and WAIM-TV, Ander- 
tourists, plans to have first issues son, S. C., have appointed Headley- 
of the picture magazine on news-| Reed Co. as their national repre- 
stands throughout North America/sentative. Burne-Smith Co. for- 
early this summer. merly handled these stations. 


Fire Alarm Maker to Towne 

The Superior American fire 
alarm division of Ansley Electron- 
ics Inc., Meriden, Conn., has ap- 
pointed W. L. Towne Advertising, 
New York, to handle advertising 
for its line of municipal fire alarm 
systems and equipment. 


Robert Oswald Joins Grubb 

| Robert A. Oswald, formerly with 

‘Cruttenden & Eger Associates, Chi- 

cago, has joined Grubb & Petersen, | 
Champaign, IIl., as copywriter and 

account man. 


| Alice Evert to Kiesewetter 


sistant to the v.p. in charge of! 


television for Kiesewetter, Baker, | 
Hagedorn & Smith, New York. 


Alice Evert, formerly with Wy-. JAMES W. McCANDLESS has been ap- 


_ pointed director of public relations of 
att & Scheubel, has been named as | Grant Advertising, Detroit, and director 
of its Dodge News Bureau. Prior to joining 
Grant, he was director of the Plymouth 
News Bureau of N. W. Ayer & Son. 


questionnaire— 


~ . 
he x 


ose 
“ieee 


completed. 


on YOUR OWN LETTERHEAD in which one or 
two of the selected group they would be most likely 
to see your advertising. Check with our representative 
before you make the study. Send us the bill when 


a list of individuals who you know are key buyers of 
your product—and are friendly enough to answer a 


for them the front covers of all plant operating maga- 
zines you would consider in your selection of media— 


rborn 2-5446 


\ cHicaco, WL. | 
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'‘Mergenthaler Shows 
‘Its New Device to 
Set Type on Film 


BROOKLYN, April 20—Mergen- 
thaler Linotype Co. has unveiled 
the newest and fastest device in its 
line—the Linofilm. 

The machine for composing type 
on film will be offered to the 
trade next year. Publishers and 
printers from all parts of North 
America, England, Scotland, Mex- 
ico, Canada, Brazil and Belgium 
viewed a demonstration of an ex- 
perimental model which uses Ro- 
man, italic and bold-face type in 
sizes ranging from 6 to 16 point. 

Using beams of light, the Lino- 
film machine consists of two units. 
On one unit, the copy to be set is 
typed on a standard typewriter 
keyboard which simultaneously 
provides a proof-reading copy and 
a perforated tape. 

The tape is fed into the photo- 
graphic unit, where it automatic- 
ally controls the placing of type 
images onto film. A character pres- 
entation method flashes successive 
letters from a static character ar- 
ray onto stationary film, prevent- 
ing variations in placement or 
alignment. Light rays replace the 
mechanical devices _ ordinarily 
used, eliminating expensive main- 
tenance and replacement costs, 
Mergenthaler contends. 
| The Linofilm provides a “mul- 
ti-methods” approach to correc- 
‘tions. The typed proof-reading 
copy available with the tape can 
be edited and the tape corrected 
|before photography. In addition, 
‘errors detected while typing a line 
can be corrected immediately by 
a “line erase key.” The film itself 
may be corrected with a photocor- 
|rector, either by line or in larger 
sections. 
| 
| 
_MacKinnon Is Promotion Head 

Norman G. MacKinnon, who was 
identified in AA’s March 15 issue 
as manager of the public relations 
department of Canadair Ltd., 
Montreal, is actually promotion 
/manager of the public relations de- 
|/partment. He has _ responsibility 
‘for directing advertising, promo- 
\tion and community relations. 


Katz Names Loewenberg 

Sydney Loewenberg, formerly 
‘with Roy S. Durstine Inc., New 
York, has been appointed v.p. in 
|charge of the New York office of 
|Joseph Katz Co. 


FASTER SEEING—— 


FASTER SELLING— 


@ Specify sales-building, 
super-bright DAY-GLO® 
Daylight Fluorescent 
Colors—the Brightest 
Colors in the World. 
They just won’t let a 
buyer’s eye go by! Ask 
us about the 8 wonderful 
ways to use them. 


SWITZER BROS., INC. 
FIRST NAME IN FLUORESCENT COLORS 
4732 St. Clair Ave. + Cleveland 3,Ohio 
IN CANADA; STANDARD SALES COMPANY 
4097 Modison Avenve, Montreal 28, Quebec 
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The world’s most powerlul force. .. a rt 
BUYING POWER ‘ 


faith with any employer in the 
newspaper industry. 
| On this point, the committee 


"| gave publishers some grim advice: 


s “ANPA does not attempt to tell 
| its members what they should do, 


S| but merely to provide the means 


whereby members’ lawful right to 
| pursue elective courses may be 
upheld. For example, ANPA nego- 
tiates a five year international 
agreement with the pressmen, 
which members may take or leave 


° could not be developed by science! 
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NEAT TIE-IN—Securities Acceptance Corp., 
Omaha, got extra impact with this 1,000- 
line ad in 37 western newspopers. Iilus- 
trated with an atomic bomb cloud in the 
background, the ad ran the same day 
every newspaper in the country played up 
the hydrogen bomb story. Allen & Rey- 
nolds, Omaha, is the far-sighted agency. 


pecial Committee 
Describes Gains of 
ANPA Arbitration 


New York, April 22—Arbitra- 
tion was a greater factor in news- 
paper relations in 1953 than in 
any previous year, a special stand- 
ing committee told the American 
Newspaper Publishers Assn. con- 
vention here today. 

Last year only three strikes 
stopped publication. In ten other 
strikes, newspapers continued to 
publish. 

The committee said of arbitra- 
tion that it is gaining public sup- 
port, that strikes are condemned, 


ANPA Convention 


and that “any fair means of settle- 
ment is better than a strike.” The 
committee pointed out that ANPA 
arbitration has advanced from 21 
awards in 1946 to 42 in 1953. Over 
the eight years, 1946-53, 247 
awards have been made. 


= Last year 22 papers were hit by 
13 strikes, of which nine were set- 
tled. The four which are not are 
part of 79 newspapers in which 55 
locals are now on strike. In each 
instance, ANPA arbitration was 
rejected, and newspapers are be- 
ing published. 

The four newspapers listed by 
ANPA as having continued strikes 


are the Waukegan News-Sun, 
where an_ International Typo- 
graphical Union strike started 


Jan. 12; Atlantic City Press, stere- 
otypers and engravers, started 
July 17; Palladium-Item, Rich- 
mond, Ind., stereo and engravers, 
started Oct. 15, and Lake Worth 
Leader, ITU, started Dec. 3. 

Other strikes ranged from two) 
and four hours to three months 
(American Newspaper Guild strike 
at the Seattle Times); the most 


as they see fit. In the same man-, 
ner, ANPA in the litigation with | 


ITU has sought to prevent ITU 
from successfully defying the Taft- 
Hartley Act. This has been accom- 
plished. 

“Publishers who do not want 
ITU to unlawfully dominate their 
composing rooms () not have to 
permit it. The slow. moving wheels 
of NLRB and the ‘aster ones of 
the judiciary have provided the 
means for publishers to regain 
their composing rooms. But the 


means are only available, not au-_ 
tomatic. Publishers who fail to| 
appraise their own situations or | 
are satisfied with what they find | 
upon appraisal, will not profit) 
fully from the NLRB and court 
decisions. 

“On the other hand, those who 
wish to put composing rooms on 
a reasonable basis without truck- 


ling to ex parte ITU laws may do 
so. Relief is not easy, although it 
is better than continued subservi- 
ence.” 


Advertising Age, April 26, 1954 


In 1947, the ITU had 373 con- 
tracts with ANPA members. The 
policy of “no contract,” reenforced 
with strikes, reduced the number 
of contracts to 110 in 1948, to 70 
in 1949. In 1953, the number was 
back to 298, and in 1954 there are 
325 contracts between the union 
and ANPA members. 


ANPA MEMBERSHIP 


HOLDS FAIRLY EVEN 


New York, April 22—-Last year 
19 newspapers joined ANPA, 13 


spectacular was the photoengrav- 
ers strike in New York, a ten- 
day affair which brought the city’s 
newspapers to a halt. 


s Of the 13 strikes in 1953, only 
four involved the ITU. From 
1945 to 1950, anywhere from half 
to two-thirds of the strikes re- 
ported by ANPA members in- 
velved the ITU. 

Part of the change may lie in 
the slow processing of a complaint 
against ITU by ANPA. It was 
lodged in 1947, after ITU took the 
position that only a closed shop or 
no contract was acceptable. The 
complaint spent nearly four years 
in the National Labor Relations 
Board and courts, but on May 6, 
1953, the court ordered the ITU 
to bargain collectively and in good 
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SHE BU 


chain grocery volume! 


these fashions. 


ping their homes! 


YS THE FAMILY GROCERIES! Your Brand? 
First in pages of food advertising among all 
monthly magazines for the fourth consecutive 
year, Family Circle pre-sells customers of 14 
supermarket chains that do 40% of the U.S. 


SHE BUYS THE FAMILY CLOTHES! Your Brand? 
Department store merchandise managers and 
buyers know how powerfully Family Circle’s 
fashion pages influence 4,000,000 women. In all 
sections of the country, leading retailers promote 


SHE BUYS APPLIANCES, FURNI 
First in percentage of married women and house- 
wife readers among the top 10 circulation maga- 
zines, Family Circle sells homemakers who are 
brand-deciding when they're decorating, equip- 


es 


Chess in the 


SHE HAS TO BE: 


SHINGS! Your Brand? 


SHE BUYS THE FAMILY TOILETRIES! Your Brand? 
71% of supermarkets where Family Circle is 
sold stock health and beauty products. 82% of 
Family Circle readers surveyed say they also 
shop in drug stores within two blocks of the 

supermarket! 
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TO GET FAMILY CIRCLE / 


Advertising Aye, April 26, 1954 


resigned and five were suspended, 
making total membership 787 
newspapers. 

The suspensions included: 
Washington Times-Herald; the 
Star, Hudson, N.Y.; Nassau Re- 
view-Star, Rockville Centre, N. Y.; 
Journal, Pottsville, Pa., and the 
Ottawa Citizen’s morning edition. 

New members: Tribune, Mesa, 
Ariz.; Post Advocate, Alhambra, 
Cal.; Review, Burbank, Cal.; Star- 
News, Culver City, Cal.; News- 
Post, Monrovia Cal; Press-Courier, 


Oxnard, Cal; Breeze, Redondo 
Beach, Cal.; Sentinel, Ansonia, 
Conn.; Journal, Wheaton, IIL; 
Journal, Washington, Ia.; Mercury, 
Medford, Mass.; Post-Bulletin, Ro- 
chester, Minn.; Globe, Worthing- 
ton, Minn.; Citizen, Laconia, N.H.; 
Press, Atlantic City; Robesonia, 
Lumberton, N.C.; Journal-Tribune, 
Blackwell, Okla.; Oregon States- 
man, Salem, and Advocate, Vic- | 
toria, Tex. 

Resigned: Los Angeles 
Journal-World, Lawrence, 


Kan.;|are CBUT, Vancouver, 


Ledger & Tribune, New Albany, 


Ind.; Santa Fe New Mexican; Tu- TV, Sudbury, 


CHSJ-TV, St. John, N. B.; CKSO- 
Ont.; CKCO-TV, 


cumcari News; News, Jackson-| Kitchener, Ont.; CFPL-TV, Lon- 
ville, N.C.; News, Zanesville, O.; don, Ont., and WDEF-TV, Chat- 


Star & News, Wilmington, N.C.;) 


Herald Courier and Virginia-Ten- 
nessean, Bristol, Va., and La Voix 
de L’Est, Granby, Que. 


Six Stations Join CBS-TV 


Six new stations, five in Canada 


je 


tanooga, Tenn. 


Thomas PR Consultant Bows 
Edward F. Thomas, formerly 
v.p. and public relations director of 
Geyer Advertising, has formed 
Edward Thomas Associates, public 


‘and one in the U.S., have affil- | relations counsel, at 745 Fifth Ave., 
News; iated with CBS Television. They New York. The new company will 
‘handle all Geyer public relations. 
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products advertising. Get your brands 
in 4,000,000 Family Circles! 


--oin Family Circle, 


you're in the market 


everything for their families. 


among readers of the ten top circulation magazines. 


to sell! 


ket to buy— 


4,000,000 like her use Family Circle 
to help do the family buying! 


When you see a woman with Family Circle tucked under her arm, 
you know, sure as her sales checks, she’s the buyer for a whole 
household. For Family Circle is sold not through the mail but through 


the market ...to 4,000,000 women whose job it is to buy 


Big families! Family Circle has the highest percentage of 


families with children...and the most children per family... 


Advertisers know how Family Circle’s in-store impact moves mass 
merchandise out of the market, into the home. For the fourth year, 
they’ve been placing more pages of food and grocery advertising in each 
issue of Family Circle than in any other magazine. And during the 
same years, they’ve added 142% more pages of appliance, apparel, 


drug, furnishings and other family 


ANPA Recognizes 
981 Agencies Now 


New York, April 21—The Amer- 
ican Newspaper Publishers Assn.’s 
list of recognized advertising agen- 
cies has grown to 981, an alltime 
high, according to a report made 
at the annual meeting today. In 
1945, only 631 agencies were rec- 
ognized by the association. 

Since May 1, 1953, 79 applica- 
tions for recognition were received 
from agencies in 26 states and 
Canada, a decrease of three com- 


ANPA Convention 


senna! OE 


pared with the previous year. Of 
these, 57 were given recognition. 
The others were withdrawn, re- 
fused, placed on suspension for 
failure to meet requirements, 
tabled or are being processed. 

The names of 23 agencies were 
removed from the recognized list 
as follows: 

Nine discontinued business with 
no loss to creditors; one discon- 
tinued with “very small” loss to 
creditors; three merged with no 
loss to creditors; eight failed to 
meet requirements; one went out 
of the agency business, and one 
changed ownership. 


s The ANPA gave the following 
record for the period 1945-54: 


Applications 
Year Received Granted Cancelled 
1945 .. 86 42 13 
1946 .. 87 52 6 
1947 ..126 80 15 
1948 ..119 79 17 
1949 ..117 79 28 
1950 .. 87 61 33 
1951 .. 71 54 28 
1052 .. 66 44 35 
1953 .. 82 55 34 
1954 .. 79 57 23 
Beck Joins Harry Phibbs 


Frank K. Beck, formerly in the 
advertising department of Abbott 
Laboratories, North Chicago, has 
joined the staff of Harry C. Phibbs 
Advertising Co., Chicago, as a 
copywriter and account executive. 


what's the best sales “‘line’”? 


slips you the word about his prod- 
uct like a tip on the daily double. 
That’s his manner, and it’s effec- 
tive. But what matters most... 
and shows up in the order book 
... is his information. Because the 
better informed salesman always 
sells better—and more. That’s a 
fact you face like a brick wall if 
/you sell products through elec- 
| trical distributors’ salesmen. How 
'well .. . and how much ... they 
sell for you depends on the infor- 
mation you give them. And how 
it’s delivered. One of the best ways 
to keep top distributors’ salesmen 
continually informed . . . sold on 
selling your products . . . is with 
advertising in the business maga- 
zine they pay to read... McGraw- 
| Hill's ELecTRICAL WHOLESALING. 
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lines (maximum—two) 30 letters and 


per line. Add two lines for box number. Deadline Wednesday noon 12 days 
preceding publication date. Display classified takes card rate of $13.50 per 


column, inch. Regular card discounts, 


HELP WANTED 


THE ADVERTISING MARKET PLACE 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 


spaces per line; upper & lower case 40 


size and frequency, apply on display. 


HELP WANTED 


COMPETENT AD MAN WANTED 
This is an opportunity for a good man to 
prove himself worthy of becoming a part 
owner 
nized agency with unusually 
growth factors. 

Please do not regard this as an invitation 
to invest as we have no stock for sale. 
Nor do we offer the lure of quick money 
someone else has earned. 

The right man will be seeking an oppor- 
tunity to share in a reputable, going busi- 
ness, to a degree matching his ability to 
perform. 

Applicants should have solid experience 
background covering all phases of agency 
work, with particular stress on copy and 
plans and be willing to work on all. The 
boss is also a worker. 

No learners, please - and be sure your 
background will stand investigation. Send 
resume, business and personal, recent 
photo, availability and minimum salary 
requirements during period of proving. 
Confidential until release is given. John 
L. Williams, 444 Whitaker, Savannah, Ga. 


ADVTG MGRS - COPY WRITERS 
EDITORS - PUBLIC RELATIONS 
SALES PROMOTION - ARTISTS 
Serving both Employer and Employee 
SHAY AGENCY 
30 W. Washington St. Chicago 2, Ill. 


MAIL PROMOTION 
ompetent direct mail adv. mgr. for sea- 
soned mfg. of repeat business specialty. 
Line for Jobber, Distributor, and Con- 
sumer. Must be responsible for program, 
personnel, lists, layouts—a challenging 
opportunity for qualified person. 
ALLIANCE RUBBER COMPANY 
Hot Springs, Arkansas 
MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 11, ILL. 


favorable 


in long established, fully recog- | 


ACCOUNG EX. AND COPYWRITER 
| Here is your chance to break away from | 
big-city pressures—and join this 10-per- 
son agency operating successfully for 25 
years, and located in a pleasant, mid- 
western city of 40,000 surrounded by 
lakes and streams that offer abundant re- 
creational opportunities for boating, fish- 
ing, hunting and other outdoor activities. 
We have congenial accounts to work with 
and have billed up to 1% million. While 
you will be assigned certain accounts to 
handle, you must also be a good copy- 
writer, supported by sound creative 
thinking. Salary will be in line with 
ability and experience. So, if you want to 
lift new horizons for your family and get 
more out of living, this position is worth 
checking. (Addition to staff, not replace-| 
ment.) Please include photo with your 
application. 

Box 6303, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


BARNARD 
A service for employers and applicants | 
in the field of advertising and publishing. 
Office and Professional Central 6-3178 
176 W. Adams Street Chicago 3, Il. 


SALESMAN 

OUTDOOR ADVERTISING 
Seeking young reputable producer with) 
good record in painted display and com- 
mercial signs. Genuine opportunity to 
advance and eventually share in manage- 
ment. | 

Landau Outdoor Advertising Co., Inc. 

3627 North Smedley Street | 
Philadelphia 40, Pennsylvania j 
Phone - Baldwin 9-5500 
(See L. Landau - OAAA Paint Seminar -| 
| 
| 
| 


Drake Hotel - Chicago - May 6 and 7) 
LIFE PERSONNEL SERVICE 
Advertising e Publishing e Radio e TV) 
for employers and qualified applicants | 
105 West Monroe DE 2-3885 Chicago | 


ADVERTISING COPY WRITER 
Small growing Chicago agency offers ex- 
cellent opportunity for a creative writer 
and idea man to become part of execu- 
tive staff. Experience in dealer promotion 
and consumer copy important. Give full 
particulars in first letter. 

Box 6305, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 7-1991 Chicago 


ASSISTANT PURCHASING AGENT 
$5000-5600 TO START 
Age 26-33 with 2-5 years experience in 
purchasing printing, office supplies and 
forms will qualify you to start with an 
expanding organization in a depression 
proof business. Must know printing and 
form design thoroughly. Write giving full 
details on education, job history, personal 
references and activities. 
Box 63L., ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 
COPY-CONTACT MAN 
FOR N. Y. AGENCY 
We are looking for a good creative-sales 
thinking man who can organize and fol- 
low through complete campaigns in a 
competitive market. Some food or gro- 
cery experience preferred. Must be a 
self-starter. Excellent opportunity with 
medium size in New York agency. State 
salary requirement. 
Box 6300, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


=" 
MAXWELL Q 
Se 


a fart of your 
SALES DEPARTMENT 


be Stee on 


POSITIONS WANTED 


CHICAGO WRITER—A man worth know- 

ing, when you need outside copy help 

quick. Former copy chief, v.p., natl. 4-A 

agency. Imaginative, versatile, dependa- 

ble. Trail him now and file his name. 
Box 6306, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


CREATIVE TALENT FOR HIRE 
Our files contain top-flight creative per- 
sonnel in advertising & marketing. Men 
and women who are willing to relocate 
for that RIGHT opportunity. The follow- 
ing persons have been carefully screened 
and are ready for assignment: 


BBV. MEBR. cscs Industrial $15,000 
COMMERCE ccccesee Adv. Agcy 10,000 
Bet DCs sian Adv. Agcy. ... 10,000 
Adv. Mgr. .......Consumer ... 12,000 
Copy Chief .......... Agency 20,000 
, ae Se Newspaper ... 10,000 
Adv. Mgr. ........Retail (gal) 7,500 
A letter or telephone call to ERNIE 


BALDWIN will place our nation wide 

placement service at your disposal. 
NATIONAL VOCATIONAL SERVICE 

510 Wilson Bldg. Syracuse, N. Y. 


COPYWRITER—8 year background in- 
cludes appliance, TV-radio, automotive. 
Young, vigorous, imaginative, creative. 


$10,000 NYC or South. Write for resume. 
Box 6302, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
ART DIRECTOR WILL RELOCATE 
6 yrs. NYC agency A.D. exp. Young, 
fast, versatile, good taste. Some finished 
art. $6500-$7500. Now earning more. 
Box 6304, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


REPRESENTATI\! AVAILABLE 


MIDWEST REPEESENTATION 

An experienced and reliable advertising 
representative is ayoiiable to industrial 
Publications needing 
of Midwestern accou: ' 
ance among indust: 
agencies in Chicago «© 
ritory. This represe: 
fashioned kind who 
closed and his mileag: 
has a real market 
reader interest, let's ; 
tual profits. 


Wide adquaint- 

advertisers and 
| surrounding ter- 
tive is the old- 
eeps his transom 
igh. If your book 
i you can prove 
: together for mu- 


Box 6307, ADVI iTISING AGE 
200 E. Illinois St hicago 11, Ill. 


BUSINESS OPPORTUNITIES 
FOR S\LE 
Midwest newspaper | 
proximately 150,000. 
enterprise. Asking p: 
net profit before taxe< 


circulation ap- 
)fitable, growing 
$1,650,000 with 
»proximately 20° 


of purchase price. Mc \!i\lan & Associates, 
Inc., 415 Lexington A... N. Y. 17, N. Y. 
MU7-9089. 
pa Blt 

FOR SALE 
Directory, long estsblished, covering 


chemical and oil industries. 1953 Edition 
showed approximate n.i profit of $10,000. 
Directory, lists, circulsrs. good will, ete. 
offered at $40,000. McMillan & Associates, 
Inc., 415 Lexington Ave. N. Y. 17, N. Y. 


MISCELLANEOUS 
Large de luxe executive type ceramic 
DESK ASH TRAYS, in any color, with 
any name or initials. in genuine gold. 
Suitable for gift problems. $5.00 postpaid. 
Absecon China Decorators - Absecon, N. J. 
FINE AGRICULTURAL ART 
Write pS illustrated brochure 
HN ANDREWS 
7265 No. 36 Omaha, Nebraska 


MILLIONS OF DOLLARS PROFIT 
FOR THE PROPER ADVERTISING AGENCY 


Manufacturer seeks Ai)\ERTISING AGE 

! DVi NC 
able and willing to in\: cost of aor 
t promote sale ani distribution of one 
single cosmetic item s«!!ing approximately 


$300,000 per year no\ 1 
. ° ow i\}lions of jars have 
~ pg or accepted by consumers and 
repea oluct 7 
acetal Pp produ with enormous 
uls Reisman, C.P 


Ss : Lo -P.A. 
130 West 42nd St., New York, N.Y. 


improved coverage | 


| have the experience, knowledge, 
ability, desire to do first class work 


ART DIRECTOR 


Fifteen yrs. experience - mostly indus- 
trial. 8 yrs. agency - 5 with major na- 
tional agency. Some contact. Can produce 
fine comprehensives. Family man, 35. 
$9,000 minimum requirement. 

Box 857 Advertising Age 
200 E. Illinois St. Chicago 11, Ill. 


WEST COAST REPRESENTATIVE 


National industrial publication, with ex- 
cellent growing record since first issue 
one year ago, requires hard-hitting pub- 
lisher’s representative on West Coast. We 
serve the entire metal-working field. Send 
complete résumé, and financial arrange- 
ment desired. 

Industrial Machinery News 

16142 Wyoming 

Detroit 21, Mich. 


AGRICULTURE COPY 
IDEA CONTACT MAN 


B. S. in Agriculture. Grass root knowl- 
edge that has enabled him to SELL the 
farm market. Heavy experience. Top ref- 
erences. You know his work. Salary 
$10,000. Prefers midwest. 
FOR EDITORIAL AND 
ADVERTISING PERSONNEL 
CALL BIRCH FIRST 
59 E. Madison Chicago, Ill. CEntral 6-5670 


“Our 43rd Year” ‘ 


COPYWRITERS-NO FEE 
900 


CUBS-Degree, Adv. major $3, 
JUNIORS-Degree, 2 yrs. experience 
Including some agency $4,200 
INTERMEDIATE (27-35) minimum 
4 yrs. agency. 
These positions all in Chicago 


GLADER CORPORATION 


“The Agency's Agency”’ 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


ARTISTS REP 


WANTED 
Chicago—Detroit—Minn. 


The man we want is already doin 
bang-up job in art or graphic arte cnles 
in his home-city of Chicago, Detroit or 
pom ee Len he wants to add top 
advertisin rt 
services he now o ers. 7 a 
e are an energetic, reputable, t 
lished studio within two delivery hae as 
Salont ie hn ped people producing top 
yout, lettering, i - 
—- -~ retouching. ee Cee 
or the right man, say around 30 
py EO ny interesting AS 
unity and a ~ 
sonal satisfaction. — 
Write fully, giving 
perenne sosmetouns 
x , ADVERTISING AGE 
200 East Illinois Street, Chicago 11, Ml. 


business history and 


SATISFIED WITH 
YOUR COMPANY 
PUBLICATION? 


Expanding Chicago area business 
monthly offers the unusual oppor- 
tunity to participate in its low 
costs —share our editors’ time. 
Will handle all or part of your 
writing, editing, production, print- 
ing, addressing, mailing. You can 
also benefit we having our staff 
make your publication really sell 
your ideas. 


Box 843 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


OPPORTUNITY FOR 
EXPERIENCED MAN 


If you are a top-quality writer under 40; if you have thorough 
experience in newspapers or magazines; if you are a graduate 
of an accredited college; if your appearance and manner are 
mature and business-like; if you seriously desire responsi- 
bility; if you are sales-minded; then you may be interested 
in a career with our soundly-established Public Relations 
Department. This agency department now has more than 25 
account executives. We are a 4-A agency in Pittsburgh. Send 
complete résumé to: P. O. Box 1835, Pittsburgh, Pa. 


* 


Personnel Consultant 
to Advertising and the Graphic cArts 


| DOUG SMITH, INC. | 


A complete placement service 
of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 


for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 
FRanklin 2-3280 


RARE OPPORTUNITY: 
ADVERTISING - PUBLIC RELATIONS 


Prominent, progressive Chicago company needs top young man 
for important position in Advertising & Public Relations De- 
partment. Job requires administrative ability, initiative, and 
skill in dealing with people more than heavy experience. This 
man is a college graduate, probably still in his 20’s or early 30’s, 
who is presently employed in an advertising agency, in the ad- 
peang | department of a corporation, or as a newspaper re- 


porter. 


e will work closely with top management an 


with the 


company’s advertising agency on business development, public 
relations and advertising projects. The ability to write forcefully 
and directly is desirable. This is a career opportunity for a man 
with the potential to move up in an outstanding organization. 
Send résumé, salary requirements and recent photograph in 
confidence to Box 854, ADVERTISING AGE, 200 E. Illinois St., 


Chicago 11, Ill: 


ELECTRIC 


SPECTACULAR 


Ss 


OUTDOOR 


POSTERS and 
PAINTED DISPLAYS 


ADVERTISING 
Since 1894 


Advertising Age, April 26, 1954 


Cowan & Dengler Adds One 

| The Power Tube division of 
| Raytheon Mfg. Co., Waltham, 
|Mass., has appointed Cowan & 
Dengler, New York, to handle ad- 
vertising and sales promotion for 
its new Micronaire electrostatic 
air cleaner and Magnetron and 
Klystron microwave tubes. The 
agency will continue to handle 
Raytheon’s institutional advertis- 
ing and_ special merchandising 
promotion. 


Carnation Promotes Two 

Carnation Co., Los Angeles, has 
promoted William C. Gray and 
Cory D. Clark Jr. from assistant 
advertising managers fur grocery 
products made by its subsidiary, 
Albers Milling Co., to advertising 
managers. Mr. Gray, who joined 
the company in 1950, will direct 
advertising for Friskies dog food, 
and Mr. Clark will handle Carna- 
tion and Albers cereai products. 


Miller Boosted to Publisher 


Esquire Inc., New York, has 
named Bernard J. Miller publisher 
of Esquire’s Apparel Arts. Mr. 
Miller joined the sales staff of the 
publication in 1946 and has been 
its advertising manager for the 
past two years. 


Ad Specialty to Kaufman 

Henry J. Kaufman & Associates, 
Washington, has been appointed to 
handle advertising and public re- 
lations for the Advertising Spe- 
cialty National Assn. 


SUMMER RENTAL 


Immaculate, new 3-room apt. in guest 
house on private estate with privileges 
of grounds and swimming pool. ood 
fishing, too! We love dogs & children, 
but can't accommodate ‘em. $800 com- 
plete season; $700 July & August only 
Located 5 miles outside Danbury, Conn. 


Write: Ad Man, Box 855, ADVERTISING 
AGE, 801 Second Ave., New York 17, N.Y. 


TO ALL 
NATIONAL 
ADVERTISERS: 


Large Chicago paper converter 
thoroughly acquainted with na- 
tional advertising campaigns 
has opened an assembly plant 
to consolidate and distribute 
your national advertising ma- 
terial. For fast, efficient, and 
complete service contact: 


Box 853, ADVERTISING AGE 
200 E. Illinois St. 
Chicago 11, Ill. 


SENIOR TIME AND 
PROGRAM BUYER 


Excellent opportunity to grow 
with the fastest growing 4-A 
agency in Southern Ohio, serving 
important national and regional 
accounts, 


Full responsibility for analyzing 
and recommending programs for 
both radio and television as well 
as for time buying in both media. 


Experience required: 2 to 3 years 
of time-buying with a recognized 
agency and familiarity with syn- 
dicated films either through buy- 
ing them or selling them. While 
this man will not produce shows, 
he should have more than a nod- 
ding acquaintance with radio 
and TV production problems. 


Starting salary: about $7500—per- 
haps a little more, depending on 
experience. Write fully, enclosing 
resumé and snapshot to: 


BOX 856 


ADVERTISING AGE 
200 E. Hlinois St. Chicago 11, Ill. 
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oF lates Oe le so 


REIGN CHANGE—Richard Wellbrock (left), newly appointed chairman of the American 
Management Assn.’s exhibitors advisory committee to plan the National Packaging 
Exposition scheduled next year for April 18-21 in Chicago’s International Amphi- 
theater, receives the congratulations and condolences of Floyd L. Triggs, who has 
served in that post for the past two years. Mr. Wellbrock is v.p., New Jersey Ma- 
chine Corp., Hoboken; Mr. Triggs is ad manager, Riegel Paper Corp., New York. 
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THE PRESS-GAZETTE does it alone 
— stretches your advertising dollars 
for all they're worth — reaches 
everybody (100°% City Zone) in 
and around the big Green Bay 
market Phil McClosky, Manager, 
General Advertising 
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‘Pile-On,’ a New 
In-Store Promotion, 
Is Tested in L.A. 


Los ANGELEs, April 20—Pile-On 
Merchandising Plan, a new in-| 
store promotion based on personal 
appearances of tv _ personalities, | 
product demonstrations and a 
contest, is being tested here. 

Lu-Lin-Gra Enterprises, origin- | 
ator of the plan, will soon offer. 
it to markets, tv stations, food 
brokers and food manufacturers | 
throughout the country. 

In Los Angeles, the promotion is | 
tied to a tv program, “The Cros- 
bys Calling,” on KHJ-TV. In other | 
cities, the same program would be. 
used with live stand-ins for Lou | 
and Linda Crosby (no relation to | 
Bing, et al.), a singer and inter- | 
viewer team. 

The plan takes its name from a! 
Pile-On display fixture, which pro- 
vides for both a jumbled selling | 
display and a mass display of. 
products of sponsors of the show. | 
On top of the display is a tv set! 
or other prize, which is offered | 
via point of sale cards, and on the 
tv show, to the person estimating | 
closest to the cash register value) 
of an open-work metal barrel 
containing sponsors’ products. 


= In each market, the contest runs 
two weeks. At the end of that 
time, the Crosbys make a personal 
appearance in the market, signing 
autographs, doing several musical | 
numbers, and supervising demon- 


on the contents of the barrel, as 


worth $3.8 billions 


strations of sponsors’ products. | ; 
At the close of the appearance, vs 
the market manager runs a tape . ; : 


customers watch. The winner is 
selected from entries that night, 


and appears, with the market man- | 
ager, on the tv show the next day. | 

Participating in this first test 
are Pepsi-Cola, Barbara Ann) 


bread, Chicken of the Sea tuna,! , 
Brown Crock baked beans, and 


me 
Thorofed dog food. | a irl 
Williams in First Campaign | 


Williams Bros., Tulsa pipeline 
constructor, has begun the first. 
national advertising campaign in 
its 40-year history. First insertions | 
this month in Fortune, Wall Street. 
Journal and a number of oil trade 
publications will stress the loca- 
tion of the 22 Williams offices in 
North and South America. Watts, 
Payne Advertising, Tulsa, is the 
agency. 


Paterson Changes Agencies 
Riedl & Freede, Paterson, N. J., 
has been named by the Paterson 


Industrial Commission to promote $3.8 billions: yearly earnings and 
the city as an industrial commu- allowances of 734 million teen-age girls 


nity. Consumer media will be used. | 
United Advertising Agency, New-| 
ark, formerly handled the account. | 


She sweet-talks. Under the froth, she’s plenty determined, 
uses a light touch to get what she wants: a bouquet, a boy, 
a diamond ring. 


She plans. Takes no chance with the future. Builds a home in 
her hope chest—before there’s a “Mrs.” in front of her name. 


She listens. Intently! Stirred by even a whisper—/f it’s a 
voice she can trust... like Seventeen’s. 


She buys. Never stops spending! Bestows her cash and affection 
on people and stores who care about her—and tell her about 
it, in Seventeen. 


seventeen 


The one best way to reach the 7,500,000 young women in their teens, 


o-oo 
rg 


HN gh PE A AS >. wary 
RG Sd ata nal Sati ea ale Pgh. oe iol tenet ose a hE PAS makati Eee Toe 
ce eter So he eee ae prince mot! ads, okt apie) tr eee, Snel A TI Pe ir oo Bele Set mee ole Ye rok sages a) OU Con ae a Ore ep Reamer. 

ea ies ese AS. poe eon ie RE aR ee Beet Die RSdas auerinnn Ts Sas eae tp Stes Pits eee ue By Se atti 4 

helen OR Vo a SF CRE ete tS sate Meat Sof, Se aaa OAR Les FR age =, Oily BES PAS, Moa d pete MR eaten g $ aes 5 aig ALOR IS al a ty ee 

Nae & eee “Cael mabe eee oT ak! ig ade t Saale oe ae SEK eee eae 7 a OL sd ke A ay : teeing Fat Re a aie eels ea. Bs aS Nae PN eee ty AY —. £ 
aha ay ee ate Fath ce? Min agi he Cae alegre - t RR Ronh e Evans ee ote age NRE NGO Bee martin hh oa) ey fo ae tak UR ae ge PCS OO Te een ME alee ae VED 
Pst «, vee Le ing rae, $e eeu or oe ue Ph ee Ee hd OR TiS Chaat on eae we, al Age. i a en vias PY See Per ves eh cae Cehcme inl, re Ss fe apie! PR oe A Baie 3 SOR ara AS RM Pea chron meres Map a re Ce a eae 
ek eee | ek a ee Bs, ot op iRise Neat ah os Bee ik ete alae eeu aE C/o = TAN fe ERTS, pate rea rae ial Hess Pane PA TE DES ea TA Ce aie a SEN eg Bl oes 
pine * i 5 Pa er pcos) agar eee ear bara po a ae eae ee cer ee ee REP! eee 5a ee pe St aise Savy Mee ho Cie fal ies Beas teary shale weer ee Si Ba at IS tiaras - i 
< : ’ : ‘ ts EEE ete ae a Pee te Cary: Ro af oS, Bee ay ye REET ati Greate De v3 BE ME og ne ree ae gs et ah aed Bey ag eRe Nae pee Br ati My hag ee ees SR Tt yee ye ah ete eps > ee ae ihe 8 
2 , F 3 ne RES oe Sit ae PS aes RE ise 7 GN cass ay tue ee aa nee Tas Sgt sg <3 a his eee “* ee ee en ay pe <a epee wAL eS ifs ae Bi ee sethtae ROE OS i. Sao eo We jie Came |. 
eh eat ‘ Fi P Bae So Peve Saeebe bay aes DALY phe, SOR See AME ae ee ek Oe beat © : EG ase apie tier Fate * RE oP AON Le aha Name v nts, 0.578, (i Britrecn Fae ge Se Yeas Oe ae a Se see at a a Act, A SE 
oat en ¢ : Pe Gabe erate ie ea ae ie Se Se ele eS ae Sieg ee pee cB Seer as Seek eaters Sac oO ELE Mpmpin(: Vie ASR mai fe, See a RELCET ga aCe Nee 
ca y pee tae al ene nee: can a beng eee ee os eee eee fo re pie PR SK = So Fae Frage ae hye TA aad yO tee Seabees tach bye & 
ge “ a re ee Ma = Sie ee i a; see ae te) es pt oe Senge Poin |S see ace lee cPaeemerinnCO 3G SMa as Sabai Se pase inet ee 
Sag i te eee ( 4 Pee! elas OS ee se . Pe |. 2 ay Ea er as ss I ii ae ae ge Be Mie 128 
em “ a a he ys al aa Meyda aaa eam oy ia =), 32 eee bei ete res ag ae pea Wig ah aie i aD Rake al BES 
= | eal ae ’ sac : Oe ees 9 esate Pee ai ok Pag Ber. NE ee eee its 
: ‘ ae . a ee sais Begone ee eat 2 Bee bebo ae 
° Satie REISS Sere: : Ma eos, Bic. 
Advertisin : es 18 
g Age, April 26, 1954 ee 
ot Se 
om : . ee: 
iva Ae 
: -, eee : < 
7 oe Sic a apenas . wn Set 
See ee tO ee me RE oS i a 
: id ees - 4 ‘ Reet RS ote Rue eer ee Ree Ss J Se eae Bem SS 
" 5 ee eal 4 Bee ek ee ee eee a Sa } 
= oS, a 3 er ee See See Oo RENE ER sateen aS 
Zz Se Eee J ; .. ae Pe Ste ae hae SR 5 ne Se eee oS 
a . r. Ss DION Recap seat Set SRS ee eae SSR Sas aaah a on 
OS ii : ia eA et POS ane Rete taper ge oes Be oe SS ee Se : 
| : ol % a ae a Se Si uae hs oo Ra a SS SOO Me Ss OOOO 
| : eS a : P ci Sats Gee Ne RRO SFE e a ON ie | i Shee wre ete tere eters” se 
: Zz =: eee ee So ie | Se [ee CRE olelelerererarereresenete 
: 7 ey = SE SE ORs a ent errs eee es ee A BS Se LK . on ‘ 
i, @ a Sgt er Ce ee — ost ee = See SS LSS sweteteetecetecetereetee 
: \ Re ea . ; oe Nee ey oe ee eos ; ae bag? 3 ee he 2 es Ste Se Sa Sat rereretetetete terete rete” 
! < ee ae ss os Bec. i ae — =< = = ss oe Seen revere tete rete ere teete® 
} i es ‘ ; ee ae ae oa eee ae a ee | Ses fs saat : tet & S See weececereterereretetetete } 
: % Rance —e ee fe PT ee SE ee Ret ok Sao Ree Sense . = i t Sa Moet te tate” etetete® 
i ah # aes Paces = = Pe ema a “ROS Se [a fo face : > = Si Bae atoteveteteceteretetetete i 
: j i — ee a See ae ; Ste Ss Se Soe = cc «Seema Se 
Us rt eS a See oa : aa St se eee : : See selscetececertasateneests 
i : - 4 : Pe seta 2S See: : Pe Semcess | Soe Se Sk & My i: eae oe etetetetetetatetetete 
: ty Sate ee a > SSIES So Shs 4] See een. etotetetetotet ete tetetate 
' os a er c .. go ea ro steletetererecereteretets 
j BO Sn eee RRR atl Sooo ; a ties “oe Nas Saas See Se Sena ° °,°, 
} eS Sa PO ee -.. — Ss see Sa a See So se Se setecetetatetecetetetete® 
} | Sane ae gs oe a oe . aa ERAS SA Se Senne Oe 
_ : i Rec ee sda aan “a ; a a | DSi s | ns Sotetotecetereteretoteet 
=f ee ee ee ’ r i= | Bios ae a Ste Ieleteleleteleeteteietet 
; 1 ; ees bere ae f . 2 ety | on Stes Sse Sea etetetecetetetetetecetets 
Z : bara ae ce a : ei | ee Se & S.  e sees elelereretetesenerererene 
a} : te ee ete Pe i | Ss Se = Pee sp a Coretatatecatetetetetete® 
d RG ee Soe a ‘ | See SF ae he ; Saas sotetetetecetetecetetete® . 
- Sea . gf sr Res atocetarecatetatetetetete 
ai H} ay Gece: : =e Sane Ss Soe ee “etatatetetatatetetetate®, 
1 | Re ae oe < : : Shae Stine Sako were tatatetetetetetete®, 
: t z eee ee Sees oa we S oe ae eetatatatatetetetetee : 
ry i} | ‘Ped oo ke peer Sc, aT “Ee = of Ye geo Ns Se 
i TR ee ie eae Kae heen = = onsets ecasian = Seen ee 6 ° 
} . ees ae eee 4 : ss Seem | 2 ee stesieisieieieretees . 
Barta eer ey : : Roe se | See . io SS Sioned arererete eter eee® 
a - eat Bua g Se | Bee a 
| eer a = § Some kon G ott Hos Gh See setatetaatetetetetee 
. , Fy Se ee i = - = = —— = of of = Soa jak Sy Sn one e’e"e%e%e "eee" e 
| j On a = 3 a fe so SG SS So Seana wtetetee te ete eee, 
! Pee ae Stk to S SF Se FS Shoo ee 
| : | 2 or a s Ses . Bates. oe Bh. icone see wacacetetatetetetetetatcts 
_ f 1] see a uO Se Se See atecetetetetetetetetatete® 
ie : , sin [a eee Seiten siemens Se setae oe ee 6 ee 8 °, 
— AEA Bes oath etter ecth| Sree a Sotiris conn See: | aa relelelelecetetegerenenets 
i Sirs oon ron ee ee a ee gin Eee ge i Sune a eae = te & Se weatatetetetete®, ‘e%o eee 
ty eee “hae asa etal ye i a a etn ; ae es ‘eee es sete — Seon gaa 
= Die irae 2 Ss OE a ere a ae Fs7 rw. se scaterocerenecerenecesense 
Se? is “pond eu naea ? a ee. ee ae ae | eee as & — oS letecetereseseterenstetete Ff 
Sig ai } . p a) Tk eee 4, See oo Wetter ao ek ee ah eee = 4 Sees Peter te’e totes te?s*s*e® : 
ie a . eet ee Bit. SCR ae agape caer bah gues Se : Ba Seas Oe er oe 
Aris $ — =< “ - eee ee pd 5 oe SS Sees ee 0° aoa 
a) fia | See Bh ts sr pe OO : 
: rd te | Bees Sonn _etnccinnnn Scr Reet estan oo ee @ © 0° s'e'e" 
4 i , | se St are se Siem Pe aetatetstaneeitetiens eRe 
eo i: Sharan Stein oonoaneene See “0 8 0 @ eee SR arene , sae 
‘pees { gecesi une heen ss ae = ll es 
i Ey oe Sec gemencerints ce Sr | Wiegecesece, Sd eae Oo aes 
j eee %, ee setetetatetetetetatatate. ss Be ae si ake 
u ai ie Seem Sins ss ial *.*.".°, ee oe ee Ga coche ate 
Spe } Staaten RS ae seetatetetetetee ees 
ely ‘ Sienna eae ana SS ea eg teteleteretetererecetete sepesug 
see yt Sho cone Semaanasor res seo oseseres. SPST eee | eetete ete ee ee e's", GaN edn 
ee ETP Bese siesstessessste Sse Seo SSeS ESSE SEE 1 Bet etste% es”, ete"e’e’e*o” ati 
t Ae ae ta patie 7) See oe reiseseesres, SEES eases SeseFees eerie a stew e : sf 
isey eae a eae hit EEE ED om) 8 eee ° erg a 
} se rst }i si ncep RED £3 fist See SES secegeceseses rata tate’ oe ik ot 
| Ss roa + | a iid Sa etetetatete®.tomatll _ Coney et 
| eee | PSPS Ee oo og Sen EO ON ere"s » — © ae 
ae ma ae eeaeae 
hh es 
Hl { | means + 
. | | Rests 
‘ - $2 | aii ese 
er ee en c : : = ee 
} Meer ; | "-w Tae eee ie et ; * ; A gee 
racial j | : . Aue 4 van. ce ae ‘ e 4 ‘ * olin Re coe 
| i Nain J | op, SOS Baie ans il aes es 7 a eae: A eg Sa aed Pie acd 3 parolee 
Payee ' ey aero Gee fa * Re eae wes ah ate oe BES el eRe? (oe ’ ee : Se pases 
i iia: i] Laie ci, ais aa ee ae bet, > 2 Jee ite “ae Set Peers =. ht Aa *, ey ae ate : a te ees © 
} s fe | ee te ee ss ig be Neat on coh a ee a ee pees aoe ore ee ce REE gages ee na Eee ears, cae Faas, “ss @ ray 
4 rina s | ee ieee bas Si Sa Nh ay er a ene is ce 1 aa a MRE Fe Ge apes, VRC i OA it al ae ae 4 Ale ei co a 
! on ; sig Tepe eS eee 2 ee eae aes TEE OP Ore a ee are fonction eg ri Sock iy h eer,” Smee tee, = ae - 
' Re ‘ }\ cane oe Re en ge RR os rere Big lean cai “3 Me 2 #5, 
ae “eS x ee 
i ee | ie : ae Sie Oe i Aiea oe . 
i Bee * ' : res” pe gl dking.) sf Pee ita: wees BES 
Cee j : mt Me ‘ BS ie = 
hee ei ¥ f pt yi . : 2 . . 
Pikadeeut son ee 2 eas, ay cen ace ee — J ‘i sae = : i 
: ot i, snr, EA ee ake 9] pea eae SF PS over ok a % : me comsadl : 2) a ] Ber 
ne aeg e * ae ee ek Mate te Fe om teks . diet acean Pe = nt 
meee } R scge. Sergi : A tee Me. ; 3 et i ; fas < z 
Spee . : ; We os fe ee a ae ; ie 
beck i fe : 5 rs $55 Rie eee : : r 
) ae pe | Fi oceee pe ane er er ae cae @ Sh ee eases Be ee ae ee ea ge : 
Meee eh Th he a Shere aha Set oe ee ee Fay eee a ee cia eit cea ie va eer 
Esra eS "* eo ale SH arena ieee ete ge oe ee ee gene ae 
Fates oe det ae! : peice plana oee poe ee ae rae” Pag vi x3 Pee a cae: ge ee ae I oka sy =e ‘ 
na ee Liars se) peN . me aaa ‘ SUES : eS, ee On me ‘yeu Soa aotme * ss eg ‘ 
ens | Fe arc eet a Pe ee ee basta : : 9 2° a eee Re ee eee trea pix aaa ee 
! seg | COA ae peter ae year Ce Z : Peete pe eels Preah rag or eae ess Oe ane aes & fea me “aa 
ae we Ris seuds g ie eee : il , F iS Petes amas! : Shc eae ee een RS (cr 
5 ems ,) fia 5a Bac ni nat en on 2 Tg ri a i ae a sf Be. F ig toe soe same Papas r€ wal : 
: Bese F ee a ae ; a5 aii: 73 wy eet ae ae = g ‘ ° st eae Ei w. aise Pr Nee eee mae ee he te ae 5 
oy > Ree Ao) Aaa ieee oleate e's," eee ( 2OGR? pig tog eX pies LS eee Bet, Beka ae cae in 1a 4! 
“ an < rm meh id pac Na PRS elie pe A pee cee ah 2 ea ence 2 ip gee Re eee ‘ Z peak a 2 AS) yt Ban So mi 
i eat eas ; Peay Pe eg oe pavetgee rae ce ica ea neae Sees eae eee Paes) eerie uae are Pee es eee Sopra test ne? : Ba 
‘oie } { a ae Sc en Fa oe : piigeee™ a fen yaaa Diet a se ene Geureny ee che Sag oe ae A: RP re te Pee Eig ants ME eS BSA aS ur ke : é 
pe ' Bes yeas Seen a Pe ee a ae cay tapungaiber vitgee << 5 1 EE EO a ae ae ge nae eee oo See ie, Se ni : 
ie i] “ae ae LOR ater are ammmeerr T ES are 2 sy AP is ean et eR. oe Pe Np aoa As Siler 
ee, een te CN te 0s ec een = eae eS OI pM el aaa ge ae ee Oo ie te Yee ee SG 
sata ; i sae a Cegiee es the 3 aaah oF ie ae. a Beis acca: a) a Hee Soe. Soe wae ace mee 
. enw | me eh ai ON pet : ere ani errr = concen gh ans fet... Seale caer eyes ie ts Sar pereones Res 2s 
ae fh ee " tie, 6 & Nie trek er eae oo ee Dt a. a i oe be op rae gee: Ree mens, Si em as See 
ee ) et a Jon Tee oS ae PI acim oe sca aaa ee; ‘eS Re ene es ee eon te ate, eee oes 
) seis Ne > ns a eet CN ars > Se Pe eS ‘ y Pr ae “3 rs — Bh ee Bs Se i ee ey ba er as. 2 et 
(aan ce aa scan - ae : Pee ny iii wean a ae A has ae ° oe Sees Toke ™ wt) i = she sap e 
areca st Sr ise nae ‘ ee Sel wae a me Toil ae — Ms ‘Se s ae Teg e ho ars 
pipe sie ! Pe eel - : : f 7 Be Re —° * OS oS =~ — > Sa Fp 3 oe ° xe, 
mie i oo ashe - Paci San a he Wack i a Ee Ue F ni ¥; as 5 =a , ye 
ite ae | Perey AEE FA ee a 7 Lak ae . = - pets Coe ~, Sie ei ee Oieane =: ete Se ve sh MY ae 
ee mer} ogee tak, > nee er onal i ” “g ae j , Ro ey) eel ~~ so tas 9 < ee rae : én Ue oes 
“See { ; Eigen ne eee co hogs mar : “ies : os a ere ‘ 4 an FOR, has : gee 
a SR | Bye 2 doef egy £2 ae j — wi ad -* ” ee — ot a oe 5 : | eee a i ees = : verre 
ea are ee ae Sei es is = a ‘el as i P “Seo Ney ee) ane ee Pye. 
| eae Bi on: etme SL a eae 4 «oa aa P aq a ana Whee Mee Pee ae eta 
| ees } Dept 2 an. ie gs eae nine : F a a ie See silos aioe cage ser area 
ho an pe oo ae TR aS « J — } aaa Gls ES ene 
pase Pj ee eae iis RE : a , ee oe ae eet cheetah? ee 
eee oe ke ee Sanita wo eee ig aS Soe & ” J oe eee Joys “Vig anon See 
m are ee, eee ; : Tage é » 3 . : Phys ba Dt > One 
| | Grane | I ae ; a a “gana , = ‘ via sti: Sus eee > Dees 
| FEF { - i gall a ai r % a . ag . Chinas Es tea aS te 
spt e \ heh eT , 2 Be e Ee ‘ sf eg talc cae er oe yee s 
| eee asc * —— b RR * Sees ia 
i { : - " 2 2a Be gil eo ; oo er ae ijete cose 
Be raict : %e oe fae ee Me one. 
eee s ’ a s 3 ‘ ; 
eel Pac ways Sa i St aaa Rage a3 : a a By a 
a re Me ee ar : a = een 
"ota Weihal Sa aoe ea ts 2 BIN — . 5 " = A 
! tetera hit sem eae Ae ae a oye AN ae : ee ee i j ; a " ; : 
_ bla Bi th ee ee ie Boe Sea eer = ; ae ae 4 SS ai : é 
} a 3 pe mae Sao oe eee Ce ee © " j te . eee saga cs 
Sane: te eo oes ae aii, 2 as Ka,  * a . g ie SEO 9 oie 
oe a Sy. eee Pe bees fs ties be E zl . a ee isi ae thao a) 
aay t) bet oo: er ee ee ieee Ps — . oe Be ake ag 
b ehar Py ove. i rea gaaiies! = e ailieeecinae. a ie ee 2 eo rae cee eS 
ais} > Ge i a ot eee De a ee a 2 ORR ae Se ae ae Samer’. 
5 Beis { : eee ae Sk a oop Be mete ae . Se ‘ai a oe. j ee Os si 
ee ke tacts eR CS yg 3k Nae RG Ss ry . : Rd ee Sai er eo cre Sane 
erst {t - a al Ce eels Sd St Rae 2 a AO = 4 —— * Pa Wares See | es i Sa praise ee * 
oF ai gay i! aie Pea Nae pits ob Se as Ragher Statee eran, : Rt a een ES) Noreme yh We "1 he ores ae ve. ite ee 
Z ie eed 3 Siaile ok ght herrea: atts — coat Me So ee & an ier Ns Ge 8. oe ee 
Poe. fae eye ean ap a) Dean eee ad op a oe sae | eee et i hy Hs, 
i I 2 eee etc. Tila age tre ke - eons pee Semen ts mr SS aera for ati Fe pee 
oes | Rees : ‘ee a eee i Di a So eae Dae eg e ere took caeeaae 
Bi a { | ees ety Gi iia WS. aA ‘ ee sale : ee a ines re am ee cae” wee Res a Bet i, : 
ee hy PN I TEM ii. a ami oce ee weed ie oo ee iD, ut all PERBEER 6. ie | eee Set aia 
| ee , Ma aremeees sS ey pan Cea ele Ae pa Se . . lias geal SS eeeuae Maat Hee Geiana or Te aly eit 
pled | ea SS ee _ Me ieee bent My ig er Pa he akc Sam os tiggee. aes Ro: ater ere eS pace a Lighy 
eee ¥ ee eee oy ar ie gate ty ae sie Pobeis icin ie igh ga) SA a a ae a ins mare ey 8 je < hath 
Bete ie: i ons aa nts . pe ete ea re i es ees ea ae K Coe) Ae ae oe f Faris sis 
I ae 1 . BES mite Wits ieee * me eee ete “Bath cote Sel ee ema ies Peat 
Bia ' preene net le ny eine ean A ae 4 ee ke Cag et ke ee ee ae se cy ala eee peso 
— Sera eas ee ee ee ee 3 ES Siena ea te en a BE Oishi ec eet | ee 
Bees , Se ge eT : : opts, es 9 as Cre RE hee Be esate, 
WA i eae tte ete Pee ce a ea ae Ble 
eee . fad ine 2 oe y > oo + an es We - . eames oS Oe Sa dere 
iPae \ : ig : : Y a oa el See (dries Sines By Se Pe 
l ( - : eres 2 / e a BM ctgeeli ae. senate oy eae een i 
‘ “Waa ! | - Pg te Mee ine be - o : ey ene Seta ts ane x i Ach, * 
; aes a cis the acetal ee a € k tes 4 . oe ae hs ges” Jee oe sieagaet 
; Scene ne : 2 Ee eee Ie f ere, er Mg 5 SEE aa Mason aoa ep em “i * 
et { re : va ae NG Saree a J ; cc tear o : 5 
ae ue ay a wee Semen owe : ; 
Bic { eas Pane” Smee a . cig 
fee | oh see igs eae ; : 
pies 1 chews . ee Be pas ois fou: 
ees Shans Bee, ke Os i eee ee 2 alee 
“7 nas a) PY a Pathe as ee ea “Ropes 
' ica ; * Beat Coe ea Sates 
Ree be * z 3 : 5 deck flies 
—lUlUt=C(<éié‘“ ee ee a Pe See . 
— |! j nena ms 
male ‘By : 
See Wy 
ee 
{ i] | ee } 
Reis HH et 
) cae | Pe 
Ge i foeee 
oar { oy: oc ne 
| Bes nk } Bion 
oe Bilan 
, ste ee 7s 
. ee ii oS me 
Be ok en ier 
i x4 hi ee 
; 7 on ay 
| (ae | ae 
-— 6h ae 
' ‘ iam | pi se 
se | eae 
ee bee tek 
Recter, i} er nt 
= | Fe ge 
{ eet } | ap eh 
. Be PEN Ae 
; > - o 
] 
4 i TS ae 
| i hi 
eee 1] 
ae ' t ; 
il i yt 
im 
a } 
a 
as \ 4 
ees) | 
«ae ; : 
ae 
ae | 
‘a 
‘@ | | 
i al f 
i a ue 
mo " i i 
: ae : PO | | 
place eps cae - 
F } ‘i Pee Tene ies , $ <a is 
ioerw at 7 : ‘ ‘ n ’ fm Pee fe z pn 3 ° . 
, : ! a, f . ; . : 1 ‘ . ) 
67a re? 2! f. 2 4 ¢ 4 nes * lies 'e “oy 

ee TO le ea a! Seek e ae = "4 AG ‘ 5 4 igs a 

at a Bee 


scribes 


Advertising Age, April 26, 1954 


Advertising Pages and Linage in Farm Publications 


Official Figures for March and Year-to-Date as Compiled by Farm Publication Reports Inc. 


Publications with an * report directly to ADVERTISING AGE ¢ 
Commercial Dis- Commercial Dis- 
play Excluding “play Excluding 
Poultry, Classi- Poultry, Classi- 
fied and Live- ‘ fied and Live- 
stock, in stock, in 
-———Total Advertising, in Pages. ———— Total Advertising, in Lines - — Lines -——-Total Advertising. in Pages——. —-———Tetal Advertising, in Lines - = Lines 
March March Jan.-Mar. Jan.-Mar. March March Jan.-Mar.  Jan.-Mar. March March March March Jan.-Mar. Jan.-Mar. March March Jan.-Mar.  Jan.-Mar. March March 
1954 1953 1954 1953 1954 1953 1954 1953 1954 =—-_-1953 1954 1953 1954 1953 1954 1953 1954 1953 1954 1953 
: Dakota Farmer ..... 83.0 82.2 203.4 199.5 65,065 64,432 159.485 156,376 62,904 61,131 

Farm Magazines | Farmer, The ....... 116.4 107.4 292.1 271.8 91,226 84,206 229,005 213,067 83,252 75,222 

tCapper’s Farmer .... 70.5 69.0 187.4 185.8 30,230 29,602 80,378 86,715 28,665 28,220 | Hoard’s Dairyman 62.0 57.9 167.55 152.1 45,164 42,130 121,968 110,693 38,162 34,497 

+Country Gentleman .. 108.4 117.6 274.4 298.1 46,503 50,458 117,724 139,234 44,886 48,639 | Idaho Farmer ....... 61.4 62.4 146.2 163.1 46,429 47,162 110,506 123,279 44,206 43,534 

{Farm Journal: *Indiana Farmer's Guide 38.2 37.8 97.1 95.9 29,933 29,605 76,059 75,235 22,170 21,582 
# National Less Western | Kansas Farmer ..... 68.2 60.2 161.8 155.0 51,828 45,734 122,953 117,818 45,842 39,944 
GUE cckcatas .. 117.4 16.9 287.7 288.8 50,347 50,141 123,425 123,880 48,564 48,639 | Michigan Farmer .... 81.6 70.3 207.7 181.9 62,632 53,999 159,548 139,674 56,203 47,681 
#Western Edition . 115.4 116.9 285.7 288.8 49,489 50,141 122,567 123,880 47,706 48,639 | Missouri Ruralist . 68.5 69.9 163.7 175.7 52,090 53,140 124,400 133,504 43,78 45,592 
Average 2 Editions 116.4 116.9 286.7 288.8 49,918 50,141 122,996 123,880 48,135 48,639 | Montana Farmer- 

Farm & Ranch—Southern Agriculturist: | Stockman ........ 93.3 812 202.6 200.5 70,546 61,383 153,143 151,599 48,839 46,683 
#Upper South Edition 48.4 50.1 130.5 131.2 20,772 21,479 55,969 56315 18,847 19,663 | Nebraska Farmer .... 112.8 107.0 281.6 269.1 85,280 80,885 212,895 203,436 74,837 68,599 
#Lower South Edition 50.8 53.4 138.0 141.7 21,807 22,912 59,202 60,772 19,576 20,964 | New England Homestead 52.1 49.7 128.7 136.5 36,470 34,757 90,109 95,559 28,797 25,315 
#Southwest Edition 60.9 67.1 169.9 178.7 26,119 28,806 72,897 76,667 22,999 25,395 Ohio Farmer ........ 93.0 89.2 230.9 227.2 71,416 68,485 177,321 174,521 65,201 62,013 
Average 3 Editions 53.4 56.9 1461 150.5 22,899 24,399 62,689 64,585 20,474 22,007 | Oregon Farmer ....... 66.3 60.1 153.7 153.3 50,126 45,418 116,234 115,893 47,903 41,790 

Progressive Farmer: | Pennsylvania Farmer 67.0 65.5 193.4 195.2 51,494 50,317 148,500 149,894 45,339 44,140 
#Carolina-Va. | Prairie Farmer: 

MN. achssecces 129.6 130.4 219.2 318.9 88,109 88,687 217,027 216,846 84,899 985,409 #Illinois Edition .. 131.9 114.5 307.7 284.3 96,048 83,412 224,129 206,090 87,042 73,901 

#Ga.-Ala.-Fla. | # Indiana Edition 124.6 111.0 302.5 283.1 90,678 81,228 220,215 206,082 81,854 71,717 

rr 133.1 142.8 328.1 332.5 90,483 97,073 223,121 226,083 86,508 93,495 Average 2 Editions 128.2 113.1 305.1 283.7 93,363 82,320 222,172 206,536 84,448 72,809 

#Ky.-Tenn.-W. Va. Rural New-Yorker 50.3 47.2 129.0 128.5 39.415 37,034 101,124 100,716 34,451 31,660 

SE sascmnasea 121.1 131.2 308.8 306.7 82,364 89,231 209,950 208,578 79,370 86,234 | Utah Farmer ........ 60.4 65.0 147.3 171.5 45,698 49,150 111,344 129,688 43,382 45,138 

#Miss.-La.-Ark. Wallaces’ Farmer .... 144.0 129.1 340.1 317.7 113,086 101,238 266.669 249,082 101,913 91,097 

GEE: ssiediens . 126.1 127.9 3065 3025 85,731 86,951 208,405 205,674 81,995 $3,278 Washington Farmer 65.55 583 153.7 152.4 49,492 44,050 116,189 115,230 47,269 40,366 

#Texas Edition .. 124.6 133.2 313.6 325.5 84,704 90,597 213,214 221,335 980,719 86,337 | Western Farm Life .. 45.6 468 1025 1102 35,733 36,721 80,405 86.667 31,858 34,584 

Average 5 Editions 126.9 133.1 315.2 317.2 86,278 90,508 214,343 215,703 82,698 86,951 §Herdsmen Edition 15.0 25.2 1246 161.4 11,798 19.750 97,961 126,533 2,418 4,274 
Successful Farming 113.5 118.2 2945 277.6 51,084 53,208 132,531 124,934 49,930 51,938 | Wisconsin Agriculturist 

Total Group ...... 589.1 611.7 1,504.3 1,518.0 286.912 208,316 730,661 755,051 274,788 286,304 | & Farmer ....... 103.5 94.3 . 243.0 231.7 81,254 73,961 190,498 181,686 78,652 70,738 
+Changed from 680-line page to 429-line page in February 1953. {National Less Western and Western editions were not Total Group ..... 1,781.7 1,694.3 4,449.4 4,431.0 1,359,565 1,291,836 3,398,317 3,360,841 1,198,583 1,119,771 
listed separately prior to September 1953. #Not included in totals. | #Not included in totals. §This edition also carries all linage appearing in Western Farm Life. 

Monthlies | Farm Linage Trend Figures in Thousands . 

t*Agricultural Leaders’ ans - - — 

Se dsccduanns 19.2 24. 5S 62. 4,802 20,381 12,287 8254 4,802 | 
American Fruit Grower 37.8 429 98.3 116.4 16,331 18,522 42,452 50,283 16,099 18,305 | MAGAZINES - MONTHLIES 
American Poultry Journal: j 1954 1954 

#Eastern Edition 44.9 474 1442 155.7 19,247 20,317 61,865 66,775 13,082 14,162 | | 

#Central Edition .. 38.4 40.2 1231 1229 16,495 17,257 52820 52,720 12914 12877 | MAR.| 287 a MAR.| 565 

#Western Edition 35.1 35.3 105.1 1038 15,039 15,137 45,079 44,549 12,202 11,962 

t#Southern Edition 35.9 —— 1063 —— 15414 —— 45,600 — iui — FEB.| 279 | FEB.15 46 | 

Average 4 Editions 38.6 41.0 119.7 127.5 16,549 17,570 51,341 54,681 12,479 13,000 
Arkansas Farmer .... 21.6 25.7 55.2 62.3 16,298 19,414 41,711 47,081 15,010 17,506 1953 1953 
Better Farming Methods 42.1 41.6 1111 115.4 18,070 17,841 47,651 49,524 18,070 17,412 | | map mar. ea 
Breeder's Gazette 21.1 226 59.5 60.2 9,474 10,173 26,785 27,108 8,483 8,734 . . 

*Broiler Growing 47.1 42.2 142.4 125.2 20,216 18,087 61,114 49,795 13,213 11,832 

*California Citrograph 22.6 245 69.9 69.4 15,190 16,464 47,012 45,416 14,994 16,264 

*California Farm Bureau ee 
Monthly .......... 12.2 13.7 398 388 9,240 10,325 30,037 29,337 8673 9,569 SEM|-MONTHLIES BI-WEEKLIES CANADIAN 

*Carolina Co-operator 93 87 27.3 264 3920 3,640 11,480 11,061 3.234 2323 1954 1954 1954 

* 

ao ae ee 111.3 129.7 349.5 403.0 46,760 54,488 146,840 169,243 23,870 24,962 | | MAR.| 1. 360 ] M Ar[i35 | ‘MAR. 

Teacher .......... 33.9 20.9 103.7 67.2 14,529 8,961 44,487 28,804 14,529 , 

*Electricity on the 529-5961 | | FEB. 1.145 | res.(1i3 | FEB. 
 sadogianied ves 13.2 140 325 335 4701 4998 11,589 11,964 4,701 4,998 1953 1953 1953 

*Farm Management 22.4 193 53.4 479 9,594 8708 22,877 21,579 9,594 8,708 

Farmer-Stockman 56.8 649 155.1 160.2 24,360 27,853 66,524 68,745 19,429 22,801 | MAR. MAR. TYR 314 

*Florida Cattleman 71.7 82.6 224.2 268.6 30,131 34,721 94,213 112,821 13,769 17,427 ; 

*Florida Grower & . 

ME. secauanees 311 27.1 £845 766 21,198 18,467 57,518 52,175 20,659 18,042 . 

Kentucky Farmer .... 362 351 95.7 95.8 28362 27516 75.053 75,083 25879 24,984 | Bi-Weeklies 

*Michigan Farm News 2.9 3.6 6.3 111 6,706 8,476 14,587 26,004 6.538 8.316 | Arizona Farmer 3.2 87.9 258.2 261.2 70,422 66,484 195,176 197,436 68,798 64,580 

*Mississippi Farmer .. 12.3 9.4 36.8 25.5 9,264 7,127 27,753 19,286 8975 6,987 | California Farmer: 

*Missouri Farmer 12.6 7.7 34.0 19.4 8,670 5,312 23,425 13,375 8.246 4,469 #Northern Edition 67.5 72.5 171.3 182.4 50,997 54,776 129,522 137,864 48,517 52,070 

National Live Stock #Southern Edition 69.1 67.7 175.2 173.6 52.242 51,204 132,441 131,225 49,815 48,498 
Producer ......... 196 133 45.2 36.7 14,282 9,656 32,883 26,719 14,037 8,853 Average 2 Editions 68.3 70.1 173.3 178.0 51,620 52,990 130,982 134,545 49,166 50,284 

*Nation’s Agriculture 93 103 303 28.0 4,178 4,651 13,633 12,663 4,178 4,651 | “Dairymen’s League 

*New Jersey Farm & GEE. necdedacescs 176 159 408 418 12,833 11,580 29,742 30,427 11,381 9,755 

Ai ook eee 64.1. 63.5 173.1 164.2 28,825 28,583 77,885 73,923 24,219 24,750 Total Group ...... 179.1 173.9 472.3 481.0 134,895 131,054 355,900 362,408 129,345 124,619 
Ohio Farm Bureau #Not included in totals. + 

, tone sgsceeceneegs 13.0 111 348 33.0 5,829 4,977 15,656 14874 5,419 4,527 
oultry Tribune: All figures in the followin roups were compil isi 
#Eastern Edition . 54.2 58.2 162.0 167.2 23,247 24,951 69,487 71,745 «16,765 18,121 " ee ee ee ae GAS 
#Central Edition .. 48.2 511 1408 143.7 20,682 21,936 60,396 61,644 16,291 16,981 | Weekli ‘ 

‘ se Wester Edition .. 46.3 415 1464 119.3 19,881 17,797 62,785 S165 15,871 14.279 bade 

#Pacific Edition . 52.7 398 1568 121.5 22,616 17,054 67,253 52,136 16,648 11,901 ws ‘ 

Average 4 Editions 50.4 47.6 151.5 137.9 21,607 20,435 64,980 59.173 16.394 15,320 | Kansas Edition ..... 28.4 28.2 71.9 69.9 70,061 69,478 177,259 172,045 46,621 48,152 
*Southern Farm & Home 7.9 92 247 30.7 7876 9214 24690 30.686 5395 7.496 | Missouri Edition 29.2 293 725 721 71,915 72,072 178,477 177,702 47,477 50.270 
Southern Planter .... 48.3 46.8 124.9 1259 33807 32,769 87,435 88,132 32,623 31,318 | Kla-Ark. Editim . 27.0 271 68.4 66.4 66,567 66,824 168,382 163,673 45,188 47,532 
*Turkey World ..... 54.2 55.3 188.1 197.3 23,246 23,741 80,687 84,673 14,995 13,351 
|||*Western Dairy Journal 45.4 42.4 117.1 1147 19,488 17,794 50,253 48,182 13,944 11,487 | Dailies 
. ig a 92.1 119.7 327.4 380.6 39,522 50,288 140,47 894 97 18,008 — 

wrnal 6... 6... ; f ; y , . 476 = 159, 16,597 ' EE adeien sass 49.9 45.4 110.5 110.2 106.262 96553 235,241 

*Wyoming Stockman- Kansas City Daily Drovers —— OO 
ST bas teaacas 314 279 69.0 58.3 28,168 24,962 61,916 52,182 22,858 20,750 Telegram ......... 47.4 113.3 138.9 79,493 100,781 241,139 295,564 42,131 44,306 
Total Group ...... 1,111.7 1,148.8 3,232.5 3,320.5 564,645 570,535 1,615,324 1,626,753 445,357 430,913 | Omaha Daily Journal : 

tChanged from 196-line page to 429-line page in January, 1954. ZNot included in totals. tSouthern Edition started in Stockman ........ 43.1 39.6 131.2 130.9 91,713 84,318 279,151 278,776 51,014 45,267 

January 1954. §Formerly Pacific Poultryman; changed to Pacific Edition in July 1953. |||Changed from 420-line page | St- Louis Daily Livestock ; 

to 429-line page in August 1953. Reporter ......... 28.3 29.0 765 85.6 60.130 61,630. 162,833 182,136 34,268 30,950 

| ‘Total Group ....... 243.3 246.0 644.3 674.0 546.141 551,656 1,442,482 1504,234 327,136 525,913 

Newspaper Monthly Farm Sections . 

*lowa Farm & Home . 32.0 29.9 82.5 66.6 32,971 31,595 84,981 70,252 31,746 30,671 | Canadian 

*Rural Gravure ..... 12.2 85 28.5 22.0 12,153 8529 28,395 22,022 12,153 8,529 | “Le Bulletin des 

*Texas Ranch & Farm 15.1 15.9 47.3 53.4 15,904 16,674° 49,756 56,084 14,564 14,588 | 5 oe one oe A vee ay a 161.0 156.2 45,809 45,620 112,781 109,323 45,516 45,313 

a 2 «a> dae | Country Guide 6 145.6 143.6 39,453 44,378 104,844 ' f 

Total Group ...... 59.3 543 158.3 142.0 61,028 56,798 163,132 148,358 958,463 53,788 | seamily Herald & Weekly Star: 103,449 39,453 44,378 

|  #Eastern Edition .. 97.7 111.6 265.5 301.6 97,706 111,580 265,464 301.6) 

Semi-Monthlies #Western Edition .. 83.3 96.5 229.4 254.4 83,285 96,493 229,336 254.546 65.003 75'546 

American Agriculturist 40.7 36.5 1089 105.6 29,604 26560 79,282 77,057 26,749 23,515 Phan pA... a 90.5 1041 247.4 278.1 90,496 104,037 247,401 277,967 67,124 78,311 

*California Grange : 

a 106 125 9 38. ’ Canadian Countryman 68.2 68.0 168.2 165.4 47,739 47,635 117,721 115. 

FO n= 4 Rancher & . 1 11,676 15,599 = 38,094 41,399 5,040 7,682 | western Producer .... 65.0 67.2 1669 1816 69573 71897 178558 loser Prey a3a8i 
Farmer ........ 47.7 545 1128 123.0 36,041 41,180 85,253 92,965 32,289 35,914 Total Group 343.9 366.1 889.1 924.9 293.070 313,567 ~ 761,305 ~G00.746 238225 353 467 

*Cooperative Digest 6.4 11.0 17.1 30.4 2,706 4,620 7,200 12,734 2,660 4,271 #Not included in totals. : . ’ 

‘Photography’ Issues Guide Richards & Roberts Bows ‘House Beautiful’ Names Two _—‘ Fig Cookies, Milk Join ‘products will appear over the ‘sig- 

“The most complete buying Richards & Roberts, new Seattle House Beautiful has appointed in Festivals Promotion ‘nature of the fig board in May 


guide ever published” in the pho- agency specializing in marketing 
tography field makes its appear- techniques, has opened an office 
ance April 27 when Ziff-Davis at 1810 Seventh Ave. Principals 
Publishing Co. issues the “Photog- | are Richard Finkel and J. Robert 
raphy 1954 Directory & Buying Nemyre. Continuing at the same 
Guide.” The 200-page volume de-| address, but as separate organiza- 
every photo-' tions, are Richard Finkel Adver- 
graphic product on sale in the tising and Richard Finkel & Asso- 
country. It sells for 50¢. 


virtually 


ae tee 


| ciates. 


Bride, 
/Manual and Practical Gardener. 
Mr. Halstead formerly was with/|Assn.’s annual Milk Festival. 
Charm and Mr. Glover with the 
New York Daily News. 


Alan Halstead and John Henry 
Glover III to the New York sales 
staff of its special publications di- 
vision to represent Guide for the 


| 


The California Dried Fig Ad- 
visory Board again has planned 
its annual California Fig Festival, 
to be held during May, as an as- 
Maintenance & Building sociated-items promotion coincid- 
ing with the American Dairy 


_ Full and half pages in full color 
‘featuring fig cookies and milk | Board. 


‘issues of Good Housekeeping and 
McCall’s. 
Assn. will insert a spread in Look. 
Promotion for the fig festival also 
will include newspapers, radio, 
and point of sale material. Elwood 
ie Robinson & Co., Los Angeles, is 
i the agency foi the Fig Advisory 


The American Dairy 
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Advertising Age, April 26, 1954 


‘Chicago Tribune’ 
Probes Detergent, 
Soap Loyalties 


(Continued from Page 3) 


cided, because “the differences in 
this area are not great enough for 
striking demarcations.” 

The housewives tested did make 
clear distinctions between deter- 
gents and soaps. The former, they 
considered generally superior in 
cleaning power; the latter were 
judged milder, less allergenic and 
productive of “soft, fluffy” clothes. 

But beyond this distinction, all 
was chaos: Regardless of social 
class, the housewife spent little 
effort choosing between brands. 
A key test of this in the survey 
concerned well-publicized claims 
made by 15 different brands. 
Housewives were read each claim 
and then asked to identify the 
brand belonging to it. 


w In this test, Social Research 
discovered a chronic disposition 
on the part of housewives to at- 
tribute a given claim to their fa- 
vorite cleanser, no matter what it 
was. 

For example, while 17% cor- 
rectly identified a slogan for Cheer, 
25% attributed it to Tide. Tide, in 
fact, came in first on six different 
claims which belonged to other 
cleansers. In the case of one slo- 
gan originated by the surveyors 
themselves, 46% of the house- 
wives decided it belonged to Tide 
(see table). 

Tide also gained a disproportion- 
ate number of mentions in a check 
of opinions on standard trade 
qualities, such as “most popular,” 
“best value,” “best detergent,” 
“best soap,” etc. Out of 12 such 
qualities, Tide won hands down on 
eight, including “best advertised” 
and (true enough) “most adver- 
tised.” 

Only in the categories of ‘“mild- 
est,” “safest” and “smoothest feel” 
did the housewives throw it over 
in favor of leading soaps—mainly 
Ivory Snow and Ivory Flakes. 


= In general most of the claims 
and standard trade categories test- 
ed seemed to have for the house- 
wife a good deal more than the 
technical meaning given them in 
the trade. A good instance was the 
check of whether a given cleanser 
was’ heavy-duty, medium-duty, 
light-duty or “all-purpose.” 

Mr. Martineau pointed out that 
products with comparatively low 
sales—Vel, Trend, Breeze—were 
put in the medium-duty class, 
while the high sales leaders, such 
as Tide, Fab, Cheer, Surf and Duz, | 
were judged to be “all-purpose.” | 

The survey itself said that. 
“light-duty” connoted to the house- | 
wives “femininity and youthful-| 
ness,” but also “weakness and in-| 
adequacy.” “Heavy-duty,” it said, 
meant not only power and clean- 
ing action, but also “hard work, 
ingrained dirt and strong effort.” 

Psychologically, it concluded, the 
all-purpose products corresponded 
to a common womanly aim—‘“to 
be effectively assertive without 
diminishing femininity.” 


= Lurking in the background of 
these . mixed feminine attitudes 
was the over-riding fact that 
cleaning—in contrast to cooking— 
is a universally disliked operation 
involving dirt, harassment and 
disciplining of the family and iso- 
lation for the housewife. On this 
account, even the most popular 
cleanser could expect only grudg- 
ing praise “because these products 
can never meet her ideal of no| 
housecleaning at all,” the Trib- 
une survey pointed out.’ 

With this in mind, it made some 


general recommendations for soap ' 


Identification of Brand Claims 


for Soaps and Detergents 
(Tide vs. Claim-Making Brand, Among 113 Housewives) 


Correct Claimant Per Cent 
Brand Claim (and Per Cent Naming 
Naming It) Tide 

The dishwashing detergent that’s safe 

_ 2 _ ey aa Dreft (25%) 18% 
Actually beats the sun for getting 

Ge WUE a vec caddcescdeces . Oxydol (26%) 20% 
Gives fabrics a smoother finish, softer 

feel than any other type of pack- 

aged washing product. ......... Ivory Flakes (5%) 14% 
The wonderful washing powder rec- 

ommended by every top flight au- 

tomatic washing machine man- 

IIIS 56 son cas enawea es oes All (26%) 26% 
Specially made for tough-job 

I htt s00 50000 000d kenss < Cheer (17%) 25% 
Beats all leading “no rinse” suds . Amer. Family (1%) 41% 
New all-purpose detergent gives 

you more for your money ..... Breeze (8%) 28% 
Guarantees you a sweeter, cleaner- 

smelling wash. ............... Surf (10%) 22% 
Test after test proves no detergent 

under the sun gets out more dirt 

er ae eee * 46% 


*No brand; this claim was specially composed for the survey. 
Source: Chicago Tribune Motivation Study by Social Research Inc. 


and detergent advertisers: 

1. Contribute to positive emo- 
tions. “Advertising should make 
the housewife feel better about 
her job...” 

2. Foster the housewife’s feelings 
of worth and self-esteem. Adver- 
tising should exalt the role of 
housekeeping—“Most advertising 
now shows practically no aware- 
ness that women have any other 
motives for using their products 
than to be clean, to protect the 
hands and the objects cleaned.” 

3. Help the housewife bridge the 
isolation of cleaning. “Too many 
ads are essentially a picture of a 
pretty young woman holding a 
box of Cheer, Fab, Oxydol, or 


do’s and don’ts suggested by the 
survey: 


1. Do not rely on technical mo- 
tifs. “Nearly every woman tested 
knew about Rinso’s Solium,” Mr. 
Martineau said. “But few knew 
what it was, or cared.” 


2. Do make the properties of the 
product intriguing. “Cheer has 
done this to some degree,” the 
study noted, “with a blueness that 
pleases many esthetically, and 
makes some women believe bluing 
is included.” 


= 3. Do not belabor the familiar. 
“Cleanness, whiteness, brightness 
are undistinctive claims that ob- 


assertions of clean! white! and|UCct character, placing competition 
bright!” on a very narrow plane.” 


4. Do not deny the reality of the 
housewife’s problems. “Much ad- 
vertising is extremely blatant in 
telling the housewife the product 
will do all her work.” 


5. Do broaden the housewife’s 
scope. “Take cognizance of the fact 
product and what it does, more | that she is meaningfully related 
emphasis on the housewife’s rela- | to other people—that she does 
tions with people and on what she things for them, things that win. 
does as a housecleaner. Specific reactions and rewards from them.” | 


(Mr. Martineau cited favorably 
a Tide ad which showed a bride 
and her husband mutually admir- 
ing a freshly-ironed white shirt.) 


= In sum, the study recommended 
less advertising emphasis on the 


The quality 
of your printed 
advertising 
depends, 
fundamentally, 


on the quality 


of your 


engravings. 


COLLINS, MILLER & HUTCHINGS, INC. 


207 NORTH MICHIGAN AVENUE e CHICAGO 1 


America’s Finest Photoengraving Plant | 


Haire Appoints Houston 

Donald D. Houston has joined 
Haire Publishing Co. as advertis- 
ing representative in Los Angeles. 
For the past nine years he was 
with Lloyd Chappell, who repre- 
sented Haire Publications in the 
West before the recent opening of 
the company’s own Los Angeles 
office. 


WGTH Names Kinsella S. M. 

John M. Kinsella, formerly sales 
manager of KCTY-TV, Kansas 
City, has been named general sales 
manager of WGTH and WGTH- 
TV, Hartford. He succeeds Cy 
Kaplan, who has resigned to be- 
come metropolitan New York ac- 
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count executive of Television Pro- 
‘grams of America Inc. 


RANE tema NAL 
Publicity Releases 
Not Used? 


Over 4000 daily and weekly papers 
have sent us signed requests for 
matted editorial material. 
Originators of the complete package 
distribution service to newspapers 
and radio stations since 1941. 
Write or phone for complete infor- 
mation — no obligation. 
Special Correspondents, Inc. 
230 BE. Ohio St. DElaware 7-1065 
Chicago 11, Illinois 
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DEADLINE! 


MATS ¢ PLASTIC PLATES ¢ ELECTROTYPES 


a 
hoquesswe MATRIX COMPANY 


JEFFERSON ST., CHICAGO 7, ILL. 


in 1953 in 


automotive 


advertising 


among ALL 


Evening Newspapers 


Sell the NEWS READERS and You Sell 
the Whole BUFFALO MARKET of over 1,400,000 People 


BUFFALO EVENING NEWS 


EDWARD H. BUTLER 
Editor and Publisher 


KELLY-SMITH CO. 
National Representatives 


WESTERN NEW YORK’'S GREAT NEWSPAPER 
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People Want Drug Stores to Keep Their 
Traditional Look, Chain Operators Told 


HO.Ltyoop, Fuia., April 21—Peo- |! 
ple still want a drug store to be 
a drug store—and not a variety, 
department or hardware store. 

This is the concensus of 3,000 
persons questioned in a survey 
conducted by Batten, Barton, Dur- 
stine & Osborn to determine | 
changing opinions and shopping | 
habits of drug store customers. 

The study was presented for the 
first time by Lyle J. Purcell, v.p. 
in charge of BBDO’s marketing 
and research departments, during 
the annual convention of the Na- 
tional Assn. of Chain Drug Stores. 

Those questioned were not criti- 
cal of the merchandise carried in 
a drug store, but complained about 
the way in which non-drug items 
are offered for sale. 


= Respondents also expressed a 
belief that drug stores should al- 
ways appear clean, fresh and new. 
An amazing 80% said they would 
not have a drug store with a clut- 
tered-up appearance, and urged 
_ that drug stores be departmental- 
\ized to make articles easier to find. 

The study showed that women 
are more interested than men in 
being waited on by clerks who are 
courteous, polite and friendly. Men 
were found to demand more of 
clerks in the way of efficiency, 
promptness and competency. 

Another finding was that people 
consider the soda fountain as “an 
essential part of today’s drug 
store.” 

In general, comment regarding 
drug stores’ policy on pricing was 
favorable. 


= Separate questionnaires were 
sent to 3,000 women in a study of 
their’ drug store shopping habits. 
In answer to a question regarding 
what prompted their last visit to 
the drug store, the following re- 
plies were received. 

1. 51% went to buy drug items 
such as proprietaries, cosmetics, 
toiletries and sundries. 

2. 22% went to leave or pick 
up a prescription. 

3. 10% went to get something 
at the lunch counter or soda foun- 
tain. 

4. 8% went to get a maga- 
zine or newspaper. 

5. 7% went to get smoking sup- 
plies. 

Of the items purchased on this 
single visit to the drug store, 63% 
of the women said they asked for 
the product by brand name. The 
median expenditure for total pur- 
chases was $1.66, and the aver- 
age amount spent was $2.62. A 
total of 32% of the women said 
they made impulse or unplanned 
purchases. 

Nearly 60% of all planned pur- 
chases were made because the 
women “saw the item displayed.” 


@ In an address to the convention, 
Arno H. Johnson, v.p. and director 
of research for J. Walter Thomp- 
son Co., said drug store sales would 
have to increase more than one- 


coverage in all city and county 
sizes, except rural areas. This ex- 
ceptionally good coverage is par- 
ticularly important to a manufac- 
drug market: turer using television and news- 
1. It covers all geographical’ sec- | paper supplements, which natural- 
tions of the country—an important ly have their greatest impact in 
consideration for any manufactur- ‘these larger places. 
er promoting his product via any; 3. It is readily accessible, in- 
form of national media, particu- | volving only a comparative hand- 
larly if the promotion involves | ful of sales contacts for adequate 
merchandising tie-ins with chain | coverage. 
drug stores. 4. Its popularity on a per-store 
2. It offers exceptionally good basis for most types of health and 


beauty aids far exceeds that of 
other types and sizes of outlets. 
This strong position is supported 
by extensive local advertising and 
‘store displays by chain drug out- 
lets. : 

5. It usually produces greater 
sales response to consumer promo- 
tions. 


‘Tales’ Get Re-Runs 


Kinescope records of “Tales of 


Tomorrow,” which was presented 


|live over ABC-TV for two years, 


Advertising Age, April 26, 1954 


will be released as a re-run film 
series through a special arrange- 
ment with the network and the 
unions involved. George F. Folye 
is producer of the 30-minute dra- 
matic series; he will cooperate with 
TeeVee Co., Ios Angeles, in dis- 
tributing “‘Tales of Tomorrow.” 


Guild Films Names Ross 

Charles Ross, formerly of Prock- 
ter Productions, has joined the 
sales staff of Guild Films Co., New 
York tv syndicator. 
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fifth over 1953 figures if they are 
to get in line with the income of | 
the people, after taxes. He added | 
that to reach their prewar share | 
of the discretionary spending pow- | 
er, drug store sales would have to 
double 1953 figures. 


James O. Peckham, exec. v.p.| 


of A. C. Nielsen Co., said that the 


542 chain drug organizations, op- | 
erating 5,080 stores, had a com-| 
bined 1953 sales volume exceed-_| 


ing a billion dollars for the first 
time in history. 

Mr. Peckham noted that the rec- 
ord was reached despite the fact 
that health and beauty aids are 
being sokd increasingly more 
throuyh retail food stores and oth- 
er non-drug store outlets. 


a Mr. Peckham listed the follow- 
ing as advantages of the chain 
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Agency Men Realize 
a Premiums Boost Ad 
Results: Douglass 


ia Advertising Age, April 26, 1954 
exec. v.p. of Ross Coles Co., told) being offered, but all-expense-paid | a product and merchandising, 
the Merchandising Executives trips are rapidly gaining in popu- moves a product towards the con-| 
‘Club of Chicago last night during larity. He added that there is cur- | sumer. 

‘a panel discussion on the future | rently a desire to use premiums Another panel speaker, Bill| 
use of premiums. that can be sold at a profit. |'Prague, premium manager of 

| | “Premiums,” Mr. Douglass said, Quaker Oats Co., said rising costs 

Cuicaco, April 20—The premi- “focus attention on a product and|# George Papineau, v.p. of Need- has decreased the returns on pre- 

1 um business has increased 100% inspires store clerks to push it.” |ham, Louis & Brorby, called pre- mium offers. But he added that 

| in the last year due to recognition’ Mr. Douglass pointed out that miums a merchandising device they are just as effective as ever 

on the part of manufacturers and in the automotive field alone, which supplements advertising. for merchandising. He said that a 

; agency men that premiums are nearly $6,000,000 will be spent on He said they are part of the “mar-| well-planned premium campaign 

| both merchandising insurance and| premiums this year. riage of advertising and merchan- dramatizes a product and does a 

an aid to advertising. Merchandise, Mr. Douglass said, | dising,” pointing out that adver-|sound job of selling. 

| That is what Robert Douglass, still ranks first among premiums |tising moves the consumer towards | Earl Miller, v.p. of sales for 

| 

| 


CHOC’M—A new Frank H. Fleer Corp. 
product is Choc’m, a chocolate flavored 


y S 
AWYJ 
th Gb 
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but warned that grocery stores do 
not want them to be an added op- 
erating expense and perhaps injure 
the food business. He said the aim 
of grocery stores is to give the 
housewife more for her dollar. 
Dick Hodgson, managing editor 
of Advertising Requirements and 
moderator of the discussion, said 
premiums often increase competi- 
tion. He explained that not only do 
companies compete to sell similar 
products, but they also strive to 
offer the most attractive premium. 


— a. chewing gum. Designer Jim Nash did the 
y OY \ packaging for the Philadelphia confection- 
af Y Zo  o , er, and the carton is by Robert Gair & 
q ® / Yj IB LZ, Associates, New York. 
S A\s S Nase | y) < Ca | y f 4, : 2 
RS gee } y} JS ty MAK Jewel Tea Co., said his company 
= at Bs MD /) N Wt TE believes in the use of premiums 


PENETRATION 


that reaches those who do the buying 


Two Name National Export 


C. A. Swanson & Sons, Omaha, 
and International Salt Co., Scran- 
ton, have appointed National Ex- 
port Advertising Service, New 
York, to handle advertising and 
sales promotion in international 
markets. Domestic agency for 
Swanson is Tatham-Laird, Chica- 
go, and for International Salt, 
Scheideler, Beck & Werner, New 
York. 


makes the most of this by selecting readers 
under the most rigid regulations to make cer- 
tain the advertiser’s message reaches those who 
make the buying decisions. 


These are the ‘“‘tools’”’ with which Chilton pub- 
lications penetrate deep into the fields they 


| 
‘ Editorial excellence . . . quality circulation. 
| serve to influence those who do the buying. 
National Runs Photo Contest 

Starting May 1, Florida-bound 
travelers aboard National Airlines 
planes will be given entry blanks 
in a photography contest when 
they buy their tickets. Open to 
amateurs only, pictures are to con- 
vey the “vacation” atmosphere of 
Florida. Winners will receive Ans- 
co cameras as prizes. 


EE 
70 OPEN THE DOOR 


10 THE 
CONSTRUCTION 
MARKET 


How best to serve his readers is the first con- 
cern of every Chilton editor. He sets stern 
standards of editorial conduct, and the result 
is an important advantage to Chilton adver- 
tisers—sustained reader interest. And Chilton 


It’s this combination of editorial excellence and 
quality circulation that makes Chilton publi- 
cations a dynamic power that penetrates deep 
into the fields Chilton serves to move goods 
and sell services. 


CHILTON | 
COMPANY 


, a INCORPORATED) 


, 


Chestnut and 56th Streets, Philadelphia 39, Pa. 
100 E. 42nd Street, New York 17, N. Y. 


Multi-Billion Dollar 


Associated Construction Publications 
Construction Construction Bulletin 
Construction Digest Constructioneer 
| Construction News 
Michigan Contractor 

and Bulider Mid-West Contractor 
Mississippi Vall New England 
Contractor ” Construction 
Rocky Mountain Southwest Builder 
Construction and Contractor 
Texas Contractor Western Builder 
For Information Write: 
G. L. ANDERSON, Sec’y. 
1022 Lumber Exchange Bidg., Minneapolis, Minn, 
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Sproull Urges Admen 
to Make Industrial 
Ads More Productive 


(Continued from Page 2) 
salesmen have greater need for 
advertising assistance, and “dollars 
must work harder.” 


s “The level of general prosperity 
decisively depends upon the level 
of capital investment,” Mr. Sproull 
continued. “Fully one-third of all 
industrial workers are engaged in 
producing and _ installing such 


PUBLISHERS 


Established representative invites 

publishers’ inquiries regarding cov- 

erage of Middle-West territory. 
james k. millhouse 


PUBLISHERS’ REPRESENTATIVE 
5124 W. Irving Park Rd., Chicago 41, Iil. 


equipment. The payroll of these 
workers is essential in maintaining 
the buying power for consumer 
goods.” 

“In industrial advertising, we 
face the need to encourage busi- 
ness to keep its investment this 
year as high or higher than last. 
The chances are good.” 

Mr. Sproull quoted a prediction 
in Business Week, based on Mc- 
Graw-Hill’s seventh annual sifrvey 
of the plans of business for new 
plant and equipment. 

“The year 1954 will show prac- 
tically no change from the over-all 
total of $28.3 billion spent. last 
year. Thus the task may not be 
too formidable,” he said, “particu- 
larly if we can add to forces work- 
ing in that direction—the power of 
the press, our skills and tech- 
niques as advertisers and publish- 
ers.” 


# Mr. Sproull said the first step is 
to recognize the “definite relation- 


CARRIED MORE 
LOCAL GROCERY 


LINAGE * e e 
THAN ANY OTHER 


IOWA DAILY 


| WATERLOO DAILY 
| COURIER 


OF 167,944 
cooperativ 
cery odv 


Here is Ps 
profite 


JUNE 1 THRU DECEMBER 31 


TEST MARKETS in the Mid-west... A Ma 
covered only by the Waterloo Daily and Sunday Courier. 
Let our advertising and merchandisi rtm 

whet con be done with with woduet “wate we oe 


1952 WE CARRIED A TOTAL 


LINES OF NATIONALLY ADVERTISED PRODUCT 
TIE-INS IN 6195 INSERTIONS . . . proof our grocers are 
e. You may hove a copy of our tie-in report FREE 

on request to see how your products rated in eur tees! Gree 
ertisements. 


thet this Is one of the Richest, ase 


your one 


“WATERLOO. iowa. 


bs Bibintey Nor 


Alcetyng Representatives 


nation’s pro- 
jess paper ad- 


ship” between th 
ductivity and bus. 
vertising. 

“Creative selling 
vertising as well as 
he said. “In the in: 
consists of knowin 
formation the buy : must have in 
order to arrive at 2 buying deci- 
sion, in giving the information to 
him in useable form.” 

Industrial buyers are “tough” 
because they know that upon their 
buying decisions rests their com- 
panies’ ability to maintain and im- 
prove the reliability, design and 
saleability of their products, Mr. 
Sproull emphasizei. 

“Thus, buying choices are made 
under intense competitive pres- 
sure,” he said, adding: “And now 
—under more competitive pressure 
in the months ahead—their deci- 
sions are vastly more important.” 


is a job for ad- 
for salesmen,” 
ijustrial field it 
the kind of in- 


® Fifty-seven per cent of this 
year’s $28.3 billion for plant and 
equipment will be invested in 
modernization rather than for ex- 
pansion, Mr. Sproul! said. 

“But improved machines and 
equipment in America today are 
developed much faster than older 
equipment can be written off at 
current amortization rates,” he 
said. “More than half the basic 
production equipment, such as ma- 
chine tools and metal forming 
units, is over age, obsolete and of 
limited usefulness.” a 

Mr. Sproull said there is a “road 
block” to financing equipment re- 
placement, because two-thirds of 
the money for replacement comes 
from depreciation. Laws governing 
the allowances are based on “an- 
tique and obsolete accounting con- 
cepts” which overlook deprecia- 
tion’s dynamic role in the nation’s 
economy, he said. 

“The opportunity for advertis- 
ers and publishers is to push aside 
the road block to faster sales of 
industrial goods by encouraging re- 
consideration of current practices 
for depreciating capital invest- 
ments,” Mr. Sproul! declared. 

Advertising and business papers 
can help do the job, he said. 


# In a salute to the ABP awards 


Mr. Sproull said it reemphasizes| = © 


the importance placed by ABP on 
“good, intelligent, 


all look for. 
“It further points up the sound 
principles of intelligent commun- 


hard-selling | : 
copy in producing the results we . 


ication upon which good business 
paper advertising is based.” 


The awards not only pat the) 


backs of winners but serve—“far 
more importantly”—as a guide for | 


those willing to make a “sane | 


adaptation to our own messages | 
and campaigns to produce the kind | 
of results we’re hungry for.” 

Mr. Sproull praised the ABP’s 
guide sheet, “Twenty Points—a 
Check List of Factors That Make 
Business Paper Advertising Good.” 
He said a copy should be framed 
and posted on the wall of every 
office. 

Hailing the ABP’s cooperation 
with the NIAA, Mr. Sproull went 
on to mention the NIAA-sponsored 
industrial advertising research of- 
fice located in Cleveland, “one of 
the nation’s most important in- 
dustrial centers.” 

Mr. Sproull, an NIAA trustee, 
announced that within 30 days four 
IARI research bulletins will reach 
subscribers. 


INDUSTRIAL ADS ARE 
NOW STRESSING ‘SELL’ 

New York, April 20—Greater 
stress in promoting sales and less 
long range institutional promotion 
is the trend in industrial advertis- 
ing for 1954, according to a report 
issued today by the Research In- 
stitute of America. 

“For the first time since World 
War II began,” the report says, 
“backlogs of orders are dwindling 
fast, long-time customers are get- 
ting tougher and tougher to sell, 
and markets are shifting and new 
ones must be explored.” A new 
emphasis is being placed upon the 
use of direct mail as opposed to 
business publication advertising, 
according to the institute’s sources. 

The report points out the dan- 
gers of across-the-board cuts of 
size and frequency of space ad- 
vertising, noting that “to overcome 


E. W. SEAY has been promoted to mana- 

ger of advertising and sales promotion for 

the new air conditioning division of West- 

inghouse Electric Corp., with headquarters 

in Hyde Park, Mass. He was manager of 

sales promotion for the northeastern region 
’ of the parent company. 


this, many firms are dropping 
marginal magazines or those whose 
readership is duplicated else- 
where. Instead, they’re concen- 
trating their efforts on those pub- 
lications which give them the big- 
gest circulation. In choosing be- 
tween competing magazines, how- 
ever, editorial reputation and read- 
ership often count as much as 
number of subscribers.” 


Braswell Leaves Schulte 

N. W. Braswell has resigned as 
v.p. in charge of merchandising 
for Schulte Cigar Stores, New 
York. He will announce his future 
plans later. Before joining Schulte 
several years ago, Mr. Braswell 
was a buyer with Thrifty Drug 
Stores in Southern California. 


Motil & Siteman Boosts Mohr 


Dick Mohr has been promoted to 
v.p. of Mottl & Siteman, Los An- 


— Mr. Mohr joined the agency 


as a copy director in 1953. 


its great to 


be in Ml 


AMI! 


- REILLY PLASTICTYPES 


ing column widthss..with average _ 
shrinkage up. from 13/16 inches fo 1% __ 
_ inches...it is more important than ever — 

to supply newspapers with ‘materials 

_ that will reproduce sharply after shrink- 


. age. Reilly Plastictypes have 


always 


been known for reproductive superiority — 
- —and you may be sure of better results 
when you ‘specify these feather-light 
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The editorial vitality of a business 

publication is reflected in its circulation growth. 
Advertising Age’s steady 6% year gain 

totalling 8,973 against a gain of 4,129 for the 
second paper in circulation, speaks for 

itself. (See Chart) In uninterrupted postwar 


growth, Ad Age stands alone. 


Still, this numerical superiority 
is of secondary importance to Ad Age’s 
leadership in readership among the important people 


in places that are most important to you. 
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ABC Circulation 


Gains Record 


Average total paid circulation, 
ABC publisher’s statements 
6/30/47 through 12/31/53. 
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Support for Savings & Loan Ad Ban 
Evaporates as Federal Hearing Opens 


By Stanley E. Cohen 

WASHINGTON, April 20—The 
Home Loan Bank Board appears to 
have been misinformed. 

For months its officials have 
been reporting strong demand 
from savings and loan association 
executives for a federal clamp 
down on the feverish competition 
among savings institutions for new 
depositors. 

Recently, Home Loan Bank 
Board met this demand with a 
series of proposed regulations. Un- 
der these proposals, member in- 
stitutions would be forbidden from 
advertising their dividend and in- 
terest rates in media located more 
than 50 miles from their chief of- 
fice. 

Anothei of the regulations 
would prohibit members from of- 
fering merchandise premiums to 
new depositors when the value 
of the premium exceeded $2.50. 

A third regulation would pro- 
hibit the employment of brokers 
or sales agencies by the associa- 
tions if these agents.use promo- 
tion devices which the institution 
itself is forbidden to use. 


ws The advertising rule is neces- 
sary, officials said, because a small 
percentage of the member-institu- 
tions pay unusually high dividends. 
By “invading” distant communities 
with ads which offer attractive 
rates for investors, they embarrass 
local institutions, and have a tend- 
ency to force them to adopt un- 
sound practices. 

The problem seems to center in 
a group of West Coast associations 
which have used advertising in 
eastern newspapers in an effort to 
inform potential savers of the 
more attractive dividend rates 
which are available from their in- 
stitutions. Only about 300 of the 
4,134 member associations do any 
appreciable amount of advertising 
outside their own communities, 
officials say. 

Officials of the bank board em- 
phasize that the regulation does 
not prevent associations from ad- 
vertising. They explain it is in- 
tended only to prevent the use of 
copy relating to dividend, earnings 
and interest. 

Officials here indicate’ they 
share concern which members 
have voiced that competitive ad- 
vertising would force members to 
resort to unsound practices. All 
locally organized, the institutions 
are designed chiefly to provide a 
steady flow of home loan funds. 
Altogether: they have about 15,- 
000,000 depositors. Their total re- 
sources are about $26 _ billion. 
Member institutions made $5,000,- 
000,000 of loans in 1953. 


= If there is widespread demand 
for the government to step into the 
picture, it failed to materialize at 
the hearing on the regulations held 
in the Home Loan Bank Board of- 
fice yesterday. 

United States Savings & Loan 
League, which represents about 
two-thirds of the nation’s savings 
institutions, said its members con- 
sidered the regulations an invasion 
of managerial prorogatives. “The 
regulation of lawful competition is 
not the business of the board,” the 
league said. “It is the concern of 
the individual management.” 

National Savings & Loan League, 
second of the major industry 
groups, said a majority of those 
who replied to its poll on the mat- 
ter appeared to support some form 
of promotional curbs. Its witness 
cautioned however that only a 
small percentage of the member- 
ship replied to the questionnaire. 


s Dr. William H. Husband, gen- 
eral manager of the Federal Sav- 
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hibit activity by institutions which | 
can afford to pay 312%,” he said, 
“the board shoul: be encouraging 
it if it wants free competition to 
flourish in America.” 


= Dr. Husband countered that the 
payment of high cividend rates en-_ 
|courages uneconvmical home fi- | 
nancing and is contrary to the 
purposes of the ome loan bank | 
act. He expressed the belief that. 
“high rate institutions” refuse to) 


“About 95% of the associations participate in the veterans housing | 


never advertise outside of their |PFostam, where the earnings re-| 
community,” he commented. “We ‘rn is low. “This is contrary to’ 
are not doing them any injury by national policy,” he exclaimed. | 
issuing this regulation curbing) Mr. Murray answered, “If you 
those who are upsetting the in-|°biect to paymeni of 312% or 4%, | 
dustry.” 


|ings & Loan Insurance Corp., a 
subsidiary of the bank board, de- 
‘fended the proposals. He said he 
‘is aware that institutions which 
favor the regulation are less likely 
to testify than those who oppose 
it. 


why don’t you put a ceiling on) 

James A. Murray, attorney for | dividends? Don’t do it indirectly 
Albert J. Caplan and Co., Philadel- |>Y trying to control advertising.” 
phia brokers, said the proposed| A spokesman for a Los Angeles 
rules would be a “discrimination” | association explained his sympathy | 
against’ institutions located in with the efforts of the board to) 
small communities, where the curb competitive activity. In early | 
amount of investment capital is 1952, he said, only a handful of Los went to 3%%. | brokers would move their money 
limited. Angeles associations paid 312%, | “Some of the managers did not | unless they met the competition,” 
“Instead of attempting to pro- but by the end of the year, they all | want to go along, but they realized ‘he said. “Money attracted by bro- 


The Orioles fly high 


NEW PACKAGING—National Biscuit Co. has already got its Ritz and Cheese Ritz 

crackers in national distribution in round tins and is aiming for a national debut 

for its square Premium Saltines package this spring. The new tins have also been 
sampled in 76 foreign countries in a bid for export trade. 
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dedi to the stad 


It’s American League time in Baltimore . . . a welcome back of the 
legendary Orioles. One man, more than any other, helped bring 
them back to Baltimore—Rodger H. Pippen, Sports Editor of the 
Baltimore News-Post and American. 


Because of Pippen’s 10-year fight for a big league park, Baltimore 
was able to offer the former St. Louis Brawns a beautifui Memorial 
Sports Stadium as a home. No other factor was more important in 
bringing major league baseball back to Baltimore. 


How Rodger did it 


When Oriole Park burned to the ground in July, 1944, Rodger 
Pippen launched a campaign to have the city erect a new, bigger and 
better stadium. Despite strong opposition from other newspapers, a 
$2,500,000 Stadium Loan was approved by voters’ referendum on 
May 6, 1947. When increased costs tempted a compromise to a 
30,000 seat, single-tier stadium, Rodger wrote countless columns 
plugging for a 50,000 or larger stadium as a must for the Nation's 


Rain: ea cuehnae: Yoh Alea e Tera ho) cheeky RE eine ROAR REO aks Natio CL EtL eR Mey sem Mea coeng Bad Gani "a. ane URN GR BO Rol hai aOR a VR CHE UA 2 oc hh Dae eon, Cece ans Bt hae ot a TR RARER Cos ma Mr eey aie TU Maar OS gehen sarge Uh ring Sos ae Me BM) CEA ai itil PASS thers CAN PR A, a ORM aM TE a Se Ey ate a aba EE 
Re ime Be ae i: Gee Shue AR Sa pba jo hs ae Aes oT ce th I Raha Bae ae Bi, Teese Fyn Aa i ee Poe eaada. na, Speke te Beans ea BEES Re eS! a ee, ip Eee Meal. Bis ee N Sit ee Bee ik ty Rye cr EUS We RU care ria ee ace ee etch a teat tan eels ON Te is ates Rie SaaS 
ORE GS ce La ham Oh oem shares Cae 5 Nips gepeg oa a” eae: Sa ce Sci ay ja A Tek LHe he Fate eo 1. AE ie cc RTE Se SM ae oe EN Bost sf “7 RE ee) CNT ee ie lai. > SO VA Were nae rage tp saben SAREE RN ee RA a PRL, he CO. ie en Se eer ie ee a eileen Ces CUR Oe ie ae tae 
oS ger caster 0 8° TASES ee Og oc Pec aee spade MMe ae) eh San Noe eee aR at Mme Gar GRR hk ORR ay RO ro. ees Phe s 4 Beem eee eee ae 4 Retro as Shei Bae MN Ne ale Pa Mae? hea a had Sa uci 2k ay Meh eae t, hag Mere eat iageetn mi bei? 
ee 5 Mah eres Ther mee <a TUNER Sve ain ears 20 Sear via Sasi W Deihee ase SRG eh e ate cia, Nia Bog Seen eT INR yo acid ab NRE La yy Ba RS a i, ee ne Lehn cot enema ee oes NR 
Ces iy ge eee ain atte naam Mee era  o L INES tyr CRON ey Spends 1d appa a RC ne oe ee divs ayes cues aia LB ean Se crap NR Sa ah eg ct A eete se eee ge te 
Ree : : - : 1 RR aloes ts eared 
ee 4 ere ia) 
ee ‘ Rebs eu ba 
a * m9 nae 
ws. r r eee 
ee { Poa 
piers ‘ eee ’ 
: ae eC fo 
| 7 
; 4 { 
ee } . } : 
she 4 
~ 2 Be) ae _— 
aes ob ALP Carte ae , 
Ley i. Sea 5) q ' 
f Fe uae = fs * a 
Mg aie oe. — 
hed = : 
Te, ere oo ae a 
iG; saad 2. a 
mee SS fe : 
a a €€ 
ae J . 
eon 4 i 4 i 
adiay ani > 
Cw ; .; 
ee “Se : 
7 ae ee RY OSs 7 g 
Pa ee A wagner 6 “* ' : 
“bY ¥ i ee . See a & 2 . 1 
p te ’ ee 3 { 
Saati nen te eee go c 
4 . . So +S oP ees: = 4 
a. =T ie foe a — ee ga * A ff 4 vs i 
i oa or © ‘f eee Q Vv eho ee 
& ia» er A ‘= Fe - 
ay : ‘> ‘ * ms : ye Ey os aes = — 
f ; % 3 { Pe Sy 4 | 
d i] . j * he, Pee 
¥, : ‘ Be: : qos 2S aie a 
: ‘ : . BS age i ¥ y ‘ Ries Sys ’ 
; be ; ‘ ar | ; 
: ee ‘ae = ae ee : } 
. CRACKERS A cracken® seme ‘) Se 
ee eb 3 a a = = 0 es ‘ Sia 3 Beri a 
7 me } 
: : 
iy ' 
‘ 7a Me i ! 7 <A 
or : F | va a0 | 
ata ae 
ae ae 
1a soared Sonne 
ata : i } 
a wee 
; i cee 
= me a x 
ee ie 
ie gaet see } 
Ee ; ai 
ua a oa 
tecPoay = i ae site 2 
eae ie Pas te 
axa . Be ote 
a) ae —_———_—$—$—$—<_$_$___$_$_____ a Bs ae 
Pica ae ie 
Si ee eee 
ee 7 | pene ae 
7" se te bee 
eee: en 
ieee aS eet card 
i ee cee iv) 
ee pee 
ei Ts OORee. 
; . Se aaa 
7S ze 
iy 3. jaa 5 
ned . ae 
Baie en ag a ae Bs git ; ; ae : 
Set Me | . ; 2 ee a ees < ss si 
| a edn ae ae : a ee 
: | cr ea Bs ie. es a } 
ay a howe fie re eo 
pee ese Soe S35 # > ‘ = Ter eare We se 
a et : Se EE a sg! 
: ~- oe oii 3 | ae 
einen: uf # ; = oe ‘ 
sl oie ae gh et ae _ haa 
ae ie Ps, ene * ae ee ets GR i stan " 
: = 5 Se eas: Mae : ee gee oe ' Pas cee 
aac. gta ae ——o Poe ae 
eee PAP, on co acme te ey ¥ “a8 Po ae ‘ ® cae ee ‘ 
i fio | im BY . ee es Bie ee See 
: | ere 4 ey ae? Bt : : Beech: A Re eeotne 
corse ie : ae # Bes cnt } 
= a > tS - ¢ eo ae ‘ “ee 
f ors a . oe 7 ap ex 3 te ek TS ee sage . ; 5 gale 
Sas | et — > = ; PG j _ 
fea hae SS <4 . ee a % Aes ‘ e i Ss j : & : Fed | 
eS | — ee ee P. a : ee ware jf? e peat 
ee — 48 Av Ze. 2 ‘ ies 
Lee .o A ee ee 4 . oe end eee ee no 
Pe ei ai ae Nee ae: bi Si r ; ; ‘3 . re ake 
ikeaiseaes *% ae oe eS ‘ ‘ , % ae j / ieee 
aa — awa i. 3 om + & : 5 " » ml Fi Mee = : ait 
> Se ee ¢ # “Bs Ee | ' oe i 
<a a cues, x ao NX . ; ae . \ aay ; . = — a | _- «% bo tain 
; ee & ‘ha % as lee. 2 eaaeamamaae ieee pec dite ~~ : A x. es oi 
a # er ~. . Bex , “i ‘ salt he Te = a i 4 Roa i ae * ; 3 3 a . J f ; oh 
ig ae ee oe jn Ta j ae - ae a ee r ii: rt -_ c sf tee 
ia ae & ea a a t 2 pa ate —" Sp. es: ee oe ae t 
ae «SE oa Pa 2 nk ; ee ae a UE ORS tn ae Tt 
i cs F pe * i % Be . a alg: 4 iat , ie. tin! i; Sr - 
al ties: rg din ae a i! x i p: % od * sie 4 es wth. x _— 7 ee i. " “ = Ee! ms =. 
eT; : eee i ae 7 a iy é oe A ee i Rs . a ee Nee iis ee ae A ie pt mes C Se 
ate oe ee ak, ae vil in WEP ee * i 2 om Co, sd is ee aaa ia a ee il {| ad 
sian a aba : EE. IR a «& rey We by ae RN ‘ “eyes BU sik ies abe aE ane . eerie 
3 Ae — w Meg ees a, ps ee ey ey aa eee i 
hepa : tae Fema Matin as cg in i ae ee “plage SMadioca 4 ee ae is ; See 
aes Smee aes eae me a plat a | alae mga is Se ae IO aetna eas aed ember ase) Palin haa Dice f Gor. 
BS is pee ee Se a Ce "sa remmreersaetyetngs Sk 8 si RRR eh A a an, Ss Sas i, nme io, Soebecewat eee | sate ea 
RES: aS | nee oe A sito ee b 25 eee ic, a pee Seal a : wigan, en = i sal haters te Pe ae . Peis 
ee ee ES go ees US eae ‘ D eo ape Caan Sean ty, me See enn) 5-3 eo a Op oer 
oe eae ees Pe ae ae So Met aE age pe ieee ee “ata “te ea a ee 7 ‘ ae ae x oe ea ae aa a eae 
vias! ear eee WS se al a 9.1 a : oe se ee as. a <a “EP secu Tae — : ee eg i may 
eek ab 2 Slee. Alii sp supa sion! Po ai ss a agua en ea cae 
eae 3 Se aie Ce eee ; . er] ee , ie —° eee . a a ‘nies te ia Ce 
Seite — a — i el ier ae 
areas i eg. a a, ae a eR am ee aid Pe nd aes ~ Oy ck: | i 
a . —— — re ae SS. | > eee Pee 
: ; _—. M2 3 re ; - Secs Se * f, e= i 
‘ Y . pone te ’ maya 
| se ee ae 
ee | . em ia hl "1 is — = 
se / * E j aan j 
ie 
4 F 4 
eee ] : {\ 
ee i te ‘ 
ee nines 
ririvemed coe 1 | 
St ae = oe = | 
pee } et ; 
r t of { 
ate } 
} Fee | 
: : 
: oe Poa { 
eh ty oo } adeias ‘ 
Pee i ae & 
EAs 4 oF eS ' ae 
ae ee eer ea as anes Beery oe i 
ane eae 13. apa See ee ; Ratti 
; ‘ap feet ae \ , ee = 
4 Ro id ad Sm Sade : Se os) | 
. | es Se Se ee \ 
- SS Sy Tit ee ‘ 
ire Vie | Be a eee e 
4 ; ig SES sede apa ae 
: ee + ge _ ee i 
ae id oo 3 e Ea con 
a —" y ie 
ayes ae ‘ Sat 
ee | , e .. 2 ae 
5 < ie 
age i‘ J Sd is Sirah Sy 
“5 aan | 4 ‘ Bas 
ne F zt \ 4 ae 
Por sa Pg ‘ : ee 
- a. oe a 
aah : int es . eae 
. Bs ist . a. ee | 
a Ree 
| | , : | 
| on \ - 
: "ea an 
| - ~"h 
tee. we 
- . “ 4 : 
. F 
| iq 
, ee 
\ ’ | 
| | \ ae 
ie | : ui : { 
Nee | ’ ’ ee 
+x ‘ed ey 
eee ie. 
es | Se 
‘a 4 a fi ! 
B ea _ § 
oes Be { 
- ashlee ae 
Me 5 af om 
The i 5 p : - ry . f ‘i ; : i $. ; Lat Sgt 
3 $ 2 te 4 : 2 : ge cs 
2 " ta pit Se wee a mn ake + er " ; é ees | a tah ie 2 fh FT CR he os rth “ : ae S 
epee OS Ae co a ty fx oro af * Bonk ms < RE Le - Mi. OS ee , Son eg nu asst en ee a hes ee eee ‘ ee = : * % oe a id Ste a. “fe et Hy f eo : at's 


Baths i ; & 
: > ioe. 
. 7 
oa 
Advertising Age, April 26, 1954 61 
kers from New York stays in Cali- ship of advertising copy, “and no| unsound practices by insured in- located 49% miles from a major |; : 
fornia only so long as the rate is government agency has a right to stitutions, then it should be the jcity could use newspapers and | 
attractive.” ‘control what a business firm may responsibility of the board to ex- other media in that city, but com- | 
Raymond F. Harold, president of | say in its advertising in the ab-|amine the management practices peting institutions, | located 50% 
the Worcester, Mass., Federal Sav- sence of a charge of misleading, of each institution on an individu- | miles from the major city would a) 
ings & Loan Association, said the false of fraudulent advertising. al basis and not use a blanket pro- be prevented from using the ident- — 
regulations would put federally- hibition against advertising as a ical media. 
insured associations at a competi-|m ANPA also argued. “This pro-| device to prevent alleged unsound 
tive disadvantage. posal would result in suppression |business practices. The practices Joins Hollingbery Co. \ 
“If you can find a way to put ajof the free flow of information. themselves should be the subject) Robert Spielman, formerly with \ 
limit on the terms offered by our |The public has a right to know, of investigation and not the ad- Liberty Mutual Insurance Cos., has \ 
competitors, we’d go along,’ hejand any business has the right to | vertising of all insured institutions. been added to the New York radio \ 
said. “But under the circumstances, | present any information it desires 


it would be grossly unfair to pre- 
vent us from using modern adver- 
tising and promotional methods.” 

He said the use of premiums 
presents no legal or moral issue, 
and “the law of diminishing re- 
turns will soon correct any over- 
indulgence.” 


s Prior to the hearing, the board 
heard from a number of publish- 
ing groups which oppose the regu- 
lation, including the National Edi- 
torial Assn. and American News- 
paper Publishers Assn. 

The ANPA took the position that 
the proposal amounts to a censor- 


about any product or services it 
is legal to sell, being responsible 
for the truth of its advertising 
copy.” 

The ANPA letter, signed by 
Cranston Williams, general man- 
ager of the association, observed, 
“We do not find in the law any 
delegation of authority to the 
Home Loan Bank Board to regu- 
late advertising, and we cannot 
agree that such advertising is in 
any way necessary to carry out the 
purposes of the Federal Home 
Loan Bank Act. 


Home Loan Bank Board to prevent 


“If it is the responsibility of the stead of newspaper and radio. It 
|also pointed out that institutions 


a “If your government agency can | 
restrict advertising of dividend 
rates, then later you or any other 
government agency would have a 
precedent upon which to pass a 
prohibition of other types of mes- 
sages and advertising and the ulti- 
mate result could only be more 
and more censorship and less and 
less freedom in information reach- 
ing the public.” 

The letter pointed out that noth- 
ing in the proposed rule would 
preclude associations from resort- 
ing to direct mail promotions in- 


‘appointed Bond & Starr, 
‘burgh, to handle its public re- 


‘sales staff of George P. Holling- 


bery Co., radio-tv station repre- 
sentative. 


Consultant to Bond & Starr 


Michael Baker Jr. Inc., Roches- 
ter, Pa., consulting engineer, has 
Pitts- 


lations. 


Marilyn Hart to Tatham-Laird 


Marilyn Hart, formerly a radio- 
tv writer-producer with Schwim- 
mer & Scott, Chicago, has joined 
the radio-tv commercial depart- 
ment of Tatham-Laird, Chicago. 


that R 


6th largest city. Again he was criticized. But 
the second loan of $2,500,000 was also voted 


in. 


O 


Now the stadium lacked a roof. Again 
Pippen beat the drums. This time steel shortages, 
political double-talk, and many other obstacles 
made his job difficult. But he met the challenge, 
and so today Baltimore is ready with a fine, 
new stadium for the high-flying Orioles... a 
big league club for a truly big league city. 


Baltimore News-Post 
and Sunday American 


Bought and read by more-than-half of Baltimore’s families 


Chances are you'll never need to sell a stadium. 
That it can be done, and has been done, through 
the potent pages of the News-Post and Ameri- 
can, is an important fact to remember when you 
plan to sell goods or services to the people of 
Baltimore. For further details about the largest 
evening circulation newspaper in the Nation's 6th 
largest city, call or write the Hearst Advertising 
Service representative in your territory. 


DON'T 
| STI 
WITHOUT 
NOILLY PRAT 


\ 


ee - - 
Ore tole move 
one reckess substitution, and 
ur Dry Martini co 
Make it carefully 
wtoke it with the finest gin, 


apset 


moke it with Noilly Prat 


the dry vermouth that 


mode the Dry Martini ! es 
. 
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NEW CAMPAIGN—Browne Vintners Co., 
New York, in promoting its Noilly Pratt im- 
ported vermouth defines a dry martini as 
“that delicate balance between gin and 
genius.” Every ad tells all, sells all, with 
just one headline: ‘Don’t stir without Noilly 
Prat.” Cue, Esquire, Time and The New 
Yorker are being used through June. Fall 
plans call for use of space in New York 
newspapers. Lawrence C. Gumbinner Ad- 
vertising Agency is handling the drive. 


Graflex Appoints Hutchins 

Graflex Inc., Rochester, N. Y., 
manufacturer of Graflex and 
Graphic cameras and accessories, 
has appointed Hutchins Advertis- 
ing Co., Rochester, to handle its 
advertising, effective June 1. Con- 
sumer, fan, dealer and press pho- 
tography publications will be used, 
supported by merchandising and 
point of sale materials. Cecil & 
Presbrey, New York, is the current 
agency. 


Tom Gorey Joins Miller 

Tom Gorey, formerly assistant 
executive art director of Batten, 
Barton, Durstine & Osborn, Chi- 
cago, has been appointed art di- 
rector of Miller & Co., Seattle 
agency. 


Bennett Elects Tracy V. P. 

Robert P. Tracy, an account ex- 
ecutive of Bennett-Advertising, 
High Point, N.C., has been elected 
a v.p. of the agency. 


SALES OUT OF SCHOOL 


It's no tale out of school to say that 
sales out of school are being in- 
creased by advertisers cultivating the 
fast-growing Youth market. 


Consumer studies* show that Youth 
has become a major market—with 
more family influence and more 


money to spend than ever before. 


The best, most direct way to reach 
the heart of this Youth market is with 
an advertising program in Scholastic 
Magazines, which have over 1,350,000 
weekly paid subscribers in junior- 
senior high schools. 

*Sources on request 


SCHOLASTIC MAGAZINES 


33 West 42nd St., New York 36, N.Y. 
75 East Wacker Drive, Chicago, Ill. 
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Take Out Alcohol If You Want Low-Calorie 
Beer, Chemist Tells Brewers After Analysis 


(Continued from Page 2) 
The popularity of ‘foodless foods’ 
and ‘calorieless’ soft drinks are an 
illustration of this. Some of the 
latter beverages are literally ar- 


tificially sweetened and flavored 

“BROOKLYN BRIDGE” 
wy some. Pass your thoughts over it. 
WALK aovertisine TYPOGRAPHY 


water, containing less than one- 

eee It takes LOTS of man-hours tokeep 
JAY P. See how we impress their meaning. 
11 E. HUBBARD, CHICAGO 11 e MO 4-6134 


WE JUST BOUGHT the 
it going. Setting your ads will help 


quarter [of one] per cent solids 
‘and no measurable calorie value. 
_ “Beer cannot, and should not, 
seek any such goal,” Mr. Stewart 
says. “Its raw materials and meth- 
od of preparation make it a food- 
\type of beverage of modest but 
|definite calorie value, which 
changes but slowly with any prac- 
tical change in its composition,” 
he contends. 

“It should be unnecessary to 
emphasize that foods are ‘fatten- 
ing’ only in proportion to their 
calorie value,” he says. ‘No food 
is ‘fattening’ in any other sense, 


BERNARD P. GALLAGHER 


Negotiator 


for the purchase and sale 
of publication properties 


147 West 42nd St., New York 


36, N. Y., LAckawanna 4-1631 


(and the reputation that bread, 


beer, potatoes, and a few other 
foods have gained for being ‘fat- 
tening’ is hard to give any ra- 
tional explanation. 


# “On a weight basis beer is ac- 
tually a ‘non-fattening’ food in the 
sense that its calorie value per 
unit is small. Milk is not usually 
considered a fattening food, a pint 
of milk furnishing about 335 cal- 
ories. A pint of beer supplies about 
230 calories. Obviously, tke total 


not be compared on the basis of 
their calorie value alone, but their 
energy yielding values can be so 
compared, and in this sense a pint 
of beer is ‘less fattening’ than a 
pint of milk. 

“The calorie-yielding constitu- 
ents of beer are the same as for 
all other foods,” Mr. Stewart says. 
“These are carbohydrates, fats and 
proteins, plus its ethyl alcohol. 
Beer contains no fat and very lit- 
tle protein, so that the carbohy- 
drates and alcohol furnish prac- 
| tically all the calories in beer. 


food value of milk and beer can- | 


| “The average lager beer in the 
(US, at this time (1954),” Mr. 
| Stewart concludes, 
‘several formulas and presenting 
‘tables for estimating calories in 
beer, “has an original gravity of 
11.5 and an RDF (real degree of 
fermentation) of about 60%. This 
average beer yields 155 calories of 
energy per 12-ounce bottle to its 
consumer.” 

That “beer” of very low gravity 
/can be made, he adds, was demon- 
strated in Europe during World 
War II. But he is far from sure 
that it would be popular, even 
with consumers attracted by its 
low calorie content. 


$1,000,000 to Back Drive 

The Diners’ Club, New York, 
plans to spend more than $1,000,- 
000 for advertising its single credit 
card plan in the fiscal year which 
begins April, 1954. The budget will 
be distributed between direct mail, 
national magazines and local news- 
papers. First local campaign breaks 
‘in Boston in May. Van, Wood & 
|Fischer, New York, is the agency. 


ALABAMA 
ARIZONA 
ARKANSAS 
COLORADO 
DELAWARE 
IDAHO 
IOWA 
KANSAS 
KENTUCKY 
LOUISIANA 


THAT OF 29 DIFFERENT STATES!* 


MAINE OREGON 
MARYLAND RHODE ISLAND 
MISSISSIPPI SOUTH CAROLINA 
MONTANA SOUTH DAKOTA 
NEBRASKA TENNESSEE 
NEVADA UTAH 

NEW HAMPSHIRE = VERMONT 

NEW MEXICO WEST VIRGINIA 
NORTH DAKOTA WYOMING 
OKLAHOMA 


*1953 SALES MANAGEMENT “SURVEY OF BUYING POWER” 


The West Texas market stretches for more than 300 miles to the West and more 
than 100 miles to the North and South of Fort Worth. Within its boundaries are 
cities that range in size from a few hundred population to over 400,000. It is one 
of the nation’s busiest markets. 

Into this market of 1,928,700 people Texas’ largest newspaper is delivered 
with such merchandisable home coverage that your selling story is bound to be 
seen and read. The Fort Worth Star-Telegram reaches 95% of all Fort Worth 
metropolitan homes daily and 86% of all Fort Worth metropolitan homes Sunday, 
(Metropolitan population, 408,100.) 

The Star-Telegram has many times proved its ability to produce for the adver- 
tiser the results he desires in newspaper advertising. The Star-Telegram stands 
ready and eager to serve you! 


ABOUT THE FORT WORTH TRADING AREA Zoce SHOULD KNOW! 


DRUG SALES OF THE FORT WORTH AND WEST 
TEXAS TRADING AREA $74,148,000 SERVED 
BY THE FORT WORTH STAR-TELEGRAM2:== 


N 
FORT WORTH IS THE GATEWAY TO THE RICH WEST TEXAS MARKET! 


LARGEST CIRCULATION IN TEXAS 
Without the Use of Contests, Schemes or Premiums —“Just'a Good Newspaper” 


Stan. 
Sr aeey 


FORT WORTH 
“WHERE THE 
WEST BEGINS” 


it Te # 


after citing | 
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Ballantine Throws 
Low-Calorie Feed 
to Unveil Ad Plans 


Boston, April 20—Bostonians 
eat too many baked beans and con- 
sequently must watch their belt 
lines. . 

This theory was advanced at a 
kick-off luncheon for the “Bal- 
lantine Beer Watches Your Belt 
Line” ad campaign in the East 
today. 

About 100 of the Hub’s newspa- 
per, radio, television reporters, 
columnists and fashion editors ate 
of a 638-calorie meal, spiked with 
a goblet of Ballantine beer. Staged 
by Harry Paul & Associates, Bos- 
ton representative of Allied Public 
Relations Associates, New York, 
the luncheon marked the start of 
the Ballantine campaign in 164 
metropolitan newspapers and Col- 
lier’s, Life and Look, featured a 
fashion show of Ceil Chapman 
“Belt Line” fashions and a talk 
by Ruth West, New York food 
author and nutrition expert. 

In addition to the newspaper 
and magazine ads a heavy schedule 
of outdoor posters and radio and 
television spots and a network tv 
program, “Foreign Intrigue,” will 
be used. Copy explains that vir- 
tually all beers are lower in caloric 
content than they used to be and 
are starch-free, but that indepen- 
dent laboratory tests prove that 
Ballantine beer has fewer calories 
than any other leading beer. 


s The entire campaign is aimed at 
women, although it is pointed out 
that men can benefit, too. 

Ballantine is trying to do away 
with the long standing theory that 
beer is fattening and to get women 
to drink it, just like the cigaret 
companies years ago persuaded 
them to smoke, said a J. Walter 
Thompson Co. representative. 

One phase of the campaign is 
that “beer, satisfying to the ap- 
petite, deters women from nibbling 
between meals,” and another, “a 
slender waistline can be main- 
tained by the inclusion of beer in 
the diet.” 

Enlisting fashion designers and 
nutrition and diet experts in the 
campaign is the first step toward 
selling the idea of drinking beer 
and staying slim, the agency exec- 
utives said. “Ballantine Belt Line 
Menus,” featuring 1,500-calories- 
a-day menus, that can be en- 
hanced by a bottle of beer, are 
being distributed, and a “Cook’s 
Tour with Beer,’ a Ballantine 
manual of new recipes, follows the 
same theme. 


WILLIAM OTTMANN 

New York, April 22—William 
Ottmann, 76, board chairman of 
U. S. Printing & Lithograph Co., 
died April 20 after a long illness. 

Born in New York, he attended 
the College of the City of New 
York and Columbia University. In 
1897 he joined J. Ottmann Litho- 
graphing Co. and later became 
manager. The concern was merged 
with a number of other companies 
in 1912 to form U. S. Printing & 
Lithograph. From 1932 to 1938 Mr. 
Ottmann was exec. v.p. 

Mr. Ottmann also was a director 
and v.p. of U. S. Playing Card 
Co. and Window Advertising Inc., 
and board chairman of Gunther- 
Jaeckel, furrier. He was a former 
president of the Lithographers Na- 
tional Assn. and a former director 
of the Lithographers National 
Technical Foundation. 


CHARLES J. CARMODY 


New York, April 20—Charles J. 
Carmody, 64, manager of the paint 
and electric division of Outdoor 
Advertising Inc., died yesterday. 

Born in New York, Mr. Carmody 
had been with OAI since 1933. 
Previously, he had been eastern 
national sales manager of Gener- 
al Advertising Co. here. 
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Advertising Age, April 26, 1954 


Coming 
Conventions 


*Indicates first listing in this column. 

April 20-22. American Newspaper Pub- 
lishers Assn., annual meeting, Waldorf- 
Astoria, New York. 

April 22-24. American Assn. of Ad- 
vertising Agencies, annual meeting, The 
Greenbrier, White Sulphur Springs, W. 
Va. 

April 23-25. Fourth District, Advertising 
Federation of America, annual conven- 
tion, Soreno Hotel, St. Petersburg, Fla. 

April 28. Brand Names Day, annual 
convention, Brand Names Foundation, 
Waldorf-Astoria, New York. 

April 29-May 1. Southern California Ad- 
vertising Agencies Assn., Deep Well 
Ranch, Palm Springs. 

May 4-7. Assn. of Canadian Adver- 
tisers, annual conference, Royal York 
Hotel, Toronto. 

May 9-12. National Newspaper Promo- 
tion Assn., annual convention, Andrew 
Jackson Hotel, Nashville, Tenn. 

May 13-14. Public Utilities Advertising 
Assn. Hotel Statler, Boston. 

May 14. International Advertising Assn. 
(formerly Export Advertising Assn.), 
sixth annual convention, Hotel Plaza, 
New York. 

May 23-27. National Assn. of Radio and 
Television Broadcasters, annual conven- 
tion, Palmer House, Chicago. 

May 24-25. Inland Daily Press Assn., 
spring meeting, Congress Hotel, Chicago. 

May 24-26. National Assn. of Trans- 
portation Advertising, 13th annual meet- 
ing, Blackstone Hotel, Chicago. 

May 24-30. National Business Publica- 
tions, annual spring meeting, White Face 
Inn, Lake Placid, N. Y. 

June 2-4. National Sales Executives 
convention and sales equipment fair, 
Conrad Hilton Hotel, Chicago. 

June 2-6. Associated Business Publica- 
tions, 29th annual spring conference, The 
Homestead, Hot Springs, Va. 

June 6-8. Magazine Publishers Assn., 
35th annual meeting, the Greenbrier, 
White Sulphur Springs, W. Va. 

June 13-16. American Marketing Assn., 
annual conference, Ambassador Hotel, 
Atlantic City. 

June 14-17. National Industrial Ad- 
vertisers Assn., 32nd annual convention, 
Hotel Sheraton-Mt. Royal, Montreal, Can. 

June 16-17. National conference of busi- 
ness paper editors, Washington, D. C. 

June 20-23. Advertising Federation of 
America, 50th annual convention, Hotel 
Statler, Boston. 

June 20-24. Assn. of Newspaper Classi- 
fied Advertising Managers, annual con- 
vention, New Orleans. 

June 23. U. S. Trade Mark Assn., an- 
nual meeting, Hotel Pierre, New York. 

June 27-30. Advertising Assn. of the 
West, Ist annual convention, Hote! Utah, 
Salt Lake City. 

*June 28-30. Newspaper Advertising Ex- 
ecutives Assn., summer meeting, Hotel 
Del Coronado, Coronado, Cal. 

July 3-4. National Assn. of Advertis- 
ing Distributors, The Greenbrier, White 
Sulphur Springs, W. Va. 

Sept. 18-21. Advertising Specialty Na- 
tional Assn., annual specialty fair, Palmer 
House, Chicago. 

Sept. 26-29. Pacific Coast Council, 
American Assn. of Advertising Agencies, 
Hotel Del Coronado, Coronado, Cal. 

Sept. 26-30. Financial Public Relations 
Assn., annual convention, Hotel Statler, 
Washington, D. C. 

Oct. 4-5. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 9-12. Mail Advertising Service 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 13-15. Direct Mail Advertising 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 18-19. Agricultural Publishers Assn., 
annual convention, Chicago Athletic 
Club, Chicago. 

Oct. 18-19. Boston Conference on Dis- 
tribution, 26th annual conference, Hotel 
Statler, Boston. 

Oct. 21-22. Audit Bureau of Circula- 
tions, 40th annual meeting, Drake Hotel, 
Chicago. 

Oct. 31-Nov. 2. Screen Process Printing 
Assn., annual convention, Hotel Jeffer- 
son, St. Louis. 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hotel 
Commodore, New York. 

Nov. 8-10. Assn. of National Advertis- 
ers, annual meeting, Hotel Plaza, New 
York. 


John T. Hall Adds Three 


John T. Hall & Co., Philadelphia, 
has been appointed to handle ad- 
vertising for Holbert & Beggs, 
Warrington, Pa., maker of sports 
car accessories; Mentos Products 
Co., Philadelphia manufacturer of 
hair dressing and skin prepara- 
tions, and Orlich Bros. Machine & 
Tool Works, Philadelphia maker 
of chemical proportioning pumps. 


Miss Fairlamb to Boccard 


Boccard, Dunshee, & Jacobsen, 
Denver, has appointed Charlotte 


PAUL B. SLAWTER JR. has been appointed 
v.p. in charge of the industrial division of 
Sterling Advertising Agency, New York. He 
has been director of the division since its 
formation in July, 1952. 


Fairlamb media director. 


Gorey Joins Miller & Co. 

Tom Gorey, formerly with Bat- 
ten, Barton, Durstine & Osborn, 
Chicago, has been named art di- 
rector of Miller & Co., Seattle. 


Could happen! Uncle Sam uses South Bend, Indiana for 
important tests and studies. So do private research organi- 
zations, and many companies who want the right answers. 
Because here’s a true cross-section of America—in people, 
in business and industry, in agriculture—all wrapped up 
in a neat, self-contained package, ready for conclusive, 
reliable tests. One newspaper, the South Bend Tribune, 
saturates this great market. Write for free market data 


book, “Test Town, U.S.A.” 


= Che 
South Gend 


The South Bend, Ind. Market: 


«3 Or ib un 4 7 Counties, 1/2 Million People 


F. A. Miller — Pres. and Editor Franklin D. Schurz — Secy. and Treas. 
STORY, BROOKS & FINLEY, INC. * NATIONAL REPRESENTATIVES 


Connecticut State Labor Department Says: 


""More People Have Jobs 


In Greater Hartford Today 
Than at This Time in 1953” 


IN JANUARY 1954 


Total jobs were 199,080, UP 6,460 over January 1953. 


IN FEBRUARY 1954 


Total jobs were 198,080, UP 5,470 over February 1953. 


IN MARCH 1954 


Total jobs were 198,200, UP 4,300 over March, 1953. 


* * * 


HARTFORD DAILY COURANT circulation today is more 


than 85,000, UP 7,000 over the same time in 1953. 


HARTFORD SUNDAY COURANT circulation today is more 


than 132,000, UP 7,500 over the same time in 1953. 


* * * 


The Greater Hartford market is booming and prosperous. The Hartford 
Courant covers Greater Hartford and its entire trading area. You will get 
excellent results with Courant advertising. 


‘The Hartford Conrant 


Represented Nationally by Gilman, Nicoll and Ruthman 
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ANPA Members 
Warned to Watch 


Newsprint Demand 


New York, April 21—Publishers 
should watch the world newsprint 
situation carefully and conserve 
every pound possible, Cranston 
Williams, American Newspaper 
Publishers Assn. general manager, 
said today. 

In the annual report on news- 
print, he told newspaper publishers 
that while “there is no immediate 
cause for alarm as to newsprint 


ANPA Convention 


supply, world demand is growing, 
limited now only by currency 
problems.” The world demand can 
throw “an already close balance 
between demand and supply” out 
of kilter and shortages can result, 
he emphasized. 

“Newsprint consumption in the 
U. S. increased in 1953 to an all 
time high,” he said, “and some 
publishers used part of their in- 
ventories to meet that increased 
consumption.” 


a U. S. newsprint consumption in 

53 was 6,142,897 tons compared 
with 5,988,471 tons in ’52, a 2.6% 
increase, he said. North American 
newsprint production, in °53, de- 
creased about 28,600 tons under 
52. Most of this loss of production, 
the report says, occurred because 
some U. S. marginal mills ceased 
production of newsprint. 

Producers estimate newsprint 
consumption of 6,300,000 tons is 
expected in the U. S. during 1954. 
About 4,980,000 tons is expected 
from Canada, 1,140,000 tons from 
U. S. mills and 180,000 tons from 
overseas. 

It is estimated that North 
American mills will produce about 
7,090,000 tons in ’54. Of this ton- 
nage, the report says, some would 
be used for shipments overseas 
and for Canadian publishers. It is 
estimated the remaining tonnage, 
plus shipments of 180,000 tons 
from Europe, would leave about 
6,300,000 tons available for U. S. 
consumption. 


a “Any greatly increased demand 
from overseas or by the U. S.,” the 
report notes, “could upset the 
present close balance and again 
present the problem of a news- 
print shortage for publishers. These 
facts do not justify complacency 
as to U. S. newsprint supply in 
the future.” 

The report points out that plans 
for increased future production of 


ConsOLIDATED 


TAKES THE PULSE of the 
nation’s news. The beat means 
little—the count means much! 
...We read practically all daily 
and over 6000 weekly English 
language newspapers for per- 
sons and establishments whose 
names are a Blue Book of Who 
and What. Let us serve YOU. 


CONSOLIDATED ftirrvs cuscaus 


421 SOUTH DEARBORN STREET, DEPT. 12 
eer CHICAGO'S, ILLINOIS 


i f 
170 FIFTH AVENUE, NEW YORK 10, WN. Y. 


newsprint are progressing rapidly. 

A factor in the consumption pic- 
ture, the report says, is narrower 
columns adopted recently by 282 
ANPA members. This number rep- 
resents 63.4% of total ANPA mem- 
bership circulation. Total savings 
of more than $3,000,000 were es- 
timated by less than 100 of these 
members. 


= It is not indicated that all of 
this money comes from savings in 
newsprint. But many newspapers 


by reducing column width have 
also reduced newsprint roll width. 
Publishers know, the report says, 
that if they must, they can use 
60” rolls. This could bring further 
cost reductions and reduced con- 
sumption. 

The report urged publishers to 
keep adequate supplies of news- 
print on hand at all times because 
of the possibility of strikes at 
plants and by carriers and to take 
their newsprint in regular monthly 
instalments. 


While no comment is made in| 


the report on newsprint prices, a 
chart prepared by the Chicago 
Tribune is reproduced showing 
how newsprint cost has risen from 
$50 a ton in January, 1938, to the 
present price of $126 a ton, which 
went into effect June 15, 1952. 


Providence U.H.F. Bows 

WNET, Providence, R. I., has 
started broadcasting over Channel 
16, the first u.h.f. station in the 
city. 


Advertising Age, April 26, 1954 


Los Angeles Agencies Merge 

Coleman-Packard Advertising 
and Welsh-Hollander Advertising, 
both Los Angeles; have merged 
under the name Welsh, Hollander 
& Coleman. The agency has offices 
at 350 S. Alvarado. 


Cal-Ray to Mogge-Privett 

Cal-Ray Bakeries, Glendale, 
Cal., has named Mogge-Privett, 
Los Angeles, to handle advertising 
for Cal-Ray cookies. 
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the total jecomes of more than ball the retaiters ta America 


TURE CANNED PINEAPPLE SMASHING FOUR-COLOR ADS LAUNCH 
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NATION’S 


FOOD 


LARGEST 


Month after month for years, Farm Journal and Town Journal 
have run a full page, “Country-Side Dollars,” in FOOD TOPICS to tell 
retail grocers about grocery product promotions current in these country- 
side magazines. Starch surveys pegged these country-side pages with 
top country-wide readership. Then somebody wanted egg in his beer 
and asked, “Wonder if grocers ever do anything about our ad after 
they read it?” 


So we asked ’em. And our friend got egg in his beer! We knew 
we were good but this was terrific. Dealers not only seize on the oppor- 
tunity to back up manufacturers who advertise in these two country-side 
periodicals at the point of sale—but also in their local advertising— 
newspapers, radio, TV and direct mail. 


Our survey showed seventy-eight products enjoying extra local 
advertising as a direct result of reading “Country-Side Dollars” in 
FOOD TOPICS—Ritz, Carnation, Gold Medal, Canned Pineapple, 
Camels, Cheer, Kellogg's, Maxwell House Instant, Kraft, Lucky Strike, 
Non-Such Mince Meat, Puss 'n Boots, to name a few. 


Like to know how you did on this?. Drop us a line. 


TOPICS 


RETAIL GROCERY PAPER 
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Ad Federation Plans 


Its 50th Convention 


Boston, April 20—With “Adver- 
tising: The Heart Beat of Industry 
—The Pulse of Liberty!” as its 
theme, the Advertising Federation 
of America will hold its 50th an- 
nual convention at the Hotel Stat- 
ler here June 20-23. 

Sharing the spotlight will be the 
Boston Advertising Club, which is 
also celebrating its 50th anniver- 


sary. A highlight of the convention 
will be the unveiling of the federa- 
tion’s rew emblem for Integrity in 
Advertising. The emblem will be 
determined May 15, as the result 
of a two-year contest. 

Among those scheduled _ to 
speak are John P. Cunningham, 
president of Cunningham & Walsh; 
C. L. Whittier, winner of the 1954 
Gold Medal for Advertising, and 
recently retired v.p. of Young & 
Rubicam; Benson Ford, v.p. of 
Ford Motor Co., and Alex Lewyt, 


president of Lewyt Corp. 

Paul F. Clark, president of John 
Hancock Mutual Life Insurance 
Co., will be honorary chairman of 
the convention. Edward C. Don- 
nelly Jr., president of John Don- 
nelly & Sons and of the Boston Ad- 
vertising Club, will be general 
chairman. 


Publisher Promotes Copeland 
American Aviation Publications, 

Washington, has promoted A. B. 

Copeland to regional advertising 


;manager for the Midwest. Mr. 
Copeland formerly handled East 
Coast advertising sales for Ameri- 
can Aviation Magazine, American 
| Aviation World-Wide Directory 
and Official Airline Guide. 


Academy Opens N. Y. Oftice 

Academy Pictures, Hollywood, 
has opened an eastern sales office 
at 588 Fifth Ave., New York. This 
will be headquarters for the film- 
ing of color and b&w video com- 
mercials. ‘ 


a 
ASE TOUR SINCLAIR DEALER FOR 


STEPPED-UP POWER-—Sinclair Refining Co. 
is stepping up its advertising for ‘‘stepped- 
up” Power-X gas with ads like this through- 
out its 36-state marketing area. In addi- 
tion to spots on 139 radio stations and 26 
tv outlets, 400 newspapers in 275 cities will 
be used. The company will continue na- 
tional magazine ads for its motor oil 
throughout the summer (AA, April 12). 
Morey, Humm & Johnstone, New York, is 
the Sinclair agency. 


Beich Co. Launches 
Duncan Hines Candy 


BLOOMINGTON, ILL., April 20— 
Paul F. Beich Co., under license 
of Hines-Park Foods Inc., Ithaca, 
N. Y., is launching a line of Dun- 
can Hines candy products. 

The company is now test mar- 
keting the first product in this 
line—Duncan Hines Golden Crum- 
bles—in Urbana-Champaign, Pe- 
oria and Springfield, all in Illinois. 
The product is packed in 1-lb. 
vacuum tins, with a red and yel- 
low color scheme on white back- 
ground. Newspapers only are be- 
ing used. 

Following the tests, other prod- 
ucts will be added to the line and 
the area of distribution will be 
extended. 

Biddle Co. is the agency for 
Beich, which also makes Whiz 
candy bar. 


Reilly, Brown Adds One 


Lumber Dryalators Inc., Boston, 
has appointed Reilly, Brown & 
Willard, Boston, to handle its ad- 
vertising. Newspapers and direct 
mail will be used in a test cam- 
paign in 25 areas. 


NATION'S LARGEST TRADE TERRITORY 


NOT ONE... 
BUT TWO 


Separate and distinct 
newspapers cover 
The Fabulous Southwest! 
One Low Rate—30¢ line—Buys Both! 


Che Zl Paso Times 


An Independent Newspaper 
Morning and Sunday 


El] Paso Herald-Post 
A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
- 30¢ Line BUYS BOTH! © 
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Says Writers Know Best 
About People’s Desires 


To the Editor: Enjoyed your is a human being who wants to be serves the emplo 


The Voice of the Advertiser 


This departrnent is a reader’s forum. Letters are welcome. 


.before they turn to a man for a 
reassuring nod; that an adolescent 


: “humanities.” I ent to a restau-| 
rant in the do, ntown area that} 
s of a large util-| 


article on Weiss & Geller’s use of |Tecognized and takes little heed of ity corporation. | talked to 14| 


“motivation advertising,” but I 
read it with a nasty urge to up and 
say, “I told you so.” 


being told what is good for him. 
| It probably is news to the aver- 
‘age advertising man or woman. I 


women, all marr od with husbands | 
_working, thus m: «ing two incomes | 
in each family a) excellent pros-| 


Mr. Weiss is quoted as saying have had the pleasure of working pects for advert sed products, all} 


that the social scientists have had | for several agencies, all fine com- high school grac ates, all smartly 


50 years of experience probing the |Panies and staffed by wonderful dressed. 


fears, desires and needs of people; | 


that they are the best equipped to 


people—who didn’t know people. 
It is a writer’s business to know 


Here is what tney said: | 
Twelve of those women de-| 


help advertisers gain contact with people. Know what makes them do nounced the program bitterly!) 


the consumer. 


‘the things they do; live the way Their complaint: 


ranged from a | 


Shucks, Mr. Weiss, any good they do—and when you have ab- profound dislike of “grand opera 


free-lance writer could have told sorbed enough knowledge of peo- stuff” to resentment of one pro- 


you the same thing in a lot less | 
time than the five years the article | 


credits you with using the social |ing personnel seldom seem to know | 
sciences to assist your copy people! | very much about the people they gram as much as I did, you might 
Motivation is the primary working | are trying to reach. They don’t get; be moved to say that the women 
tool in the writer’s bag. Without out among them the way a writer questioned were fools, they didn’t 
motivation and a solid knowledge| does. People are funny. I'll give| know what was good or bad—and 


of people you get your stuff by) 
very few editors. 

It is not startling news to a good 
writer that women are more in- 
terested in themselves than in any | 
one else; that they crave approval | 
and admiration from other women | 


ple you can write and motivate 
and make it believable. Advertis- 


you a f’rinstance: 


Did you see that General Foods complete enough to be at all ac- 
birthday show on a recent Sun- curate. 


day evening? Did you like it? Did | 


you consider it fine entertainment,|or complete sampling. It wasn’t 


tastefully presented with excellent | 
professional talent? 

I asked those questions of sev-| 
eral people in the advertising busi- | 
ness the day after the show. Their | 
answers were a solid YES! to all) 
the queries. They thought it a 
wonderful show and one of the 
best ever presented, as did I. 

Yet, earlier that morning, I had 
made another small survey in the_ 


& 


THIS TWIN TELLS YOU 
HIS BUYING 
PREFERENCES 


‘are not fools. They are people. 


‘dining room, how can you sell 


\follow them with profit. But they 


writer out from behind his type- 
_writer, give him enough money to 
‘make his head spin a little, and 


gram monopolizing all channels 
|in this area for 90 minutes! 
Now, if you enjoyed that pro- 


|furthermore, the sampling wasn’t 


| 


Admittedly it is not an accurate 
intended to be. But those women 


They have likes, dislikes, hopes, 
fears, prejudices, needs—and buy- 
ing power. Unless you understand 
them as well as you understand 
your favorite luncheon companions 
at your preferred (high-priced) 


them? 
I think that Weiss & Geller are 
on the right track, and others will 


could have done it so much easier 
and simpler. All they had to do 
was to pluck a good free-lance 


say: “Look, Doc, you know people. 
Tell us what a housewife with $30 
a week budget for food wants in a 
dessert and show us the best way 
to tell her.” 


St. Paul Dispatch-Pioneer Press 


CONSUMER ANALYSIS 
NOW AVAILABLE 


Find out where YOU stand in the big, bustling, 


booming St. Paul “half” 


of the Twin City Market. 


Get your free copy of the 1954 St. Paul Dispatch- 


Pioneer Press Consumer 


Analysis Survey ... a 


comprehensive study revealing the brand _prefer- 
ences and buying habits of the 404,000 people who 


make the Dispatch-Pior 
guide. 


wer Press their buying 


It's “just off the presses,” and it’s yours for the 
asking. Contact your Ridder-Johns representative or 


write Consumer Analysis, 


™ PAUL 


DISPATC 


Dept. B. 


rr Representatives 


eiooenr NEwsPa 


matt RIDDER-JOHNS, INC. 


PIONEER PRESS 


New York—Chicago—Detroit 
Los Angeles—San Francisco 
+. Paul—Minneapolis 


| Cort Filter Cigarets Belong 
bes 26¢ Price Lineup 


Harry HOMEwoop, 
Detroit. 


To the Editor: In the current 
issue of ADVERTISING AGE in an ar- 
ticle headlined “Price of L&M Fil- 
ter Cigarets is Lowered,’ men- 
tion was made that “the only other 
filter tip cigaret selling at that 
|price in this area has been Vice- 
roy, also a king size brand” (the 
price mentioned was 26¢). 

We respectfully call your atten- 
tion to the fact that Cort cigarets, 
king size with filter tip and 
mouthpiece, were introduced to 
this market a month ago at 26¢. 

RIcHARD M. Mason, 

Director of Merchandising, 

Badger and Browning & Her- 

sey, New York. 


Bryant Used Fitfth-Side 
Booklet Binding in 1951 


To the Editor: We noted with 
‘more than usual interest your ar- 
\ticle by Kenneth B. Butler, which 
/appeared on Page 74 of the March 
|22 issue of ADVERTISING AGE. We 
are enclosing copies of two book- 
\lets produced by this agency for 
Bryant Chucking Grinder Co., 
Springfield, Vt. The “Bryant Re- 
port” was produced in October, 
1951, and the “Alignment” booklet 
was produced in April, 1953. 

We note with particular interest 
‘in your article that Mr. Clawson 


etc., which should have been cred- 
ited to the Bryant booklet. 
This “sincerest form of flattery” 


should perhaps be doubly reward- 
ing, inasmuch as a printing press 
manufacturer used the idea to 
show the capabilities of its presses. 
CLIFFORD STUBBS, 
President, Henry A. London 
Advertising, Boston. 


Suggests Patience When 
‘Coincidences’ Happen 

To the Editor: It is my consid- 
ered and amused opinion that 
Charles Stone of the Chernow Co. 
should accept philosophically, view 
charitably, and eschew the critical 
reaction to the peculiarly similar 
layouts of G. G. G. and Lebow 
when seen alongside those of 
Gramercy Park (AA, April 12). 

I should be forced to agree with 


is beyond the bounds of mathe- 
matical probability, maybe even 
of possibility. 

But I should still counsel Mr. 
Stone to cultivate patience and 
forbearance—virtues which are 
often their own reward. 

For, look, Mr. Stone. The next 


Mr. Stone if he should reply that) 
such multiplicity of coincidence 


Advertising Age, April 26, 1954 


men’s wear advertiser who may 
Preerdethewrnd a Chernow layout lar- 
cenously might be lacking those 
virtues, go whole hog, lift the 
|headline “the man in the 
suit,” and perpetrate a triple co- 
incidence. oe 

Then what would Mr. Stone say 


';—and who would he say it to? 


Mr. Ogilvy? 
DYNE ENGLEN, 

Chicago. 

« ° & 
A Lot in a Small Package 

To the Editor: Knowing that 
you have always expressed an in- 
terest in seeing various financial 
reports, we are enclosing a copy 
of our 1953 Annual Report. 

This report had to be designed 
|so that it could be easily inserted 
into a #6 envelope. Even with 
this restriction, we feel that the 
over-all result of copy, layout and 
color combines to form a very 
compelling and readable report. 

WILLIAM J. McKENNa, 

Advertising Manager, Old Eq- 

uity Life Insurance Co., Gary, 
| Ind. 


Bank Has Success 
with New Travel Idea 

To the Editor: The travel de- 
partment of our client, The Indi- 
ana National Bank, has come up 
with a sparkling, brand new vaca- 
tion idea. 

You’ll see the alluring details 
set forth in the attached folder 
which we worked out with Jim 
Glover, a former Britisher, who 
heads up the department. 

This folder plus a little adver- 


NEW, ALPHABETIZED CLIP BOOK 


Save time and money with large, 
58-page all-new alphabetized clip 
book...on coated stock... plastic 
coil binding. Hundreds of idea 
starters. One job pays for it. Spe- 
cial introductory price $3.49 post- 
aid. Money-back guarantee. DE 
UXE CLIP BOOK, 2705 W. 85th 
Street, Inglewood 4, Calif. 


‘fad manager, Miller Printing 
Machinery Co.] “disclaims credit 
‘for originating the novel binding 
idea; says he saw it used by 
‘another manufacturer last year’. 
‘We feel that the “Alignment” 
booklet suggests that he found 
several ideas, such as color, layout, 


| 


} 


“I love the lettuce out here in Chatham 
— you can just taste the influence of 
the 70.4% coverage of the Newark 
Sunday News garden pages!” 


Represented nationally by O'Mara & Ormsbee, Inc. 


NEWARK, NEW JERSEY 
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Advertising Age, April 26, 1954 


tising and publicity in the right | 
places, is pulling inquiries and res- | 
ervations from many parts of the 
country. 

The Indiana National Bank gives 
all its many departments the ben- 
efit of well-planned promotion, 
and is doing an outstanding ad- 
vertising job, citywide and nation- 
wide. 

Howarp C. CALDWELL, 

President, Caldwell, Larkin & 

Co., Indianapolis. 


The new vacation idea which 
Indiana National Bank is promot- 
ing is a “golfing holiday” in the 
British Isles—three weeks includ- 
ing play on eight famous courses. 
The cost: $1,195. 


Erwin, Wasey Had Part 
in Texaco Petrox Ad 


To the Editor: I have read with 
interest your issue of April 12, 
which on Page 36 carries the an- 
nouncement of the Texas Co.’s 
new Sky Chief gasoline with ‘‘Pet- 
rox.” 

In this announcement you state 
that Cunningham & Walsh is the 
Texas Co. agency for all but ra- 
dio, which is handled by the Kud- 
ner Agency. 

Please know that Erwin, Wasey | 
& Co. is proud to have been one of. 
the Texas Co.’s agencies for a) 
great many years. At present, we) 
handle Havoline motor oil, Mar-. 
fak lubricant, PT anti-freeze, the 
Texas Co. farm program and all) 
their industrial advertising. 

GEORGE E. WASEY, 

Erwin, Wasey & Co., New | 

York. 

Mr. Wasey refers to a cut and. 
caption showing an ad for Texa- 
co’s new Petrox additive, a cam- 
paign on which AA reported Cun-| 
ningham & Walsh as agency for) 
print advertising and Kudner as 
agency for the broadcast portion. 
Erwin, Wasey says the Texaco ad 
AA reproduced was a joint C&W 
and Wasey effort. 


Says More Travelers 
Read ‘Travel Magazine’ 

To the Editor: On Page 60 of. 
your April 5 issue of ADVERTISING 
Acer, I believe you quote the Amer-| 
ican Express Co. when you say 
that the travelers’ reading habits | 
include Time, Life, Vogue, etc. | 

As the publisher of Travel Mag- | 
azine, I can honestly say that | 
Travel Magazine with its 120,000 
circulation has more actual trav-| 
elers than any two of the maga- 
zines combined that you quote in) 
your article, “Any Where they 
Come From.” If more research had | 
been done on your article, I be- 
lieve your staff would have dis- 
covered it. 

H. W. SHANE, 

Travel, New York. 

The list of publications was 
quoted from “A Survey of the Pas- 
sengers of American Export 
Lines,” prepared by U. S. News & 
World Report, and was attributed 
to that survey. 


One Binding Problem 
Recalls Another 


To the Editor: The plastic bound 
book shown under “Tips for the 
Production Man” in the March 22 
issue is really a new angle. 

The Miller catalog with its bind- 
ing on a 45° fifth side is definitely 
unusual. In our shop we have 
probably bound more off-beat 
books than anywhere else in the 
country. No one here seems to re- 
call having done one quite like it. 

The closest thing I can remember 
is a children’s book done some 
years ago for T. Y. Crowell Co. It 
was a clock book, and the problem 


cut the job and plastic bound it} 
on one of its eight sides! 
Lou Kaye, 
Sloves Mechanical Binding 
Co., New York. 
. * 
Credit Isn't Always Given 
Where Credit Is Due 
To the Editor: Your lead edi- 
torial on “A Little Matter of Eth- 
ics” in the April 5 issue is most} 
timely. Your concluding question, | 
why many people will appropriate | 
ideas and research without due. 
credit, probably bemuses, when it) 
does not frustrate and exasperate, 
most working business writers. 
We have tried to solve this as 
far as we may in our own field, | 
though it must be conceded that) 
editorial cooperation from the bus- | 
iness press has not reached 100% | 
by Article II of the code of ethics 
of the Associated Business Writers 
of America: “Members. ..shall se- 
cure all of their material from or- | 
iginal sources, or credit their | 
source.” 
HAVILAND F. REVEs, 
Industrial Writer, Detroit. | 


PICTURE YOUR PRODUCT 


3,509,110 times a week in New York area homes.* 
| GLEEM does... 
on the Number One television station. 
WCBS.TV CBS owned, channel 2 


‘ 


*Family impressions per week, Telepulse of N.Y., March '54 


“TO SPEED YOUR SALES 
PaaS OF 

FOOD STORE PRODUCTS 
| 


Conducted by 
THE A.C. NIELSEN COMPANY 


One of the great values of these reports is that bi 
they will reveal share of sales, on selected product 
classes, by corporate chain vs. all other stores, and 
express sales by the two major economic areas of 
the County, which contain approximate halves 
of the County’s families. 


IMONTHLY INVOICE and inventory audits 
B will express total County activity on the 
commodity groups reported. 


This continuing study is not a summary of many 
products, but a comprehensive report, from an 
adequate sample, of sales and sales influence details 
of a good variety of products. This penetrating 
expression of market activity will be of genuine 
value to all who sell through food stores, even 
though their product group may not now be among 
those reported. 


This supplies a directional influence to sales and 
advertising activity for all food store products. 


And a few of the many other facts of common 
interest to be reported are: The relation of sales to 
distribution . . . Ratio of retailer stocks to sales, 
to express stock turn . . . Sales volume trends, in 
total and per store handling . . . Product type 
trends within commodity groups . . . Retailer 
- Si PW OP ha co-operation in store displays, advertising and 
eee asia ee coupon redemption . . . Consumer sales influence 
created by special advertising promotions. 


There are many variables, by type of store and 
by economic area, which are common to the sale 
of almost all food store products. 


+ 
ee ee 


See and study these reports for their fullness of 
sales influence detail, and for the facts they will 
supply to aid your own planning of sales and 
advertising in the Greater Cleveland Market. 
They will be sent at your request. 


tHese Commodity Groups % 
WILL BE REPORTED: : 


CAKE MIXES* 
White, Yellow 
Angel Food, Devil’s Food BuTTER™ 
Other than above** PACKAGED 


POWDERED MILK* 


MARGARINE* 


FROZEN FOODS* 


WRITE US Sxoesrerttereapone 


Fruits LAUNDRY SOAPS* ee eC 

Vegetables Detergents ped be my 
By Juices Soap Powder MARKET RESEARCH DEPARTMENT | 
4 Meat Pies sii 45 ie. 
4 DOG FOODS* 

COFFEE* Dry Type : 

g Regular, Soluble Canned Type 
Ee . tea~ CAT FOODs** 


Regular, Bags, Soluble Canned Type 


*By selected brands and “all other’. 


was: how to bind the round shape 


of a clock. We solved that by 


putting the clock in an octagonal 
clock-case, which they had printed 
on the sheets, and we then die- 


. **Reported by “all brands combined”. 
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CRESMER & WOODWARD, INC. 


New York @ Chicago @ Detroit © San Francisco @ Los Angeles @ Atlanta 
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PHOTOGRAPHIC REVIEW 
OF THE WEEK — 


AUGER BAKION ‘ 6 P) S.R.BERNSTEIN 


SIDE BY SIDE—Rubbing elbows at McGraw-Hill’s big sales 
meeting in New York last week were (left to right) Roger Bar- 
ton, editor of Advertising Agency; S. R. Bernstein, editor of 
Advertising Age; Reginald Clough, publisher of Tide; G. D. 
Crain Jr., publisher of Industrial Marketing; Eldridge Peter- 
son, editor of Printers’ Ink, and Philip Salisbury, editor of 
Sales Management. These representatives of the advertising 


43%. all businesses shut 
down by fite are now as 
extinet, as dinosaurs. 
Records, burned, orders destroyed, 
oustpmers lost. Better protect” 
your business with a KIDDE 
fully AUTOMATIC Oo» Fire 
Extinguishing System. 


Do You Need a Building Site with Good Water? 


ware, ©. hav 6 plot of 45 acres with adjoining property 


‘ ye wht water 
Je your business one thet needs pure that can be acquired, and another 30 miles south et 


You used to need waster ‘co Bevler water 
ns as of eats ae Ge Circieville, ©. has 90 scres Others are svailetie i@ 
We were very fussy shout the bie ecto - 
our locomotives. Beceuer of grester war of F Lndiana, Michigan Virginss, West Virginia and Ontario 
eee oe ae Tell us how much land you want and where you want 
™ ve Well offer you # complete installation for much 
oe plots along ow 
eo haghwoys oe eel 
For instance. we ood ie 
Cotemtnes ©. One of them 16 miles north, nest Dele 


under its reproduction cost. Por further details, write 
to Chesapeake and Oto Ralway Cleveland | Otwo. 
Detrot, Michigan Huntington. West Verges 


ac ations neat 


Chesapeake anc Ohio Railway 


stevine 


VIRGINIA > WEST VIRGINA centucey OHO 
DIANA « MICHIGAN ~ SOUTHERN ONTAMO 


TOPS IN BUSINESS PAPERS—First place awards went to these ads in Associated Business Publications’ 1954 
contest for advertising in industrial, institutional and professional papers. In the TOP ROW are the winning 
ads of Walter Kidde & Co. (Cunningham & Walsh) in the maintenance and equipment division; Timken 
Roller Bearing Co. (Batten, Barton, Durstine & Osborn) in the parts and materials division, and U.S. Steel 


caper AND WIDE 
: Bei CONTACT KEEP 


and marketing press told McGraw-Hill salesmen how they 
can benefit from McGraw-Hill advertising in the advertising 
trade press in their day-to-doy selling efforts. McGraw-Hill ad- 
vertising and promotion totals $1,600,000, the salesmen were 
told. Billfolds presented to the salesmen emphasized with stage 
money that the company is putting $10,500 in advertising and 
promotion behind each McGraw-Hill salesman this year. 


The taper makes TIMKEN the only 
journal bearing that delivers what you 
expect when you buy a roller bearing 


LERS IN POSITIVE 


be hd iain ae 


with TOCCO' Induction Heating 


Whether you're interested in tion of downing costs—or both 
—it pays to investigave TOCCO Induction Heating if you heat-crest, saneal, 


braze, solder, forge of mek ferrous of noa-ferrous metal parts. 


PRODUCTION UP — Whee Thompson Products 

Led, St Catharines, Ontario sein hed from coovea- 

ome! © TOCCO lodecnon Hardening of 

their suromoure erst pias, producuon rose from 
hour 


COSTS DOWN — White production om ped 
coms fell from $5.46 per pares wo 
2)—s savings of more than 2« per pin or 
© "6 per how on the hardening operstion 
thone 


AGES — Additional savings revel) (rom elves of hauling sri 
pens to and from the heat-trear deparument. Cool, ciesn TOCCO bes righ: 10 the pro 
ducnion line, aext to reiaved operations—tahes Oly 4 the space of the pusher pe 
furnace previously wsed 

In Canada or the United Seases TOCCO engineers are glad two survey your operations 
for « cos-cumag r obliganon, of Course 


THE OM10 CRANKSHAFT COMPANY 


hic ci - 
gf TCO todeowmn Har 
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MAN WHO CAME TO LUNCH—William Randolph Hearst Jr. (left) and Bob Considine 
chat with Vice-President Richard Nixon, who was a surprise visitor at luncheon meet- 
ing of the Atlantic Coast Independent Distributors Assn. in Washington. 
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HOPEFUL ANGLERS—Envisioning the real thing at the end of the line are (left 

to right) Dee Gould, Western Lithograph Co.; George Moffat, Star Engraving Co., 

and Richard S. Greene, California Citrograph, all Los Angeles. They'll join a 

five-day Southern California fishing “safari sponsored jointly by the Advertising 

Club of Los Angeles, the Los Angeles National Industrial Advertisers Assn. chapter 
and the Printing Industries Assn., starting May 22. 


US'S I-BEAM-LOK 
saves 272 tons of flooring 


entributing to this economy was the ua of 7.066 
~~ ft of USS I Beam-Lok open steel fe 


To find ut more shout USS I. Beam-Lok Open 
Ploering. contact the sales office you Ow 
engineers are ready now to dimwas ite many edveut 
ere wth vow 


ore ATED UN: oapeneren 
eR ee 


U-S‘S I-BEAM-LOK © 
SS FBR Oe Br YO 
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1 
won of Du Pont nylon plastic 
Mates 4-part Switch assembly 


PLASTic: - 
ASTICS . CHEMICA 


Corp. (also BBDO) in the construction materials division. SECOND ROW: Chesapeake & Ohio Railway Co. 
(Robert Conahay Inc.) in the public relations and service division; Ohio Crankshaft Co. (Carr Liggett Ad- 
vertising) in the machinery and equipment division, and E. |. du Pont de Nemours & Co. (BBDO) in the pri- 
mary and process materials division. (Story on Page 2.) 
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Advertising Age, April 26, 1954 


103-Year-Old Premium Industry 
Expects $1.3 Billion Record Year 


Cuicaco, April 22—With more 
than $1.3 billion to be spent on in- 
centive merchandise this year, 
premium advertising is experienc- 
ing the biggest boom in its 103- 
year history, says Gordon C. Bow- 
en, president of the Premium 
Advertising Assn. of America. 

Writing in the May issue of 
Advertising Requirements, Mr. 
Bowen says the huge expenditure 
—which includes $500,000,000 of 
incentive merchandise to spark 
salesmen and dealers—is part of 
a “vast, spontaneous anti-recession 
drive being pressed by businesses 
and industries, large and small, to 
push sales to record levels in the 
face of increased buyer resistance 
and value consciousness.” 

Although the practice has grown 
in size and quality since Benjamin 
T. Battitt first offered brightly 
colored chromos in exchange for 
wrappers from his Sweet Home 
laundry soap, there remains, says 
Mr. Bowen, one essential: 


ws “There are many reasons why 
premiums work, but only one cen- 
tral reason—that something ex- 
tra. Properly used, the premium 
approach gives the consumer an 
extra reason for buying the prod- 
uct, and the dealer or salesman an 
extra reason for pushing it.” 

However, he emphasizes that 
premiums are no cure-all for lag- 
ging sales. 

“The right premiums for the 
right products, integrated with an 
over-all sales, advertising, mer- 
chandising and distribution pro- 
gram, will almost always produce 
results,” he says. “But take away 
any one or more of these essential 
ingredients, and a premium pro- 
motion at best will produce only 
a temporary gain, at worst fall 
flat on its face.” 

When premium advertising is 
chosen “simply out of desperation, 
it is usually doomed by the very 
conditions that produced the des- 
peration,” he cautions. 

Once an advertiser has found 
the “something extra” that pro- 
duces a good premium promotion. 
he can choose from seven ap- 
proaches: 


a 1. The self-liquidating premi- 
um. The price paid by the con- 
sumer must be high enough to 
cover the cost of the premium plus 
handling and postage, but must 
offer as well. A rule of thumb, 
says Mr. Bowen, is that the es- 
tablished retail value of a self- 
liquidator must be at least twice 
what the consumer must pay in 
cash plus proof of purchase. 

2. Premium coupon plans. These 
are strong where self-liquidators 
are weak. Their great advantage 
is that they keep the customer 
coming back for more. 

3. The package band premium. 
This can be self-liquidating, par- 
tially liquidating or free. It stimu- 
lates impulse buying, but the 
packaging must be designed to 
prevent pilfering by customers or 
store clerks. 

4. The factory pack premium. 
Placing the premium inside the 
product package prevents pilfer- 
age, but requires using part of 
the package to promote the premi- 
um at the expense of product ad- 
vertising. 


# 5. Sales incentives. Intended 
strictly for salesmen or dealers, 
these offers are successful when 
they give something extra (in ad- 
dition to salary or markup) for 
extra effort. 

6. Institutional premiums. These 
are offers of cash or goods to 
schools, churches, etc., in return 
for coupons or wrappers collected 
by members. These offers encour- 


age large purchases by the insti- 
tutions and individual consumers. 

7. Industrial incentives. This de- | 
vice is limited to employes and, 
rewards increased productivity, 
safety, suggestion box contribu- 


tions, etc. 


influence on other industries, Mr. 
Bowen says, adding that at least | 


sixth of the enamelware and one- 
tenth of the aluminumware manu- 
factured in the U. S. annually goes | 
into the premium market. | 


Trendex TV Ratings 
April 1-7, 1954 


Ten Multi-Station TV Cities 


RANK PROGRAM 
1 Dragnet (Chesterfield, NBC)........ 46.3 
2 1 Love Lucy (Philip Morris, CBS) ....46.2 
3 Jackie Gleason (Schick, Nestle, 


FORT WAYNE 
TOPS FOR TEST____ tor wane 


T sf in midwest in cities of 75,000—150,000. 
2nd in nation in same group. 
6th in nation for all cities of all size.* 


I, I iihicisecakendetesecccsdeiscd 44.2 *Sales Management, Nov. 10, 1953 
4 Cavalcade of Sports (Gillette, 
SE 43.5 THERE'S A REASON—Valuable cooperation on all test campaigns. 
5 Toast of the Town (Lincoln- 
—— ee 35.4 Write for the ‘“‘Golden Zone’’ Market Book 
6 Our Miss Brooks (General i fanatical el ; sitiehi le aire aes 
I IE ites csccacebtsieceussscacsia 34.4) : 
7 This Is Your Life (Hazel FORT WAYNE NEWSPAPERS, INC. 4 
Rt, UIT csscensnsssnsercscceses 33.5) | agent for # 
8 Groucho Marx (DeSoto- ; 
Phipemial, GUID scancsceceracenne 32.6| | The News-Sentinel tHE JouRNAL-GAZETTE 
9 Ford Theater (NBC) ............cccccce 32.2 t Represented by Allen-Klapp Co. ¢ New York - Chicago - Detroit i 
10 Godfrey & His Friends (Toni, ns want Sek. . S ovale de 


CBS-Columbia, Pillsbury, CBS) ..31.0 


Gasie Guy Seeause: 


KRNT is the Hooper leader morning, afternoon, and 
evening (and has been for years!). In the morning, 
KRNT leads with an audience share of 48.8%. In 
the afternoon, KRNT leads with an audience share 
of 50.4%. In the evening, KRNT leads with an 
audience share of 41.8%. (Des Moines Hooper 
Report, Feb., 1954). KRNT is the only Des Moines 
station that can talk Hoopers! 


Gasie Guy Geeauce: 


KRNT is the station with the stars... CBS plus Don 
Bell, lowa's favorite disc-jockey . . . Bill Riley, long- 
time popular emcee with the great new mid-after- 
noon participating show . . . Smokey Smith, Central 
lowa's most popular Western and country-music 
star . . . Elizabeth Clarkson Zwart, veteran Tribune 
columnist with outstanding morning "radio column" 
. . . Al Couppee, lowa's "Mister Sports’ . . . Al 
Rockwell, late-evening music authority. 


Caste Buy Gecause: 


KRNT is the station Central lowa depends on for 
news. Everyone knows such names in news as Russ 
Van Dyke, Paul Rhoades, Don Soliday, Tribune col- 
umnist Gordon Gammack, and Mac Danielson. It 
takes a BIG, FULL-TIME staff of professional news- 
men — with "beat'’ reporters — to run the NEWS 
CENTER for Central lowa. That's why any KRNT 
quarter-hour newscast is the most-listened-to news- 
cast in Des Moines! 


Basie Guy Secause: 


KRNT is the Know-How, Go-Now station in Des 
Moines ... the only Des Moines station which builds 
audience through a daily newspaper radio col- 
umn, as well as display advertising and many 
other promotion features . . . the showmanship sta- 
tion affiliated with KRNT Theater, world's largest 
legitimate theater . . . the station which has one 
rate for everyone, with no Pl, no deals. 


REPRESENTED BY THE KATZ AGENCY 


THE 
REGISTER 
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STATION 


ee No tates © NUE tae ahah bi te at an 20 oo i de oS ais CT ey Belt aii) Here Dehewatah oe SS ee Ses ye ie penis eit fee et eat 2 FEET pee Saer, eee Se BY Pe eC gee Spake ae ta al, Gee ais * EE Cae Pa aN a i as be ae 
Beateae Fe ae Vatie ofa a 5 rea y ee 5 Bae aN he ee PEt SiS ia Pesan EN gal, OES es, wee Sean youl ae Si tuacing bee Caer ae catia? aera agtiny. oo 8 es : " oD ee et 2 AP Sire Sina Aaa ee Re gehts gone La 1s i Seah Bs Fir, Jt ere ee " Vee pede es, ie 
Nt eggs EON Sa ’ Ape oe ae pe eee = Ware rae Sai oe sy, Sg Feat ey ‘4 NE vty pT US Soh ae oe snp rie ; Cae bets > beset ae te ae eR A MM 5 ot Mes a eee ge ROTEL oes seh he We 
carey ea oa? ign as : F Se a is — ie OO hee cee Re renee nee ac ee ath as Seer sak cog Drees Fs iA iieg iar Der e ee) aig Rae spate a hy é obi ° igh cs SS aS ee eam gt es as ewe id See a * 
clea oa a etna ste eto ae EN ee ee gor eaS re RE CCC as mR < ian Sa NaS Sah a POS ce MR Pt ne he 5k i = dy hase age ade Ooh a mere ase: : RGIS se OES Sits Sa oe” Sateen Bi eat Ae eat Ne os } 
ei At GID ieee RS Ie > gpg ny Av ee ety 8 ne (epee i Saige Be ell A whistles Se eS He MR ict area eens FSi Ss © eran cle y Fit ho eS ¢ pada i foto Mg aa TARR gee ae eps 7S ee is Pek eth el Re PR ate ae ALP erent. 5 aR pear) ee) 
Arai ree ne as fe a Tene BE NN fa ie Ieee tT Sime UR Re AMC Seale a te, Li phan eS eA ws pla oe cs Geeta g <-> ol RE x means Acar ges ae AL acti ge iaae Rae Rr ea ay pee oA) ay Tete REM etn CO Pid alee tga NS aiag CLES os Lae an ee ee eae ea ee fr 
ic fe a ieee Seiad i oeaare oi bli." are Fair ute Pay. hae a vhegs eS Ne Ra ote ; estes > ta aes Sree i we os is Speer: eh ee one a erate! ia, 5 & Se eee eee 
7 we She by Oe : ay ‘ ' . : . oe i i : j m > ghee lege ans eon 
> ae 
Earner es 
> Ba eaai eee. ees 
ee rs ey 

faa ie 

Sie * 

es ee 69 

| Ge , 

/ 

4 

is 

| a 

i 
ty ee 7 
Eee yh, 
t or” e — 
t aaa INDIANA'S 
: ae COLDEN 
| / a : = 
ioe 
te i ail 
| fae 
es : 
im fe 
oe = : P ‘ 
: | 
| a 
t j 
 . i€ fil wi One- 
tl 
ae bs 
Gees aera 
~~ ae 
pete ’ FS ———————  — — — — ————n— ee  — Nn—eee—e———————— Seema a ath 
peices } pte 
pee st — 
eo eae es ae 
i eee i ' os 
saat ., c) 
bar Wa So nat 
dole ga a 
are eae LM ES ee OR ee ee eee eee OT ee ee ee sabe aeons ee eee , ee ee Fees. Si 
nis ek Me EG AR gee OS RE Rr eer seem er 
4 cee ee ee eS Se ee ieee ee a ae a Be eg OS SC RR a ee ee a ee Ge ee eae) 
( saree ais } 3 Ceo se ‘ < ‘ - 3 ee 2 PS, RSE ES ae Re ERS BR y SRS "pct pie 
{ ae sae | coc re : ; i % a ent Ate ies 
a 4 } aes Fe : e Ya - 
= = | re : as saeerarc 
one Peo * : : ce 
i ot re Sd ete 
t ns ee ee { : ‘ aay Saas ek 
si aa ses Bd Sig 5 
er . os 
Ss 5 Ss 
it : 2 
ied | = = , 
Bie \ pe : : : 
hhev ( | ¥ : ; ¥ ‘ bf s ‘ 
ma a ot = i ros 
i as | | i a <, . ee 
das a. ae ee ~ : 
oo 
is se es pt onl 
| gar aia E pean 
fee 4 y ai . r. 
H ee : ) 2 io ahi 
Wee ai, rs eee i E Bie ieee 
Pure Sra es d : is R - 
pee } ee aly ‘i ae tn a 
Gene 3 et ee < hes baie oo ae 
Brak! piceneun . a be 
gee OF ie i sie geet tee oa i ] aes 
aes ene Neat ps Ro 
x ) onan i ee : Fie hee 
Bae ( mi as ge ge hake Ore 
es ; SS eee | gee : pe 
Peet ngme : ; pee 54 ene": 
ede { ~ qe ee aes : oe ae Se Cos eas sor ' lees TE a, 
+ ele = cb ay iz A aaa ee 3 \ ; ani par : gat i aa 
ne . } ‘ oa ‘ “ 4 Sp Ae on eneienae eee a ee oe Se cae 
eee } iy we " ee PUT oe, es eC came a ee 
seca Eee a Map Pe ate i a alg ne ee ae ee alle Gay 
Fics ae ee ee a ng eo ne ee ame e ETTORE SOS oi Tite Re taegrestennare )) aay By. 
ies f Rete a Cs fe 4 Dc Nt ea cba j ‘ ee Deli Pema ih tay yee 
ig Sih. 8 5 Deis: opti aes . iu = Be 7 ° re A ae ¢ Ree oe 
i Fin 5 1 ee gaze eae lien: a MN sa es wih Fre Ptrny a s > mentee es CR AI es 7% arte sa EE fe 
See = $ . ghee ne 
‘ same 
B's can Sew 

(aeons Meee ek 

- ae Re 

, | er ‘ ony 

| a é 

j | 7 , 

1 7 Ries 
. 3 ioe 
<p Aewetey: 

ee een 
aaa eae 

bite aks Dat aso 

ieee, Eo, 

i fare } 5 ae ee 

ae eetes ) jn nce 
a coal { Sie, 
Pua f aac 
rr ogr ee 
shia pa ee 
tes Pie 
Bae Fee 
Root teen Been 
Sone ion a 
We oN oe 
Peas . pen si 
z | ee 4 r 
Se nee 
ee ites 
UE tg 
es ity, 
Es ’ a a plat ony 
ace. bite) Gee 
na eorses 
eno sha 

\ Se ; 3 

- , ay 
ee l ‘ 
i oe : 
pean { | f d Sane 
aoe % she. 
, Une as 
ae res 
ae cps 
Te, ast er 
ee ’ : Ree fece ve 
ied aS Se idk 
ar oh ne pis. i 
eas nae ety 
are | ae Pr Bin 
er gs } | Ae Sie o 
ae ey 5 oleae 
ae « eee 
se o _ 4 ? eg Pe 
ee ae | baa Vee 
Nas + > ; me. 
Raa ; e siege 
eee e t 
ae ' rua 
popes e ae gst 
ae . F eae ies 
ae ae ey 
ah e 4 
eae * 
eee } 
a | 
( i 7 
} 
‘ | 
| 
g y | 
| 
| ie a ee 
' hey arts 
f sacs h : 
| Bee = 
| ce h ae 
{ 
\ . 
ai oot 
= ae ome - 
Oa ie ee gece 
ane rs ¥ ° ’ aoe 
“= ong a . * 3 e: : ‘ oy: Fans cat 4 J oa a Sait . . MRO, et, 3 . ered : ts ee hin * oe ae ee Se , 7" : : ne Peer 
ee, es “ ; ¥# ey 4 : oe ee oa Ta ts 5 5 weet recy ‘ $7 < ¥ » - ¥ “ pers. * & aaa : 5 Le wri, 3 fe > ; Pear oe pe k - 5 ie ug 
cg a A. fe 7 SY a < a ‘ Ea 4, ~ F “4 ee P Es ene Pr at <i, eer he (20 aioe oe Seg ee v. i ee ‘<> ee, a gt a LA Se Herd lt eh Ped he Oe he te Oe Re Ge em 


70 


Miss Everett Joins WPIX 
Virginia Everett has been named 

assistant to the publicity and pub-| Dancer-Fitzgerald-Sample, 

lic relations manager of WPIX,| joined Hicks & Greist, New York, 


New York. 


‘Names Cummings Time Buyer 
Eileen Cummings, formerly with | 


|as a radio-tv time buyer. 


has | 
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A BILLION DOLLAR MARKET™ 


means UNLIMITED SALES POTENTIAL 
for Any Product or Promotion 


$1,025.239,000 
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biecaecced 814,800 


(Sales Management and S. R. D. S. Market Facts) 


for the 49 County Siouxland Area 
Contact Our National Representatives Now! 


Che Sioux City Journal 


4675 
= vx 
= 


THE « 
~ "Y vay, 

> * me = ‘> 
AR =: : 
rad we ~~ 
_ Me ~ 
= > 


a 


SO.DAK. 


~ JOURNAL-TRIBUNE 


REP, NATIONALLY BY JANN & KELLEY, INC. 


Dinettes thant 


ALAN T. WOLCOT! has been appointed 
to the new position of public relations di- 
rector of the Audit ureau of Circulations, 
Chicago, effective “ay 1. Mr. Wolcott 
formerly was medio planning consultant of 
General Electric Co., New York. 


| : Thelma Young Joins Gimbels 


Thelma Judith Young, formerly 
divisional advertising manager at 
Macy’s, New York, has been named 
to the post of copy chief at 


™ |Gimbels, New York. 


New York, April 21—It’s a cinch 
Postmaster General Arthur Sum- 
merfield would win no popularity 
prize from the nation’s newspaper 
publishers right now. 

A report made teday by the 


}|postal committee to the annual 


meeting of the American Newspa- 
per Publishers Assn. assailed Mr. 
Summerfield’s proposed second- 
class mail program and his okay 
of bulk mailings without addresses. 
Both of these, said the report, are 
hurting—or will be painful—to 
newspaper advertising depart- 
ments. 

According to the committee, 
headed by William Dwight of the 
Transcript, Holyoke, Mass., Mr. 
Summerfield proposes to set up a 
per-piece rate for second-class 
mail plus a per-pound rate based 
on zones and varying according to 


This is interest 


This is ENTHUSIASM! 


THE 


The American Weekly creates ENTHUSIASM” 


Where there's a will there's a way .. . and through 


The AMERICAN WEEKLY you'll find the straightest way to today’s 


liveliest American market—The moneyed middle millions! 


The 
AMERICANWEEKLY 


: ENTHUSIASM is interest raised to the i ta pitch! 


AMERICAN WEEKLY, 
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STREET, 


NEW YORK 7, 
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ANPA Body Hits Summerfield Postal 
| Rate Proposals as Tax on Advertising 


distance. On top of these rates, the 
committee said, newspapers and 
magazines would have to pay the 
per-pound zone rates based on the 
volume of advertising. Summer- 
field wants a 50% surcharge for 
papers having 20% or less adver- 
tising, on up to a 200% surcharge 
for 60% advertising or more. 


s “Your committee is opposed to 
this effort to segregate the press 
through federal legislation,’ Mr. 


ANPA Convention 


Dwight declared. “Any such pro- 
posal as now made by Postmaster 
General Summerfield and first by 
Postmaster General Donaldson [in 
1949] is, in effect, a tax on adver- 
tising. Should any such plan ap- 
pear in Congress as a bill, the 
ANPA will appear and testify in 
opposition to any effort either to 
segregate or classify the press or 
to place a tax on advertising, even 
in this indirect form.” 

“Segregation” was a dirty word 
with the postal committee, which 
contended that the pending postal 
rate bill wevld increase postal 
costs of “a majority” of second 
class publications by another 30% 
while asking no increase from pub- 
\lications of non-profit groups, or 
agricultural, business, professional 
/and other similar publications. 

“The so-called deficit handling” 
of these other publications, said 
the ANPA committee “is charged 
against second-class publications 
and is responsible in part, at least, 
for the charge of ‘subsidy’ which 
has been made for so many years 
in connection with second class 
mail.” 


8 That a Republican cabinet mem- 
ber should make such onerous pro- 
posals was doubly galling to the 
publishers, who are already smart- 
ing under a Summerfield ruling of 
last September to allow bulk mail- 
ing without addresses. 

The committee said this policy 
“has drawn a host of protests by 
housewives as well as business men 
who object to having their mail 
boxes cluttered up.’ Even more 
important, however, the report in- 
dicated, is the effect of this ruling 
on local and national newspaper 
advertising volume. 

Last month, said the report, 
ANPA made ~* survey that found 
41 of 66 publishers reporting local 
merchants using “the new method 
for direct mail advertising.” Of the 
41 publishers, 23 said the situation 
had “an adverse effect” on linage. 
The remaining 18 publishers “were 
unable to appraise the situation at 
the time.” 


s The survey found that the most 
frequent users of unaddressed 
mail were grocery stores, drug 
stores, cut rate jewelers, auto ac- 
cessory outlets and furniture, de- 
partment and hardware stores. 
As if losing linage wasn’t enough, 
the committee pointed to other 
troubles. “The new regulation 
seems to have stimulated the 
launching of free-distribution pub- 
lications which pirate advertising 
material from the newspaper,” it 
said. “Some of these pirates have 
been advised of infringement of 
copyright in some instances, and 
have had to desist. The piracy, 
however, seems to be growing.” 


Lowe & Stevens Adds Account 


Premium Products Inc., Atlanta, 
new company which services gro- 
cery chains with premium and 
sales promotion plans, has appoint- 
ed Lowe & Stevens, Atlanta, to 
prepare promotional materials for 
its premium and merchandising 
plans. 
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Four A's Speakers 
Chide Advertising 


(Continued from Page 1) 
pride. In the process, he ripped in- 
to research, beer advertising, and 
tardy support by the advertising 
field of the Advertising Research 
Foundation. 


s Earle Ludgin, president of the 
Chicago agency bearing his name 
and chairman of the Four A’s, out- 
lined a series of steps which he 
thinks advertising should take to 
regain public esteem and to insure 
it in the future. 

“My basic unease,” Mr. Ludgin 
confessed, “is caused by the fact 
that advertising is held in low es- 
teem. Even where we have been 
most effective we are often sus- 
pected of chicane. The public who 
buys the products at our invita- 
tion is more than apt to be ques- 
tioning if not scornful of our 
means.” 

He cited notable advertising men 
who have contributed to the pres- 
ent stature of the agency business: 
Stanley Resor, H. K. McCann, H. S. 
Gardner and James W. Young, and 
a group of others—including the 
late Henry Stevens, the J. Walter 
Thompson v.p. whom Mr. Ludgin 
succeeded in the Four A’s post 
after Mr. Stevens’ sudden death in 
mid-year. 


= Mr. Ludgin also feels that the 
agency men should be concerned 
about the possibility of commer- 
cial-free television on a pay-as- 
you-go basis. He remarked that “to 
many if not most viewers, televi- 
sion is advertising,’ that ‘maybe 
in addition to having too many 
commercials, we are using tv at 
its lowest common denominator,” 
that “perhaps as advertising men 
and clients we have been slow to 
demand or even to accept distin- 
guished programs.” (On this point 
he specifically exempted Hallmark 
cards.) 

“If we let this medium slip out 
of our hands because we have 
abused it, misunderstood it or 
neglected it, we shall have lost one 
of advertising’s greatest opportuni- 
ties,” he warned. 

He presented three suggestions 
to the group: (1) An agency-edu- 
cation project to bring current ad- 
vertising procedures into the col- 
lege classroom; (2) a plan to teach 
elements of advertising to elemen- 
tary school pupils, and (3) a way to 
make advertising sell itself to the 
community. 


a Of these projects, he reported 
that the first is getting under way 
—leading midwestern universities 
now get Four A’s bulletins to as- 
sist in teaching, educators attend 
regional Four A meetings, and fel- 
lowships for educators to work in 
agencies during summer vacations 
have been started (three agencies 
had such fellowships in operation 
last summer). 

In addition, task forces of three 
agency men visit campus class- 
rooms to spend a day with students 
and faculty. Mr. Ludgin urged 
more agency men to get into this 
activity, and paid tribute to the 
work of Harold Webber, FC&B 
v.p., who has been in charge of 
the project. 

The second project envisages a 
booklet for teachers of the fifth 
and sixth grades explaining how 
advertising works and making it 
possible for the children to use 
advertising as a project. 

The proposed booklet is called 
“How the School Fair Was Saved,” 
and traces the advertising steps 
involved in making a_ business 
venture succeed. 


# Finally, Mr. Ludgin urged ad- 
vertising men to perform advertis- 
ing services within the community. 


“Make advertising work for the 
'things you believe in...You will 
sell advertising to the people 
-around you by demonstrating the 
| things it can do.” 
Mr. Brower asserted that too few 
| peaple take pride in their work, 
‘and argued that certain miscon- 
ceptions are responsible for it. One, 
ihe said, is the notion that advertis- 
ing men live at one level, the pub- 
lic at another. 

f it was ever true that you had 
to write down to your audience 
(which I doubt) it is not true to- 
day,” he said, “for today it is the 
so-called common man who has 
the money, who buys better books, 
‘enjoys better music, sees better 
shows, and buys better things. The 
common man’s son has been to 
Europe and Asia—the common 
man is not as common as he used 
to be.” 


= He also argued that the motto of 
too much business is “everybody 
is smarter than anybody.” He 
thinks it’s dangerously untrue. 

“The false belief in the infalli- 
bility of the mass is the reason for 
decision by committee, that awful 
time-eater of modern business,” 
Mr. Brower said. “It is the refuge 
of the timid executive who values 
protective coloration above dan- 
gerous courage. It is the favorite 
dumping place of most of the na- 
tion’s passed bucks.” 

Much of the same thinking goes 
into advertising research, he be- 
lieves. Mr. Brower said he is “‘for”’ 
research, but “I don’t think we 
have it yet...We have a great 
tendency to give big names to lit- 
tle jobs...True_ research. ..looks 
forward to something new. 

“What we call research is noth- 
ing but semi-scientific hindsight. 
It looks backward to security, not 
ahead to adventure.” 

The result, Mr. Brower summar- 
ized in a quatrain: 

“Little by little we substract 
Fable and fancy from the fact, 
Part the illusion from the true, 
And starve upon the residue.” 


# Nor does he think that even 
sales results are complete guides, 
pointing to a friend who bought a 
Steinway, but who told the sales- 
man who asked what ad he had 


ago. It just happens that now for 
the first time I can afford it.” 

He sneered at the current no- 
calorie beer claims as “a rush for 
the quick buck.” 

“Today millions of dollars are 
being spent calling people’s at- 
tention to the fact that beer in 
general is fattening, but certain 
fortunate beers are less fattening 
—a doubtful industry asset. ..When 
today’s dollar is earned at the ex- 
pense of tomorrow’s two dollars, 
sales figures may be no guide.” 

Mr. Brower thinks the ad busi- 
ness ought to get some real re- 
search (“there must be some way 
that a $7 billion industry can get 
research without relying on out- 
side witch doctors and head 
shrinkers’’); and he nominated 
ARF. The foundation, he said, 
would be ideal if people in adver- 
tising really want research, “but 
of the 3,000 national advertising 
agencies, only 67 support it. Of the 
13,500 national advertisers, only 
59 support it.”” The group is work- 
ing hard to raise $125,000 for a 
special project, he reported. 


the ARF—unless everyone is sat- 
isfied with what we have now. 
And, honestly, my friends, how 
could you be?” 

But Mr. Brower had cheering 
words for his creative contempor- 


read, “I mentally bought it 25 years | 


s “Here is the place to start—with | 


to equate comics with childhood, but it 


News em for che Wall Screet Journal: 


4 out of 5 adults 
are readers of 
newspaper comics 
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BEGS TO DIFFER—Puck—The Comic Weekly wasn’t angry with the ad the Wall 
Street Journal ran in newspapers on April 20 (reproduced on left) which seemed 


saw an excellent opportunity to run_ its 


own ad on April 22 headed “News Item for the Wall Street Journal” and 
pointing out that “four out of five’ adults read newspaper comics. 


Research will always be the air- 
port, never the plane...The flight 
map, never the joy of flight. At 
best, it will be rules, never the 
fun of the game.” 

Robert J. Keith, v.p. of General 
Mills, told the agency men that the 
problem of 1954 management is to 
recapture the singleness of purpose 
and unity of action which the old- 
time entrepeneur had. Mr. Keith 
thinks a new product goes through 
three development stages—idea, 
internal manning and introduction. 
He thinks an agency should be a 
partner every step of the way. 


# Singleness of purpose, Mr. Keith 
said, has three significant aspects 
so far as agencies are concerned: 
(1) An agency now needs to be 
a full-fledged partner, contributing 
more than ideas and techniques; 
(2) the agency must look for 
singleness of purpose in a client, 
and must have the courage to tell 
him a product or an idea is bad, or 
to help him simplify it, and (3) 
the agency must keep its atténtion 
on the major goal, not getting lost 
in techniques or its admiration for 
them. 

The Four A’s elected the follow- 
ing officers: William R. Baker, 
chairman of the board of Benton & 


H. G. Little Wm. Baker Jr. 


Bowles, chairman; Henry G. Little, 
chairman of Campbell-Ewald Co., 
vice-chairman, and _ Robert E. 
Grove, exec. v.p. of Ketchum, 
MacLeod & Grove, secretary-treas- 
urer. 

Elected directors-at-large for 
three-year terms are George C. 
Reeves, v.p. and manager of the 
Chicago office of J. Walter Thomp- 
son Co.; James M. Cecil, presi- 
dent of Cecil & Presbrey, New 
York, and J. Davis Danforth, exec. 
v.p. of Batten, Barton, Durstine & 
Osborn, New York. 

Ken R. Dyke, assistant to the 
‘president of Young & Rubicam, 
New York, was elected director-at- 
large for one year to fill the un- 
expired term of Henry G. Little, 
new vice-chairman. 

Directors representing the six 
Four A’s sectional councils were 
also elected for terms of one year. 


They are: New York council— 
Donald K. Clifford, president of) 
Doherty, Clifford, Steers & Shen- 
|field, New York; New England 
/Council—Sture H. Nelson, presi- | 
dent of Wm. B. Remington, Inc.,| 


aries: ‘“Research—even when it | Springfield, Mass.; Atlantic Coun- 


grows up—will never be your rival. |cil—W. W. Neal, partner, Liller, 


Neal & Battle, Atlanta. 


= Michigan Council—Blount 
Slade, v.p. of Brooke, Smith, 
French & Dorrance, Detroit; Cen- 
tral Council—Hal R. Keeling, pres- 
ident of Keeling & Co., Indiana- 
polis; Pacific Council—Ross H. 
Ryder, president of Ryder & In- 
gram, Oakland. 

The following continue on the 
Four A’s board as directors-at- 
large: Kenneth W. Akers, presi- 
dent of Griswold-Eshleman Co., 
Cleveland; Clifford L. Fitzgerald, 
chairman of the board of Dancer- 
Fitzgerald-Sample, New York; 
Marion Harper Jr., president of 
McCann-Erickson, New York; 
Victor O. Schwab, president of 
Schwab & Beatty, New York, and 
Lawrence Valenstein, president of 
Grey Advertising Agency, New 
York. 

The Four A’s surprised its presi- 
dent, Frederick R. Gamble, by pre- 
senting him with a gold watch in 
commemoration of his 25th anni- 
versary with the association, May 
1. The advisory council also hon- 
ored Mr. Gamble by presenting 
him with a silver cigaret box. 


INGRIFF D. CARSON 


Toronto, April 20—Ingriff D. 
Carson, 67, exec. v.p. and general 
manager of the Periodical Press 
Assn., died April 14 after an ex- 
tended illness. He had been with 
the association for 17 years. 

Born in Stratford, Ont., Mr. Car- 
son founded and published a coun- 
try weekly newspaper in western 
Canada and later was a reporter 
and news editor of Vancouver 
dailies. For 16 years he was asso- 
ciated with Philadelphia and New 
York advertising agencies and 
spent five years in Brazil and 13 
European countries in market sur- 
vey work. He was an officer of 
Sigma Delta Chi, v.p. of American 
Trade Assn. Executives and v.p. 
of the Institute of Canadian Trade 
Assn. Executives. 


CARL O. HURLBUT 


Cuicaco, April 20—Car] O. Hurl- 
but, Detroit advertising manager 
for U.S. News & World Report un- 
til his retirement about a year 
ago, died suddenly April 17 in his 
home in Wheaton, IIl., Chicago 
suburb. He was for many years 
advertising representative for the 
Literary Digest both in Chicago 
and Detroit, and was at one time 
on the staff of Advertising Pub- 
lications Inc. He is survived by his 
widow and his brother, Harry J., 
Chicago advertising manager of 
McCall's. 


ROBERT LEE RAKER 

LExINGTON, N. C., April 20— 
Robert Lee Raker, 47, advertising 
manager of WBUY, died April 16 
at his home. 


Gory Ax Victim 
Isn't Bad Taste, 
Gaines Testifies 


(Continued from Page 1) 
a product of the real environment 
in which a child lives—and not of 
the fiction he reads.” 

Meanwhile, some New York 
dailies carrying accounts of con- 
flicting testimony offered to the 
subcommittee, which is investi- 
gating juvenile delinquency and 
its causes, also carried full page 
ads for Puck—The Comic Weekly. 

Puck said, among other things, 
that research indicates four out of 
five adults are readers of comics 
strips as distinct from comics 
books. “The interest of these 
adults,” said Puck, “is far from 
cursory. They take the comics to 
heart. They live with its personali- 
ties. They take their habits from 
them. They wear what they wear, 
eat what they eat, talk like them, 
even act like them.” 


= Dr. Frederic Wertham whose 
study of comics books, “Seduction 
of the Innocent,” was published 
last week, testified that it is “pri- 
marily the normal child who is 
affected” by reading about sadism, 
sex and violence in comics books 
(AA, April 19). 

His views differed with those of 
Richard Clendenen, the subcom- 
mittee’s staff director, and Dr. 
Harris Peck, director of the bureau 
of mental health services for the 
Court of Domestic Relations, both 
of whom said comics books would 
not cause well-adjusted youngsters 
to go out and commit crimes. 

Henry E. Schultz, general coun- 
sel to the Assn. of Comics Maga- 
zine Publishers, attributed the 
failure of the industry at self- 
regulation to “the bigger and bet- 
ter publishers who didn’t recognize 
their responsibility to stay with 
the organization.” He said his 
group had set up a code, but that 
publishers withdrew for a number 
of reasons. 


# The subcommittee was told by 
newsstand dealers that they are 
forced to sell crime and horror 
comics if they want to get more 
desirable publications. 

Sen. Kefauver charged that the 
Child Study Assn. of America had 
“deceived the public’ when some 
of its experts who wrote reports on 
comics books were not identified 
as being on the payroll of comics 
publishers. 

The senator named _ Josette 
Frank, part-time education con- 
sultant, and Dr. Lauretta Bender, 
unpaid editorial advisor, both of 
whom now are on the advisory edi- 
torial board of National Comics 
Publications. He also cited Mrs. Si- 
donie M. Gruenberg, former di- 
rector, who advised Fawcett Pub- 
lications in 1944. The three women 
said there had been no secret about 
their affiliations. 

Magazine Management Co., 
which puts out 10,000,000 comics 
books a month, offered to halt the 
sale of crime and horror books if 
anyone could prove they harm 
children. 

Dell Publishing Co. told the sub- 
committee it “abhorred” crime and 
horror comics books, adding “‘we 
don’t have to publish crime and 
horror books for financial suc- 
cess.” 

Marvel Comic Book Co. said it 
was in business for “the profit 
motive” and could not change the 
public’s taste. 


Battersby Is Elected V.P. 
Roy J. Battersby has been named 
v.p. of Hill & Knowlton, New York 


public relations counsel. Mr. Bat- 
tersby is director of publicity for 
| the company. 
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Published by: Publication Associates 
141 Milk St., Boston 9, Mass. | 


| WAAT, Newark, N. J. 


Gray Mfg. Appoints Northup 
Dan. H. Northup, formerly with 
Remington Rand Inc., has joined 
Gray Mfg. Co., New York dictating 
equipment manufacturer, as direc- 
tor of advertising and sales pro- 


NBC, has joined the sales staff of 
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graphs 
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This Week ir) Washington... 


Air Force Won't Buy Supplier Ads 


By Stanley E. Cohen 
Washingt: Editor 

WasuHIncTOoNn, A »ril 21—The Air 
Force has assurec members of the 
House appropris'ions committee 
that it is not foc:ing the bill for 
newspaper, magezine and tv ad- 
vertising by firm: engaged chiefly 
in defense work. 

The issue was raised by Rep. 
George Mahon (1., Tex.), ranking 
minority member of the subcom- 
mittee handling Air Force appro- 
priations. Rep. Mahon said he often 
sees large-space ads in leading 
magazines by firms making “gadg- 
ets” for the Defense Department. 

“T realize they like to keep their 
name before the public,” he said, 
“but isn’t it a pity that, as expen- 
sive as defense items are, we have 
to pay additional hundreds of 
thousands of dollars for this adver- 
tising?”’ 

Although the Air Force budget 


: : x "You cant heat 
me BUCKEYE” 


It’s a phrase you hear often when selection of a 
cover stock is being made. 


Printers and agency production men know, from ex- 
perience, that you cannot beat Buckeye Cover; most 
of them will say you can’t even match it—for print- 
ability, for durability, for scorability and foldability. 


Remember, if you want your catalogue, or booklet 
or house organ to be read from cover to cover—be 
sure it has a cover. To make assurance doubly sure, 


insist on BUCKEYE Cover. 


THE BECKETT PAPER COMPANY 
MAKERS OF GOOD PAPER IN HAMILTON, OHIO, SINCE 1848 


There’s a world of inspiration 
for the creative man in the 
wide range of colors and fin- 
ishes in the Buckeye Cover 
line. Complete sample book 
will be sent on request to any 
cover paper user. 


officer, Maj. Gen. Manuel J. Asen- 
sio, explained that advertising— 
other than certain types of trade 
and technical space—is never an 
allowable cost in defense work, 
Rep. Mahon was unconvinced. 
“They are disallowed as such, but 
those advertising costs are ab- 
sorbed in some way or other or 
they would not keep advertising.” 

At this point, Hyde Gillette, a 
deputy budget officer, joined the 
discussion, saying, “As Gen. An- 
sensio says, what the companies do 
with their profit is their own de- 
cision. So far as an analysis of 
costs of the Air Force contracts is 
concerned, this [advertising] is not 
an item that would be allowed, ac- 
cording to my understanding.” 

~ « * 

Defense Department’s policy on 
advertising by military contractors 
was carefully reiterated at the Air 
Force budget hearing. In cost-plus 
type contracts, the contractor can 
collect for some advertising in 
trade and technical publications. 
His general advertising is not ac- 
cepted, however, as a cost and 
must come out of his own funds. 

In fixed-price contracts, the gov- 
ernment is less interested in the 
detailed components of price than 
it is in over-all reasonableness. 

“Attention is drawn to the fact,” 
the Air Force said, “that there are 
many elements of cost involved in 
a price, of which advertising is but 
one; hence, pricing can never be 
precise with regard to any one 
element.” 

« * . 

Congress will probably never 
vote itself the kind of salaries that 
its members feel they need. But it 
does provide itself with lots of in- 
cidentals which help members 
stretch their dollars. 

For example, take the ultra- 
modern tv recording service which 
Congress has established for it- 
self. Good tv films can mean polit- 
ical life or death; so the congres- 
sional studio is staffed with com- 
petent professionals and equipped 
to producefilm comparable with 
the best that comes out of com- 
mercial studios. 

Moreover, the price is right. For 
example, if Sen. Joseph R. Mc- 
Carthy has used his congressional 
privileges—as scores of congress- 
men do—to record his answer to 
Edward R. Murrow, he could have 
obtained a 15-minute film for 
$29.93 (one camera) or $59.86 
(two cameras). 

Of course, he’d have been limited 
to 15 minutes, the limit for polit- 
ical recordings, but what a price! 

e o + 

TV and automobile manufactur- 
ers, who were left out of the re- 
cent excise tax reduction bill, have 
taken their problem to the Depart- 
ment of Commerce, where they 
have been given an opportunity to 
speak their minds—and that’s 
about all they have been given. 

TV manufacturers got little com- 
fort from the flattering explana- 
tion of one senator who voted 
against a reduction of excise taxes 
for radios and television sets. 

“They’re so essential,” he said, 
“that people will buy them even 
though they are taxed.” 

* +. ? 

Who says things never change? 
Look what’s happened to the at- 
titude of the Federal Communica- 
tions Commission toward newspa- 
pers during the past 10 years. A 
decade ago FCC was considering 
a rule which would have prohib- 
ited newspapers from owning radio 
stations. It argued that publishers 
should not get a monopoly over 
the channels of communication. 

Now the commission has voted 
to give a hearing to a Clarksburg, 
W. Va., newspaper which says it 
will be injured if an outsider is 
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permitted to build a tv station in 
its community—a community with 
one newspaper, and no tv station. 
Where will this iead? Perhaps to 
a rule that tv stations must be 
owned exclusively by newspapers, 
to freeze existing competitive re- 
lationships among owners of ad- 
vertising media? : 
Actually there’s feeling here that 
FCC has its tongue in its cheek in 
the Clarksburg case. The commis- 
sion has tried unsuccessfully to 
convince Congress that recently- 
adopted amendments to the Com- 
munications Act give hearing 
rights to just about anyone who 
feels he will be inconvenienced by 
an FCC action. By giving a hear- 
ing to a newspaper that wants to 
keep tv entirely out of its com- 
munity, FCC seems to be drama- 
tizing the absurdity of the law. 


« . « 

The Federal Housing Adminis- 
tration scandal has delayed enact- 
ment of the administration’s am-~ 
bitious loan program for house- 
hold modernization and repair. 
Considered one of the most promis- 
ing “business builders” in Presi- 
dent Eisenhower’s housing pro- 
gram, the modernization and re- 
pair loan plan would provide easy 
terms for homeowners who are 
prospects for storm windows, extra 
rooms, new furnaces and other 
costly improvements. 

Sen. Homer Capehart (R., Ind.) 
has expressed concern over reports 
that homeowners have been sys- 
tematically overcharged as a re- 
sult of sloppy administration of 
existing FHA modernization loan 
programs. He believes the ex- 
panded program should mark time 
until Congress works out new safe- 
guards to protect homeowners 
from sharp practices. 

In the past, FHA has simply 
taken the word of the lending in- 
stitution that a loan is “right.” It 
looks as if the new program will 
involve more active participation 
by the federal inspectors. 


« * « 

Meanwhile, the Commerce De- 
partment is getting ready to ex- 
pand the government statistical 
series measuring construction ac- 
tivities. One of the new features— 
if Congress approves the necessary 
funds—will be a special report on 
expenditures for modernization 
and repair purposes. 

Building industry members, who 
are backing the Commerce De- 
partment plan, complain that con- 
struction figures currently origi- 
nate in so many different agencies 
—public and private—that there is 
costly overlapping and puzzling 
gaps. Lack of figures on modern- 
ization and repair expenditures 
was cited by industry members 
as one of the big “blanks” that 
will become increasingly cmbar- 
rassing as the modernization and 
repair market grows. 


Regal Brewing Boosts Three 

Louis Gaviati has been promoted 
from general sales manager to 
advertising director of Regal Am- 
ber Brewing Co., San Francisco. 
Reeves Hendershot, formerly 
southern divisional sales manager, 
succeeds Mr. Gaviati as general 
sales manager. Jack Thomason, 
previously area manager, has been 
named southern divisional sales 
manager. 


Extends Cranberry Drive 


The National Cranberry Assn., 
Hanson, Mass., now pushing Ocean 
Spray cranberry juice with radio 
and newspapers in more than 40 
U.S. markets, has extended its 
campaign to include newspapers in 
the Hawaiian Islands and Canada. 
Harry M. Frost Co., Boston, is the 
agency. 


Peck Promotes Czukor 


Julian P. Czukor, production 
manager at Peck Advertising, New 
York, has been promoted to an 
account manager. 
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MEMORANDUM TO MEDIA BUYERS: 


Sometimes a local habit is so strong, stubborn and solidly established that it 
holds more significance for an advertiser than a stack of routine statistics. This 
is particularly true when the market in question happens to enjoy the highest 
median family income in the United States. The next time you work on 


schedules, it will pay you to keep this in mind: 


In Washington, D.C. 


(as any local retailer, dealer, distributor or ad man can tell you) 


people look in an 


EVENING 


paper to see what 
is being advertised 


It is always profitable for national advertisers to heed local habits. They sell more 
goods that way. Washington advertisers, large and small, know that local families 
traditionally turn to their evening newspaper to see what is being advertised. 
Consequently, they recognize The Star, Washington’s great home newspaper, as 
the strongest selling medium in and around The Nation’s Capital. To confirm this 
statement, just walk into any leading shop in Washington and ask the top man 


which newspaper produces the best results for him. 


‘he Washington Star 


EVENING AND SUNDAY WASHINGTON, 


Represented nationally by: O’Mara and Ormsbee, Inc., 420 Lexington Ave., NYC 17; Chicago — Detroit — Los Angeles — San Francisco 


Special Florida representative: The Leonard Co., 311 Lincoln Road, Miami Beach, Florida 
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Advertising Age, April 26, 1954 


our A’s Members Gather at the Greenbrier 


ADMEN’S CONVENTION—Pictured at the American Assn. of Advertising Agencies annual spring meeting 
at the Greenbrier, White Sulphur Springs, W. Va., were (TOP ROW, left to right) Robert E. Jaqua, Jaqua 
Co., Grand Rapids; Henry Quednau, Henry Quednavu Inc., Tampa; Charles E. Walsh, John Mather Lupton 
Co., New York; Robert M. Granger and Gordon E. Hyde both of D’Arcy Advertising Co., New York; Everett 
Hoyt and A. W. Fargo Jr., both of Charles W. Hoyt Co., New York; Bruce B. Brewer, Bruce B. Brewer & Co., 
Kansas City, Mo.; John S. Williams, Russell K. Jones and Carl R. Giegerich, all of Cunningham & Walsh, 
New York; Fred Adams and H. C. Silldorff, both of G. M. Basford Co., New York. SECOND ROW: Marion 
Harper Jr., McCann-Erickson, New York; Fairfax M. Cone, Foote, Cone & Belding, Chicago; Lawrence 
Valenstein, Grey Advertising Agency, New York; J. Davis Danforth, BBDO, New York; H. G. Little, Campbell- 
Ewald Co., Detroit; Frank Townsend, Campbell-Ewald Co., New York; Frederick A. Mitchell and James G. 
Cominos, both of Needham, Lovis & Brorby, Chicago; H. O. Pattison Jr., Benton & Bowles, New York; 
Frederick R. Gamble, Four A’s president; Joseph Katz, Joseph Katz Co., Baltimore, and James M. Cecil, Ce- 
cil & Presbrey, New York. THIRD ROW: Robert Carney, FC&B, New York; George Reeves, J. Walter Thompson 
Co., New York; Lovis N. Brockway, Young & Rubicam, New York; Charles H. Brower, BBDO, New York; 
Lawrence Valenstein, Grey Advertising Agency, New York; Jack Cornelius, BBDO, Minneapolis; William 
R. Baker Jr., B&B, New York; Robert E. Grove, Ketchum, Macleod & Grove, Pittsburgh; Sherwood Dodge 


Photos by Wallace Knight, Charleston Gazette. 


(standing) FC&B, New York; G. C. Hammond, Canadian Assn. of Advertising Agencies, Montreal; Franklin 
L. Miller, FC&B, Chicago; Clifford Fitzgerald, Dancer-Fitzgeraid-Sample, New York; David Ogilvy, Hewitt, 
Ogilvy, Benson & Mather, New York, and Larry Wherry, Sherman & Marquette, Chicago. FOURTH ROW: 
Leonard Gessner, Fitzgerald Advertising Agency, New Orleans; James G. Cominos, Joseph H. Epstein, Fitz- 
gerald Advertising Agency; Clifford Fitzgerald; Leo Burnett, Leo Burnett Co., Chicago; Lowell H. Stormont, 
Keeling & Co., Indianapolis; F. Strother Cary, Burnett Co.; Hal R. Keeling, Keeling & Co.; J. F. Kircher, 
Gardner Advertising Co., St. Louis; Arthur G. Rippey, Arthur G. Rippey Inc., Denver; Victor O. Schwab, 
Schwab & Beatty, New York; James A. Brown (rear), Hoefer, Dietrich & Brown, San Francisco; H. S. Gard- 
ner, Gardner Advertising Agency, who has attended 35 out of the 36 conventions held by the Four A’s; 
Robert M. Hixson, Hixson & Jorgenson, Los Angeles, and James M. Cargill, Cargill! & Wilson, Richmond. 
BOTTOM ROW: Kenneth J. Bayer and Oakleigh R. French, both of Oakleigh R. French & Associates, St. 
Louis; Ken R. Dyke, Y&R, New York; Holcomb Parkes, B&B, New York; Holton C. Rush, Greenhaw & Rush, 
Memphis; Charles A. Pooler, B&B, New York; William A. Marsteller, Marsteller, Gebhart & Reed, Chicago; 
Ross H. Ryder, Ryder & Ingram Ltd., Oakland; William R. Baker Jr., B&B, New York, incoming Four A’s 
chairman, and Earle Ludgin, Earle Ludgin & Co., Chicago. The highly successful 36th annual convention 
of the advertising group ends its session on Saturday, April 24. 
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Newspapers ‘53 
Ad Dollars Zoom 
to $601,200,000 


(Continued from Page 1) 


magazines and business papers and 
on all television and radio pro- 
grams and on all billboards com- 
bined.” 


# But the statistical sunshine of . 
1953 might be dissipated in 1954, 


the publishers were informed, by 
several clouds currently on the 
horizon. 

Item: The percentage of dollar 
volume increase last year was 
“greater among the smaller papers 
than among the big metropolitan 
papers,’ but spot radio is now 
“critical” competition for newspa- 
pers, especially the smaller ones. 
Harold S. Barnes, director of the 
Bureau of Advertising, went so far 
as to caution against underestimat- 
ing “the power of the Broadcast 
Advertising Bureau.” 

Item: “Tv will undoubtedly con- 
tinue to roll along.” Five years ago, 
network tv took a mere eight- 
tenths of 1% of the national ad 
dollar; last year the figure went 
to 6.8%; this year the number of 
stations will be almost doubled. 

Item: Magazines figure to run up 
a revenue record in ’54. 


= Rusty Barnes told the BofA 
meeting he figures a dog-eat-dog 
competitive year is in the works, 
with most of the fighting going on 
along two fronts: Retail and auto- 
motive. 

Publishers sat a little straighter 
in their chairs when they heard 
Russell A. Brown, sales promotion 
advisor to Allied Stores Inc., which 
spends $17,000,000 in more than 
150 newspapers, assert that “50% 
of our newspaper advertising is 
wasted.” “ 

Mr. Brown explained that a 
long-time department store objee- 
tive is that ads prepared to sell 
specific items should produce im- 
mediate additional sales at a cost 
of 10%. “Using this 10% as a 


Retouched Photo Finish? 

The Bureau of Advertising, 
ANPA, announces dollar volume 
totals for newspaper advertising 
about three months after the 
magazine total is announced by 
the Magazine Advertising Bureau. 

In 1952, announcing that news- 
papers had racked up $513,000,000 
in 1951 and barely shaded the 
magazines’ earlier total of $511,- 
000,000, the bureau called it a 
“photo finish.” Last year, report- 
ing 1952 totals, the bureau re- 
ported a dollar gain for news- 
papers but a smaller total than 
magazines—$526,000,000 for news- 
papers against $553,000,000 for 
magazines. 

The magazines announced a 1953 
total of $600,100,000 in January. 
This week the BofA announced 
1953 newspapers’ total. Newspa- 
pers “won”—$601,200,000 to $600,- 
100,000. 


standard,” he said, “I have often 
told our organization that 50% of 
our newspaper advertising is 
wasted.” 

He said that an analysis of many 
stores’ advertising showed only 
52% of the ads had a selling cost 
of less than 50%. One survey of 
Allied Stores showed an advertis- 
ing cost of 19% of the direct sales 
obtained in three days. Over 900 of 
some 2,200 ads featuring price 
“failed to achieve even a 30% 
ratio of advertising cost to result- 
ing sales.” 


= “The department store today,” 
Mr. Brown said, “is caught in a 


Publishers Elect 


Slocum President 


New York, April 23—Richard 
W. Slocum, general manager of the 
Philadelphia Bulletin, today was 
named president of the American 
Newspaper Publishers Assn. He 
succeeds George C. Biggers of the 
Atlanta Journal & Constitution. 

Joyce A. Swan, 
v.p. and general 
manager of the 
Minneapolis Star 
& Tribune, was 
elected chairman 
of the board of 
the Bureau of 
Advertising. He 
replaces Stuart 
M. Chambers of 
the St. Louis 
Post-Dispatch. 

New members 
of the BofA board are Philip L. 
Graham of the Washington Post & 
Times-Herald; Jack Tarver of the 
Atlanta Journal & Constitution; 
James L. Knight, Miami Herald; 
Harry S. Bunker, Speidel News- 
papers; J. D. Funk, Santa Monica 
Outlook, and Herbert M. Peterson, 
New Britain Herald. 

William Dwight, president and 
general manager of the Transcript 
& Telegram, Holyoke, Mass., was 
elected v.p. of the ANPA. Named 
as secretary was Walter J. Black- 
burn of the Free Press, London, 
Ont., the first Canadian in perhaps 
25 years to become an officer of 
the group. 


Richard Slocum 


squeeze between rising overhead 
expenses and the practically im- 
possible hope of increasing profit 
margins enough to make up the 
difference. It is vital, therefore, to 
intensify our efforts to make every 
advertising dollar productive. 

“It is immaterial to us whether 
we spend $17,000,000 or $20,000,000 
this year provided our percentage 
of cost to sales remains fairly con- 
stant. We may spend more but not 
in a desperate effort to buy bus- 
iness. We’ll spend it if—and it is 
a big if—we get proportionate re- 
sponse as we go.” 

Mr. Brown also tossed a scallion 
in the general direction of the 
Bureau of Advertising, telling the 
publishers that Allied could be 
helped by encouraging the BofA 
to “give us more attention, more 
service, more of its know-how.” 
He said Allied has asked the bur- 
eau for more help “but those fel- 
lows are just like retailers—they’re 
always singing the budget blues.” 


= “We will spend and spend and 
spend,” summed up Mr. Brown, 
“as long as it pays and pays and 
pays.” 

Some troubles in the automotive 
category were highlighted by C.F. 
Taylor, president of the Detroit 
chapter of the American Assn. of 
Newspaper Representatives. Mr. 
Taylor warned against “compla- 
cency,” saying he didn’t believe 
“we can accept as a principle that 
we can’t lose automobile advertis- 
ing.” 

Mr. Taylor used the direct ap- 
proach. “Let’s be realistic,” he 
said, “automobile dealers are only 
human beings. Those of you who 
saw Ed Sullivan’s ‘Toast of the 
Town’ on April 4th saw five Lin- 
coln-Mercury dealers introduced 
before a nationwide television au- 
dience. Gentlemen,” he said sim- 
ply, “that is tough to sell against.” 


= He cited instances where deal- 
ers spent their ad money on radio, 
tv and direct mail, rather than 
concentrating in newspapers. But 
he added that his AANR chapter is 
now divided into teams of special- 
ists on given makes of cars, and 
that the chapter plans to cover 
dealer advertising committees 
“with a sell for newspapers before 
competing media have an oppor- 
tunity to make a sale.” 
He appealed for: 


_ Last Minute News Flashes 


TV Stations Plan Television Advertising Bureau 


New York, April 23—An organizing committee headed by Richard 
A. Moore of KTTV, Los Angeles, met here this week to lay the ground- 
work for an industry-wide Television Advertising Bureau. The nucleus 
of 25 stations for the TAB includes the Storer group; the Meredith 
Publishing group; WGN-TV, Chicago; WBNS-TV, Columbus, O.; 
WFIL-TV, Philadelphia; WSM-TV, Nashville; WKZO-TV, Kalamazoo; 
WJAR-TV, Providence; WOI-TV, Ames, Ia.; WFBM-TV, Indianapolis; 
KOIN-TV, Portland, Ore.; WMT-TV, Cedar Rapids; WTVJ, Miami; 
KRON-TV, San Francisco; WKY-TV, Oklahoma City, and KFMB-TV, 
San Diego. A general meeting of all tv operators will be called within 
a month. Richard P. Doherty will serve as consultant to the TAB, 
which was set up to develop local and national tv advertising. 


Armour Tests Armex Shortening in Southeast 


Cuicaco, April 23—Armour & Co.’s Armex shortening, made in 
Chattanooga and sold locally there for over two years, is going re- 
gional, in a test campaign in the Southeast. Armour’s entry in the 
Spry-Crisco field is being test-marketed in 17 cities in the Carolinas 
and next week will be introduced into a still-larger number of Georgia 
markets. Any plans for national distribution will await the outcome of 
the present drive for Southeast coverage. John W. Shaw Advertising 
is the agency. 


Alicia Smith Wins Top Frances Holmes Award 


Los ANGELES, April 23—Alicia Kay Smith, advertising manager of 
Rose Marie Reid, Culver City, Cal., swimsuit manufacturer, will re- 
ceive top honors in the eighth annual Frances Holmes awards compe- 
tition sponsored by the Los Angeles Advertising Women’s Club. Miss 
Smith will accept her “Lulu” at a luncheon Sunday (April 25). 


Seagram Doubles 7-Crown Newspaper Schedule 


New York, April 23—Seagram Distillers Corp. is doubling newspaper 
advertising on Seagram 7-Crown whisky. Launched this week to run 
through June 7, ads will be used twice weekly in 218 newspapers in 
165 markets. In addition, point of purchase and direct mail advertising 
will also be stepped up. Warwick & Legler is the agency. 


Walters Succeeds Wolcott at GE; Other Late News 


e Kenneth L. Walters, who has been supervisor of media relations 
for the apparatus sales division of General Electric Co., Schenectady, 
will succeed Alan-T. Wolvott as consultant on media planning for GE’s 
marketing services division May 3. Mr. Wolcott will become director 
of public relations for the Audit Bureau of Circulations, Chicago. 


e Judson S. Sayre, formerly general manager of the Bendix Home 
Appliances division of Avco Mfg. Co., South Bend, and a v.p. of the 
parent company, has been named president and general manager of 
the Norge division of Borg-Warner Corp., Chicago, and a v.p. of 
the parent company. He succeeds P. F. Smith, who joins the executive 
staff of the parent company. 


e Vinton Freedley Jr. has been appointed national sales manager of 
the National Broadcasting Co. radio network. An NBC radio account 
executive since he moved from the BBDO Lucky Strike account in 
1951, he will report to Fred Horton, radio network sales director. 


e CBS Television, New York, has pulled the second station coup in as 
many weeks by signing Miami’s only tv station, WTVJ, to a primary 
basic affiliation contract. The station has been carrying shows from all 
four networks, but the network with the basic contract usually gets 
preference in program clearances. 


e Walter Zivi, exec. v.p. of O'Neil, Larson & McMahon, Chicago, will 
join Arthur Meyerhoff & Co., Chicago, as an account executive. In his 
former post he had been radio and television director and specialized 
in merchandising of drugs and cosmetics. 


1. Positioning auto ads with ut- 
most care. 

2. Seeing that dealers are ad- 
vised when ads appear. 

3. Selling dealers on newspapers 
as their best medium. 


prove training and the methods of 
newspaper production throughout 
the industry. It is planned that the 
institute will have an annual bud- 
get of $100,000 coming from annual 
dues paid by member newspapers. 
Papers will pay $5 per 1,000 cir- 


4. Merchandising of publicity 
that appears in newspapers to auto 
dealers. 

He called for fighting “this trend 
to tv” with ingenuity, intelligent 
work, and a professional approach 
“with all the window dressing pos- 
sible.” . 

Joyce A. Swan of the Minne- 
apolis Star & Tribune, and v:p. and 
chairman of the Bureau of Ad- 
vertising, declared that local ad- 
vertising—especially department 
store advertising—has been large- 
ly responsible for newspapers’ 
failure to maintain their pre-war 
share of the nation’s advertising 
dollar. 

He said that where newspapers 
once had a 39% share of the total 
ad market (this came in 1939, ’40 
and ’41), their share now amounts 
to 34%. Translating this into dol- 
lars, he said the percentage dif- 
ference represented $400,000,000. 

Mr. Swan cited department store 
advertising, “not the other retail 
classification or want ad volume,” 
as the cause of “our relative de- 
cline.” 

The ANPA decided to establish 
an institute of newspaper opera- 
tions, which will attempt to im- 


culation, with a maximum of $2,- 
500 a year. 


W. W. CHAMBERS SR. 

WASHINGTON, April 22—W. W. 
Chambers Sr., 60, who advertised 
himself as “one of the largest un- 
dertakers in the world” and who 
was certainly one of the most pub- 
licized, died suddenly last evening. 

He was a founder of the Adver- 
tising Funeral Directors of Ameri- 
ca a quarter-century ago and has) 
served as its president. 

He stirred nationwide discussion 
in 1947 by using a calendar with 
a 22x45” photograph of an attrac- 
tive young woman in all her natur- 
al beauty. “No one wants to read 
an undertaker’s ad,” he explained. 
“When I advertised caskets they 
called me casket crazy, and when 
I featured the religious theme they 
called me a glumbunny.” 


H. L. HATT 


SEATTLE, April 20—H. L. Hatt, 


75 


Motorola 
COLOR TY 


CONSOLES 
To 


L COWTEST CLOSES Ave. 15, 1994 SESS 


JINGLE BOX—Colgate-Palmolive will use 

fronts and backs of Fab packages to pro- 

mote its jingle contest-with Motorola color 
tv sets as prizes. 


Motorola and Fab to 
Join in Color TV, 
Soap Jingle Contest 


Cuicaco, April 23—Motorola 
Inc. and Colgate-Palmolive Co. 
will unleash a three-way tie-in 
promotion Monday. 

One hundred and ten Motorola 
color tv receivers will be offered 
as prizes for dealers, salesmen and 
consumers in a Fab jingle contest. 
Colgate will push the contest via 
four-color announcements and 
photos on Fab boxes, the first time 
a major soap manufacturer has 
used packages in this manner, ac- 
cording to Colgate. 

Sales organizations of both com- 
panies are tying in at the retail 
level. Five color receivers will be 
awarded for the best store dis- 
plays and five will be given to the 
top Fab salesmen. Additional prizes 
include Motorola b&w tv sets and 
clock radios. Mink scarves will be 
awarded to the wives of winning 
Colgate-Palmolive district sales 
managers. 


s Opening shot of the promotion 
was a teaser announcement last 
Tuesday on the “Motorola TV 
Hour” (ABC). The official kick- 
off comes Monday on Colgate’s 
“Strike It Rich” program (CBS- 
TV). 

The contest also will be pro- 
moted on other Colgate tv shows— 
“The Big Payoff” (CBS) and 
“Comedy Hour’ (NBC)—in five 
succeeding weeks and on the 
“Motorola TV Hour” May 4 and 
May 18. 

Full pages will be used in elec- 
tronic and food business publica- 
tions to line up dealer support. 
Colgate’s co-op advertising pro- 
gram includes color mats for use 
in areas where newspapers have 
r.o.p. color facilities. Store ban- 
ners, shelf talkers and display sug- 
gestions will go to 365,000 food re- 
tailers. 

Motorola field meetings will be 
held to brief regional sales man- 
agers and wholesale distributors. 
Reciprocal displays will be ar- 
ranged between appliance and 
food dealers. 

Colgate also will show a Motor- 
ola color receiver in operation at 
the Super Market Institute con- 
vention in Cleveland May 24-27. 

Agencies involved in the promo- 
tion are Ruthrauff & Ryan, Chi- 
cago, for Motorola, and William 
Esty Co., New York, for Fab. 


GANSEVOORT VAN ALSTYNE 

New York, April 23—Ganse- 
voort T. E. Van Alstyne, 62, direc- 
tor of advertising and publicity of 
Air Reduction Co., died April 21 
at his home in Plainfield, N. J., 
after an illness of four months. A 
native of Plainfield, Mr. Van Al- 
styne joined Air Reduction Sales 


40, art director of the Seattle of-|Co. in 1919. In 1931 he was ap- 
fice of West-Marquis, died April| pointed advertising manager, and 
15 of a heart ailment. He left a in 1952 was named director of 
Chicago book publisher last March | advertising and publicity of the 
to join the West Coast agency. parent company. 
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Se eek oe 


the 
one 


eyed 


No oe 


viewer... 


| May we suggest a separate category in Trendex, Hooper, Nielsen, 
{or what do you use?) ratings te include Mr. “One-Eyed Viewer”... that 
-ornery guy who tunes to your TV program but gives it only 


half his attention. One-eyed viewers make mightly poor buyers, as many a. 


- | items 


‘sponsor has discovered to his sorrow. The solution? It’s simple! Stake 
your TV advertising dollar on Creative, fast-stepping, punch-packed 
shows... shows that grab and hold a full 100% share of the 


audience's interest. Prime examples: highly rated Walt Framer productions 


like “Strike It Rich” and “The Big Payoff.” More than twenty-five years 
: _of top level experience prove Framer's leadership in packaging mass 
appeal sales-effective programs that give new impact to the 
advertiser's message. Successful sponsors know the name... why 
don’t you get acquainted with “America’s leading independent 

w producer’? Always at your service. 


wait framer 
productions 


1150 AVENUE OF THE AMERICAS 
NEW YORK 36, N. Y.*OXFORD 7.3322. 


ae ae re eta pt 
Psa Te Se Scary 


- |such as Charm, Good Housekeep- 


; } 


: out that -“11,500,000 women read- | Medical 


'tember’s Ladies’ Home Journal,” 


produced below. 


* |the name she knows’. 
- |ert’s.” Reproductions of copy from 


when it comes to the very “intimate” things... Don't miss the 
. fastest-growing baby pants market of all... 
A WOMAN INSISTS ON . ee : . 
Stock Nleinert’s Softex pants new in 


"THE NAME SHE KNOWS...” 


toddler sizes! 
ae 


* 
> 
~ 


Order your stock of Mieinart’s STAY RITE SHNELOS. FF Y SHIELDS, 
andl SAM STANTS now, te sate full advantage of these ade in 


< F BREUNERT OOURER CO FART coo FIFTH BYES UR. #Om HOME RP mH 


VARIETY SHOW —Wide range of both products and approach is shown in these 

two b&w pages for Kleinert Rubber Co.’s trade schedule. The dress shields ad at 

left reproduces three consumer ads destined for women’s magazines. Grey Advertising 
is the agency. 


| Business Paper Success Story... 


From Baby Pants to Dress Shields— 
Wide Line Keeps Kleinert's Ad-Busy 


NEw York, April 22—From|vised to “Order your stock of 
baby pants (“waterproofed with- ‘Kleinert’s Stay-Rite Shields, Jiffy 
out rubber’) to bras and girdles, Shields, and Sani-Scants now, to 
/with swim caps and shower-cur- take full advantage of these ads.” 
tains among other items in the It is hardly necessary to under- 
‘growing line, the I. B. Kleinert line the fact that such copy is in- 
Rubber Co. makes, and nationally tended to be, and is, forthright 
advertises, rubber goods which selling copy; and that is the way it 
have to be sold to the general 
/public by a variety of retail deal- 
ers. 

Hence the company, founded in| 
1872, has for a good many years) 
adhered firmly to the policy of us- | 
ing a complete line of trade pa- 
pers in the fields where its goods 
are sold, and has found this policy | 
entirely successful for the purposes 
for which it is intended. 

“We use trade papers year in 
‘and year out,” said Virginia Mac- 
|Auley, advertising manager, “for 
several important purposes. We 
/want to keep the dealers informed 
-and sold on our consumer adver- 
_tising; we are especially anxious 
,to keep them aware of any new 
‘items that are brought out and we 
‘have found the trade press also 
|valuable in contacting not only 
‘the dealers in general, but as a 
_means of getting new buyers and 
|junior personnel acquainted with 
us.” 


Dealers, says Kleinert’s, like it, as 
| giving the right details at the right | 
time on items that will receive the 
benefit of consumer advertising. 

Friendly contact with the retail | 
trade is another feature of the 
company’s merchandising, a 
breakfast for a thousand or so no- 
tions dealers at the Astor, usually | 
in February, serving to introduce | 
the entire line to them and to an- 
nounce such trade news as may 
be in the cards at the time. 

In June a luncheon for the in- 
fants’ wear merchants and buyers, 
to the number of 1,200 or so, serves 
a similar purpose for that part of 
the line. Both of these events are 
appropriately publicized in the 
trade advertising, and they are big 
successes, as the attendance fig- 
ures indicate. 


® The company has always been 
an active advertiser both to the 
consumer markets for which its 
goods are suited and to the dealers 
who handle these goods. It is not 
without significance in this con- 
nection that Ralph K. Guinzberg, 
president of the company, and the 
third generation of its executives 
in the same family (with the 
fourth generation already repre- 
sented on the board) was adver- 
tising manager until ten years ago. 
Grey Advertising Agency handles 
the account. 

Trade papers regularly used 
are: American Druggist, Ameri- 
can Motel Magazine, Chain Store 
Age, Department Store Economist, 
Drug Topics. Earnshaw’s Infants’, 
/per copy. A typical piece of copy, | Boys’ & Girls’ Wear, Hotel Man- 
for instance, suggests in the head: | agement, Housewares Review, In- 
| “Don’t get caught with your | | fants’ & Childrens’ Review, Lin- 
pants (stock) down—order Klein-. ens & Domestics, Merchants’ Trade 
/ert’s—the only brand that will fill | Journal, Notion & Novelty Review 
‘the demand resulting from this | ‘and Women’s Wear Daily, with 
‘great selling story!” It is pointed | occasional use of the American 
Assn.’s Journal and 
ad | American Journal of Nursing. 


_@ Since the line is sold through 
'a variety of stores as wide as the 
‘company’s line, it calls for a cor- 
|respondingly wide scope for the 
| advertising as well as for the sales 
|force of about 50 men. Depart- 
‘ment stores, infant-wear stores, 
and an increasing number of drug 
|and chain stores, handle various 
in the Kleinert line and 
benefit by its extensive advertis- 
ing in the women’s magazines, 
‘ing, Ladies’ 
Seventeen. 
This advertising is therefore a 
| favorite topic in the business pa- 


Home Journal, and 


ers will see this powerful 
‘spread across the pages of Sep-| 
Campbell Joins D'Arcy 

James S. Campbell, formerly 
with Sherman & Marquette, has} 
joined the copy staff of the radio- | 
department at D’Arcy Adver- 
ng, New York. 


the spread referred to being re- 


s Similarly, department store }, 
‘copy stressed the suggestion that tis 
“when it comes to the very ‘inti- 
mate’ things, a woman insists on | 
_Klein- Giovannetti Joins Youner 
Felix Giovannetti, formerly with 
Seventeen, Good Housekeeping Aluminum Fabricators, has joined 
fea Charm are carried in this David Youner Associates, New) 
copy for the dealer, and he is ad- ' York, as an account executive. 


works, according to the company. | 


Alberti Proposes 
Federal Body for 
Testimonial Ads 


(Continued from Page 2) 
ire some of the advertising done 
for: 

1. Dentifrices. ““These claims can 
actually constitute a serious threat 
to dental health...Dentists view 
with concern the wild and unsub- 
stantiated claims being made by 
certain advertising agencies in a 
mad scramble to’get a bigger share 
of the consumer’s dollar for their 
particular clients.” 

2. Beer. “America’s faith in its 
medical men who for years have 
advocated the reduction of body 
weight for a healthier, longer life 
should not be ruthlessly capitalized 
upon by beer barons and soft 
drink noblemen.” 

3. Cigarets. “The rise of the 
king-size cigaret has been ac- 
companied by a rising tide of med- 
ical claims in which such evils as 
nicotine, tars and resins and acids 
are filtered blithely away by 
means of special filters, extra 
jlength and the usual what-not... 
all phony medical claims of all 
|cigaret makers—including the 
|'welter of weasel words that are 
| within the law but outside the pale 
of decency «and honesty—should 
be legislated out of existence.” 
|~-4. Détergents. “Some of the 
claims for some of these white- 
washes would make a movie star 
'blush—even a movie star such as 
|Constance Talmadge of the silent 
| films who once endorsed, back in 
‘the bad, old days, 400 articles 
| ranging from aspirin tablets to a 
/grand piano, all in a single day.. 
The repetitive, irritating and 
‘nauseating copy and commercials 
of any and all exaggerated de- 
tergent advertising should be 
banned within the profession it- 
self.” 


s Continuing, the speaker pointed 
out that the greatest single ac- 
tivity of the National Better Busi- 
ness Bureau last year was com- 
bating “baii’” advertising. 

When people answer surveys 
and say they don’t believe testi- 
monial advertising, it is because 
they are “trying to conform to the 
pattern to which they think you 
wish them to conform.” 

Digressing to the subject of sur- 
veys and advertising research in 
general, Mr. Alberti asserted: “If 
ever a business was over-statis- 
ticked, it is the advertising busi- 
ness. We probably have more sur- 
veys, more studies, more charts, 
more graphs, more questions and 
answers, more weighted opinions, 
more depth interviews, more fig- 
ures and more liars about those 
figures than any other business 
in the world.” 


Medusa Paints to VanSant 
Medusa Masonry Paints, Balti- 
more division of Medusa Portland 
Cement Co., Cleveland, has ap- 
pointed VanSant, Dugdale & Co., 
Baltimore, to handle advertising 
for its masonry paint and special- 
ized items for masonry, concrete, 
cement, brick and cinder block. 


Penton Names Brennan 


Penton Publishing Co., Cleve- 
land, has appointed Larry D. 
Brennan, formerly with Modern 
Materials Handling, as_ regional 
|}manager of Automation, new pub- 
lication in the field of automatic 
/control. 


_WNBF-TV Appoints Dunham 

George R. Dunham, general sales 
manager of WCBS-TV, New York 
CBS outlet, has been appointed 
/manager of WNBF-TV, Bingham- 
| ton, effective May 15. 
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Mr. G. D, Crain, Jr. 
ADVERTISING REQUIREMENTS 
200 East Ii.linois Street 
Chicago 11, Illinois 


Dear Mr, Crain: 


GeoVesley:a 


is yours if you supply materials and services 
for advertising production, promotion and mer- 
chandising. Advertising Requirements expands 
your share-potential of this $3 billion market 
with a reader response that literally breaks all 
precedent in business publishing history. 


Advertising Re 


GENERAL OFFICE 


HARRISON & LOOMIS STREETS 


CHICAGO 
March 4, 1954 


You can say it again that ADVERTISING REQUIREMENTS gets a tremendous 
response from readers to offers of information. We know because we 
have felt the impact of your publication, In fact, the unprecedented 
response rather embarrassed us! 


In your "Readers' Service" columns you mentioned the availability of 
our identification and electric sign booklet, "GOA - Sign Source for 
Sound Selling." We had about 200 of these available and expected to 
get a response of about 100 to 150 at the most. To date the response 
has been 281, resulting in the necessity of our re-running the booklet, 


Because of this experience we like your idea of making it easier for 
readers to obtain information, and we agree that your "Readers' Serv-— 
ice" key plan is an excellent one, 


The market with the “tremendous response” 


Write for a copy and rates today 


Co y “iy 
Sales eles - pe 


The reason why for 150,000 requests (within 
a year!) for literature offered by suppliers is 
that AR is the unique monthly workbook of 
21,000 key users and buyers of U.S. advertising 
supplies and services. For an ad schedule that , 
gives you rich opportunities for boosting your 
sales volume, use Advertising Requirements! 
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TOGETHERNE 


| It’s the hope and trend of our times 


It’s the spirit that moves the modern American family 


America today is moving towards a wider and deeper way of life. 


This new and warmer pattern of living is not being created by women alone or men alone, isolated 


from one another, but as a family sharing a common experience. 


Today, men and women live in the same world, talk the same language. Wives use their 
new freedom to develop broader interests, to be the vital hubs of busy families. 


Husbands are companions and friends who can also take care of the kids and 


handle household chores. Together, these families pray, play, build—and use 


ideas and goods to live lives of greater satisfaction. 


Every month, throughout its pages, in articles and service features and in 
overall philosophy, McCall’s is increasingly reflecting this togetherness. 
While the magazine still has as its custodian the pace-setter and heart 
of the household — the woman — it also reaches out to the interests and 
beliefs of the rest of the family. One good example: “A Man’s Place 

is in the Home,” an eight-page feature coming up in the May issue 


+ _ which every wife will want her husband to read. 


When you read it, we think you'll understand 
the true potential of McCall’s from a busi- 
ness as well as from a social point of view. 
Here is a magazine that women buy—and 
that keeps things moving in 4,557,000 
homes where, more and more, families 


are doing things together... with 


The picture is from "This Is 
The Way We Go To Church,” 
a feature in April McCall’s. 
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